heoretical and Practical Research
iIn Economic Fields

Quarterly
Volume XVI
Issue 3(395)

Fall 2025

ISSN: 2068 - 7710
Journal DOI: https://doi.org/10.14505/tpref

JASERS

Publishing



Volume XVI
Issue 3(35)
Fall 2025

Editor in Chief
PhD Laura UNGUREANU

Editorial Advisory Board

ASERS Publishing

ISSN 2068 — 7710

Journal's Issue DOI:
https://doi.org/10.14505/tpref.v16.3(35).00

Table of Contents

An Application of the Generalized Method of Moments on the Mankiw-Romer-
Weil Model

The Economic Impact of Real-Time Connectivity and User Readiness on
Digital Health Adoption: An Extended TAM Perspective

Behavioural Insights for Strategic Planning

Spillover Effects of CAP Greening Measures on the Economy and Biodiversity
of Regional Europe: Evidence from Greece

The Influence of the Internet on Consumer Purchasing Behavior across
Different Product Categories

Socio-Economic Resilience of Ukraine as an Imperative of the Policy of
Strengthening Migration Security and Minimizing Vulnerability

Impacts and Challenges of Digital Technology on Cooperatives in Bali
Province

The Effectiveness of Al Chatbots in Business

Behavioral and Experimental Economics and Financial Behavior: A Cross-
Country Comparative Study

Drivers of the Smart Green Economy in Rural Settings: An Empirical Study on
Local Wisdom, ICT, and the Mediating Role of Entrepreneurship

The Role of Digital Technologies in Creating Competitive Advantages of
Modern Entrepreneurship

Is the Digital Economy Partnership Agreement Effective in Export of Digitally
Deliverable Services? The Case of Tiirkiye

Contemporary Analysis of Economic Multipliers in the Jordanian Economy:
An Updated Input-Output Approach


mailto:avasilev@lincoln.ac.uk
mailto:germanmtzprats@hotmail.com
mailto:alessandro.morselli@uniroma1.it
mailto:thekien.csead@gmail.com
mailto:ejackson@bsl.gov.sl
mailto:ttodorova@aubg.bg
mailto:olawale.fatoki@ul.ac.za
mailto:madalina.constantinescu@spiruharet.ro
mailto:ebadi.e@gust.edu.kw
mailto:saccal.alessandro@gmail.com
mailto:kucher_lesya@ukr.net
https://en.wikipedia.org/wiki/Hardy_Hanappi
mailto:pboyer845@gmail.com
mailto:cideeff@fd.ulisboa.pt
mailto:jumadil.saputra@umt.edu.my
mailto:mebrady@csudh.edu
mailto:mina.ivanovici@economie.ase.ro
mailto:altynbasov@yandex.ry
mailto:metaxas@uth.gr
mailto:elia.fiorenza@unical.it

Volume XVI
Issue 3(35)
Fall 2025

Editor in Chief
PhD Laura UNGUREANU

Editorial Advisory Board

ASERS Publishing
http://www.asers.eu/asers-publishing
ISSN 2068 - 7710

Journal's Issue DOI:
https://doi.org/10.14505/tpref.v16.3(35).00

Competition in an Audit Segmented Market: Evidence from the Nigerian Listed
Non-Financial Firms

A Multivariate Framework for MSME Financial Performance: Financial and
Strategic Determinants in Developing Island Economies

Exploring Social Media's Power in Enhancing Brand Continuance Intention:
Cosmetic Industry

Digital Adoption and Price Discovery in Shadows: Evidence from Indian IPO
Grey Markets between 2016-2025

Democratic Transition and Independence of the Central Bank: The Case of
Tunisia

Assessing the Evolving Landscape of Anti-Money Laundering Laws in China
and Their Impact on Banking Institutions

The Impact of Digitalization of Social Services on the Economic Efficiency of
Public Expenditure

Does Agricultural Productivity Drive Economic Growth? Evidence from
Developed and Developing Countries within the RCEP Bloc

Exchange, Property Rights and Transaction Cost: An Institutional
Analysis


mailto:avasilev@lincoln.ac.uk
mailto:germanmtzprats@hotmail.com
mailto:alessandro.morselli@uniroma1.it
mailto:thekien.csead@gmail.com
mailto:ejackson@bsl.gov.sl
mailto:ttodorova@aubg.bg
mailto:olawale.fatoki@ul.ac.za
mailto:madalina.constantinescu@spiruharet.ro
mailto:ebadi.e@gust.edu.kw
mailto:saccal.alessandro@gmail.com
mailto:kucher_lesya@ukr.net
https://en.wikipedia.org/wiki/Hardy_Hanappi
mailto:pboyer845@gmail.com
mailto:cideeff@fd.ulisboa.pt
mailto:jumadil.saputra@umt.edu.my
mailto:mebrady@csudh.edu
mailto:mina.ivanovici@economie.ase.ro
mailto:altynbasov@yandex.ry
mailto:metaxas@uth.gr
mailto:elia.fiorenza@unical.it

Call for Papers

Winter Issue
Theoretical and Practical Research in Economic Fields

Many economists today are concerned by the proliferation of journals and the concomitant labyrinth of
research to be conquered in order to reach the specific information they require. To combat this
tendency, Theoretical and Practical Research in Economic Fields has been conceived and designed
outside the realm of the traditional economics journal. It consists of concise communications that
provide a means of rapid and efficient dissemination of new results, models, and methods in all fields of
economic research.

Theoretical and Practical Research in Economic Fields publishes original articles in all
branches of economics - theoretical and practical, abstract, and applied, providing wide-ranging
coverage across the subject area.

Journals promote research that aim at the unification of the theoretical-quantitative and the
empirical-quantitative approach to economic problems and that are penetrated by constructive and
rigorous thinking. It explores a unique range of topics from the frontier of theoretical developments in
many new and important areas, to research on current and applied economic problems, to
methodologically innovative, theoretical, and applied studies in economics. The interaction between
practical work and economic policy is an important feature of the journal.
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This paper explores the integration of behavioural economics into strategic planning frameworks to enhance
decision-making in uncertain and complex environments. By unpacking foundational concepts such as cognitive biases,
heuristics, and bounded rationality, the discussion challenges traditional assumptions of rational economic behaviour.
Practical tools such as nudging, framing, and choice architecture are evaluated for their efficacy in influencing consumer and
employee behaviour. The study further distinguishes between risk and uncertainty, proposing adaptive strategies like
scenario planning and real options analysis to improve organisational resilience. Drawing on behavioural game theory, the
paper offers insights into market competition, highlighting real-world case studies across industries. These show the practical
utility of behavioural approaches in achieving sustainable competitive advantage and strategic goals.

behavioural economics; strategic planning; uncertainty management; scenario planning; cognitive biases.
DO1; D81; L21; M31; A14.

In an increasingly complex and volatile business environment, organisations are under continuous pressure to
make strategic decisions that not only respond to immediate challenges but also prepare for long-term
uncertainties. Traditional strategic planning has long been rooted in the assumption that decision-makers act
rationally, consistently evaluating costs and benefits to arrive at optimal choices. However, insights from
behavioural economics reveal a more intricate reality: human decisions are frequently influenced by cognitive
limitations, emotional responses, and contextual factors. This departure from classical rational choice theory
forms the foundation for integrating behavioural insights into strategic planning. The emerging discipline of
behavioural economics, shaped by pioneering work from scholars such as Kahneman and Tversky (1979),
proposes that individuals deviate from rationality in systematic and predictable ways. Their contributions,
especially through the development of prospect theory, have provided robust explanations for why individuals
often make inconsistent choices when faced with risk and uncertainty. Such insights are invaluable for
organisations aiming to formulate strategies that align with how individuals - be they consumers, employees, or
stakeholders - actually behave, rather than how they are assumed to behave.

In the context of strategic planning, acknowledging behavioural tendencies enables business leaders to
adopt more adaptive, responsive, and ultimately effective strategies. Cognitive phenomena such as bounded
rationality, overconfidence, anchoring bias, and loss aversion challenge the reliability of purely data-driven
models. Instead, these behavioural patterns call for an approach that incorporates psychological realism into
strategic thinking. Strategic planners can no longer rely solely on forecasts, quantitative models, or historical data;
they must also consider how perception, memory, and emotion shape decision-making processes. By embedding
behavioural principles into their frameworks, organisations can design interventions that mitigate biases, improve
judgement, and encourage more rational outcomes. This is particularly relevant in contexts where uncertainty is
pervasive and where human behaviour significantly impacts strategic outcomes. Through the adoption of
behavioural insights, firms are better positioned to develop strategies that are both flexible and robust,
accommodating the often-unpredictable nature of individual and group decision-making.
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The theoretical underpinnings of behavioural economics represent a significant departure from the foundational
assumptions of neoclassical economics. Central to this shift is the recognition that individuals do not consistently
behave in ways that maximise utility. Instead, decisions are shaped by a host of psychological, social, and
cognitive influences. Daniel Kahneman and Amos Tversky’s (1979) prospect theory marked a seminal moment in
this evolution by demonstrating that people evaluate potential gains and losses asymmetrically. This principle,
known as loss aversion, suggests that individuals are more sensitive to losses than to gains of equivalent value.
The implication for strategic planning is profound: business leaders may resist abandoning failing projects or
hesitate to pursue innovative opportunities due to an exaggerated fear of loss. The theoretical contributions of
Kahneman and Tversky thus provide a compelling framework for understanding deviations from rational
behaviour, enabling the design of strategies that better reflect actual decision-making patterns.

Beyond prospect theory, other heuristics and biases have been extensively documented in the literature.
For instance, the availability heuristic - whereby individuals judge the likelihood of events based on the ease with
which examples come to mind - can lead to distorted perceptions of risk and probability. This may result in
strategic overreactions to recent events or underestimations of long-term threats. Phillips (1983) posited that
while heuristics serve as useful cognitive shortcuts in complex decision environments, they also introduce
systematic errors that must be accounted for. Another influential concept is bounded rationality, introduced by
Herbert Simon, which contends that individuals operate within the constraints of limited information, time, and
cognitive processing power. Rather than seeking optimal solutions, decision-makers often settle for “satisficing”
options - those that are good enough under the circumstances. This view aligns more closely with how real-world
strategic decisions are made, particularly in high-stakes, uncertain conditions where exhaustive analysis is
impractical.

The behavioural literature also highlights the importance of social influence in shaping economic
behaviour. Cialdini's (2007) work on persuasion and social norms reveals how individuals are often guided by
what others around them are doing, rather than by independent evaluation of options. This has implications for
both consumer behaviour and internal organisational dynamics, as conformity, groupthink, and status signalling
can significantly impact strategic outcomes. Furthermore, biases such as overconfidence - where individuals
overestimate their abilities and the accuracy of their knowledge - can skew forecasts, resource allocation, and risk
assessments (Jackson, 2016). Anchoring bias, where initial information serves as a cognitive reference point, can
unduly influence subsequent decisions. These behavioural anomalies collectively represent critical variables that
must be addressed in any strategic planning process that aspires to realism and effectiveness. By embedding
these insights into business strategy, organisations can more accurately predict behaviour, avoid common
decision-making traps, and create strategies that are both practical and psychologically informed.

The methodological approach adopted in this paper is predominantly qualitative, drawing on an extensive review
of scholarly literature, industry reports, and documented organisational practices to explore the intersection of
behavioural economics and strategic planning. Rather than relying on statistical inference or experimental design,
the analysis employs conceptual synthesis and comparative case study methods to derive insights. This choice
reflects the interpretative nature of the subject matter, which seeks to understand human behaviour in complex
organisational settings where controlled experiments may not be feasible or appropriate. The objective is to
develop a rich and contextual understanding of how behavioural insights can be operationalised in strategic
frameworks, particularly in environments characterised by high uncertainty and dynamic change.

The conceptual component of the methodology involves a thematic analysis of key theoretical constructs
in behavioural economics - such as cognitive biases, heuristics, and decision-making under uncertainty - and
their relevance to strategic planning. Thematic coding and cross-referencing were used to identify recurrent
patterns and themes in the literature, which were then mapped onto practical business contexts. Case-based
evaluation complements this theoretical grounding by examining real-world examples of organisations that have
successfully integrated behavioural principles into their strategic processes. These include multinational firms
across sectors such as energy, technology, and finance. Cases were selected for their illustrative value, diversity,
and documented outcomes, allowing for both cross-case comparison and context-specific interpretation.

Scenario planning is examined through an adapted version of Royal Dutch Shell's (2013) methodology,
which incorporates behavioural inputs such as optimism bias and framing effects. This hybrid model allows for the
creation of more realistic, psychologically grounded future scenarios. Behavioural modelling is further employed
through the application of behavioural game theory and behavioural portfolio theory, which provide frameworks
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for understanding strategic interactions and investment decisions in environments where psychological factors
are at play. These models, though not quantitatively tested in this paper, are explored conceptually to
demonstrate their practical implications. Overall, the methodology balances rigour with flexibility, providing a
comprehensive and multi-faceted exploration of behavioural strategic planning that bridges theory and practice.

The application of behavioural economics within strategic planning offers a paradigm shift in how organisations
approach uncertainty and decision-making. One of the most significant contributions of behavioural economics is
its ability to account for the psychological realities of how decisions are made, especially under conditions of
uncertainty. Uncertainty, unlike risk, is not quantifiable in probabilistic terms, and this distinction has critical
implications for strategy development. As outlined by Barrie and Jackson (2022), businesses often operate in
environments where the future is shaped by unpredictable changes in technology, regulation, consumer
behaviour, and macroeconomic conditions. In such contexts, conventional planning models fall short. Behavioural
responses to uncertainty - such as ambiguity aversion and status quo bias - can lead firms to adopt overly
cautious or inflexible strategies, thereby missing out on potential innovations or opportunities. These insights
reinforce the need for strategic approaches that are adaptive and psychologically realistic.

Integrating behavioural insights into scenario planning further enhances strategic agility. Traditional
scenario planning has often been limited by linear thinking and a reliance on historical data. However,
incorporating behavioural variables such as framing effects, anchoring, and recency bias allows planners to
create more dynamic and diverse scenarios. For example, organisations like Shell and Unilever have adopted
behaviourally informed scenario planning to anticipate climate-related and geopolitical shifts. This method
enables leaders to consider not only external variables but also the likely behavioural reactions of stakeholders,
including regulators, consumers, and competitors. Techniques such as stress testing and sensitivity analysis
(Bouwman et al. 2018) complement this approach by rigorously evaluating the robustness of proposed strategies.
The result is a planning process that not only anticipates a wider range of outcomes but also embeds
psychological realism into every stage of strategic design.

Competitive strategy also benefits from a behavioural reinterpretation. Classic models such as Porter’s
Five Forces (1979) are enhanced when viewed through the lens of cognitive bias. For instance, loss aversion
may explain why incumbents react aggressively to new entrants, while overconfidence can lead to irrational price
wars or unsustainable market expansions. Furthermore, behavioural game theory expands on traditional game
theory by acknowledging that competitive players are not always purely rational but are influenced by perceptions
of fairness, reciprocity, and trust. These social preferences can shape alliances, negotiations, and rivalries in
ways that classical models cannot predict. Companies that grasp these behavioural nuances are better equipped
to develop strategies that exploit competitor biases or foster mutually beneficial outcomes.

Beyond competitive dynamics, behavioural economics has practical applications in consumer marketing,
organisational leadership, and public policy. Marketers leverage heuristics and emotional triggers to shape buying
decisions, using tools such as framing, scarcity appeals, and social proof to influence behaviour. In organisational
settings, behavioural insights help leaders understand what motivates employees, how teams make decisions,
and why certain cultural patterns persist. For instance, understanding the sunk cost fallacy allows firms to exit
failing projects more efficiently, while awareness of groupthink promotes a culture of dissent and critical thinking.
Public institutions have similarly adopted behavioural insights to craft more effective health, environmental, and
financial policies. These applications highlight the versatility of behavioural economics and its potential to improve
outcomes across both private and public domains.

Furthermore, behavioural pricing strategies illustrate how consumer psychology can be leveraged to
enhance revenue. Price anchoring, where the initial price sets the reference point for subsequent judgments, is a
commonly used technique in retail and e-commerce. Businesses that understand and implement such strategies
can better position their products and increase conversions. Likewise, in financial markets, behavioural portfolio
theory has provided a more realistic framework for understanding investor behaviour. It recognises that investors
are not solely concerned with returns and volatility but also with emotional comfort and perceived control. Mutual
funds and advisory services that adopt these principles have shown improved client retention and investment
outcomes. Collectively, these examples demonstrate that behavioural economics does not merely critique
classical assumptions—it offers actionable insights that improve strategic decision-making in tangible ways.
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In sum, this paper has illuminated the vital role of behavioural insights in enhancing the strategic planning
processes of contemporary organisations. The limitations of the rational actor model have long been
acknowledged, but only with the rise of behavioural economics has a comprehensive alternative framework
emerged - one that accounts for the cognitive, emotional, and social dimensions of decision-making. By
recognising and addressing common cognitive biases - such as overconfidence, anchoring, and loss aversion -
organisations can correct flawed assumptions, make better-informed decisions, and design strategies that align
more closely with actual human behaviour. The incorporation of tools such as nudging, framing, and choice
architecture empowers firms to guide both consumer and employee behaviour in ways that support broader
strategic objectives.

Equally important is the behavioural understanding of uncertainty and risk. The distinction between these
concepts demands a departure from rigid, deterministic planning models in favour of more flexible and adaptive
approaches. Scenario planning, when infused with behavioural realism, equips organisations to anticipate and
respond to a wider range of future possibilities. Techniques such as real options analysis and modular strategy
development offer pathways for businesses to remain agile in the face of volatility. Real-world case studies from
sectors as diverse as energy, finance, technology, and healthcare underscore the practical efficacy of these
approaches Jackson, 2024). They reveal how organisations that integrate behavioural insights are not only more
resilient but also more innovative and customer centric.

Moreover, the behavioural reinterpretation of competitive strategy and pricing enables firms to achieve
differentiation and market positioning based on a deeper understanding of consumer psychology and competitor
behaviour. Concepts from behavioural game theory, behavioural finance, and motivational psychology provide a
richer toolkit for strategists. These approaches recognise that human behaviour in the marketplace is rarely linear
or rational; it is shaped by context, perception, and emotion. By accounting for these influences, businesses can
formulate strategies that are more attuned to the real world and thus more likely to succeed.

Ultimately, the insights offered in this paper advocate for a strategic paradigm that is not only analytical but
also behavioural. In a world characterised by rapid change, global interdependence, and complex stakeholder
ecosystems, such a paradigm is no longer optionality is essential. For strategists, policymakers, and business
leaders alike, the message is clear: embracing behavioural economics is not merely a theoretical exercise but a
practical imperative. It provides the cognitive tools and empirical evidence needed to navigate uncertainty,
engage stakeholders meaningfully, and build strategies that are not only robust and flexible but also human-
centred and ethically grounded.

Emerson Abraham Jackson: The named author is responsible for all of the following tasks: Conceptualisation,
Investigation, Methodology, Project administration, Software, Formal analysis, Writing — original draft,
Supervision, Data curation, Validation, Writing — review and editing, and Visualization.
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Despite the use of the internet to explore thought processes, this is an original work produced by the author
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