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Abstract: The transformation of local areas to a tourism destination requires high awareness and perception of local
community about the tourism activities and the consequences evolved of this involvement including the economic changes.
This study examines the level of awareness of local communities regarding their role in the development of tourism in their
city, particularly in rural areas since the transformation to a tourism destination was made by the governmental
arrangements. A quantitative research approach was used. The population formed the local community of the city. A simple
random sample composed of 700 citizens was selected to represent different community categories. The validity and
reliability of the questionnaire was measured through a pilot sample. The results show the high validity and reliability of the
data collection tool. The findings indicate that citizens were satisfied with the tourism development but expressed concern
about its impact on their culture and privacy. The level of participation was found to be insufficient due to a lack of awareness
of their role in the process. Negative perceptions regarding the quality of life also hindered their participation in local area
development. The study recommends the official organization of the city's conversion to a tourism destination, including
improvements in infrastructure and greater participation from locals.

Keywords: awareness of tourism; perception toward heritage; local area development; cultural life; infrastructure barriers.
JEL Classification: Z32; Z11; R11.
Introduction

Awareness of tourism refers to the level of understanding and knowledge that individuals have about the tourism
industry and its impacts. It encompasses the recognition of the economic, social, and environmental effects of
tourism on a destination, as well as support for tourism development. Studies have shown that residents'
perception of tourism impacts plays a crucial role in determining their support for tourism development (Alvares,
Dos Santos, and Perinotto 2020; Sijabat et al. 2017). Alvares et al.'s research emphasizes the importance of
tourism observatories in generating knowledge and intelligence for public and private managers, enhancing the
quality of the tourist offer and visitor experience (Williams, Stewart, and Larsen 2012). Additionally, the Travel and
Tourism Research Association (TTRA) recognizes the need for a membership-wide agenda of priority topics to
address the challenges and opportunities in the travel and tourism industry (Sadikoglu and Oktay 2017). Overall,
awareness of tourism involves understanding the impacts of tourism, supporting its development, and conducting
research to inform decision-making and sustainable management (Kodas et al. 2022).

On the other hand, trust in local government plays a significant role in citizens' perception of tourism
development, with trust in the specific context of tourism influencing their general level of trust (Pagliara et al.
2021). It is important to involve the local community from the beginning of destination development, sensitizing
residents and including them in co-creative tourism experiences (Gupta and Hasnain 2022). The objective of this
study is to investigate the awareness and perception of local area citizens toward and participation in tourism
activities as part of the local area announcement as a tourism destination.
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1. Literature Review
1.1 The Concept of Awareness and Perception of Tourism in Local Areas

The concept of awareness and perception of tourism in local areas is a significant factor in tourism development.
Local communities play a crucial role in the growth of tourism, and their attitudes towards tourism can influence
its success (Obradovi¢ and TeSin 2023). Studies have shown that factors such as economic, socio-cultural,
environmental, interaction, awareness, and local development contribute to the perception of rural tourism by
local people and farmers (Yilmaz and Merkez 2022). To support local economic freedom and development, it is
necessary to increase local understanding of concepts such as agro-tourism (Arif, Haiyudi, and Teu 2023).
Government policies should focus on building tourism-conscious areas based on local wisdom and fostering local
and creative industries to create awareness and entrepreneurial characteristics among the local population
(Andriansyah et al. 2022). The perceptions of local people regarding responsible tourism have been found to
positively affect their place attachment and support for sustainable tourism development, with environmental
awareness playing a moderating role (Aytekin et al. 2023).

The official role of improving awareness in tourist local areas is to establish Tourism Awareness Groups
(Pokdarwis) that involve local communities in the development of tourism villages. These groups play a crucial
role in managing and promoting tourism destinations (Andriansyah et al. 2022). The performance of these groups
is evaluated based on indicators such as efficiency, effectiveness, fairness, and responsiveness (Kristian 2023).
Additionally, it is important to increase the awareness of residents about the consequences of tourism activities
and the importance of pro-environmental behaviors (Y. Zhang et al. 2014). Furthermore, there is a need to raise
awareness among local communities about diseases that can be linked to tourism activities and encourage
proactive health initiatives (Owino and Wamunga 2014). Overall, the official role involves fostering local and
creative industries, improving security and safety, and providing quality services to build awareness and a
conscious character in the community (B. Asmoro, Anwartinna, and Handayani 2019).

1.2 The Factors that Affect the Awareness of Local Areas' Tourism

Local tourism awareness is influenced by various factors. One important factor is the perceived effects of tourism
on the local community. Positive effects, such as the preservation of natural and cultural resources, can lead to a
favorable attitude towards tourism development (Obradovi¢ and TeSin 2023). Another factor is the recognition of
the role that local communities can play in tourism development. When local communities are aware of their
important role and know sustainable tourism principles, they are more likely to actively participate in tourism
development (Andriansyah et al. 2022). Additionally, the management and organizational structure of tourism
groups can affect local tourism awareness. Effective organizational management and clear job descriptions can
improve the performance of tourism groups and enhance local tourism awareness (Sihombing, Gunawijaya, and
Akbar 2017). Overall, increasing local tourism awareness can empower local communities to become active
agents in tourism development and ensure that they receive the benefits of tourism (B. T. Asmoro and Resmiatini
2021).

Tourism has both positive and negative impacts on the quality of life of local communities. Positive effects
include economic improvement, employment opportunities, community pride, cultural exchanges, and increased
availability of facilities. However, negative effects include impacts on health, safety, quality of the physical
environment, cost of living, accessibility to public facilities, social relations, job satisfaction, and community
involvement in tourism development (VT, Kumar Dixit, and Durga Prasad 2023). The attitude and perception of
the local community play a crucial role in the strategic growth, development, and sustainability of tourism
destinations. Factors such as the image of the temple place, economic, social, and physical benefits, community
attachment, and overall quality of life influence the perceived tourism support of the local community (Kliuchnyk
et al. 2023). The perceived authenticity of industrial heritage also influences residents' attitudes toward tourism
development support, their participation ideals, and their attachment to the place (Guerra et al. 2022).
Community participation mediates the relationship between community-based tourism and the sustainability
performance of the tourism industry (Wayan, Suindari, and Wirawan 2022).

The impact of tourism development on local communities and the influence of local culture on tourism
products and tourist satisfaction have been extensively studied in different contexts. Mokhele's study revealed
that tourism development in the Bokong Nature Reserve in Lesotho resulted in the displacement of local
communities and had detrimental effects on their livelihoods (Mokhele 2022). Bagus et al. demonstrated that local
culture plays a crucial role in shaping tourism products and influencing the satisfaction of domestic tourists in Bali
(Bagus, BrahmaSari, and Suryani 2020). Similarly, Obradovic and Te$in found that the local community in Tara
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National Park in Serbia supports further tourism development due to their belief in the preservation of natural and
cultural resources (Obradovi¢ and TeSin 2023). Kausar and Nishikawa examined the impacts of heritage tourism
on rural livelihoods in Borobudur, Indonesia, and proposed promoting rural industries to establish better linkages
with tourism (Kausar and Nishikawa 2010). Lastly, Yun discussed the potential negative impact of tourism on
traditional culture and explored strategies to protect and preserve traditional culture while promoting tourism
(Rasoolimanesh, Jafaar, and Ismail 2015).

Local communities play a crucial role in the development of tourism in local areas. Their attitudes towards
tourism directly influence its growth and spread within the community (Lapuz 2023). When local communities are
socioeconomically affected by tourism development, their attitudes are shaped based on the perceived effects
(Obradovic and TeSin 2023). Positive attitudes towards tourism can lead to support for further tourism
development, as seen in the case of the Tara National Park community in Serbia (Al-Hassan, Obeidat, and
Lansford 2010). Local communities can also be empowered through tourism development, as seen in the case of
Ponggok Village in Indonesia, where the local champion played a significant role in the success and prosperity of
the community (Obradovi¢ et al. 2022).

The empowerment of local communities in the digital transformation of rural tourism is also essential, as it
leads to individual, gender, political, and social empowerment, which contributes to more effective tourism
management processes (Saputro, Pujiyono, and Latifah 2023). Therefore, the role of local communities in tourism
development is crucial for sustainable tourism management strategies, respecting the needs and rights of the
local people, local communities play a crucial role in the development of tourism in local areas. Their attitudes
towards tourism directly influence its growth and spread within the community (Obradovi¢ and TeSin 2023). The
local community's support for tourism development is essential for its success (Kasim et al. 2021).

Active involvement and participation of the community in decision-making, planning, implementation,
monitoring, and evaluation of tourism programs are crucial for their success and benefit to those involved (Chang,
Choong, and Ng 2020). Strengthening institutions and maintaining cultural heritage are important drivers for
tourism development (Gunawijaya and Pratiwi 2018). However, too much dependence on local tourism resources
can lead to conservatism and hinder future growth (Ohe 2020). Therefore, it is important to consider the needs
and rights of the local people and develop sustainable tourism management strategies that involve and benefit
the local community. Increasing local awareness has significant consequences for tourism development.

The research findings indicate that when local communities become more aware of the importance of
conservation and cultural heritage, they actively participate in tourism activities and contribute to the development
of tourist destinations (Retno Budi Wahyuni et al. 2023). This increased awareness also leads to a better
understanding of sustainable tourism principles and the adoption of digital skills for effective management of
tourist villages (Ghaderi et al. 2022). Moreover, the involvement of local communities in tourism development is
seen as crucial, as they recognize their important role and have a high level of knowledge in this area (Darubekti
et al. 2022). The positive impact of increasing local awareness is also evident in the quality of tourism village
products, as interpersonal communication among stakeholders and the community plays a significant role in their
development (Andriansyah et al. 2022). Overall, increasing local awareness fosters community engagement,
promotes conservation efforts, and enhances the overall tourism experience (Sihombing, Gunawijaya, and Akbar
2017).

1.3 Theoretical Framework of Awareness of Local Tourism

The theoretical framework for the awareness of natural and cultural preservation, infrastructure readability, local
engagement, hospitality, consequences on the local community, willingness to participate, and the effect on local
tourism success factors related to the local community has been explored in various studies. Ab Majid et al.
(2019) discovered that rural tourism activities have a significant impact on communities, with cultural impact being
more significant than economic, social, and environmental impacts (Ab. Majid et al. 2019). Kyungjin's (2022)
study revealed that the management of cultural heritage and residents' attitudes toward it positively affect local
attachment and community formation (Kyungjin 2022). Bhandari (2022) highlighted the misuse of local community
participation and the lack of holistic planning as reasons for the lack of sustainable tourism development
(Bhandari 2022). Karacaoglu and Birdir (2018) identified common success factors for community-based tourism
projects, including local evaluation of the project's success (Karacaoglu, Seyh, and Birdir 2018). Waylen et al.
(2010) found that the local institutional context significantly influences conservation outcomes, while community
participation, conservation education, benefit provision, and market integration had limited effects (Waylen et al.
2010).
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Figure 1. The frame of awareness for local tourism.

Awareness of natural and cultural
reservation

Infrastructure readability

Local engagement and qualification Local tourism success factors related to
local community

Hospitality and services

Consequences on local community

Welling to participate

2. Methods

Settings: A quantitative study conducted to investigate the awareness of heritage, lifestyle, and tourism in
As-Salt City.

Problem: As-Salt City in Jordan has been internationally recognized as a heritage city. This
announcement has heightened the need to enhance the city's infrastructure and increase awareness among its
residents to effectively promote tourism. However, the level of awareness among the locals and their willingness
to cooperate in developing the city's tourism sector and improving the quality of services remains unmeasured.
To address this, the research aims to explore the significance of awareness in enhancing local tourism and
meeting the expectations of tourists.

Populations and samples: The population of this study was the people of As-Salt City in the middle parts
of Jordan. The total population of As-Salt city is 117,060 citizens. A simple random sample was selected to reach
the objectives of this research. The random sample included 700 citizens.

Data collection tools: The questionnaire was used as a tool for data collection. The questionnaire
included two parts. The first part was concerned with the demographic characteristics of citizens, while the
second part was concerned with the measurement of the level of awareness among the citizens to deal with the
city as a tourism city through improving services, preserving the cultural heritage, and participating in the tourism
process in the city. The questionnaire included six fields: awareness of natural and cultural reservation,
infrastructure readability, local engagement and qualification, hospitality and services, consequences on the local
community, willingness to participate, and local tourism success factors related to the local community. The
questionnaire used a five-point Likert scale to measure the trends for awareness. The questionnaire was
distributed in person in different regions inside As-Salt city.

Statistical analysis: The collected data was entered into R software. Descriptive statistics were used to
measure the demographic characteristics, and the means and standard deviations were used to measure the
trends in awareness items. Inferential statistics were used to measure the effect of the levels of awareness on the
success factors of the conversion process to a tourism destination. The validity analysis using a pilot sample was
conducted, and the reliability analysis was executed on the pilot study that included 30 respondents. The
Cronbach’s Alpha was used to measure the reliability. The results showed that the values were more than 0.6,
which is acceptable for such social studies (Table 1) (Sahoo 2019).

Table 1. Reliability analysis using Cronbach’s Alpha value

Variables Cronbach’s Alpha Value
Awareness of natural and cultural reservation (ANCR) 0.837
Infrastructure readability (IR) 0.828
Local Engagement (LEQ) 0.800
Hospitality and services (HS) 0.797
Consequences on the local community (CLC) 0.844
Welling to participate (WP) 0.830
Local tourism success factors related to local community (LTSF) 0.939
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Ethical Issues: The introduction of the questionnaire includes a concise paragraph seeking the agreement of citizens to
participate in the study. This procedure is considered ethical as it seeks permission for participation.

3. Results
3.1 Demographic Characteristics

The random sample of the study contacted a wide variety of people living in As-Salt city to collect as much
information as possible related to the awareness of citizens for tourism and their perception of participation in the
tourism activity in the city Two-thirds of the sample were females (65.7%) compared to males (34.5%), with
different age ranges from less than 18 years up to 60 years. The dominant age group was people aged 31-40
(32.4%), followed by the age group 18-30 (19.1%) and then the age group less than 18 years (24.7%) (Table 1).

The responses for income showed that most of the sample had low income (50.1%) with income less than
JD5000 annually. The second income category was for the annual income 100001-15000 with a percentage of
34.6%. The rest of the sample's income was distributed into higher and lower income categories. The majority of
the sample had a bachelor's degree (44.4%), followed by the secondary education group (36.6%). The sample
also included people with no education (6.6%) and people with primary education (12.4%) (Table 1). The citizens
of As-Salt city showed that they have lived there for a long time, with the majority indicating they lived in As-Salt
before 1990, reflecting that they have been residents for more than twenty years (Table 2).

Table 2. The demographic characteristics of the sample

Character Frequency Percent
Gender

Male 240 34.3
Female 460 65.7
Age

<18 173 247
18-30 134 19.1
31-40 227 324
41-50 99 14.1
51-60 67 9.6
Annual Income (JD)

Less than 5000 351 50.1
5000 - 10000 79 1.3
10001 - 15000 242 34.6
15001 - 20000 10 14
More than 20000 18 2.6
Education

Not educated 46 6.6
Primary school 87 12.4
Secondary school 256 36.6
Bachelor or higher 311 444
Start living in AsSalt city

1869 or before 78 1.1
1870 — 1889 27 3.9
1890-1909 26 3.7
1910-1929 16 2.3
1930-1949 15 16.4
1950-1969 46 6.6
1970-1989 109 15.6
1990 - 2012 283 404
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3.2 The Attitudes toward Participation in Tourism Activities in Local Areas
3.2.1 Awareness of Culture and Heritage Importance

The shift to tourism activities requires sufficient awareness of the importance of culture and heritage. However,
the level of awareness regarding the significance of culture and heritage fell below the minimum requirements,
with a score of 2.83+0.59. The highest level of moderate awareness was observed in the belief that transforming
the city into a tourism destination would facilitate the preservation of cultural heritage, scoring 3.10+0.56 On the
other hand, aspects such as engaging with local traditions, preserving historical sites, and deepening cultural
traditions did not meet the minimum required levels. These findings emphasize the need for increased awareness
and efforts to promote the cultural and heritage values of the city (Table 3).

Table 3. Awareness of natural and cultural preservation

ltem ‘ Mean Sd Dev.
The conversion to a tourism destination will facilitate the conversation of the cultural 310 0.56
heritage of the city ' '
The organized campaign to manage the city tourism encouraged me to support the tourism 289 0.69
of the city ' '
The reserve and maintenance of old places in the city will improve its face as a tourism 288 0.74
destination ' '
The transformation to a tourism destination will deepen the preservation of the local

" 2.74 0.85
traditions
The local cultural traditions will work as an attractive element to encourage tourism to visit

. 2.54 0.89
the city
Total 2.83 0.59

3.2.2 Infrastructure Readability

The evaluation of infrastructure readability received a negative rating of 2.90+0.58. The local roads were deemed
insufficient for smooth traffic flow, scoring 2.97+0.69. The city's accommodation services were also found
inadequate, with a rating of 2.97£0.69. The transportation network was deemed insufficient to support local
tourism, scoring 2.96+0.71. Furthermore, the connections between different areas in the city were also lacking in
terms of supporting local tourism, receiving a rating of 2.82+0.79. Lastly, the city was found to have a shortage of
entertainment venues that could attract local tourists, with a rating of 2.77+0.89 (Table 4).

Table 4. Awareness of the importance of infrastructure readability

Item Mean Sd Dev.
The local roads are qualified to serve the extra movement of tourists 2.99 0.67
The accommodation services are enough to meet the tourists' needs 297 0.69
The available transportation available in the city is enough to serve the tourists 2.96 0.71
Connectivity among the areas in the city is available and safe 2.82 0.79
The city has good entertainment places to serve tourists 2.177 0.89
Total 2.90 0.58

3.2.3 Local Engagement

The awareness of local engagement was very low, with an average score of 2.82 out of 5. The only positive
assessment was for the encouragement to engage with local campaigns to increase the experience in local
tourism, with an average score of 3.08 out of 5. However, the assessment related to the rise of local cultural
traditions and behaviors whenever possible was negative, scoring an average of 2.85 out of 5. The support of
local societies that plan local tourism strategies also received a negative assessment, with an average score of
2.78 out of 5. Additionally, the assessment of the support of local community activities toward tourism conversion
and the share in safety exercises to ensure the safety of tourists and local citizens were both negative, scoring an
average of 2.75 out of 5 and 2.82 out of 5 respectively (Table 5).

3011



Volume X1V, Issue 8(72), Winter 2023

Table 5. Awareness of local engagement

ltem ‘ Mean Sd Dev.
Encourage participation in local campaigns to increase the experience in local tourism 3.08 0.59
Raise the local cultural traditions and behave whenever possible 2.85 0.84
Support the local societies that plan local tourism strategies 2.78 0.79
Encourage the local community activities to support tourism in the city 2.75 0.78
Share in safety exercises to ensure the safety of tourists and local citizens 2.65 0.80
Total 2.82 0.57

3.2.4 Hospitality and Services Introduction

The awareness of the importance of hospitality and services introduction assessment was negative (2.96+0.50). The
moderate assessment was for the well to cooperate with tourist groups inside the city (3.09+0.65). The responses related to
the tendency to host tourist groups in heritage old places, the tendency to enrich the services of tourists when possible, the
tendency to receive tourists from different areas, and the telling stories about the history of the city were negative. (Table 6).

Table 6. Awareness of hospitality and services

Item Mean Sd Dev.
The well to cooperate with tourist groups inside the city 3.09 0.65
The tendency to host tourist groups in heritage old places 299 0.73
Tendency to enrich the services of tourists when possible 297 0.65
The tendency to receive tourists from different areas 287 0.65
Tell stories about the history of the city 286 0.66
Total 296 0.50

3.2.5 Consequences on the Local Community

The respondents had a positive awareness of the consequences on the local community (3.12+0.53). They recognized that
local tourism would increase job opportunities (3.25+0.58). They were also aware of the positive impact on income
(3.15£0.69). The conversion to tourism was seen as empowering women (3.11+0.70). Additionally, the respondents
acknowledged the positive consequences of private sector participation in the city (3.08+0.65) [3]. They were also aware of
the potential improvement in technology for promotion (3.03+0.77). Overall, the respondents had a positive perception of the
benefits of tourism for their community (Table 7).

Table 7. Awareness of the consequences of converting to tourism on the local community

Item Mean Sd Dev.
The local tourism activities will increase job opportunities in the city 3.25 0.58
The citizens’ income resulting from the tourism activities will increase 3.15 0.69
Ir)tclude women in traditional and handicraft activities will improve women empowerment in the 311 0.70
city

Tourism will encourage private-sector projects that will improve the infrastructure of the city 3.08 0.65
Tourism will improve the concern with technology to improve promotion 3.03 0.77
Total 3.12 0.53

3.2.6 Welling to Participate

The findings suggest that the level of awareness and willingness to participate in tourism-related activities among
the citizens of the city is moderate, with a score of 3.00+0.57. The citizens have a positive attitude towards their
responsibility in promoting tourism in the city, participating in campaigns targeting tourism, and introducing the
history of the city. However, the assessment of the encouragement of local groups who work in tourism was
negative, with a score of 2.87+0.84. The COVID-19 pandemic has heavily impacted the global tourism economy,
with potential declines of 60-80% in international tourism in 2020. Recovery measures such as lifting travel
restrictions, restoring traveler confidence, and rethinking the tourism sector for the future are necessary to build a
stronger, more sustainable, and resilient tourism economy. Sustainable tourism practices that consider the
economic, social, and environmental impacts of tourism are also important for the long-term health of the industry
(Table 8).
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Table 8. Awareness of welling to participate

Item Mean Sd Dev.
| believe that the tourism in the city is the responsibility of all citizens 3.03 0.68
[ will participate in the social activities that call for organizing the local tourism 3.03 0.65
| will participate in the campaigns related to tourism education in the city 3.03 0.75
| will take any opportunity to introduce the history of the city 3.02 0.74
[ will encourage the local groups that work for tourism promotion in the city 2.87 0.84
Total 3.00 0.57

3.3 Local Tourism Success Factors Related to the Local Community

The assessment of local tourism success factors was moderate, with a score of 3.01+0.62. Respondents showed
moderate awareness that local tourism would increase closeness to local traditions, ranking it in the first position
with a score of 3.12+0.73. They also believed that increasing the number of tourists was the responsibility of the
local community, with a score of 3.07£0.75. Respondents recognized that cooperation with official agencies
directly benefited the local community, scoring it at 3.05+0.68. Additionally, they believed that local tourism would
improve the quality of life for citizens, with a score of 3.03+0.72. The respondents were aware that the city would
be connected with other tourism areas in the region, scoring it at 3.01£0.76. However, there was a negative
assessment of tourism's contribution to distributing the city's culture and heritage worldwide, scoring 2.98+0.78.
The social structure and local community attractiveness for local tourism also received a negative assessment,
scoring 2.9740.72. Finally, the overall assessment of the impact of tourism on the area over the years was
negative, with a score of 2.92+0.73. (Table 9).

Table 9. Awareness of the factors to the success of local tourism

Item ‘ Mean Sd Dev.
The local tourism will increase the closeness to the local traditions 3.12 0.73
Increasing the number of tourists is the responsibility of the local community 3.07 0.75
Cooperation with official agencies directly connected to the local community 3.05 0.68
The success of the local tourism will improve the standards of living in the city 3.03 0.72
The city will form a connection with other tourism sectors within the region 3.01 0.76
The success of local tourism will distribute the cultural heritage of the area internationally 2.98 0.78
The social structure will strengthen due to the integrated roles of the local society 297 0.72
The local community becomes attractive for local tourism as well as external tourism 297 0.75
The tourism impact on the area has been continuous all over the years 2.92 0.73
Total 3.01 0.62

3.4 Model Testing

The structural equation modeling (SEM) was employed to assess the impact of various factors on the awareness
and success of the conversion to tourism activities in the city. To ensure the validity of the analysis, the normal
distribution of the different variables was tested, and any items that were not normally distributed were eliminated.
Covariance among the variables was taken into account to achieve a well-fitting model. Figure 2 displays the
fitted model, along with the regression coefficients of the different items.
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Figure 2. The structural equation model for the consequences of awareness on the results of local tourism success.
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Table 10 provides a summary of the model's fitness criteria. The Chi-square to df ratio was less than 5,
which indicates an acceptable fit. The model's fitness was found to be significant with a p-value less than 0.01.
However, the Comparative Fit Index (CFI) fell below the accepted threshold of 0.949, suggesting a less than
optimal fit. On the other hand, the Root Mean Square Error of Approximation (RMSEA) and the Tucker-Lewis
Index (TLI) both met the accepted thresholds of 0.055 and 0.929, respectively. (Table 10).

Table 10. Fitness Criteria of SEM

Criteria ‘ Acceptable value Model Value Result
Chi-square/df <5 3.11 Accepted
Chi-square - 1028.3

Probability <0.05 0.001 Accepted
CFl <0.9 0.949 Accepted
RMSEA <0.08 0.055 Accepted
TLI <0.9 0.929 Accepted

The results indicate that the awareness of natural and cultural reservations had the highest significant
effect on the success factors of converting to tourism in the city, with a regression coefficient of 0.249 and a
probability of 0.016. The second significant effect was observed for local engagement, with a regression
coefficient of 0.134. The impact of hospitality and services introduced was also significant, with a regression
coefficient of 0.173 (p<0.05). The most significant effect was recorded for the willingness to participate, with a
regression coefficient of 0.763 (p<0.001) (Table 11).

Table 11. The loading factors for the dimensions on the results of the local tourism results

| | Estimate SE. CR P
LTSF | < | ANCR 249 103 2419 016
LTSF [ < | R 026 096 274 784
LTSF | < | LEQ 134 074 1823 048
LTSF | < | Hs 73 078 2215 027
LTSF | < | cLc 043 077 560 575
LTSF | < | wp 763 077 9.894
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4. Discussion

The objective of this study was to investigate the awareness and perception of citizens regarding the conversion
of As-Salt city into a tourism destination. As-Salt city was recently recognized as a tourism city internationally by
UNESCO, making it an ideal case study for this research. The study encompassed all categories of people and
their distribution across the city, considering factors such as age groups, educational levels, and income levels.
The questionnaire was distributed in various areas of the city to ensure a representative sample (Gupta and
Hasanain, 2022). It is widely acknowledged that the local community plays a crucial role in the successful
development of tourism. They can contribute to sustainable practices and initiatives by collaborating with
stakeholders and engaging in tourism activities (Bichler 2021).

The citizens of As-Salt City in Jordan have low awareness of the conversion process to a tourism area.
This reflects the lack of organization and citizen involvement in the conversion process. The announcement of the
city as a tourism destination caused confusion among the people about its implications and consequences. The
responsibility for announcing an area as a tourism destination varies depending on the context and country. In
Central Aceh, the tourism sector is being developed as a mainstay for the area, with a focus on improving
attractions, accessibility, and amenities (Syaripuddin 2021). Local tourism governance plays a crucial role in
destination development in Sweden (Yushan 2016).

One important awareness criterion for the conversion to a tourism area is the importance of culture and
heritage. The citizens' awareness of culture and heritage in the city is negative, possibly due to their previous
living conditions. However, the citizens recognize that the conversion to a tourism destination can enable them to
distribute their culture and heritage internationally. Cultural and heritage resources enhance the attractiveness of
a destination's brand and make it more appealing to tourists and visitors (Kim, Chhabra, and Timothy 2022).
Cultural heritage, when incorporated into the tourism supply, becomes an important economic resource for the
community, contributing to its financial profit, economic development, and the financing of cultural heritage
maintenance and enhancement (Opaci¢ 2019). Cultural heritage is also crucial for attracting tourists and visitors,
as seen in the case study of Prizren in Kosovo (G. Zhang et al. 2020).

The conversion to a tourism destination requires the rehabilitation of the infrastructure in the local area.
The responses of the citizens show that the city is not ready to receive high numbers of tourists due to the lack of
suitable infrastructure. This reflects the official shortage in dealing with the conversion process. Furthermore, it
reflects the lack of internal arrangements to deal with the conversion process. Suitable infrastructure, especially
transportation, plays a crucial role in encouraging tourists to visit the city. The transformation of cities to
accommodate the tourism sector is evident, with an emphasis on renovated waterfronts and other urban areas
(Judd 2015). The impact of cycling infrastructure on destination performance is also recognized, highlighting the
need for evaluation and support at various levels (SebeSova and Kréak 2018). Stakeholder feedback is valuable
in identifying a destination's attributes to attract tourists, including the importance of accessibility and
technological infrastructures (do Rosario et al. 2022). The correlation between tourism and infrastructure is
significant, as infrastructure is necessary for both the object and the tourist, and attention must be paid to the
relationship between tourism and the surrounding environment (Saryani 2021).

The awareness and local engagement were negative among the citizens of the city. This reflects that the
announcement did not change the mentality of the citizens regarding the conversion to tourism destinations. The
importance of local engagement and hospitality is considered crucial and attractive factors to increase the
number of tourist visitors. Research conducted by Bastaman and Yodfianfinda (2021) on Tokyo Metropolitan Train
Customers found that the local people in Tokyo are helpful and friendly towards foreigners, despite their busy
schedules.

Despite the moderate awareness among the local citizens about the consequences that will evolve from
the conversion to a tourism destination, they do not tend to participate or take any action to increase the success
factors of converting to a tourism city.

Conclusions and Further Research

The objective of this study was to investigate the level of awareness among local citizens regarding the
conversion of As-Salt into a tourist destination and the impact of this awareness on the success factors of the
conversion process. The study found that the citizens of As-Salt have a very low level of awareness when it
comes to participating in tourism activities. However, they do expect tourism activities to have an effect on their
cultural life. Additionally, the study revealed that the citizens have a low level of awareness and perception of the
value of their historical houses. They are unclear about their role in the development of tourism in the area,
especially in the absence of organized work in their field. The study recommended implementing education
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programs aimed at increasing awareness among the citizens about participating in tourism activities and
recognizing the value of their inherited houses. Furthermore, the study suggested that official participation is
necessary in terms of organizing and managing the infrastructure, involving investors, and determining the
methods of local citizens' participation to improve the economic conditions of the city. The future research should
concentrate on building local models to transfer to tourism activities in rural areas to modulate the contributions of
different parities in the transformation process.

References

[1] Ab. Maijid, et al. 2019. The Impact of Rural Tourism on the Local Community Development. Journal of
Tourism, Hospitality and Environment Management, 4 (16): 39-55.
DOl:https://doi.org/10.35631/jthem.416004

[2] Al-Hassan, S.M., Obeidat, O.M. and Lansford, J.E. 2010. Education Reform and the Quality of Kindergartens
in Jordan. Early Child Development and Care, 180 (9): 1203-13.

[3] Alvares, D. F., Dos Santos, S. R. and Costa Perinotto, A. R. 2020. Network of Tourism Observatories toward
Tourism Intelligence: The Case of Brazil. Enlightening Tourism, 10 (2): 140-78.
DOl:https://doi.org/10.33776/et.v10i2.4696

[4] Andriansyah, A., Watriningsih W., Hamzah, R. E. and Pertiwi, S.A. 2022. Building Tourism Awareness Areas
With  Local Wisdom. PETANDA: Jurnal limu Komunikasi Dan Humaniora, 3 (1): 40-53.
DOl:https://doi.org/10.32509/petanda.v3i1.1969

[5] Arif, M., Haiyudi H., and Teng Teu. 2023. Empowering Tourism Awareness Group Based on Sapta Pesona
Concept to Actualize Agro-Tourism Villages in West Bangka. SPEKTA (Jurnal Pengabdian Kepada
Masyarakat : Teknologi Dan Aplikasi) 4 (1). DOI: https://doi.org/10.12928/spekta.v4i1.7613

[6] Asmoro, B., Mimin Anwartinna, and Sri Handayani. 2019. Tourism Awareness Groups (Pokdarwis)
Institutional Capacity Development in Managing Coban Pandawa Tourist Attraction, 146-56.
DOl:https://doi.org/10.32528/pi.v0i0.2474

[7] Asmoro, Br. T., and Resmiatini, E. 2021. Maximizing Organizational Structure of Sukodono Tourism
Awareness Group. Proceedings of the 2nd Annual Conference on Social Science and Humanities (ANCOSH
2020) 542. DOI: https://doi.org/10.2991/assehr.k.210413.068

[8] Aytekin, A, et al. 2023. The Effect of Responsible Tourism Perception on Place Attachment and Support for
Sustainable Tourism Development: The Moderator Role of Environmental Awareness. Sustainability
(Switzerland) 15 (7). DOI: https://doi.org/10.3390/su15075865

[9] Bagus, C., BrahmaSari, I. A. and Suryani, T. 2020. The Effects of Local Culture on Tourism Products and
Domestic Tourist Satisfaction in Tourism Destinations. Archives of Business Research, 7 (12): 233-43.
DOI:https://doi.org/10.14738/abr.712.7560

[10] Bhandari, L. 2022. Approaches to Local Community Participation in Tourism Development. Journal of
Tourism and Adventure, 5 (1): 44-61. DOI: https://doi.org/10.3126/jota.v5i1.48737

[11] Bichler, B. F. 2021. Designing Tourism Governance: The Role of Local Residents. Journal of Destination
Marketing and Management, 19. DOI: https://doi.org/10.1016/j.jJdmm.2019.100389

[12] Chang, M. X., Choong, Y. O. and Ng, L. P. 2020. Local Residents’ Support for Sport Tourism Development:
The Moderating Effect of Tourism Dependency. Journal of Sport and Tourism, 24 (3): 215-34.
DOl:https://doi.org/10.1080/14775085.2020.1833747

[13] Darubekti, N., Hanum, S. H., Suryaningsih, P. E. and Waryenti, D. 2022. Increasing the Digital Literacy
among Tourism Awareness Groups for Sustainable Tourism Village Development. MITRA: Jurnal
Pemberdayaan Masyarakat, 6 (2): 158-68. DOI: https://doi.org/10.25170/mitra.v6i2.3552

[14] Ghaderi, Z., Shahabi, E., Fennell, D. and Khoshkam, M. 2022. Increasing Community Environmental
Awareness, Participation in Conservation, and Livelihood Enhancement through Tourism. Local Environment
27 (5): 605-21. DOI: https://doi.org/10.1080/13549839.2022.2048812

[15] Guerra, T., Moreno Pacheco, M. P., de Almeida, A. S. A. and Vitorino, L. C. 2022. Authenticity in Industrial
Heritage Tourism Sites: Local Community Perspectives. European Journal of Tourism Research 32.
DOl:https://doi.org/10.54055/ejtr.v32i.2379

3016


https://doi.org/10.35631/jthem.416004
https://doi.org/10.33776/et.v10i2.4696
https://doi.org/10.32509/petanda.v3i1.1969
https://doi.org/10.12928/spekta.v4i1.7613
https://doi.org/10.32528/pi.v0i0.2474
https://doi.org/10.2991/assehr.k.210413.068
https://doi.org/10.3390/su15075865
https://doi.org/10.14738/abr.712.7560
https://doi.org/10.3126/jota.v5i1.48737
https://doi.org/10.1016/j.jdmm.2019.100389
https://doi.org/10.1080/14775085.2020.1833747
https://doi.org/10.25170/mitra.v6i2.3552
https://doi.org/10.1080/13549839.2022.2048812
https://doi.org/10.54055/ejtr.v32i.2379

Journal of Environmental Management and Tourism

[16] Gunawijaya, J, and Pratiwi, A. 2018. How Local Community Could Contribute to the Tourism Development in
Rural Area? KnE Social Sciences, 3 (11): 826. DOI: https://doi.org/10.18502/kss.v3i11.2809

[17] Gupta, M., and Hasnain, A. 2022. Sustainable Tourism: Elevating Collaboration between the Hospitality
Industry and Local Citizens. ECS Transactions, 107 (1): 18611-18.
DOl:https://doi.org/10.1149/10701.18611ecst

[18] Judd, D.R. 2015. The Infrastructure of Play: Building the Tourist City. The Infrastructure of Play: Building the
Tourist City, 1-335. DOI: https://doi.org/10.4324/9781315699585

[19] Karacaoglu, S., Seyh, B. and Birdir, K. 2018. Success Factors of Community Based Tourism (CBT)
Perceived by Local Peoples: The Case of % 100 Misia Project. International Rural Tourism and Development
Journal, 1 (2): 53-61. www.nobel.gen.tr

[20] Kasim, M., et al. 2021. The Role of Local Communities in Developing Potential Areas for Marine Tourism.
IOP Conference Series: Earth and Environmental Science 800 (1). DOI: https://doi.org/10.1088/1755-
1315/800/1/012055

[21] Kausar, D. R., and Nishikawa, Y. 2010. Heritage Tourism in Rural Areas: Challenges for Improving Socio-
Economic  Impacts. Asia  Pacific  Journal of  Tourism  Research, 15 (2): 195-213.
DOI:https://doi.org/10.1080/10941661003629995

[22] Kim, E. G., Chhabra, D. and Dallen J. Timothy. 2022. Towards a Creative MICE Tourism Destination
Branding Model: Integrating Heritage Tourism in New Orleans, USA. Sustainability (Switzerland) 14
(24).https://doi.org/10.3390/su142416411

[23] Kliuchnyk, A., et al. 2023. The Impact of Tourism on Local Community Development. Economic Affairs (New
Delhi), 68: 649-55. DOI: https://doi.org/10.46852/0424-2513.25.2023.4

[24] Kodas, D., Resat Arica, Nese Kafa, and Feridun Duman. 2022. Relationships between Perceptions of
Residents Toward Tourism Development, Benefits Derived from Tourism and Support to Tourism. Journal of
Tourismology 0 (0): 0-0. DOI: https://doi.org/10.26650/j0t.2022.8.2.1075196

[25] Kristian, |. 2023. Role of Tourism Awareness Groups in Increasing Tourist Visits in West Bandung Regency
(Case Study at Ciburuy Tourism Object). The International Journal of Education Management and Sociology,
2 (2): 78-83. DOI: https://doi.org/10.58818/ijems.v2i2.30

[26] Kyungjin, C. 2022. An Analysis of the Structural Relationship among Awareness of Cultural Heritage, Local
Attachment, and Local Community. The Journal of Cultural Policy, 36 (3): 5-28.
DOl:https://doi.org/10.16937/jcp.2022.36.3.5

[27] Lapuz, M.C. M. 2023. The Role of Local Community Empowerment in the Digital Transformation of Rural
Tourism Development in the Philippines. Technology in Society 74.
DOL:https://doi.org/10.1016/}.techsoc.2023.102308

[28] Mokhele, |. 2022. The Biopolitical Production of Tourism Areas in Lesotho: The Case of Bokong Nature
Reserve. Via Tourism Review, no. 21. DOI: https://doi.org/10.4000/viatourism.8528

[29] Obradovi¢, S., and Tesin, A. 2023. Local Communities’ Perceptions of Tourism Planning in Natural Areas.
Tourism and Hospitality, 4 (2): 336-54. DOI: https://doi.org/10.3390/tourhosp4020021

[30] Obradovi¢, S., Stojanovi¢, V., Knezevi¢, S. M. and Mili¢, D. 2022. The Importance of Local Community
Attitudes for Sustainable Tourism in Protected Areas: The Case of Tikvara Nature Park, Serbia. Eastern
European Countryside, 28 (1): 127-53. DOI: https://doi.org/10.12775/eec.2022.006

[31] Ohe, Y. 2020. Barrier to Change in Rural Tourism: Dependence Effect on Local Tourism Resources.
Community-Based Rural Tourism and Entrepreneurship, 137-50. DOI: https://doi.org/10.1007/978-981-15-
0383-2 7

[32] Opaci¢, V. T. 2019. Tourism Valorisation of Cultural Heritage. Urban Book Series, 181-96.
DOl:https://doi.org/10.1007/978-3-030-10612-6_15

[33] Owino, E A, and Wamunga, F.W. 2014. An Assessment of the Level of Awareness of the Influence of
Tourism on the Health Conditions of Locals in and around the Maasai Mara National Reserve, Kenya” 4
(Department of Educational Psychology, Moi University, P. O. Box 3900-30100, Eldoret, Kenya.): 125-32.
http://www.ijhssnet.com/journals/\Vol_4 No_5_March_2014/13.pdf

3017


https://doi.org/10.18502/kss.v3i11.2809
https://doi.org/10.1149/10701.18611ecst
https://doi.org/10.4324/9781315699585
http://www.nobel.gen.tr/
https://doi.org/10.1088/1755-1315/800/1/012055
https://doi.org/10.1088/1755-1315/800/1/012055
https://doi.org/10.1080/10941661003629995
https://doi.org/10.3390/su142416411
https://doi.org/10.46852/0424-2513.2s.2023.4
https://doi.org/10.26650/jot.2022.8.2.1075196
https://doi.org/10.58818/ijems.v2i2.30
https://doi.org/10.16937/jcp.2022.36.3.5
https://doi.org/10.1016/j.techsoc.2023.102308
https://doi.org/10.4000/viatourism.8528
https://doi.org/10.3390/tourhosp4020021
https://doi.org/10.12775/eec.2022.006
https://doi.org/10.1007/978-981-15-0383-2_7
https://doi.org/10.1007/978-981-15-0383-2_7
https://doi.org/10.1007/978-3-030-10612-6_15
http://www.ijhssnet.com/journals/Vol_4_No_5_March_2014/13.pdf

Volume X1V, Issue 8(72), Winter 2023

[34] Pagliara, F., et al. 2021. Validating a Theoretical Model of Citizens’ Trust in Tourism Development. Socio-
Economic Planning Sciences 73. DOI: https://doi.org/10.1016/j.seps.2020.100922

[35] Rasoolimanesh, S. M., Mastura, J., and Safura, |. 2015. Perceived Social Effects of Tourism Development: A
Case Study of Kinabalu National Park. Theoretical and Empirical Researches in Urban Management, 10 (2):
5-20.

[36] Retno Budi Wahyuni, Warta Sumirat, Zulhelfa, and Nuraeni Handayaningrum. 2023. Interpersonal
Communication of Tourism Awareness Group in Increasing the Quality of Tourism Village Products. Jurnal
Kepariwisataan: Destinasi, Hospitalitas Dan Perjalanan 7 (1): 108-20.
DOI:https://doi.org/10.34013/jk.v7i1.1184

[37] Roséario, Jodo Ferreira do, et al. 2022. Importance-Performance Analysis of Tourism Destination
Attractiveness, 231-54. DOI: https://doi.org/10.4018/978-1-7998-8306-7.ch012

[38] Sadikoglu, S., and Oktay, S. 2017. Perception of Tourism Students toward Training Program. Procedia
Computer Science, 120: 204-12. DOI: https://doi.org/10.1016/j.procs.2017.11.230

[39] Sahoo, M. 2019. Structural Equation Modeling: Threshold Criteria for Assessing Model Fit. Methodological
Issues in Management Research: Advances, Challenges, and the Way Ahead, 269-76.
DOI:https://doi.org/10.1108/978-1-78973-973-220191016

[40] Saputro, T. A., Pujiyono P., and Latifah, E. 2023. The Role of the Local Community in Geographic Indications
Based on Tourism Intellectual Property. DOI: https:/doi.org/10.4108/eai.28-10-2022.2326401

[41] Saryani. 2021. Dasar Pemikiran Filsafati Pengambangan Daerah Pariwisata. Media Wisata 2 (2).
DOl:https://doi.org/10.36276/mws.v2i2.37

[42] Sebesova, A., and Krsak, B. 2018. Notes on the Impact of Cycling Infrastructure on Tourist Destination
Management. Acta Geoturistica, 9 (2): 24-27. DOI: https://doi.org/10.1515/agta-2018-0007

[43] Sihombing, Ir A., Jajang Gunawijaya, and Poeti Nazura Gulfira Akbar. 2017. Local Tourism Awareness and
Knowledge: Community Views in Wanayasa. E-Review of Tourism Research, 14 (5-6): 188-213.

[44] Sijabat, F., et al. 2017. Residents’ Perception on Tourism Impacts Toward the Support for Tourism
Development in Sabang, Indonesia.”

[45] Syaripuddin, S. 2021. Tourism Destination Development Strategy Central Aceh. International Journal of
Educational Research and Social Sciences 2 (2): 391-96. DOI: https://doi.org/10.51601/ijersc.v2i2.58

[46] VT, B., Dixit, S. K. and Prasad, S. D. 2023. Community Support for Religious Tourism. Tourism, 71 (2): 398-
410. DOI: https://doi.org/10.37741/t.71.2.11

[47] Wayan, L., Suindari, N. and Wirawan, . 2022. The Effect of Community Based Tourism Perceptions on
Sustainability Performance through Mediation of Community Participation in Pinggan Tourism Village.
International Journal of Social Science and Human Research. DOI: https://doi.org/10.47191/ijsshr/v5-i9-16

[48] Waylen, K.A., et al. 2010. Effect of Local Cultural Context on the Success of Community-Based Conservation
Interventions. Conservation Biology 24 (4): 1119-29. DOI: https://doi.org/10.1111/].1523-1739.2010.01446 .

[49] Williams, P. W., Stewart, K. and Larsen, D. 2012. “Toward an Agenda of High-Priority Tourism Research.
Journal of Travel Research 51 (1): 3-11. DOI: https://doi.org/10.1177/0047287511427824

[50] Yilmaz, H., and Merkez, M. 2022. Exploring the Rural Tourism Perception of Local People and Farmers.
Cuadernos de Desarrollo Rural 19. DOI: https://doi.org/10.11144/javeriana.cdr19.ertp

[51] Yushan, L. 2016. Tourism Destination Governance: The Case Study of Hemavan and Tarnaby, 221-42.
Available at: http://www.emeraldinsight.com/doi/10.1108/S2042-1443(2012)0000004015

[562] Zhang, G., Chen, X., Law, R. and Zhang, M. 2020. Sustainability of Heritage Tourism: A Structural
Perspective from Cultural Identity and Consumption Intention. Sustainability (Switzerland), 12 (21): 1-17.
DOI: https://doi.org/10.3390/su12219199

[53] Zhang, Y., Zhang, H. L., Zhang, J. and Cheng, S. 2014. Predicting Residents’ pro-Environmental Behaviors
at Tourist Sites: Therole of Awareness of Disaster's Consequences, Values, and Place Attachment. Journal
of Environmental Psychology, 40: 131-46. DOI: https://doi.org/10.1016/].jenvp.2014.06.001

3018


https://doi.org/10.1016/j.seps.2020.100922
https://doi.org/10.34013/jk.v7i1.1184
https://doi.org/10.4018/978-1-7998-8306-7.ch012
https://doi.org/10.1016/j.procs.2017.11.230
https://doi.org/10.1108/978-1-78973-973-220191016
https://doi.org/10.4108/eai.28-10-2022.2326401
https://doi.org/10.36276/mws.v2i2.37
https://doi.org/10.1515/agta-2018-0007
https://doi.org/10.51601/ijersc.v2i2.58
https://doi.org/10.37741/t.71.2.11
https://doi.org/10.47191/ijsshr/v5-i9-16
https://doi.org/10.1111/j.1523-1739.2010.01446.x
https://doi.org/10.1177/0047287511427824
https://doi.org/10.11144/javeriana.cdr19.ertp
http://www.emeraldinsight.com/doi/10.1108/S2042-1443(2012)0000004015
https://doi.org/10.3390/su12219199
https://doi.org/10.1016/j.jenvp.2014.06.001

JASERS

Publishing

Web: www.aserspublishing.eu

URL: http://www.journals.aserspublishing.eu/jemt

E-mail: jemt@aserspublishing.eu

ISSN 2068 - 7729

Journal DOI: https://doi.org/10.14505/jemt

Journal’s Issue DOI: https://doi.org/10.14505/jemt.v14.8(72).00




	coperta şi cuprins JEMT 8(72) winter 2023
	JEMT_Volume XIV_ Issue 8(72)_Winter 2023
	coperta 4 JEMT_8(72)



