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Numerous studies on the appeal of tourist sites have been done. However, little study has been
conducted on festival attractiveness and its effect on place attachment. This study adopted a mixed-methods
strategy to examine the festivals in Odisha. Travel and tourism have become essential economic activities
throughout the world in this globalization market. Festivals have recently grown in number, variety, and
popularity, making them one of the strongest parts of the tourism industry. During tourism activities, tourists pay
close attention to how attractive something is. The festival’s appeal is one of the most important things that
determines whether or not a tourist will go and take part in activities. Also, the appeal of a festival can makes
fourists more likely to come back, which is the key to the success of festival activities. This paper sought to
determine the role of tourism as a long-run economic growth mechanism in Odisha. The Government of Odlisha
promotes tourism, but the focus remains on the golden triangle, which includes Puri, Konark, and Bhubaneswar.
Without a doubt, these locations are well-equipped to meet the needs of both domestic and foreign tourists.
Other beautiful places in Odisha still are largely unknown to tourists. In this paper, we try to demonstrate the
overall importance of various fairs and festivals for the development of tourism and relate the significance of fairs
and festivals.

tourism economics; fair and festival; Golden Triangle.
R11; Z30; Z33.

India’s services sector has been bolstered by the rise of the country's tourism industry. A wide range of natural
beauty sites may be found all over India due to a country with diverse topography and a rich cultural and historical
legacy. Our country believes in ideology and is known for lavishly treating all visitors, regardless of origin. Tourists
are drawn to visitor-friendly traditions, diverse habits and traditional culture, and vibrantly coloured fairs and
festivals. Much more is assumed and recognized about Odisha's heritage, but the majesty of heritage can only be
understood by trying to visit the wonderful state. Exotic landmarks, music, dance forms, paintings, cuisines, and
soon all contribute to its heritage.

Odisha's rich histories, as well as its cultural and geographical diversity, contribute to the state's broad and
diverse tourism appeal. Odisha tourism is unique and fascinating, but it is still undiscovered by tourists. It is filled
with magnificent temples and exceptional monuments are home to several renowned skilled artisans and have
beaches, wildlife sanctuaries, and beautiful environments of dazzling beauty. Odisha's entire districts dotted with
many places of religious and secular interest and avast wilderness of serene beauty, spiritual panoramic view,
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and spectacular, peaceful, and precious contemplation. It's a great place for nature enthusiasts and is also
reasonably priced. Winter is a great time to visit his location.

Globalization has given marketing tourist attractions a whole new definition, as countries, regions, and
independent attractions compete for investment and visitors. A destination is a town, city, or location that has one
or more tourism products or attractions. These products or attractions can be fascinating, scenery, heritage,
recreational activities, shopping, rebates, food, or excursions. As a result, festivals and events can be seen as
key economic developer tools in the framework of tourism destinations. To improve the state's tourism industry,
we need to review and adjust multifaceted tactics while businesses gradually reopen. Tourism-based fairs and
festivals are coming back to the foreground, which will speed up the processing time and have a greater impact.

The literature is replete with explanations of the relationship between tourism expansion and a country's real
economic growth Jamel (2020), Rasool et al. (2021), Ullah et al. (2023). Over the years, many studies have
described Odisha as the heart of Incredible India and is widely regarded as a cultural or heritage tourism
destination. It is a state that has almost every type of attraction to keep a tourist entertained Panigrahi (2005),
Mohapatra (2011), Sahu (2013) and Chaudhury et al. (2022) examines the growth and performance of the
Odisha tourism sector. It is a comparison of the number of tourists who visited Odisha. To investigate the concept
and development of rural tourism in Odisha, Mohanty, (2014) and Mohanty et al. (2019) summarized the impact
while describing the challenges and difficulties and focused on the development of a strategic marketing plan for
rural tourism Mohanty (2016). It also shed light on the government's rural tourism development project and
policies.

Parida SK., (2015) and Mohanty and Samal (2023) emphasized the image of the destination and its
financial advantages to the tourism industry, with particular reference to Odisha. Mishra et al. (2016) explore the
effect of tourism on Odisha's development. Favorable tourism contributes to Odisha's economic sector and
suggested that the Odisha government develop more policies and plans to promote tourism for sustainable
growth. Mohanty, (2017) conducted a tourism study in the Koraput district of Odisha and discovered that despite
having rich natural resources and scenic beauty, it has not been able to capture the attention of tourists Pasayat
(2012). However, the relationship between tourism expansion, governance quality, and economic growth has
been few and far between.

The empirical literature provides sample support for the tourism-led growth hypothesis in both developing
the potential of tourism. Suhel and Bashir (2018), and Khan et al. (2020) provide empirical evidence in support of
tourism expansion's positive impact on a nation's real economic growth. Festival Tourism, a type of festival
activity with tourism value and tourist industry advantages, can bring substantial economic, cultural, and social
benefits in a short amount of time if run successfully. Among these advantages, the cultural and economic
functions are enormous. Culture is the festival's soul, and the economy is its life blood Zhang (2022) and
Rasoolimanesh and Lu (2023). These two elements are inextricably linked. Festival tourism is an important part
of today's tourism activities. The majority of people will travel to attend a festival. As a result, festival tourism
activities can be planned promptly, assisting the area in becoming one of the top destinations. To attract tourists to
the local culture, festival tourism has played a major role in improving urban functions and shaping the image of
the city. If the event caters to visitors from other generating zones, as well as the opportunity for grants and
sponsorships, either directly or indirectly, it can produce a considerable quantity of immigration, according to Getz
(1997). A kaleidoscope of planned cultural, sporting, political, and business occasions: from mega-events like the
Olympics and world fairs to community festivals; from programmes of events in parks and attractions by
dignitaries and intergovernmental assemblies from small meetings and parties to huge conventions and
competitions, according to Goldblatt (2002). For Bachleitner and Zins (1992), festival tourism boosts resident's
educational attainment, develops a sense of communal pride, and aids in the formation of many medium-sized or
small-scale family enterprises. Many different types of festivals are held throughout the year, but Falassi (1987)
says that a cultural festival is one in which everyone in the community... participates directly or indirectly and to
different degrees. In the words of Hall (1992), important events are regarded to be capable of attracting economic
advantages. Economic analysis of events provides an aspect of why events are held and the impact they have on
an origin. The societal effects, on the other hand, may not be as readily apparent as their economic counterparts.
Communities employ these events to enhance tourism during the low or off-season, while others focus on
weekends to attract leisure travellers, says Lugosi (2007). Host destinations pride themselves on presenting their
culture. The needs of the guest, the location, and the host community must all be taken into consideration when
planning a trip Usakli, and Seyhmus (2011), Obradovi¢ and TeSin (2023).
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Fair and Festival in Odisha has increased dramatically in recent years as a result of the state's various attractions.
Lord Jagannath is the most revered deity in the state, and he is the subject of numerous festivals. The most
notable of these is the annual Rath Yatra (Chariot Festival), which attracts tens of thousands of visitors to the Puri
Dham to witness the deities' blissful procession. Festivals play an important role in Indian culture and tradition.
The same is true for Odisha. While many people believe that Odisha is only about Rath yatra, the state celebrates
a lot more than that. It is best if we know what kinds of things are done during those festivals. We must ensure
that they are significant and have an impact on the culture and traditions of the people involved. We define here
some of the festivals in Odisha to help a better understanding and knowledge.

The Chhau festival is an important and well-known festival in Odisha. Kalinga Mahotsav isyet another
popular festival celebrated by the people of Odisha. The Sitalsasthi Carnival, despite its unusual name, is a very
popular festival that is celebrated in the form of a carnival. Dance is a very important cultural form of art in
Odisha, which is why the Konark Dance Festival is so important. While it is commonly known as Raksha Bandhan
throughout the country, it is known as Gamha Purnima in Odisha. Makar Sankranti is another well-known festival
observed throughout Odisha. Each region around it celebrates it in their unique way. Another popular festival in
Odisha is the Chandan Yatra, which is celebrated with greatenthusiasm and joy. Ganesh Chaturthi is a well-
known festival celebrated throughout the state of Odisha. According to the Odia calendar, the new year is
celebrated as Maha Bisuva Sankranti. It is also referred to as Pana Sankranti. The Hingula yatra is another
popular festival in Odisha that is celebrated throughout the state. The festival honours and worships Shakti and is
performed as a Shiva puja. The Rajoparba is observed for four days in a row. The festival's main goal is to focus
on agricultural festivals while allowing the Goddess to rest. Apart from these lot more festivals are celebrated in
Odisha.

These theoretical constructions must first be operationalized to empirically test the theoretical models
hypothesized in this study. As a result, a set of elements is required to measure the conceptual model's
structures. Tourist satisfaction with facilities, organisers, comfort amenities, information availability, convenience,
and programmes should be specifically chosen or developed to tap the conceptual field of theoretical
constructions as thoroughly as possible. The following sections describe how these structures can be used.

Figure 1. Conceptual Frame Work of the Study

Fairs & Festivals

<5
> Facilities Organizers (|
::> Comfort Information <::

Amenities Availabilities

::) Programs Convenience <::

The said model is constructed for Fairs and Festivals for developing Tourism Potential. In this model, we
have constructed a questionnaire with six major categories. Each category has a different number of appropriate
questions. The categories are i) Facilities with the number of questions ix, i) Organizers with the number of
questions ix. i) Comfort Amenities with the number of questions four, iv) Information availability with the number
of questions three, v) Convenience with the number of questions five, vi) Programs with the number of questions
four. In this model, we want to demonstrate the overall and individual parameter-wise satisfaction based on the
demographic profiles of tourists. We also explore the relation of each parameter of the model.
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Figure 2. The Empirical model of the Study
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The above model is constructed for empirical analysis of collected data through our questionnaire. Here
we did a total of five steps first, we took the collected data and then we selected major categories, that define in
the conceptual model. After that, we selected the dependent and independent variables for applying one-way
ANOVA for our analysis to prove our hypotheses.

To identify the contribution of fairs and festivals to culture and tourism.

To explore the history of the fairs and festivals organized/celebrated in the stated region of the state and
record their uniqueness as well as attractiveness amongst the visitors.

To explore the facilities available for tourists and to study the satisfaction of visitors.

To demonstrate the importance of various fairs and festivals for the development of tourism and relate
the significance of fairs and festivals to the development of tourism potential.

H1o: There are no significant differences between the opinions of tourists for overall satisfaction based on their
demographic profiles.

H1a: There are significant differences between the opinions of tourists for overall satisfaction based on their
demographic profiles.

H2o: There is no significant impact on the facilities, organizers, comfort amenities, information availability,
convenience, and programs of tourists for overall satisfaction based upon their demographic profiles.

H2a: There is a significant impact on the facilities, organizers, comfort amenities, information availability,
convenience, and programs of tourists for overall satisfaction based upon their demographic profiles.

Figure 3. Flow Diagram of Hypothesis
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We have taken six major categories for constructed hypotheses and each category bears multiple questions,
which have been discussed in the previous section. We designed our hypothesis in two parts, first overall
performance combined with all six categories then it measures the significant difference with a hypothesis (H1).
Secondly, we have designed a hypothesis (H2) with all criteria and tried to find out their impact.

6. Data Collection

This study involves the collection of primary data through our survey and interviews. We surveyed with our
designed questionnaire the organizers of the Fairs and Festivals, tourists, and other local people of mostly
Bhubaneswar and other places of Odisha. Our questionnaire is designed with six major parameters and each
parameter has several questions on seven-point Likert Scales. We have collected sample data of 878 as per
random sampling.

7. Data Analysis and Demonstrated Hypotheses

This empirical study explained the data analysis and proved the hypothesis in statistical analysis using PCA and
ANOVA.

8. Statistical Analysis Method

The Mathematical formulas, models, and techniques used in the statistical analysis of raw study data are
statistical methods. The use of statistical methods derives information from surveys and various interviews to the
assessment of the robustness of the results. In this process first, we did the factor analysis to calculate the
weightage of the selected factors then calculated the pilot test and the sample size to collect the data through our
questionnaire. After that, we used ANOVA to measure the differences between tourists' opinions for overall
satisfaction based on their demographic profiles and the impact of all factors on the opinions of tourists for overall
satisfaction.

9. Demonstrated Hypothesis

Here we prepared two steps for proving the hypothesis. In the first step, we did Principal Component Analysis
(PCA), and in the second step, we did an ANOVA test. As per the following table PCA Table-1, the factors, that
we used as per our questionnaire i)“Q1: Facilities”, ii)“Q2: Organizers”, iii)*Q3: Comfort Amenities”, iv)‘Q4:
Information availability”, v)*Q5: Convenience”, and vi)‘Q6: Programs”.

After Principal Component Analysis (PCA) we got all factor's eigen values are quite good and all are
greater than 0.7 of significant value than the following Scree Plot (Figured) is also quite good. So, we can
consider all factors for our further ANOVA test to demonstrate our hypothesis. The hypothesis (H1) has
demonstrated in the 5.2.2 subheading.

10. Demonstrated Hypothesis

After PCA we can observe the data reliability of statistics and statistics scale. In the reliability of statistics,
Cronbach’s Alfa is 0.833, which indicates a very good level of data reliability. In the Statistics scale mean is
24.05, and the standard deviation is 4.976, also good for all six criteria of the questions.

Table 1. Correlation Matrix

Eigen values of the Correlation Matrix
Eigen value ‘ Difference Proportion Cumulative
2.37686435 ‘ 1.26486114 0.3961 0.3961
1.11200321 0.18203263 0.1853 0.5815

0.88305669
0.98910825
1.40899692

0.19394844 0.1138 0.8503
0.08011134 0.0815 0.9318
0.26203263 0.0682 0.4821

|
0.92997058 ‘ 0.24691389 0.1550 0.7365
|
|
|
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Figure 4. Scree plot of PCA
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In the above Table (Table 1) we can observe the reliability of the Eigen value, which is very important for
data validation. Here we can see all six criteria’s eigen values are greater than 0.7, which is significant in
reliability. So, we can say our data is very good reliability in Cronbach’s Alfa and eigen values for analysis. The
Scree plot of PCA and Component Scores Matrix is also shown very well in figure 4 and figure 5.

Figure 5. Component Scores Matrix of PCA
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il l I ;i : : ‘
.. M 7% - >
o j'” we G g W
_ditllh

Al
ol . AN ‘5" *}' ‘11, % 3

Zr A e A% e
|||,

5 % \ fl
<Ry R M2 W
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10.1 Hypothesis H1
Table 2. ANOVA table of Hypothesis H1

Source DF Sum of Squares | Mean Square |FValue | Pr>F
Model 5 61.498832 12.299766 15.23 | <.0001

Error 1254 1012.928946 0.807758

CorrectedTotal | 1259 1074.427778

In the above ANOVA table (Table 2) we can observe the p-value is less than 0.0001 is significant, the

following fit diagnostic of hypothesis (Figure 5), and the box plot of hypothesis also quite well. So, we can say our
model is good, which is very important for said analysis.
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Figure 6. Fit Diagnostics of hypothesis H1
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As per the above ANOVA Table 2, the “F” value is 15.23, which is quite good and the “P” value is less
than 0.0001, which is also less than 0.05 significance. The fit diagnostic (Figure 6) shows the Mean Square Error
(MSE) is 0.8078, R-Square is 0.0572, and the Adjusted R-Square is 0.0535 these values are also pretty good and
acceptable. So, we can prove our hypothesis. The null hypothesis “H10: There are no significant differences
between the opinions of tourists for overall satisfaction based upon their demographic profiles” is
rejected, whereas the alternative hypothes is “H1a: There are significant differences between the opinions of
tourists for overall satisfaction based upon their demographic profiles” is accepted. It is inferred that there
is a significant impact, and it also means that there is a sign of the overall satisfaction of visitors / tourists based
on their demographic profiles for Fairs and Festivals in Odisha.

Table 3. ANOVA table of Hypothesis H2

Source DF Sum of Squares | Mean Square | F Value Pr>F
Model 22 264813.7361 12036.9880 | 4.44 <.0001
Error 187 | 506918.7639 2710.7955

Corrected Total 209 | 771732.5000

In the above ANOVA table (Table 3) we can observe the p-value is less than 0.0001 is significant, and the
following fit diagnostic of the hypothesis (Figure 7), is also quite well. So, we can say our model is good, which is
very important for said analysis.
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Figure 7. Fit Diagnostics of hypothesis H2
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As per the above ANOVA Table 3, the “F” value is 4.44, which is quite good and the “P” value is less than
0.0001, which is also less than 0.05 significance. which is significant. The fit diagnostics are also quite good. So,
we can prove our hypothesis.

The null hypothesis “H20: There is no significant impact on the facilities, organizers, comfort
amenities, information availability, the convenience and programs of tourists for overall satisfaction
based upon their demographic profiles” is rejected, whereas the alternative hypothesis “H2a: There is a
significant impact on the facilities, organizers, comfort amenities, information availability, of tourists for
overall satisfaction based upon their demographic profiles” is accepted.

It is inferred that there is a significant impact on overall satisfaction is there, but individual parameters are
different as per Table 4. There is a significant impact on

The potential for festival tourism in the state of Odisha are immense in nature as it boasts beautiful places,
peaceful communities, and sublime people with different cultures. The Government of Odisha promotes tourism,
but the main focus remains on the golden triangle, which includes Puri, Konark, and Bhubaneswar. As this
research work shows, the cultural and historical value of Odisha’s traditional festivals has made the state’s
heritage manifestations famous and made Odisha a tourism brand champion. The government and tourism
stakeholders in Odisha should show the world a proper marketing strategy that maps out the potential of the
state's festivals. Odisha’s cultural and heritage places, as well as those from other parts of India and the world,
should work together to promote festivals that will bring more tourists to the state. As this paper is based on
empirical research to learn more about festival tourism, destination management, and marketing, it possess
adequate potentials for important insights regarding the development of Odisha as a lucrative alternative. The
tourism business relies heavily on fairs and festivals as it encourages cultural exchanges between tourists and
locals by bringing them to local community activities. Local businesses benefit directly and indirectly from the
spending of event tourists on local goods and services, which in turn has a ripple effect across the community.
However, it is important that both the hosts and the visitors must gain from the arrangements. While the festival
contributes greatly to the local community's socio-cultural and economic well-being, it is imperative that efforts are
made to increase festival tourism in order to better exhibit the local culture to tourists. To improve tourism in
Odisha and enhance its image as a cultural tourist destination, the study has identified some of the key
weaknesses of this festival and recommended some suitable arrangements, if adopted. This paper will help to
improve the tourism potential of Odisha and enhance its image as a cultural tourist attraction.
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