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Abstract: A new segment, halal tourism, has been widely acknowledged and economically constitutes a spirit for societies' 
well-being improvement. The continuously growing Muslim population worldwide generates optimism that halal tourism is 
projected to be intensely consumed as it targets Muslims and non-Muslim travelers. This research then highlights how the 
halal tourism campaign impacts the existence of the conventional tourism industry on the island of Lombok. Phenomenology 
is a type of research formulated to answer research questions as it describes a phenomenon occurring at the research 
location. Processed data were systematically sourced from the first party in the form of structured interviews and participant 
observations involving hotel managers, government officials, tourism actors, academics, and related figures who fully 
understand the practice of halal tourism. Secondary sources (library research, document review) are analyzed in favor of the 
information sought. The study's results revealed that halal tourism practices are an added value to existing segments and 
can be adopted by non-Muslim tourism entrepreneurs. Halal tourism does not threaten conventional tourism, but its 
existence adds value to old products. Some challenges in response to halal tourism practice are discussed in this paper.  
Keywords: conventional tourism; halal tourism; touristic segment. 
JEL Classification: A12; Z32; L53; R11. 

Introduction 
The acceleration of the tourism industry means the same opportunities that are increasingly open to the 
enhancement of societies' well-being. This phenomenon is consciously believed to bring economic benefits (Basri 
et al. 2020; Pan et al. 2018) to local communities in line with the increasing convenience of accessibility and 
recreational resources (Wang et al. 2020). The strength of tourism as a lucrative venture, with the most rapid 
development in the world (Cavallaro et al. 2017), has made a significant contribution to creating jobs (Groizard 
and Santana-Gallego 2018, Jia and Chaozhi 2021) and also reduces poverty rates (Qin et al. 2019).  
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The increasing growth of tourism in various provinces in Indonesia is currently receiving serious attention. 
Lombok, as one of Indonesia's tourist icons besides Bali, has succeeded in attracting three million tourists per 
year (BPS 2017) with a varied typology despite having experienced a decline due to natural disasters, 
earthquakes in 2018 (Ramdani et al. 2019). The government's concentration on building a tourist-friendly tourism 
image is a measurable way of reaching the market. Increasing the frequency of visits through optimization of the 
marketing mix has a better impact on the socio-economic community. Therefore, providing a variety of tourist 
segments is one of the critical variables for regional revenues (Yen et al. 2021), for example, hotel tax revenues, 
restaurant taxes, entertainment taxes, recreational and sports venue levies.  

The trend of halal tourism as an alternative segmentation is not new, as it has been practiced in several 
Muslim and non-Muslim countries. The development of halal tourism continues to increase (Ainin et al. 2020; 
Slamet et al. 2022), and it is considered very important to read as a new force because it can create added value 
economically. The flow of Muslim tourist visits, especially middle eastern tourists, continues to increase because, 
historically, the offer of services and products that are friendly to Islamic values has caused an increase in 
interest in halal tourism (Yousaf and Xiucheng 2018). A significant shift in Muslim visits from major destinations 
such as the UK and Europe to Asia is an excellent opportunity for halal tourism. Essential factors such as the 
growth of the Muslim population, which continues to increase yearly (Carboni and Idrissi Janati 2016, 
Nurdiansyah 2018), are projected to grow globally. Over the next two decades, approximately twice the number 
of the non-Muslim population can also boost the halal segment. 

Interestingly, countries that are members of the non-OIC (Non-Organization of Islamic Conference) have 
publicly declared themselves to accommodate this potential. South Korea, with its certification institutions, has 
formed halal organizations such as the Korean Muslim Federation (KMF) and the Korean Halal Association (KHA) 
as recognized legality (Satriana and Faridah 2018). In addition, Japan, under the Japan Halal Association (JHA) 
organization, won the title of ‘World Best Non-OIC (Organization of Islamic Conference) Emerging Halal 
Destination’ in 2016. 

In the context of halal tourism, Indonesia can become a pioneer country (Widagdyo 2015) in campaigning 
for halal tourism. Countries with a majority Muslim population in the world can representatively implement it, not 
just emerge as consumers filling the market. On the other hand, Muslim countries such as Malaysia, under The 
Department of Islamic Development Malaysia (JAKIM), have succeeded in creating a halal certification authority 
body that provides certification to more than 20 categories of products and services (Department of Islamic 
Development Malaysia; Daganghalal) (Moshin et al. 2020) while Indonesia is still just starting out.  

In response to the enormous halal tourism market opportunity, various countries seized this opportunity by 
building halal-friendly infrastructure (Samori et al. 2016), including the island of Lombok. Under the provincial 
government, the island of Lombok has publicly declared itself to welcome halal tourism. Scholars agree that halal 
tourism is a significant opportunity to escalate economic growth (El-Gohary 2016). The chances of successful 
development of this type of tourism are based on logical considerations. First, the halal concept follows the socio-
cultural situation of the Lombok people with the Muslim majority. Second, the fertile religious value in social 
interaction makes the island of Lombok a friendly tourist destination for visitors. Third, public amenities such as 
restaurants that provide 100% halal food menu options can increase Muslim tourists' confidence in the legality of 
the food consumed. Places of worship in shopping centers, tourist destinations, or airports are also easily 
accessible (Subarkah 2018). The support of the icon ‘a thousand mosques’ potentially develops the island of 
Lombok. Since the development of halal tourism, Lombok Island has been named the world's best halal tourism 
destination by the world halal travel summit and the best honeymoon destination at the international tourism 
award event (Waryono 2022). 

Although some researchers have conducted studies on halal issues, the majority of the scope of their 
research still does not discuss much of what we are assessing; whether halal tourism will eliminate conventional 
tourism practices or not. The existing literature talks a lot about halal food and its certification as an offer to 
Muslim travelers (Henderson 2016) but does not discuss the possibility of halal tourism demolishing the 
conventional tourism industry. Other studies, such as the analysis of accommodation providers' websites (Razzaq 
et al. 2016), also the analysis of conflicts of halal attributes, elaborated on the impact on the psychology of visitors 
to make a return visit (Akhtar et al. 2020). Moreover, risk assessments of halal products and services (Olya and 
Al-ansi 2018) do not widely share findings on the specific idea of what is proposed in the research question. 
Almost the same research has been studied by (Battour and Ismail 2016), which discusses in detail the 
opportunities and challenges of halal tourism. Still, the focus of the research and the study's concentration is 
different. In essence, A little study outlines how the halal segment can grow side by side with the conventional 
types of tourism that have been on the market, on the island of Lombok. Therefore, this study reveals how this 
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halal tourism campaign emerged as a new segment and whether existing conventional tourism will be 
marginalized due to the threat of new segments that are believed to have a robust opportunity to develop. 
1. Research Background 
1.1. Halal Tourism 
The attraction of halal tourism reaps positive points. Several studies reveal tourism will continue to increase 
specifically on entrepreneurship (Fahrurrozi et al. 2023). Nationally, the quality of tourism in various countries 
tends to experience fluctuating conditions. However, Muslim travel reached its highest point in 2019, reaching 
160 million (Global Muslim Travel Index 2021), and decreased due to the spread of COVID-19. Halal tourism 
projections will find a breaking point just as 2019 is estimated in 2024 and will increase until 2028. From the same 
source, in 2021, Indonesia's position is fourth in halal tourism and must be displaced by the development of halal 
tourism in Malaysia, Turkey, Saudi Arabia. In addition to improving the quality and capacity of halal tourism in 
some of these countries, Indonesia has experienced a decline in the quality of halal tourism. However, the quality 
of halal tourism in Indonesia has improved and gradually increased, occupying the second position after Malaysia 
(Mastercard-Crescentrating, 2022). The improvement in the quality of Malaysian halal tourism coincides with the 
increase in studies in the area – the two countries with the best halal tourism (Malaysia and Indonesia) are the 
largest contributors to the study (Suban et al. 2021). 

In the context of halal tourism, Indonesia has great potential to develop the industry (Abror et al. 2020); 
From the aspect of climate that offers the beauty of the environment, nature, and culture with the largest number 
of Muslims in the world with adequate religious facilities to support the needs of halal tourism. Halal commodities 
are rapidly growing (Adel et al. 2021, Al-Kwifi et al. 2020, Wingett and Turnbull 2013). The expenditure of Muslim 
Visitors is expected to increase significantly from US$140 million in 2018 to US$230 - US$300 by the end of 
2026; along with a significant increase in the Muslim population (Chianeh et al. 2019; Wisker et al. 2020). 

Supported by the Indonesian population as the majority of Muslims (88% of the total population) is an 
opportunity welcomed by the Indonesian government. In 2019 Indonesia became Indonesia named the best halal 
tourist destination in the world and followed by the neighboring country; Malaysia. As a follow-up, the 
development of halal tourism is planned to continue until 2024 starting from 2019. Furthermore, the Indonesian 
government targets several areas as halal tourist attractions; West Nusa Tenggara, Aceh, Riau, DKI Jakarta, 
West Sumatra, Jawab Barat, Yogyakarta, Central Java, Malang Raya, and South Sulawesi. 

The development of halal tourism in Indonesia may not reap difficulties as experienced by non-majority 
Muslim countries in general. Halal means Islamic norms and teachings (Muneeza and Mustapha 2020, Naserirad 
et al. 2022, Usman et al. 2019), in Indonesia, this is relevant. The basic values of Islam in presentation, tourist 
services, and tourist activities have referred to Islamic norms. Environment and culture refer to Islamic norms, So, 
it is not an exaggeration to say worship facilities as a carrying capacity are available almost along tourist 
destinations. The community well receives activities related to Islam. The support of these aspects is a strong 
reason to place Indonesia as the best halal tourism nomination. On the contrary, if referred to entirely Islamic 
norms, it can lead to instability between Muslim and Non-Muslim visitors or discrimination (Battour et al. 2018). 

With biological wealth and natural beauty, the majority Muslim population, and with cultural diversity 
colored by Islamic values, it is not impossible that Indonesia can become the axis of halal tourism. This 
opportunity must be maximized without compromising aspects of Islamic teachings themselves. However, 
Indonesia still needs to improve itself in terms of halal tourism. Four criteria are set by the Global Muslim Travel 
Index (GMTI) with their respective weights that can be a reference in improving the quality and capacity of halal 
tourism, access, communication, environment, and services (Mastercard-Crescentrating 2022). These four points 
are the main parts that influence the perception of tourist visits (Vargas-Sánchez and Moral-Moral 2019). 

Access these criteria cover several important points; visa requirements, connectivity, and transport 
infrastructures. Accessibility is a strategic area in planning a tourist trip (Yen et al. 2021). Security, ease of access 
in terms of administration, and the availability of air and land transportation that facilitates movement from one 
place to the intended destination are one of the main considerations (Deng et al. 2020).  

Communication includes destination marketing, communication proficiency, and stakeholder awareness. 
Language Mastery supports Muslim Visitor Guide needs and promotional needs, both conventional and digital. 
Foreign mastery can maximize the use of digital technology, considering that digital promotion is high (Shah et al. 
2020). This aspect leads to qualified human resources. The readiness of Indonesian people in terms of 
communication is still dominated by mastery of English, but foreign mastery for local people is still relatively 
minimal. This is an important criticism for Indonesia, the development of halal tourism is not accompanied by the 
readiness of market needs. Most halal tourism actors are people from Middle Eastern countries (Harahsheh et al. 



Journal of Environmental Management and Tourism  

2577 
 

2019), with those who use Arabic as a social language. On the other hand, the Indonesian people's mastery of 
Arabic and other foreign languages is far from enough. The GMTI report for 2022 shows that language is the 
lowest point owned by Indonesia in supporting the needs of halal tourism.  

Environment – covers several important points; safety, faith restriction, visitor arrival, enabling climate, and 
sustainability. Tourism is claimed to be one of the sectors that take part in exacerbating climate change (Ma and 
Kirilenko 2019) so consideration of environmental aspects is part of the responsibility of halal tourism to restore 
natural damage and provide safety and comfort in carrying out tourist activities. Tourism leads the environment 
degradation and increased gas emissions (Wang and Wang 2018); Sustainable halal tourism development is 
expected to contribute to minimizing the challenges of climate change (Marsiglio 2015), which is a threat to all 
humankind. Caring for nature, and maintaining peace are part of Islamic norms while maintaining aspects of 
achieving sustainable development targets. Nevertheless, Indonesia is part of a country that is still struggling with 
environmental issues.  

The last is services that cover important points; core needs (halal food and prayer facilities), core services 
(hotel and airport), and unique experience. Halal tourism emphasizes products and services based on value and 
Muslim regulation (Azali et al. 2021). Compared to other criteria, GMTI places this last point with the most weight; 
40%. The point of service is the most vital criterion of Halal Tourism. If you review the readiness of neighboring 
countries (Malaysia), in addition to guarantees of adequate accommodation and transportation, the price offered 
for food needs offered is cheaper than in Indonesia. To increase the number of foreign tourist visits to Indonesia, 
improving the quality of Muslim-Friendly Facilities, accommodations, safety, and human resources must be a top 
priority.  
1.2. Conventional Tourism  
Tourism development goes hand in hand with criticism; environment (Stephen, Boyd, and Boluk 2016), economy 
(Adedoyin et al. 2021), and social and cultural (Veeken et al. 2016). The criticism was responded to by efforts to 
improve, reform, and give birth to new forms of tourism development to protect communities and indigenous and 
local treasures (Bushell and Bricker 2016). Nature tourism is formed by criticism of environmental damage and a 
campaign to improve the quality of nature. Community-based tourism was introduced to promote local culture and 
increase the role of the community in the tourism industry while preventing the fading of local culture, which is 
increasingly eroded by the times (Lalicic and Garaus 2020, Wang et al. 2021). But on the other hand, tourism is 
used as a qualified source of foreign exchange (Gao and Su 2020). Indonesia, for example, before the spread of 
COVID-19, the amount of foreign exchange generated from the tourism sector in 2019 exceeded revenues from 
the oil and gas, coal, and palm oil sectors. Tourism adaptation continues following consumer needs and 
alignment with other aspects. Tourism sustainable development, culture tourism, and halal tourism are a series of 
forms of tourism adjustments that are environmentally friendly and meet the needs of people's lives.  

Several studies suggest tourism will be increasingly in demand. This encourages various countries to 
improve the quality of their tourism. Indonesia, for example, the Indonesian government is increasingly 
aggressively developing tourism with superior program variants and will continue until 2045 development. To 
attract visitors, the Indonesian government has set 5 destinations as a super-priority; Lake Toba – North Sumatra, 
Borobudur – Central Java, Mandalika – West Nusa Tenggara, Labuan Bajo – East Nusa Tenggara, Manado, and 
Likupang – North Sulawesi. Malaysia is taking various strategic steps to develop tourism and positively impact the 
country's economic development (Islam et al. 2020; Shahbaz et al. 2018). On the contrary, tourism in Malaysia 
must deal with terrorism, natural disasters, and COVID-19 (Buigut et al. 2021). 

However, tourism growth goes hand in hand with challenges. In the pace of the tourism development 
process in Indonesia, the criticism raised is a serious consideration. Environmental pollution resulted from tourism 
waste that did not manage well in Indonesia and almost in all parts. The tourism dilemma continues; 
Infrastructure development to support the needs of tourists is faced with the issue of environmental damage. 
Furthermore, environmentally friendly infrastructure development technology has not touched this aspect. 
Meanwhile, tourism demands high-quality facilities (Kamassi et al. 2020). Tourism adaptation is a big task for all 
stakeholders; Adjusting development with ecology, and culture must be prioritized to improve the community's 
economy.  
2. Methodology 
This research explains the social phenomena concerning halal tourism on the island of Lombok, West Nusa 
Tenggara, Indonesia. We chose a qualitative-phenomenological method with the rationale that the representation 
of halal tourism phenomena campaigned by the province of West Nusa Tenggara answers many things, including 
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the variety of empirical materials, case studies, and interpretations of social problems with naturalistic 
characterization settings. The phenomenological research can answer how the halal tourism campaign is carried 
out, what tourism industries are involved (hotels, restaurants, cafes, destinations), the implementation process, 
and how to campaign for the halal segment.  

Phenomenological studies are applied on the island of Lombok by targeting government officials as 
important informants providing narratives about halal tourism. The selection of informants with purposive 
sampling from government officials (tourism office) is appropriate because they are essential authorities who 
maintain, feel, and run the halal tourism campaign program in the province of West Nusa Tenggara. Video on the 
halal tourism seminar from the governor of West Nusa Tenggara was then carefully analyzed to support data. 
Second, they are the most responsible body to explain to the public the essence of halal tourism as a new 
segment of accommodating Muslim travel but not shifting non-Muslim tourists. Other choices, such as 
summarizing the opinions of tourism entrepreneurs such as hotel and restaurant managers, are trusted sources. 
Their capacity to comprehensively explain how hotels or restaurants accommodate the unique needs of Muslim 
travelers and how non-Muslim visitors respond to the services provided by the accommodation is beneficial. 
Additional sources were gathered from several travelers, both Muslims and non-Muslims, randomly selected to 
reinforce the support data collected from key sources such as government officials (tourism agencies) and 
accommodation managers (hotels and restaurants).  

Because the data processing is presented descriptively, the analysis process using the model popularized 
by Miles and Huberman includes collecting data, reducing data, displaying data, and drawing a conclusion. The 
data collection process is the first step by collecting data that is the point of study as formulated in the research 
questions. The source of data collection can be interviewed and reviewed documents. Data reduction is then 
carried out on the amount of data collected to be filtered because not all the data successfully collected is under 
the data sought. Critical coding data from interview studies, document reviews, and library research is carried out 
to be written and presented. The last step of the analysis process is to draw a conclusion containing the research 
findings.  
3. Findings  
3.1. Halal Tourism on the Island of Lombok 
Halal tourism on the island of Lombok has become a new segment amid the growing tourism; Conventional. Halal 
tourism began to be proclaimed in the era of the two-term leadership of West Nusa Tenggara Governor Dr. TGB. 
M. Zainul Madji, Lc,. MA. With the educational background of agama, Muslim scholars, supported by Arabic 
communication skills, halal tourism opportunities are believed to be a superior product also because the island of 
Lombok is known as a thousand mosques. Access to networking with an open Middle Eastern community is a 
supporting factor for the Governor to conduct political lobbying to direct Middle Eastern tourists to look at the 
island of Lombok as a Muslim-friendly tourist destination where the majority of Middle Eastern tourists spend time 
visiting the European continent.  

West Nusa Tenggara is one of more than 30 provinces in Indonesia proclaiming itself to be a province by 
offering halal segmentation to tourists. At first, this halal tourism campaign received an unfavorable response 
from tourism managers on the island of Lombok. They assume that the emergence of halal tourism in the market 
will have an impact on the weakening of conventional tourism. Halal tourism will kill conventional tourism 
businesses. This concern received a positive response from the West Nusa Tenggara provincial government. 
Various dialogue rooms were opened to provide an understanding that halal segmentation is intended to add new 
tourism features to take advantage of Muslim tourist visits with a lot of spending to other countries. These efforts 
have yielded results where many hotels register to take advantage of the opportunity of the halal segment as one 
of the tourism products offered. The following is a summary of TGB's explanation of halal tourism in a seminar 
entitled halal tourism: ‘Halal tourism is present as an additional segment that provides more space for tourism 
business people.  Halal tourism does not threaten conventional tourism, on the contrary, it will increase income 
opportunities because conventional tourism can offer halal tourism features without having to eliminate 
conventional tourism.’ 

Halal tourism as one of the service industries is a complement to the existing tourism business; 
conventional tourism. Halal tourism in principle is developed while still prioritizing culture and Muslim values but 
without compromising the originality of cultural values in the area that is a tourist destination.  Halal tourism has 
the concept of developing Muslim-friendly tourism.  This means that there is a guarantee to Muslim tourists that 
they are getting services that are following religious law without neglecting other conventional tourists who have 
become markets before.  Muslim friendliness is the main principle of halal tourism development. All forms of 



Journal of Environmental Management and Tourism  

2579 
 

accommodation and amenities that offer the concept of halal tourism will fully provide the needs of Muslim 
tourists for example the practice of providing prayer rooms, holy books, qibla wine, ablution places, and providing 
100 percent halal food. Muslim friendly means that tour managers not only facilitate tourists with hospitality but all 
forms of needs attached to religious creed affairs become the concentration of every halal tourism manager. 
Thus, halal tourism does not eliminate all elements contained in conventional tourism but is a complement to 
existing tourism. The target of halal tourism is not only Muslim tourists but attracts non-Muslim tourists. Because 
in essence, halal tourism is only a complement to conventional types of tourism. As a Muslim-majority country, 
halal tourism packages should be a strong segment in Indonesia, especially on the island of Lombok. Some 
considerations such as a thick Islamic culture, the icon of a thousand mosques, and the hospitality of the 
population are supporting the success of halal tourism on the island of Lombok.  

Halal tourism brands on the island of Lombok are increasingly popular based on awards and achievements 
achieved in several national and international events. In 2015, West Nusa Tenggara has won an award as the 
best halal destination at the International Halal Travel Summit. This world tourism activity was held in Dubai, the 
middle east.  Not only that, but West Nusa Tenggara has also won awards as Word Best Cultural Destination, 
World's Best Culinary Destination, and World's Best Halal Honeymoon Destination in the same year. This is 
certainly a calculation in the global arena and makes the island of Lombok the main destination for world-class 
tourists.  Referring to this, this may be the reason for the increasing number of tourists visits that come to visit, 
especially from the Middle East market. The halal tourism industry is a great business investment opportunity in 
every country, not only in Muslim-majority countries but among non-Muslim tourists, into a large market.  

Here's a quote from one of the AR speakers: ‘There is a moment when halal tourism should be a business 
opportunity for the big tourism industry on the island of Lombok. Several times winning awards in the field of halal 
tourism should be an opportunity that the halal tourism market will grow and succeed. But at this time, I see that 
the provincial tourism office does not echo this too much. Many factors can influence, including networking and 
changes in social and political situations’. 

West Nusa Tenggara Province develops halal tourism based on the spirit of togetherness and religion of 
the people in West Nusa Tenggara. Community involvement is important to run a program and ensure that the 
values of the community are adopted in every aspect of development, especially tourism. Building halal tourism 
requires commitment from regional leaders and stakeholders to ensure the sustainability of the halal tourism 
business.  The NTB government together with all existing tourism stakeholders built an agreement on halal 
tourism in terms of policy and budgeting. As a result of the mutual agreement in terms of policy, halal tourism 
regional regulations (Perda) were born. In terms of budgeting, the Government is committed to using the APBD 
budget to develop halal tourism by certifying hotels, restaurants, and all forms of service facilities related to halal 
tourism.  

Cross-examination of resource persons during the data collection process concluded that halal tourism 
features are not an aspect that makes conventional tourism lost and undeveloped. Halal tourism is an additional 
segment that provides added value or there is a business expansion that tourists can choose without having to 
bury one of the existing features or packages.  Tourism business can expand services which certainly make 
tourist visits increase both tourists from the Middle East and other parts of Europe. Halal tourism is not only 
focused on Muslim tourists who visit but services to non-Muslim tourists are considered such as the provision of 
facilities such as cross-religious holy books such as the Bible and other non-Muslim books at the hotel. This is a 
calculation that halal tourism does not distinguish Muslim and non-Muslim tourism in any aspect both arrival, 
service, and how to accommodate every need of tourists. Therefore, the presence of halal tourism does not 
adversely affect existing conventional tourism but opens up more opportunities for tourism entrepreneurs to 
increase income because halal tourism is an additional offer that can be consumed at any time.  
3.2. Barriers to Halal Tourism Practice on the Island of Lombok 
Halal tourism on the island of Lombok had become popular during the era of Dr. K.H. Muhammad Zainul Majdi. 
However, halal tourism cannot be separated from the challenges that must be passed. First, halal tourism has 
problems with the regulation of halal certification aspects of accommodation and tourism products such as hotels, 
restaurants, and cafes that have a Hilal level that needs to be listed and recognized. The following is an excerpt 
from an interview with one of the AST interviewees. 

‘The issue of certification of hotels is often a double perception. Some of us still want clarity 
on what products should be certified. The certifying body is still not 100 percent clear. I 
think halal certification bodies for our accommodation and restaurants should label them as 
guidelines for the standards set.’ 
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The next obstacle is the perception of the public and managers about halal tourism. There is the most 
substantive perception claiming that the presence of halal tourism replaces tourism that is already operating. 
Conventional tourism will be buried because it is no longer accommodated by tourists. Halal tourism will change 
aspects that already exist in conventional tourism. The acceptance of conventional tourism entrepreneurs 
assumes that halal tourism brings new rules that all tourism products must be Islamic, have Islamic religious 
beliefs, and are closely related to Arabization. But on the contrary, halal tourism is expanding services both in 
accommodation facilities and the needs of Muslim and non-Muslim tourists have been arranged. The lack of 
public understanding of the conception of halal tourism has an impact on the assumption that there are 
restrictions on the implementation and prohibitions on old tourism products. In certain cases, such as mosques, 
there is a requirement for non-Muslim and even Muslim tourists to dress according to religious recommendations. 
Therefore, the concept of halal tourism is a way to manage tourism objects to meet the primary needs of humans 
in a worldly and ukhrawi manner without limiting other tourism business activities, for example in the context of 
conventional tourism.  

Adequate transportation facilities are still an obstacle in addition to promotional activities. Mode of 
transportation to destinations that have accommodated halal tourism deficit. The provincial government and 
related agencies still do not fully provide clear public transport so that it can meet the needs of tourists when they 
want to visit certain destinations because currently, the majority of tourists use rental cars more expensive than 
the general mode of transportation.  
4. Discussions 
The trend of the halal lifestyle has globally touched the needs of the majority Muslim population. Halal lifestyle 
has encouraged individuals to travel by choosing travel products that can provide answers to their needs (Al-Ansi 
and Han 2019, Olya and Al-ansi 2018). Psychological needs in the form of material must be guaranteed halal, 
food that is religiously a dish that does not contradict religious teachings. This principle then becomes an 
opportunity for tourist destinations to offer halal tourism products. 

In some non-Muslim countries such as Korea, Japan, Thailand, and Vietnam, halal segmentation is a 
successful alternative tourism product. This product service has brought in many Muslim tourists who used to 
spend the majority of their spending on the European continent. The success of non-Muslim countries in 
accommodating the needs of Muslim tourists is a significant tourism business achievement (Aratuo et al. 2018, 
Saint Akadiri et al. 2019) considering the size of the Muslim tourist market is projected to experience a surge and 
growth every year.  The presence of the halal tourism sector will continue to grow and can be a solution to meet 
the needs of local communities, for example in employment and reducing unemployment.  

In the context of the island of Lombok, the development of halal tourism first, there was resistance from 
some tourism managers. This challenge is based on the concern of some tourism entrepreneurs that halal 
tourism will permanently replace the role of conventional tourism. Conventional tourism opportunities are 
predicted to be destroyed because the echo of halal tourism had become a conversation and choice of many 
tourists when deciding on a visit.  The dilemma did not last long because the provincial government has been 
actively communicating and providing an understanding that halal tourism is only one additional segment of 
selected tourism products. Fortunately, halal tourism is not only intended for non-Muslim tourists but can also be 
accommodated by conventional tourism as long as halal tourism products are provided (Ahmed and Akbaba 
2018, Aziz and Athoillah 2019).  

In the development of halal tourism on the island of Lombok, there are several obstacles. First, the 
government must deal with the mindset that halal tourism will eliminate conventional tourism. Halal tourism will 
not allow conventional tourism that is not under religious guidance. Second, the government has not maximized 
in campaigning for halal tourism on the island of Lombok. The process of standardization and product certification 
is often incomplete. The concept of halal does not only apply to tourist destinations (Samori et al. 2016) but 
lodging accommodations are also considered such as Hotels, Restaurants, Cafes, and others. Hotels that 
implement halal tourism on the island of Lombok have a certification level (hilal) of one to three. These levels 
have different facilities and types of visitors (tourists). Certification level one (hilal 1) can be visited by anyone, 
both Muslims and non-Muslims. Certification level two (hilal 2) can still be visited by non-Muslim tourists, but 
certification level two (hilal 2) has a type of facility that is slightly different from certification level one (hilal 1). 
While the certification level of the three (hilal 3) types of tourists who enter the hotel is only intended for Muslim 
tourists because in terms of facilities or in terms of hotel food that has hilal level 3 is not allowed haram food 
which is prohibited religiously.  
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In the future, the development of halal tourism on the island of Lombok needs a more rigid campaign. This 
action provides enlightenment and strengthens the concept to entrepreneurs and the community that halal 
tourism must be understood holistically. The circulation of issues about halal tourism that will eliminate 
conventional tourism can be reduced. The process of halal standardization and certification, for example on 
products that are physical consumption, is further clarified and facilitated by the provincial government so that it 
will be able to help improve halal tourism to develop on Lombok Island.  
Conclusions 
The halal tourism campaign in the context of West Nusa Tenggara has caused mixed speculation from tourism 
business people. Since halal tourism was proclaimed as one of the new segments entering the tourism industry in 
West Nusa Tenggara, there is an assumption that the introduction of halal tourism will have an impact on killing 
conventional tourism businesses. Business competition is considered unhealthy considering that halal tourism will 
fully control the market, limiting conventional business space because the rules used are directly related to 
Islamic religious principles. The concept of halal tourism is then interpreted as a new segment that displaces 
existing tourism businesses. The application of Muslim principles as the basis of business practices threatens 
other tourism businesses because halal tourism practices will use pure Islam which does not allow non-Muslims 
to consume tourist products. Arabization is allegedly strongly adopted so that it will shift the culture of the existing 
community. The government through relevant agencies then opens space for tourism business people to 
dialogue to provide explanations about what and how halal tourism should be developed. With a teamwork 
pattern, the West Nusa Tenggara Provincial Government has succeeded in convincing conventional tourism 
business people that halal tourism is beneficial in terms of adding business features that are not only used by 
non-Muslims but also by the majority of Muslims. Currently, there are dozens of hotels and restaurants in West 
Nusa Tenggara adopting halal tourism features as a tourist product offered to tourists.  

Although halal tourism has opened up potential business opportunities for the community's economic 
business, some obstacles hinder the acceleration of its practice. Standardization of hotels and restaurants to the 
halal level needs to be clarified by the certifying body and the clarity of the products certified. The campaign for 
halal tourism must be done considering that not all tourism business people understand the essence of halal 
tourism. The assumption that halal tourism displaces conventional tourism harms the image and progress of 
tourism even though the halal tourism segment was introduced to open additional businesses to encourage better 
and healthier economic growth of the community. Other obstacles such as the limited mode of transportation as 
well as the promotion of halal tourism are important obstacles in advancing halal tourism in West Nusa Tenggara 
(Lombok Island).  

Given that halal tourism contributes to the creation of a productive economy in the community, the 
provincial government through related agencies needs to focus constructive efforts to build this industry. Halal 
tourism campaigns must be carried out continuously, facilitating a space for dialogue with tourism players, 
communities, and society. In the future, the government can form an independent institution that specifically takes 
care of halal tourism certification in addition to MUI. This effort is believed to increase the level of public and 
consumer confidence in the legality and credibility of halal tourism as an industry.  
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