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Abstract: This study aims to explore the impacts and challenges of cooperatives that use digital technology in the Province 
of Bali. The relevance of this work is the demand for digitalization of cooperatives by the central government to increase the 
empowerment of cooperative institutions and the lack of cooperatives that apply digital technology. A qualitative approach 
was used, and data analysis was conducted using the semantic interpretation method by conducting in-depth interviews 
using a purposive sample method with 47 cooperative top management who are using digital technology. The basis of this 
research methodology is organizational theory in the context of digitalization. The object of this work is cooperatives that 
apply digital technology. Digital cooperatives which are using organizational theory were the investigated objects showing the 
novelty of this work. It has been found that the impact of the use of digital technology by cooperatives influences increasing 
business prospects, business continuity, outreach and collaboration. However, it was found that cooperative members who 
are using mobile cooperatives have low loyalty. The risks faced are still challenging digital cooperatives, and it is 
recommended that further research be conducted to find out the reasons of cooperatives that have not implemented digital 
technology services. 

Keywords: digital technology; cooperatives; business continuity; outreach; faced risks; digitalization; digital service; 
collaboration. 

JEL Classification: G21; O33; M15; R11; A12. 

Introduction  

The rapid development of technological transformation to digital transformation has brought drastic changes to 
society, organizations, agencies, private sector, companies and governments that should be able to be welcoming 
the era of society 5.0. This of course also has an impact on cooperatives as microfinance institutions. The 
application of technology is very important for the survival of an organization. However, research on the impact of 
technology on an organization is still limited. 

Previous studies revealed that technology can improve profitability and values of company (Chen, Guo, 
and Shangguan 2022), able to encourage commercial bank resilience during crises which in turn increases 
financial stability (Dadoukis, Fiaschetti, and Fusi 2021), able to increase bank customer financial transactions 
(Carbó-Valverde et al. 2020), and able to improve employee skills and performance of small and medium-sized 
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enterprises (SMEs) (Eller et al. 2020). On the other hand, others showed that there are negative impacts of 
technology implementation including negative impact on corporate innovation performance (2021). Financial 
technology (fintech) also provided a negative effect on bank performance (2020) and its innovation reduced the 
profitability and asset quality of Chinese commercial banks in aggregate (2022). It also had a negative impact on 
the profitability of bank savings in Spain (2012). In addition, there are other studies that showed an ambiguous 
impact from the application of technology. Cámara et al. (2015) confirmed that there is no real evidence to 
conclude the positive impact of Web 2.0 technology on the operational performance of companies in Spain. Di 
Vaio & Varriale (2020) also stated that there is no guarantee that the adoption of blockchain technology will 
improve performance in the aviation industry in Italy. The majority of previous studies have analyzed companies 
(Kumar et al. 2022; Tang, Huang, and Wang 2018; Gillani et al. 2020; Martínez-Caro, Cegarra-Navarro, and 
Alfonso-Ruiz 2020; Singh, Sharma, and Dhir 2021), SMEs (Abbasi et al. 2021; Khayer et al. 2020; Denicolai, 
Zucchella, and Magnani 2021; Eller et al. 2020), banks (Ha 2022; Dadoukis, Fiaschetti, and Fusi 2021), the 
airport industry (Di Vaio and Varriale 2020) and external auditors (Manita et al. 2020). 

In addition, Riaz et al. (2022) showed the impact of digitalization on corporate governance in Australia as 
improved corporate governance with transparent disclosure of information and thwart corrupt practices. Lumi 
(2020) found the impact of digitalization on human resource management seen from the positive and negative 
aspects. The positive aspects of digitalization of human resource management are revealed to have created and 
accelerated many changes, enhanced efficiency and effectivity by facilitating technology in every process 
includes recruitment, selection, training and development, performance and monitoring (Tongdhamachart & Alwi, 
2023). The globalization of international connections, social networks and many other aspects affect training and 
forms of digital communication with digital platforms. The negative aspects of digitalization are stated to damage 
the essence of space and time. Moreover, organizations must allocate funds by investing more in the 
digitalization aspect for every innovation and every method carried out. 

Cherkasova & Slepushenko (2021) found the impact of digitalization on financial performance companies 
in Russia. They discovered that digitalization carried out by companies has a positive effect on company 
operational efficiency, enabling company management to choose the right strategy in terms of digital 
transformation, ensuring company competitiveness and contributing to the development of digital innovation. 
Kiseleva (2020) then described the impact of digital transformation on potential investments in Russian cities. 
They found increasing digital potential to interact with public authorities, increasing e-business components 
through business digitization, and the implementation of electronic workflow processes (Al Maani et al. 2023). 

Lapina (2022) further stated digitalization in the health sector as improved provision of medical care and 
medical services and optimized health care management. On the other hand, Matoušková (2022) showed the 
impact of digitalization on the business sector, whereby businesses using more digital modes can earn more 
revenue which is different to businesses going digitally backwards that will lose customers as they face 
inconvenience related to cash payments as digital modes of payments are now more preferred by customers. 

Furthermore, digital technology has been found facilitating access to various types of information, helping 
in the development of cooperatives cooperation with customers in Russia and improving the daily life of 
cooperative members (Kruchinina and Ryzhkova 2020). With regards to agribusiness sector, the introduction of 
digital platforms helps increasing labor productivity, resource efficiency and effectiveness of cooperation between 
participants (Shadchenko et al. 2022). However, one negative side of digital cooperatives is the lack of effective 
legal and technical mechanisms to regulate digital cooperative information infrastructure in Russia (Budarin, 
Chirkov, and Magomedov 2022).  

Yet, digitalization of the consumer cooperative system is an important component of the socio-economic 
development, culture of members, customer and producer cooperatives, as well as guidelines for ensuring the 
competitiveness of the country and society as a whole (Kartashov et al. 2022). There is also an ambiguity of the 
sharing economy which is found as a new form of consumer cooperatives in the context of digitalization and the 
need for flexible regulations in each country's economic system (Vorozheykina et al. 2022). Moreover, the 
development of digital cooperatives in Russia makes it possible to improve financial performance, develop crisis 
management to gain lost profits in 2020 (Nabiyeva et al. 2022). Financial models have also been shown in digital 
cooperative business for the Euro-America and Asia Pacific regions, showing a strong correlation between 
turnover of cooperative business structures in the Asia-Pacific region and the availability of funds for technology 
development (Korolev et al. 2022).    

Rising competition for digital technology services carried out by banking financial institutions requires 
cooperatives to participate in increasing the application of digital technology services. Under current conditions, 
digitization is so important that the central government encourages the development of cooperatives through 
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regulations by issuing government regulations according to the Regulation of the Minister of Cooperatives and 
Small and Medium Enterprises of the Republic of Indonesia Number 2 of 2017 allowing the digitization of 
cooperatives and Government Regulation Number 7 of 2021 Article 21 paragraph 1 which confirms that: (a) 
cooperative empowerment is carried out through innovation and technology and Article 21 paragraph 6, (b) 
encouraging the improvement of cooperative innovation capabilities to improve work efficiency and cooperative 
competitiveness (Joko Widodo 2021). 

However, the low interest of cooperatives in implementing digital technology services is the motivation for 
this research to be conducted. Therefore, this study focuses on a qualitative study of the phenomenology of 
digital cooperatives to contribute to the context of cooperative digitization. The aim of this work is to discuss the 
impact of cooperatives that apply digital technology and the challenges faced by using organizational 
theory(Quang & Duc, 2023). The importance of this work is to explore whether the results might be different from 
previous studies that focused on digital cooperatives. Since there are various types of cooperatives, among 
others includes, savings and loan, service, marketing, producer, consumer and all-business cooperatives. The 
contribution of this research is expected to guide the top management of cooperatives to increase the 
implementation of digital technology services. 

Research Problem: 
As for the problems of research conducted to determine the role of cooperatives in the Province of Bali, as 

follows:  
1. The impact of implementing digital technology for cooperatives in Bali;  
2. Is the application of digital technology for cooperatives able to provide services to businesses and 

services provided. 

1. Literature Review  

In the Previous study has shown the impact of digitizing SMEs on increasing employee skills, financial 
performance, and information technology (Eller et al. 2020). Meanwhile, European SMEs undergoing digital 
transformation showed the impact of digitalization, allocate more resources for experimentation with innovating 
business models and are more involved in implementing digital business strategies (Bouwman, Nikou, and de 
Reuver 2019) The impact of digitalization on SMEs was also shown by Takeda et al. (2022) in which an increase 
in the percentage of online sales which in turn increases digital payments. The impact of digitalization on 
companies can be seen in the increased skills of female employees and salary increases (Lukyanova 2021). 
Different things can be seen in the impact of digitalization on business-to-business organizations stated by 
Pagani & Pardo (2017), namely the success of using digital marketing, creating value through integration of 
resources, development of business networks, supporting the occurrence of new activities, new resource ties, 
and new actor ties. Digitalization also influences social networks updates for corporate purposes and the 
performance of knowledge-intensive business service. There are also impacts of digitalization on the banking 
sector including the existence of strategic partnerships and cooperation between banks and financial technology 
companies (Elsaid 2021), increased possibility for bank customers to carry out financial transactions through 
digital channels rather than in physical branches, accelerated digitalization of bank customers, achieved personal 
and social efficiency gains, increased bank productivity and efficiency (Carbó-Valverde et al. 2020). The impact of 
digitalization on manufacturing companies in Italy was shown to affect the company's export behavior (Cassetta, 
Meleo, and Pini 2016). Additionally, manufacturing companies in the United States and Europe experienced 
improved customer experience, reduced time and costs, varied service models and enhanced financial 
performance (Abou-foul, Ruiz-Alba, and Soares 2021). Yang et al. (2021) then stated that there are four main 
impacts of the adoption of digital technology in manufacturing companies, namely supply chain efficiency, supply 
chain structure, sustainability and innovation. 

Wehrle et al. (2021) stated that digitalization affects the purchasing and supply management functions so 
that it encourages the development of new products at different times and forms, as well as drives the potential 
role of innovation. The impact of digitalization can also be seen in the service sector such as updating social 
networks, using social networks for corporate purposes, and having high-level training in using digital technology 
(Ribeiro-Navarrete et al. 2021). There are also other impacts such as changes in work allocation, collaboration, 
motivation, workload, workplace monitoring, technostress problems, the growth of online fraud, security 
management, the need for internet regulations, monitoring and data privacy (De’, Pandey, and Pal 2020). It can 
be seen that the impact of digitalization on cooperatives has not been carried out. Therefore, this study was 
conducted by conducting a qualitative analysis of the impacts and challenges of digital cooperatives in Bali 
Province in welcoming the era of society 5.0.  
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Huang et al. (2022) stated that society 5.0 was proposed by the Japanese Cabinet to balance economic 
progress with solving social problems in Japanese society. Society 5.0 aims to put humanity at the center of 
innovation, leveraging the impact of technology and the results of industry 4.0 with the integration of technology to 
improve quality of life, social responsibility and sustainability (Carayannis and Morawska-Jancelewicz 2022).  

2. Method  

Several stages were used in this work. From a population of 5,380 active cooperatives in Bali Province in 2022, 
the first stage of sample selection was carried out using a purposive sampling method in order to obtain 4,260 
active cooperatives that are still operating. The second stage of sample selection was carried out using the 
accidental sampling method in order to obtain a sample of 47 cooperatives that have used digital technology 
services. The data collection method was carried out by means of in-depth interviews conducted with the top 
management of digital cooperatives of 47 people from December 2022 to January 2023. The interview guide 
consisted of an introduction, agreement and open questions. All interviews were conducted by recording with the 
consent of the respondents and kept confidential to provide a code for each interview. The average time required 
for each interview is 45 minutes. 

2.1 Research Methodology. Analysis Digital Cooperative Characteristics 

Based on field observations, it was found that the majority of cooperatives that apply digital technology in Bali 
Province belong to the type of savings and loan cooperatives, which are 30 cooperatives, followed by 4 types of 
all-business cooperatives, 7 types of consumer cooperatives and 6 service cooperatives. Cooperatives using 
digital technology develop technological innovations by collaborating with vendors of national and local scale 
technology development institutions with most cooperatives located in Badung Regency. They implement digital 
technology based on operational and service market needs. As many as 24 cooperatives implemented digital 
technology during the COVID-19 pandemic and after the pandemic. 

Based on the information that we have obtained from the vendor commissioner of the technology 
development agency of the cooperative, the characteristics of the application of digital technology are the 
application of technology by recording transactional activities using a computerized system, the use of the mobile 
collector smartphone application by field officers, availability of a control computer (server), existence of an 
internet network that connects one computer from one office to another and the use of a cloud-based 
infrastructure as a server control center. Cloud technology is the use of the internet to access applications, data 
or services stored or run on remote servers (Artemenko and Zenchenko 2021). Other characteristics according to 
vendors of digital cooperative services are 24-hour operational services in real time, mobile and browser-based 
services similar to internet banking that are integrated with third parties in providing services to cooperative 
members, digital services that are generally provided include account opening online, online loan applications, 
cooperative member marketplaces, online bank payment points so that they can be used to pay electricity bills, 
telephone, internet, water, BPJS, and motor vehicle installments. Other mobile services provided by digital 
cooperatives as informed to us are being able to top up OVO, GOPAY balances, and having an Application 
Programming Interface so that cooperative members can make QRIS payment transactions, interbank transfers, 
and can withdraw money using ATMs in all banks. 

Table 1. Types of Digital Cooperatives in Bali Province 

Type of Cooperative Quantity 

Service 6 

Consumer 7 

All Business 4 

Savings and Loan 30 

 Total 47 

Source: 2023 

3. Research Results  

Based on the conducted interviews, it was found that there are 47 people working as top management of the 
cooperative who have agreed to be interviewed with the majority being male comprised of 40 people and 7 
women (Table 2). Based on the field findings, it is known that if women get a place to manage an organization, 
they become the top management of an organization. This was disclosed by RESP12 based on the results of 
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meetings held by the management as a form of gender equality, and in terms of educational level and 
competency aspects, RESP12 has been assigned as manager since 2021.  

Table 2. Gender of Respondent 

Gender Quantity 

Male 40 

Female 7 

Total 47 

Source: 2023 

Most respondents have an undergraduate education level of 42 people, 4 people with postgraduate 
education and 1 person with a diploma education (Table 3). This shows that the level of undergraduate education 
possessed by the top management of the cooperative has the competence to manage the organization, as is the 
case for higher education levels than undergraduate. The importance of the level of education will affect 
performance as a tool for adjusting tasks and jobs with the abilities and skills possessed by top management. 

Table 3. Level of Education of Respondent 

Level of Education Quantity 

Diploma degree 1 

Bachelor’s degree 42 

Postgraduate degree 4 

Total 47 

Source: 2023 

There are 10 respondents working as chair of the Cooperative Board, 2 people as Chairman of the Board 
of Cooperatives as well as General Manager, 1 person as Secretary of the Board of Cooperatives, 1 as the 
Deputy Chairman of the Board of Cooperatives and as 33 as manager (Table 4). The composition of the 
management of the cooperative consists of the Chairperson, Deputy Chairperson, Secretary and Treasurer. If the 
cooperative has good and large organizational development, a cooperative operational manager is appointed 
specifically by the management. This is certainly in accordance with the ability of institutions to provide 
remuneration in the form of salaries to managers. However, if this management has not been able to be carried 
out, then usually the Chairman of the Board also works as the Manager so that in his capacity the manager is 
always referred to as a manager while the capacity to establish a policy, regulations is the authority of the board, 
thus it is called the Chairperson of the Board. Cooperatives that have large assets generally have a Chairman 
and appoint one person as a manager. 

Table 4. Position of Respondent 

Position Quantity 

Chairman of the Cooperative Management 10 

Cooperative Chairman and General Manager 2 

Executive Secretary 1 

Deputy Chief Executive 1 

Manager 33 

Total 47 

Source: 2023 

Based on the conducted interviews, information was obtained about the application of digital technology 
by cooperatives from 2014 to 2023 (Figure 1). In 2014, 2 savings and loan cooperatives applied digital 
technology. Subsequently, 1 service cooperative, 2 consumer cooperatives, 2 multi-business cooperatives and 5 
savings and loan cooperatives implemented digital technology in 2015. In 2016, there were 2 savings and loan 
cooperatives that applied digital technology. There were then 1 service cooperative, 2 consumer cooperatives, 1 
multi-business cooperative and 1 savings and loan cooperative that implemented digital technology in 2017. 
There were as many as 3 savings and loan cooperatives in 2018 that have applied digital technology and 5 of 
them in 2019. Furthermore, 5 savings and loan cooperatives, 1 all-business cooperative and 1 service 
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cooperative that that have implemented this technology in 2020. In 2021, there will be 4 savings and loan 
cooperatives and 1 consumer cooperative that will implement digital technology. In addition, there will be 3 
savings and loan cooperatives, 3 service cooperatives and 1 consumer cooperative that utilize digital technology 
in 2022. Ultimately, there will be 1 savings and loan cooperative that implement digital technology in 2023. It was 
also obtained that 15 cooperatives have collaborated with local scale digital technology development institutions 
while 32 others have made partnerships with third parties on a national scale. 

Figure 1. Period of Digital Technology Application by Cooperatives in Bali Province 

 

4. Discussions. Impact of Digital Cooperatives 

Cooperatives that apply digital technology in operational activities and services to their members have impacts 
and challenges which are the main categories describing the conditions that provoke top management of 
cooperatives to use digital technology (Damayanti et al. 2022). The impact of cooperatives applying digital 
technology is that there are business prospects that can be developed through cooperative mobile application 
services, business continuity, increased range of mobile cooperative services, and collaboration with other 
parties. The challenge faced by cooperatives is a risk that can be avoided by cooperatives including data security 
for cooperative members when using mobile applications and misuse of money by employees which can be done 
by implementing digital technology services through collector mobile applications.The use of digital technology 
has provided business prospects through cooperative mobile applications for cooperative members include 
increased business of cooperative members through cooperative merchants, increased volume of cooperative 
business and the circulation of money within cooperatives. 

“By using digital technology through the mobile cooperative application, our cooperative is able to help the 
businesses of cooperative members by providing a marketplace as well as online marketing to all 
cooperative members. As a result, cooperative members can make purchase transactions and direct 
payments online through a mobile application.” (RSP4) 

“I think negatively about cooperative members because of the lack of cooperative members who are 
willing to take advantage of the online merchant facilities that our cooperative provides through our mobile 
application. This can be seen from the fact that online transactions of our members are minimal in for daily 
needs through merchants.” (RSP40) 

“Various types of cooperative member businesses that appear in the mobile cooperative application have 
a positive impact on cooperatives which can be seen from the increase of cooperative business volume in 
each period.” (RSP15) 

“Digital transactions carried out by cooperative members through the mobile cooperative application make 
very high cashflow, which is reflected in the increasing number of cooperative members' savings every 
day. Cooperative members increase their savings balance so they can use their digital wallet through the 
mobile cooperative application service that we provide.” (RSP5) 
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Mobile cooperative services provided by cooperatives have a positive impact on the sustainability of 
cooperative businesses so that public trust in cooperatives increased. Furthermore, mobile application users of all 
ages, and cooperatives innovate mobile application services to meet the needs of cooperative members. 

“I had negative thoughts about the implementation of mobile cooperative services at our cooperative 
operational locations, because competition was quite high with other financial institution sectors. To my 
surprise, people's trust has increased after we implemented mobile cooperatives and we have an increase 
in new cooperative members.” (RSP14) 

“I cannot stop thinking, with the low interest of cooperative members in utilizing the mobile cooperative 
services that we provide. We are making every effort to motivate cooperative members. However, this 
application is not popular for young people, whose also called the millennial generation or generation Z.” 
(RSP2) 

“Based on my observations from the system, users of the mobile cooperative application consist of 
members of the cooperative who have years of birth from 1964 to 1998.” (RSP31) 

“After we implemented mobile cooperative services, the growth of cooperative assets has increased every 
year.” (RSP20) 

“I do not expect our asset growth to not increase, even though we have been trying to implement a mobile 
cooperative application service.” (RSP13) 

Mobile cooperative services have another positive impact by increasing the outreach of cooperatives 
which can be seen in the younger generation joining cooperatives which is done by meeting the needs of 
cooperative members and ensuring the availability of high-speed internet connections at cooperative operational 
locations. 

“Based on the board meeting, supervisors and management of the cooperative, I was assigned to 
innovate mobile application services in 2020. The bonus I received for this effort increased the credibility 
of our cooperative, as seen from the increasing number of savings of cooperative members every day.” 
(RSP1) 

“It is hoped by the management team that the cooperative will be able to meet the needs of cooperative 
members by using the mobile cooperative application. However, we have to educate members because 
more than half of cooperative members have not used the mobile cooperative application that we have 
provided.” (RSP28) 

“I was very happy to hear what the members of the cooperative said during the annual cooperative 
member meeting held last year. Cooperative members said that they are very proud of cooperating and 
their needs are met with the availability of the cooperative mobile application.” (RSP44) 

“Members of the cooperative appealed to me for the cooperative to add mobile cooperative service 
facilities.” (RSP43) 

“With the availability of a high-speed internet connection, the cooperative is able to reach members 
through the mobile cooperative application.” (RSP38) 

“The availability of high-speed internet connection in the operational area of the cooperative greatly affects 
the outreach of mobile cooperative services by cooperative members. Since a high-speed internet 
connection entered the cooperative's operational area, only then were we able to implement the mobile 
cooperative application.” (RSP3) 

The impact of the use of mobile cooperatives felt by cooperatives is the creation of collaborations that can 
be carried out with third parties, banking financial institutions and the central government. Thus, the mobile 
cooperative services provided to cooperative members vary among the digital cooperatives that have been 
encountered. 

“I cooperate with third parties including technology development agencies and banking institutions to 
develop mobile cooperative application service facilities. Thus, the mobile cooperative application is useful 
for cooperative members.” (RSP45) 
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“I have increased cooperation with more than one banking financial institution to improve mobile 
cooperative service facilities. Therefore, our cooperative is the first cooperative to implement an 
Application Programming Interface so that it can take advantage of banking financial services. After 
implementing standardization of payments using the QR Code, cooperative members will enjoy the QRIS 
mobile cooperative service facility that is easier, faster and secure. Our mobile cooperative application can 
also be used to make payments between merchants using the QRAM application (QRIS Inter Merchant). 
Cooperative members can also withdraw their savings in our cooperative through ATMs of all banks, as 
well as make transfers from cooperative virtual accounts to other bank accounts.” (RSP27) 

“I made a breakthrough in collaboration with the central government and local governments, through a 
very strict selection of several stages. Finally, our cooperative has been distributing People's Business 
Credit since 2019. Our cooperative won a national award as the best People's Business Credit distributor 
in 2021 in the category of non-bank financial institutions.” (RSP37)  

The challenge faced by cooperatives in implementing digital services is that there are risks that can be 
avoided, including data security for cooperative members and misuse of money by employees. 

“Cooperative members are required to enter a username and password first for every transaction made 
by cooperative members through mobile application and all transaction data are stored on the cloud 
server.” (RSP 31) 

“Cooperative members will receive two security transaction verifications, namely a password and One 
Time Password (OTP) code to maintain the confidentiality of cooperative member data when transacting 
using our mobile application. Our password has a number that is always changing so that it is not easily 
misused by other parties. There is also an OTP code which is a secret code. Cooperative members will 
receive notifications via the Telegram application after the transaction through the mobile cooperative is 
successful.” (RSP32) 

“I think negatively about the security of cooperative members' data with the rise of hackers at banking 
financial institutions and skimming at regional banks.” (RSP47) 

“I had negative thoughts about the misuse of cooperative members' money by employees more than 
once. However, the use of mobile collectors can minimize the occurrence of misused money since every 
transaction made by cooperative officers in the field will generate automatic notifications via Telegram 
application.” (RSP27) 

“The aim of our cooperative is to implement mobile cooperative services in order to minimize mistakes 
made by employees on purpose. Mistakes made by cooperative employees will certainly affect the 
credibility and provide bad image of the cooperative in society.” (RSP47) 

“Mobile cooperative application makes it very easy for cooperative members to transact online and it 
minimizes misuse of members' money which is generally carried out by cooperative employees.” 
(RSP42) 

This research contributes to findings related to the impacts and challenges of cooperative digitization. It 
was found firstly that the impact of the digital cooperatives increased cooperative business prospects. This is in 
accordance with the findings of Verkijika (2018) that all e-commerce giants in Cameroon have increased business 
prospects. Yang et al. (Yang, Fu, and Zhang 2021) then showed that the use of digital technology affects the 
prospects and business strategies of manufacturing companies. Matouškova (2022) also stated that digitalization 
has an impact on business prospects. Farah et al. (2018) and Bhatiasevi (2016) supported this finding by stating 
that business prospects affect the use of mobile banking. This is also in agreement with the finding of Chopdar et 
al. (2018) who have found that business prospects affect the use of mobile shopping. However, the research 
findings of Slade et al. (2015) claiming digital technology has no impact of business prospects. 

The second impact of digital cooperatives is increasing business sustainability. Digital financial technology 
influences the sustainability of use (Artemenko and Zenchenko 2021). Mobile application service innovation uses 
QR codes according to Dudin et al. (2021), which are codes used to make payments such as in e-commerce 
systems as a form of digital technology application services. Carayannis & Morawska-Jancelewicz (Carayannis 
and Morawska-Jancelewicz 2022) then stated that society 5.0 and industry 5.0 have an effect on the 
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sustainability of higher education. Hospital business continuity is also claimed to be influenced by digital 
technology, big data and artificial intelligence (Benzidia, Makaoui, and Bentahar 2021). Yang et al. (2021) further 
revealed that the use of digital technology affects supply chain sustainability. However, the research findings of 
Mathess & Kunkel (2020) have debated the effect of digitalization on business sustainability. 

The third impact of digital cooperative is the enhancement of the outreach of cooperatives. This is in 
accordance find the finding of Errol S. van Engelen (2019) who stated that if information and communication 
technology is implemented effectively to provide innovative financial services to poor people living in developing 
countries, it will increase their outreach. It was also stated that the development of digital financial technology will 
increase the availability, quality and outreach of financial services (Artemenko and Zenchenko 2021). This also 
supported with the claim that innovative practices are urgently needed so that microfinance institutions can better 
serve the poor (Mia and Chandran 2016). The research findings of Alam et al. (2018) further showed that the 
advantages of digital technology will help create stronger community relations with a wider outreach to people 
and business groups. Voorrips et al. (2012)  declared that mobile financial services significantly enhances the 
operational outreach of microfinance institutions. Similar view was expressed by Kigen (2011) that many 
microfinance institutions realized an increase in transaction volume as a result of the introduction of mobile 
banking. Srivastava (2013) also claimed that mobile banking in India serves as a powerful tool for increasing 
financial inclusion. Thus, banking services can reach untouched populations. However, financial institutions in 
Cameroon are more focused on generating profits, rather than reaching the poorest of the poor in society (Shu 
and Oney 2014) and Lopatta et al. (2017) stated that broad outreach has no effect on a sustainable economic 
and financial system. 

The fourth impact of digital cooperative is collaboration with various parties, from the private sector, central 
government to local governments. Advances in information technology are the main foundation for conducting e-
collaboration that connects suppliers with international customers (Bryan Jean, Sinkovics, and Kim 2014). The 
use of technology influences supply chain collaboration to achieve integration with organizational partners (Wu 
and Chiu 2018). Similarly, it was expressed by Alsaad et al. (2018) that collaboration is the key word for getting 
value from information technology in the supply chain. Implementation of e-collaboration among SMEs found to 
facilitates collaborative supply chain success enabling organizations to gain competitive advantage (Chan, 
Chong, and Zhou 2012). However, van den Broek & van Veenstra (2018) revealed that big data collaboration 
needs to balance innovation that must comply with data protection regulations in the European Union and there 
are several considerations for implementing integrated communication and collaboration technology among 50 
countries (Silic and Back 2016). 

The challenges faced by digital cooperatives are the risks faced including security and privacy issues 
which are obstacles for providers, designers and developers of online banking services (Alkhatib and Alaiad 
2016). The development of digital technology also influences risks reduction, costs in the financial sector and 
ensuring security in the use of financial technology (Artemenko and Zenchenko 2021). The results of the study by 
Ejdys et al. (2019) confirmed that the most important factor that forms trust in technology is the perceived level of 
security. In addition, a lack of understanding and concern for data security and privacy can prevent SMEs from 
realizing business value (Perdana et al. 2022). Thus, user security and privacy are critical to the adoption of 
mobile banking applications in Lebanon (Merhi, Hone, and Tarhini 2019). However, Hwang & Choi (2017) showed 
that organizations that have low innovation will negatively affect the security of information systems. It is 
suggested that there is a need for the availability of regulations set by the government relating to digital financial 
transactions provided by cooperatives, the availability of procedure manuals for implementing digital services in 
cooperatives and the availability of high-speed internet connections to implement digital technology services. 

Conclusions  

This study explored the impacts and challenges posed by cooperatives that implement digital technology in the 
Province of Bali. By using accidental sampling method, it was found that 47 cooperatives were willing to be 
interviewed. It has been found that cooperatives that implement digital services consist of service, consumer, 
multi-business and savings and loans cooperatives. The impact of digital technology implemented by 
cooperatives in the Province of Bali was found to have an impact on increasing business prospects, business 
continuity, the range of mobile cooperative services that can be carried out especially for all-business and service 
cooperative types. The existence of collaboration was found as another impact for all types of cooperatives that 
were the respondents of this study. There are also risks that come from internal and external cooperatives as 
challenges faced by all types of cooperatives. 



Theoretical and Practical Research in Economic Fields 

637 
  

Acknowledgments 

The authors would like to thank all parties who supported this research, which also helped the authors do much 
research. This research helped increase the authors' knowledge and skills. This research will be helpful for 
knowledge and a better future.  

Credit Authorship Contribution Statement 

Surya Dewi Rustariyuni: Conceptualization, Investigation, Methodology, Project administration, Software, 
Writing – original draft, Supervision, Data curation, Validation, Writing – review and editing. 
M. Pudjihardjo: Conceptualization, Investigation, Methodology, Project administration, Software, Writing – 
original draft, Supervision, Data curation, Validation, Writing – review and editing. 
Full M. Umar Burhan: Conceptualization, Investigation, Methodology, Project administration, Software, Writing – 
original draft, Supervision, Data curation, Validation, Writing – review and editing. 
Dias Satria: Conceptualization, Investigation, Methodology, Project administration, Software, Writing – original 
draft, Supervision, Data curation, Validation, Writing – review and editing. 

Declaration of Competing Interest  

The authors state that no competition for financial interests or personal relationships could influence the work 
reported in this paper. 

Declaration of Use of Generative AI and AI-Assisted Technologies 

The authors declare that they have not used generative AI and AI-assisted technologies during the preparation of 
this work. 

References  

[1] Abbasi, Kaleemullah, Ashraful Alam, Min (Anna) Du, and Toan Luu Duc Huynh. (2021). FinTech, SME 
Efficiency and National Culture: Evidence from OECD Countries. Technological Forecasting and Social 
Change, 163 (November 2020): 120454. DOI: https://doi.org/10.1016/j.techfore.2020.120454  

[2] Abou-foul, Mohamad, José L. Ruiz-Alba, and Anabela Soares. (2021). The Impact of Digitalization and 
Servitization on the Financial Performance of a Firm: An Empirical Analysis. Production Planning and Control 
32 (12): 975–89. DOI: 10.1080/09537287.2020.1780508  

[3] Alam, Khorshed, Michael Odei Erdiaw-Kwasie, Md Shahiduzzaman, and Barbara Ryan. (2018). Assessing 
Regional Digital Competence: Digital Futures and Strategic Planning Implications. Journal of Rural Studies, 
60 (April 2017): 60–69. DOI: 10.1016/j.jrurstud.2018.02.009  

[4] Alkhatib, K, and A Alaiad. (2016). The Influences of Privacy, Security, and Legal Concerns on Online 
Banking Adoption: A Conceptual Framework.” In Online Banking Security Measures and Data Protection, 
113–26. Department of Computer Information Systems, Jordan University of Science and Technology, 
Jordan: IGI Global. DOI: 10.4018/978-1-5225-0864-9.ch007  

[5] Alsaad, A K, K J Yousif, and M N AlJedaiah. (2018). Collaboration: The Key to Gain Value from IT in Supply 
Chain. EuroMed Journal of Business, 13 (2): 214–35. DOI: 10.1108/EMJB-12-2017-0051  

[6] Artemenko, Dmitrii A., and Svetlana V. Zenchenko. (2021). Digital Technologies in the Financial Sector: 
Evolution and Major Development Trends in Russia and Abroad. Finance: Theory and Practice, 25 (3): 90–
101. DOI: 10.26794/2587-5671-2021-25-3-90-101  

[7] Benzidia, Smail, Naouel Makaoui, and Omar Bentahar. (2021). The Impact of Big Data Analytics and Artificial 
Intelligence on Green Supply Chain Process Integration and Hospital Environmental Performance. 
Technological Forecasting and Social Change, 165: 120557. DOI:10.1016/j.techfore.2020.120557  

[8] Bhatiasevi, Veera. 2016. An Extended UTAUT Model to Explain the Adoption of Mobile Banking. Information 
Development, 32 (4): 799–814. DOI: 10.1177/0266666915570764  

[9] Bouwman, Harry, Shahrokh Nikou, and Mark de Reuver. (2019). Digitalization, Business Models, and SMEs: 
How Do Business Model Innovation Practices Improve Performance of Digitalizing SMEs? 
Telecommunications Policy, 43 (9): 101828. DOI: 10.1016/j.telpol.2019.101828  

https://doi.org/10.1016/j.techfore.2020.120454
https://doi.org/10.1080/09537287.2020.1780508
https://doi.org/10.1016/j.jrurstud.2018.02.009
https://doi.org/10.4018/978-1-5225-0864-9.ch007
https://doi.org/10.1108/EMJB-12-2017-0051
https://doi.org/10.26794/2587-5671-2021-25-3-90-101
https://doi.org/10.1016/j.techfore.2020.120557
https://doi.org/10.1177/0266666915570764
https://doi.org/10.1016/j.telpol.2019.101828


Volume XVI, Issue 3(35), Fall 2025 

638 
 

[10] Broek, Tijs van den, and Anne Fleur van Veenstra. (2018). Governance of Big Data Collaborations: How to 
Balance Regulatory Compliance and Disruptive Innovation. Technological Forecasting and Social Change, 
129 (September 2017): 330–38. DOI: https://doi.org/10.1016/j.techfore.2017.09.040  

[11] Bryan Jean, Ruey Jer, Rudolf R. Sinkovics, and Daekwan Kim. (2014). The Impact of Technological, 
Organizational and Environmental Characteristics on Electronic Collaboration and Relationship Performance 
in International Customer-Supplier Relationships. Information and Management. 51 (7): 854–64. 
DOI:https://doi.org/10.1016/j.im.2014.08.002  

[12] Budarin, Yaroslav S., Dmitry K. Chirkov, and Firdousi B. Magomedov. (2022). Digital Cooperation in the 
Russian Federation. Lecture Notes in Networks and Systems, 245. DOI: 10.1007/978-3-030-77000-6_4  

[13] Cámara, Sebastián Bruque, José Moyano Fuentes, and Juan Manuel Maqueira Marín. (2015). Cloud 
Computing, Web 2.0, and Operational Performance: The Mediating Role of Supply Chain Integration. 
International Journal of Logistics Management. Vol. 26.  DOI: https://doi.org/10.1108/IJLM-07-2013-0085  

[14] Carayannis, Elias G., and Joanna Morawska-Jancelewicz. (2022). The Futures of Europe: Society 5.0 and 
Industry 5.0 as Driving Forces of Future Universities. Journal of the Knowledge Economy, 13 (4): 3445–71. 
DOI: https://doi.org/10.1007/s13132-021-00854-2  

[15] Carbó-Valverde, S, P J Cuadros-Solas, F Rodríguez-Fernández, and EY. (2020). The Effect of Banks’ IT 
Investments on the Digitalization of Their Customers. Global Policy, 11 (S1). DOI: 10.1111/1758-5899.12749  

[16] Cassetta, E, L Meleo, and M Pini. (2016). The role of digitalization in the internationalization of Italian 
manufacturing firms. Industria, 37 (2): 305–27. DOI: https://doi.org/10.1430/84077  

[17] Chan, Felix T S, Alain Yee-loong Chong, and Li Zhou. (2012). An Empirical Investigation of Factors Affecting 
E-Collaboration Diffusion in SMEs. International Journal of Production Economics, 138 (2): 329–44. 
DOI:10.1016/j.ijpe.2012.04.004  

[18] Chen, Xi, Ming Guo, and Wuyue Shangguan. (2022). Estimating the Impact of Cloud Computing on Firm 
Performance: An Empirical Investigation of Listed Firms. Information & Management, 59 (3): 103603. 
DOI:10.1016/j.im.2022.103603  

[19] Cherkasova, Victoria A., and Georgy A. Slepushenko. (2021). The Impact of Digitalization on the Financial 
Performance of Russian Companies. Finance: Theory and Practice, 25 (2): 128–42. DOI: 10.26794/2587-
5671-2021-25-2-128-142  

[20] Chopdar, Prasanta Kr, Nikolaos Korfiatis, V. J. Sivakumar, and Miltiades D. Lytras. (2018). Mobile Shopping 
Apps Adoption and Perceived Risks: A Cross-Country Perspective Utilizing the Unified Theory of Acceptance 
and Use of Technology. Computers in Human Behavior, 86: 109–28. DOI: 10.1016/j.chb.2018.04.017  

[21] Dadoukis, Aristeidis, Maurizio Fiaschetti, and Giulia Fusi. (2021). IT Adoption and Bank Performance during 
the Covid-19 Pandemic. Economics Letters, 204: 109904. DOI: https://doi.org/10.1016/j.econlet.2021.109904  

[22] De’, Rahul, Neena Pandey, and Abhipsa Pal. 2020. Impact of Digital Surge during Covid-19 Pandemic: A 
Viewpoint on Research and Practice. International Journal of Information Management, 55 (June): 102171. 
DOI: https://doi.org/10.1016/j.ijinfomgt.2020.102171  

[23] Denicolai, Stefano, Antonella Zucchella, and Giovanna Magnani. (2021). Internationalization, Digitalization, 
and Sustainability: Are SMEs Ready? A Survey on Synergies and Substituting Effects among Growth Paths. 
Technological Forecasting and Social Change, 166. DOI: 10.1016/j.techfore.2021.120650  

[24] Dudin, Mikhail N., Sergei V. Shkodinskii, and Daler I. Usmanov. (2021). Key Trends and Regulations of the 
Development of Digital Business Models of Banking Services in Industry 4.0. Finance: Theory and Practice, 
25 (5): 59–78. DOI: 10.26794/2587-5671-2021-25-5-59-78  

[25] Ejdys, J, R Ginevicius, Z Rozsa, and K Janoskova. (2019). The Role of Perceived Risk and Security Level in 
Building Trust in E-Government Solutions. Information Management, 22. DOI: 10.15240/tul/001/2019-3-014  

[26] Eller, Robert, Philip Alford, Andreas Kallmünzer, and Mike Peters. (2020). Antecedents, Consequences, and 
Challenges of Small and Medium-Sized Enterprise Digitalization. Journal of Business Research, 112: 119–
127. DOI: https://doi.org/10.1016/j.jbusres.2020.03.004  

https://doi.org/10.1016/j.techfore.2017.09.040
https://doi.org/10.1016/j.im.2014.08.002
https://doi.org/10.1007/978-3-030-77000-6_4
https://doi.org/10.1108/IJLM-07-2013-0085
https://doi.org/10.1007/s13132-021-00854-2
https://doi.org/10.1111/1758-5899.12749
https://doi.org/10.1430/84077
https://doi.org/10.1016/j.ijpe.2012.04.004
https://doi.org/10.1016/j.im.2022.103603
https://doi.org/10.26794/2587-5671-2021-25-2-128-142
https://doi.org/10.26794/2587-5671-2021-25-2-128-142
https://doi.org/10.1016/j.chb.2018.04.017
https://doi.org/10.1016/j.econlet.2021.109904
https://doi.org/10.1016/j.ijinfomgt.2020.102171
https://doi.org/10.1016/j.techfore.2021.120650
https://doi.org/10.26794/2587-5671-2021-25-5-59-78
https://doi.org/10.15240/tul/001/2019-3-014
https://doi.org/10.1016/j.jbusres.2020.03.004


Theoretical and Practical Research in Economic Fields 

639 
  

[27] Elsaid, H M. (2021). A Review of Literature Directions Regarding the Impact of Fintech Firms on the Banking 
Industry. Qualitative Research in Financial Markets. DOI: https://doi.org/10.1108/QRFM-10-2020-0197  

[28] Errol S. van Engelen. (2019). New World Technologies 2020 and Beyond. New York: Business Expert Press. 

[29] Farah, Maya F., Muhammad Junaid Shahid Hasni, and Abbas Khan Abbas. (2018). Mobile-Banking 
Adoption: Empirical Evidence from the Banking Sector in Pakistan. International Journal of Bank Marketing, 
36 (7): 1386–1413. DOI: 10.1108/IJBM-10-2017-0215  

[30] Fuentelsaz, Lucio, Jaime Gómez, and Sergio Palomas. (2012). Production Technologies and Financial 
Performance: The Effect of Uneven Diffusion among Competitors. Research Policy, 41 (2). 
DOI:10.1016/j.respol.2011.09.006  

[31] Gillani, Fatima, Kamran Ali Chatha, Muhammad Shakeel Sadiq Jajja, and Sami Farooq. (2020). 
Implementation of Digital Manufacturing Technologies: Antecedents and Consequences. International 
Journal of Production Economics, 229 (February): 107748. DOI: 10.1016/j.ijpe.2020.107748  

[32] Ha, Le Thanh. (2022). Effects of Digitalization on Financialization: Empirical Evidence from European 
Countries. Technology in Society, 68 (January): 101851. DOI: 10.1016/j.techsoc.2021.101851  

[33] Huang, Sihan, Baicun Wang, Xingyu Li, Pai Zheng, Dimitris Mourtzis, and Lihui Wang. (2022). Industry 5.0 
and Society 5.0 - Comparison, Complementation and Co-Evolution. Journal of Manufacturing Systems, 64: 
424–28. DOI: 10.1016/j.jmsy.2022.07.010  

[34] Hwang, Kumju, and Myeonggil Choi. (2017). Effects of Innovation-Supportive Culture and Organizational 
Citizenship Behavior on e-Government Information System Security Stemming from Mimetic Isomorphism. 
Government Information Quarterly, 34 (2): 183–98. DOI: 10.1016/j.giq.2017.02.001  

[35] Joko Widodo, Presiden Republik Indonesia. (2021). Peraturan Pemerintah Republik Indonesia Nomor 07 
Tahun 2021 Tentang Kemudahan, Pelindungan, Dan Pemberdayaan Koperasi Dan Usaha Mikro, Kecil, Dan 
Menengah. 

[36] Kartashov, Konstantin A., Evgenia L. Chechetka, Victoria G. Bush, Irina G. Peshkova, and Asya E. 
Arutyunova. (2022). Consumer Cooperation in the Digital Economy. Lecture Notes in Networks and Systems, 
245: 47–54. DOI: 10.1007/978-3-030-77000-6_6  

[37] Khayer, Abul, Md Shamim Talukder, Yukun Bao, and Md Nahin Hossain. (2020). Cloud Computing Adoption 
and Its Impact on SMEs’ Performance for Cloud Supported Operations: A Dual-Stage Analytical Approach. 
Technology in Society, 60 (December 2019): 101225. DOI: https://doi.org/10.1016/j.techsoc.2019.101225  

[38] Kigen, I. (2011). The Impact Of Mobile Banking on Transaction Costs of Microfinance Institutions: A Survey 
Of Microfinance Institutions In Nairobi.” Thesis. 

[39] Kiseleva, Elena G. (2020). The Impact of Digital Transformation on the Investment Potential of the Russian 
Cities. Finance: Theory and Practice, 24 (5): 72–83. DOI: 10.26794/2587-5671-2020-24-5-72-83  

[40] Korolev, Oleg G., Veronika V. Yankovskaya, Olga A. Grazhdankina, Vasiliy V. Tkachenko, and Sergei A. 
Kuchko. (2022). Financial Model of Digital Cooperation in Business. Lecture Notes in Networks and Systems, 
245: 175–82. DOI: https://doi.org/10.1007/978-3-030-77000-6_21  

[41] Kruchinina, Valentina M, and Svetlana M Ryzhkova. (2020). Complex Systems: Innovation and Sustainability 
in the Digital Age Consumer Cooperation in the Digital Economy. Studies in Systems, Decision and Control 
282. Vol. 1. Moscow, Rusia: Springer. DOI: 10.1007/978-3-030-77000-6_6  

[42] Kumar, Anil, Rohit Agrawal, Vishal A. Wankhede, Manu Sharma, and Eyob Mulat-weldemeskel. (2022). A 
Framework for Assessing Social Acceptability of Industry 4.0 Technologies for the Development of Digital 
Manufacturing. Technological Forecasting and Social Change, 174. DOI: 10.1016/j.techfore.2021.121217  

[43] Lapina, M. A. (2022). Organizational, Legal and Financial Aspects of Digitalization and Implementation of 
Artificial Intelligence Technologies in Healthcare. Finance: Theory and Practice, 26 (3). DOI:10.26794/2587-
5671-2022-26-3-169-185  

https://doi.org/10.1108/QRFM-10-2020-0197
https://doi.org/10.1108/IJBM-10-2017-0215
https://doi.org/10.1016/j.respol.2011.09.006
https://doi.org/10.1016/j.ijpe.2020.107748
https://doi.org/10.1016/j.techsoc.2021.101851
https://doi.org/10.1016/j.jmsy.2022.07.010
https://doi.org/10.1016/j.giq.2017.02.001
https://doi.org/10.1007/978-3-030-77000-6_6
https://doi.org/10.1016/j.techsoc.2019.101225
https://doi.org/10.26794/2587-5671-2020-24-5-72-83
https://doi.org/10.1007/978-3-030-77000-6_21
https://doi.org/10.1007/978-3-030-77000-6_6
https://doi.org/10.1016/j.techfore.2021.121217
https://doi.org/10.26794/2587-5671-2022-26-3-169-185
https://doi.org/10.26794/2587-5671-2022-26-3-169-185


Volume XVI, Issue 3(35), Fall 2025 

640 
 

[44] Lopatta, Kerstin, Magdalena Tchikov, Reemda Jaeschke, and Sumit Lodhia. (2017). Sustainable 
Development and Microfinance: The Effect of Outreach and Profitability on Microfinance Institutions’ 
Development Mission. Sustainable Development, 25 (5): 386–99. DOI: 10.1002/sd.1663  

[45] Lukyanova, A L. (2021). Digitalization and the Gender Wage Gap in Russia. Ekonomicheskaya Politika, 2: 
88–117. DOI: 10.18288/1994-5124-2021-2-88-117  

[46] Lumi, Ardelin. (2020). The Impact of Digitalisation on Human Resources Development. Prizren Social 
Science Journal, 4 (3): 39–46. DOI: 10.32936/pssj.v4i3.178  

[47] Manita, Riadh, Najoua Elommal, Patricia Baudier, and Lubica Hikkerova. (2020). The Digital Transformation 
of External Audit and Its Impact on Corporate Governance. Technological Forecasting and Social Change, 
150: 119751. DOI: 10.1016/j.techfore.2019.119751  

[48] Martínez-Caro, Eva, Juan Gabriel Cegarra-Navarro, and Francisco Javier Alfonso-Ruiz. (2020). Digital 
Technologies and Firm Performance: The Role of Digital Organisational Culture. Technological Forecasting 
and Social Change, 154: 119962. DOI: 10.1016/j.techfore.2020.119962  

[49] Matoušková, Dana. (2022). Digitalization and Its Impact on Business. Theory, Methodology, Practice, 18 (2): 
51–67. DOI: https://doi.org/10.18096/tmp.2022.02.03  

[50] Matthess, Marcel, and Stefanie Kunkel. (2020). Structural Change and Digitalization in Developing Countries: 
Conceptually Linking the Two Transformations. Technology in Society, 63: 101428. 
DOI:10.1016/j.techsoc.2020.101428  

[51] Merhi, Mohamed, Kate Hone, and Ali Tarhini. (2019). A Cross-Cultural Study of the Intention to Use Mobile 
Banking between Lebanese and British Consumers: Extending UTAUT2 with Security, Privacy and Trust. 
Technology in Society, 59 (June): 101151. DOI: 10.1016/j.techsoc.2019.101151  

[52] Mia, Md Aslam, and V. G.R. Chandran. (2016). Measuring Financial and Social Outreach Productivity of 
Microfinance Institutions in Bangladesh. Social Indicators Research, 127. DOI: 10.1007/s11205-015-0979-5  

[53] Nabiyeva, Alsu R., Larisa I. Kuzmina, Elena M. Kryukova, Valeriya Sh Khetagurova, and Alfira M. 
Kumratova. (2022). Digital Cooperation as a Promising Way to Improve the Financial Results of Enterprises. 
Lecture Notes in Networks and Systems, 245: 157–65. DOI: https://doi.org/10.1007/978-3-030-77000-6_19  

[54] Pagani, Margherita, and Catherine Pardo. (2017). The Impact of Digital Technology on Relationships in a 
Business Network. Industrial Marketing Management, 67: 185–92. DOI: 10.1016/j.indmarman.2017.08.009  

[55] Perdana, Arif, Hwee Hoon Lee, Sze Kee Koh, and Desi Arisandi. (2022). Data Analytics in Small and Mid-
Size Enterprises: Enablers and Inhibitors for Business Value and Firm Performance. International Journal of 
Accounting Information Systems, 44: 100547. DOI: 10.1016/j.accinf.2021.100547  

[56] Phan, Dinh Hoang Bach, Paresh Kumar Narayan, R. Eki Rahman, and Akhis R. Hutabarat. (2020). Do 
Financial Technology Firms Influence Bank Performance? Pacific Basin Finance Journal, 62: 1–13. 
DOI:10.1016/j.pacfin.2019.101210  

[57] Riaz, Zahid, Pradeep Ray, and Sangeeta Ray. (2022). The Impact of Digitalisation on Corporate Governance 
in Australia. Journal of Business Research, 152 (August): 410–24. DOI: 10.1016/j.jbusres.2022.07.006  

[58] Ribeiro-Navarrete, Samuel, Dolores Botella-Carrubi, Daniel Palacios-Marqués, and Maria Orero-Blat. (2021). 
The Effect of Digitalization on Business Performance: An Applied Study of KIBS. Journal of Business 
Research, 126 (July 2020): 319–26. DOI: https://doi.org/10.1016/j.jbusres.2020.12.065  

[59] Shadchenko, Natalia Yu, Liudmila V. Syrnikova, Olga B. Mizyakina, Tatyana L. Myagkova, and Ekaterina A. 
Podsevatkina. (2022). Directions of Cooperation Relations Development in Russia in Conditions of 
Digitalization of the Agricultural Sector. Lecture Notes in Networks and Systems, 245. DOI: 10.1007/978-3-
030-77000-6_2  

[60] Shu, Cletus Ambe, and Bilge Oney. (2014). Outreach and Performance Analysis of Microfinance Institutions 
in Cameroon. Economic Research-Ekonomska Istrazivanja, 27(1). DOI: 10.1080/1331677X.2014.947108  

[61] Silic, Mario, and Andrea Back. (2016). Factors Driving Unified Communications and Collaboration Adoption 
and Use in Organizations. Measuring Business Excellence, 20 (1): 21–40. DOI: 10.1108/MBE-05-2015-0026  

https://doi.org/10.1002/sd.1663
https://doi.org/10.18288/1994-5124-2021-2-88-117
https://doi.org/10.32936/pssj.v4i3.178
https://doi.org/10.1016/j.techfore.2019.119751
https://doi.org/10.1016/j.techfore.2020.119962
https://doi.org/10.18096/tmp.2022.02.03
https://doi.org/10.1016/j.techsoc.2020.101428
https://doi.org/10.1016/j.techsoc.2019.101151
https://doi.org/10.1007/s11205-015-0979-5
https://doi.org/10.1007/978-3-030-77000-6_19
https://doi.org/10.1016/j.indmarman.2017.08.009
https://doi.org/10.1016/j.accinf.2021.100547
https://doi.org/10.1016/j.pacfin.2019.101210
https://doi.org/10.1016/j.jbusres.2022.07.006
https://doi.org/10.1016/j.jbusres.2020.12.065
https://doi.org/10.1007/978-3-030-77000-6_2
https://doi.org/10.1007/978-3-030-77000-6_2
https://doi.org/10.1080/1331677X.2014.947108
https://doi.org/10.1108/MBE-05-2015-0026


Theoretical and Practical Research in Economic Fields 

641 
  

[62] Singh, Shiwangi, Meenakshi Sharma, and Sanjay Dhir. (2021). Modeling the Effects of Digital Transformation 
in Indian Manufacturing Industry. Technology in Society, 67: 101763. DOI: 10.1016/j.techsoc.2021.101763  

[63] Slade, Emma L., Yogesh K. Dwivedi, Niall C. Piercy, and Michael D. Williams. (2015). Modeling Consumers’ 
Adoption Intentions of Remote Mobile Payments in the United Kingdom: Extending UTAUT with 
Innovativeness, Risk and Trus. Psychology & Marketing, 32 (8): 860–73. DOI: 10.1002/mar.20823  

[64] Srivastava, Atul. (2013). Mobile Banking and Sustainable Growth. American Journal of Economics and 
Business Administration, 5 (3): 89–94. DOI: https://doi.org/10.3844/ajebasp.2013.89.94  

[65] Takeda, Asami, Hoa T. Truong, and Tetsushi Sonobe. (2022). The Impacts of the COVID-19 Pandemic on 
Micro, Small, and Medium Enterprises in Asia and Their Digitalization Responses. Journal of Asian 
Economics 82 (August): 101533. DOI: https://doi.org/10.1016/j.asieco.2022.101533  

[66] Tang, Chia Pei, Tony Cheng Kui Huang, and Szu Ting Wang. (2018). The Impact of Internet of Things 
Implementation on Firm Performance. Telematics and Informatics, 35 (7): 2038–53. 
DOI:https://doi.org/10.1016/j.tele.2018.07.007  

[67] Usai, A., F. Fiano, A. Messeni Petruzzelli, P. Paoloni, M. Farina Briamonte, and B. Orlando. (2021). Unveiling 
the Impact of the Adoption of Digital Technologies on Firms’ Innovation Performance. Journal of Business 
Research, 133 (March 2020): 327–36. DOI: https://doi.org/10.1016/j.jbusres.2021.04.035  

[68] Vaio, Assunta Di, and Luisa Varriale. (2020). Blockchain Technology in Supply Chain Management for 
Sustainable Performance: Evidence from the Airport Industry. International Journal of Information 
Management, 52 (March 2019): 102014. DOI: https://doi.org/10.1016/j.ijinfomgt.2019.09.010  

[69] Verkijika, Silas Formunyuy. (2018). Factors Influencing the Adoption of Mobile Commerce Applications in 
Cameroon. Telematics and Informatics, 35 (6): 1665–74. DOI: https://doi.org/10.1016/j.tele.2018.04.012  

[70] Voorrips, Gera, Philippe Breul, and François Coupienne. (2012). Mobile Financial Services : The 
Microfinance Perspective. CGAP Database, March 2012. 

[71] Vorozheykina, Tatiana M., Lidiya B. Larina, Sergey G. Erokhin, Margarita V. Vertiy, and Lyudmila I. 
Donskova. (2022). Sharing Economy as a New Form of Consumer Cooperation in the Digital Age. Lecture 
Notes in Networks and Systems, 245: 141–48. DOI: https://doi.org/10.1007/978-3-030-77000-6_17  

[72] Wehrle, Manuel, Hendrik Birkel, Heiko A. von der Gracht, and Evi Hartmann. (2021). The Impact of 
Digitalization on the Future of the PSM Function Managing Purchasing and Innovation in New Product 
Development – Evidence from a Delphi Study. Journal of Purchasing and Supply Management, no. 
September: 100732. DOI: https://doi.org/10.1016/j.pursup.2021.100732  

[73] Wu, Ing Long, and Mai Lun Chiu. (2018). Examining Supply Chain Collaboration with Determinants and 
Performance Impact: Social Capital, Justice, and Technology Use Perspectives. International Journal of 
Information Management, 39 (June 2016): 5–19. DOI: https://doi.org/10.1016/j.ijinfomgt.2017.11.004  

[74] Yang, Miying, Mingtao Fu, and Zihan Zhang. (2021). The Adoption of Digital Technologies in Supply Chains: 
Drivers, Process and Impact. Technological Forecasting and Social Change 169. 
DOI:10.1016/j.techfore.2021.120795  

[75] Zhao, Jinsong, Xinghao Li, Chin Hsien Yu, Shi Chen, and Chi Chuan Lee. (2022). Riding the FinTech 
Innovation Wave: FinTech, Patents and Bank Performance. Journal of International Money and Finance, 
122: 1–19. DOI: https://doi.org/10.1016/j.jimonfin.2021.102552  

  

https://doi.org/10.1016/j.techsoc.2021.101763
https://doi.org/10.1002/mar.20823
https://doi.org/10.3844/ajebasp.2013.89.94
https://doi.org/10.1016/j.asieco.2022.101533
https://doi.org/10.1016/j.tele.2018.07.007
https://doi.org/10.1016/j.jbusres.2021.04.035
https://doi.org/10.1016/j.ijinfomgt.2019.09.010
https://doi.org/10.1016/j.tele.2018.04.012
https://doi.org/10.1007/978-3-030-77000-6_17
https://doi.org/10.1016/j.pursup.2021.100732
https://doi.org/10.1016/j.ijinfomgt.2017.11.004
https://doi.org/10.1016/j.techfore.2021.120795
https://doi.org/10.1016/j.jimonfin.2021.102552


 

 

 

 

Web:www.aserspublishing.eu 
URL: http://journals.aserspublishing.eu/tpref 
E-mail: tpref@aserspublishing.eu
ISSN 2068 – 7710
Journal DOI: https://doi.org/10.14505/tpref
Journal’s Issue DOI: https://doi.org/10.14505/tpref.v16.3(35).00

A
S

E
R

S
 

http://www.aserspublishing.eu/
http://journals.aserspublishing.eu/tpref
mailto:tpref@aserspublishing.eu

	LU_Coperta si cuprins TPREF_Volume XV_Issue 3(35) Fall 2025
	TPREF_Volume XVI_Issue 3(35) Fall 2025
	Coperta 4_TPREF_Issue_3(35)



