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Abstract:  

Community-based tourism is an empowerment approach that involves and places the community as an important public in 
the context of the new sustainable development paradigm. Community-based tourism is an opportunity to mobilize the 
potential and dynamics of the community, in order to balance the role of large-scale tourism business actors. This study aims 
to determine the Model of Marine Tourism-Based Sustainable Community Empowerment in the New Normal Era. This 
research is descriptive and quantitative. The study used a purposive sampling method with 100 samples with a 
questionnaire to the community in Palu City and Donggala Regency. This data was analyzed using Partial Least Square 
(PLS). The results showed that the variable of community-based tourism, where the variables of economy, culture, social, 
political environment had a significant effect on community development. It states that community empowerment refers to 
how local communities have a great influence socially and in community organizations to improve their living environment.  

Keywords: marine tourism; community-based tourism; community empowerment. 

JEL Classification: D83; Q56; R11; Z32. 

Introduction  

In the 21st century dawn, the world's tourism seems to be in rapid development. On the one hand, there will be 
many ways to meet the needs and achieve profits from sightseeing activities, but it will also be challenging and 
not easy. In the future world tourism market, you need to give up a variety of unique and high-quality products 
(production of unique products with high value-added) and Langescale Tourism Products. Nevertheless, this 
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forecast was done for the smoke epidemic, especially COVID19, especially around the world. The tourism 
industry contributes 11% of global domestic products, creating work for more than 200 million people, thanks to 
700 tourists in one year. These figures were 2020 from February 20 to 2020, and tourism development has 
increased the impact of the COVID19 virus. However, improvements may have started successfully. Tourism is 
one of the world's largest export sectors for more than 50 developing countries worldwide. At the same time, there 
were "gaps" sharing the benefits of developing countries at some of the prices of several African countries and 
85% of India. It is 40%. This situation is an obstacle to developing the tourism sector in developing countries. The 
United Nations Conference on Trade and Development (UNCTAD) at the Ministerial Conference in São Paulo, 
Brazil, in July 2004 recommended several essential things to promote tourism in developing countries.Tourism is 
the fastest growing industry globally and plays an essential role in the economy and stimulates the growth of 
other economies  (Osman and Sentosa 2013). The development of tourism has made an essential contribution to 
poverty reduction and economic restructuring. As people's living standards improve, tourism needs also become 
more popular. Indeed, traveling has many benefits, such as relieving stress, experiencing new things that have 
never been experienced, and increasing knowledge related to foreign cultures, traditions, and cuisines. (Goliath-
Ludic and Yekela 2020). According to (Pitana et al. 2005) in "The Hospitality and Tourism Education Industry (The 
Case of Indonesia)", tourism is already one of the largest industries in the world, seen from many indicators. 
Various figures such as the level of employment and the mobility of people. And income. In some countries and 
regions, tourism contributes significantly to gross domestic product. The United Nations Commission on the 
Environment and Development has established sustainable tourist industry. According to Neto (2003) of the 
United Nations, sustainable tourism is the development of tourism activities that fulfill today's requirements 
without jeopardizing natural resources to meet future needs. The following are examples: 1) A type of tourist 
governance in which the local community manages and actively participates in tourism development and 
management. 2) Tourism management can create chances for persons directly working in the tourism industry to 
benefit from existing tourism. 3) F Necessary kinds of tourism, systemic and democratic empowerment, and 
equitable benefit sharing to disadvantaged communities in tourist destinations (Goodwin and Santilli 2009). The 
tourism industry is one of the major industries in the world as it absorbs a lot of workers, increases incomes, and 
even contributes the most enormous amount to a country's GDP.Law Number 10 of 2009 concerning tourism 
explains that tourism development is needed to encourage the equal distribution of business opportunities, gain 
benefits, and face the challenges of changing local, national, and global life. 

It also supports tourism policy in the Togean Islands. Tourism objects in the Togean Islands have the 
potential but have not developed according to their potential. The local government has made a strategy for 
tourism development in Palu City, but this strategy has not been able to provide significant progress in optimizing 
the existing potential by not involving local communities, so another strategy is needed where this strategy is 
captured through the perceptions of tourists and local communities. Community-based tourism is known as CBT 
(Community-Based Tourism) because it forms a development strategy for the tourism sector, especially during the 
New Normal period. According to (Pitana et al. 2013), there are four desirable goals for implementing the concept 
of community-based tourism. It contributes (1) to the increase and / or improvement of the conservation of natural 
or cultural resources, including biodiversity. Responsibility to tourists who provide products that contribute to the 
region's economic development, increase the region's income and profits, (3) involve the community, and (4) 
respect the natural, social and cultural environment. The five main aspects of CBT development consist of five 
aspects: economy, society, culture, environment, and politics. The five main aspects of CBT development consist 
of five aspects: economy, society, culture, environment, and politics (Suansri and Yeejaw-haw 2013). 

Economic, social, cultural, and environmental issues all play a role in developing community-based 
tourism in tourist sites (Suansri and Yeejawhaw 2013). Locals have been encouraged to participate in tourism 
activities by their economic motive and desire to better their social position (Sutrisna 2011). Local people have 
been attracted to tourism activities for internal and external reasons (education, family economy, social status) 
(Winia et al. 2019; Darmayanti and Oka 2020). The local population's reliance on government policies has 
hampered CBT adoption. However, their great desire to shift their mindset and use their strengths to achieve their 
goals through tourism management can foresee this (Oka et al. 2021). 

The empowerment of communities (local communities) in places that are tourist destinations through the 
tourism business is one of the development models attracting the attention of many groups and will become an 
important program. To develop the tourism industry in the future. According to global tourism experts, empowering 
communities in tourism development is an important point. Murphy (2013) asserts that, for the most part, tourism 
development is inseparable from the resources and uniqueness of the local community, both in terms of physical 
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and intangible elements (traditional and cultural).) is the main driver of tourism activities and carried out by 
communities in their environment, tourism is therefore considered a community activity. 

The Central Sulawesi Provincial Government, namely the Central Sulawesi Tourism Office, noted that the 
growth of foreign tourist arrivals in the area during 2018 increased significantly, amounting to 6,741 tourist visits 
from the realization of 25,741 visits. On the other hand, the level of domestic tourist visits did not meet the target, 
from the target of 3,450,000 visits, only 3,432,178 visits were realized, resulting in a decrease of 17,822 tourist 
visits, even before the COVID-19 pandemic. In fact, the tourism industry has contributed to Central Sulawesi's 
economic growth during 2018 of 6.65 percent compared to 2017 which was only 4.41 percent. The purpose of 
this study is to provide an overview of the involvement of local communities in tourism development, especially in 
Palu City and Donggala Regency, by being able to identify the concept of empowerment community or local 
participation is a prerequisite for sustainable tourism. Next, we will analyze CBT (Community Based Tourism) in 
forming a development strategy in the tourism sector. 
Tourism development based on community-based tourism (CBT) is a development model that provides maximum 
opportunities for local communities to participate in tourism development. The success of sustainable tourism 
development in community-based tourism lies in the role of the local productive community (empowerment of 
local communities) as actors in building, owning, and directly managing tourism facilities and services. In the end, 
they are expected that the community can enjoy the economic benefits and prevent the impact on the 
environment. This study examines various aspects that are predicted to play a major role in increasing tourist 
visits, especially foreign tourists, by examining the concept of community empowerment, namely the influence of 
Community Based Tourism (CBT) on the development of tourism communities in Tanjung Karang-Donggala and 
the role of enabling setting, local community empowerment, and socio-political support. Community involvement 
in tourism development plays an important role in making a community-based sustainable tourism development 
strategy in Central Sulawesi. The purpose of this research is to explore: 1.) Does Maritime Tourism-Based 
Sustainable Community Empowerment in the New Normal Period at Tanjung Karang Tourism Object have good 
tourism potential for Central Sulawesi Province? 2.) What are the factors that support the development of the best 
tourism potential? The objectives are stated in detailed questions, namely: 1. Does the economy have a 
significant effect on community development? 2.) Does social have a significant effect on. 

1. Research Background  

CBT must also pay attention to community participation in the surrounding region or the local community, which is 
a requirement for long-term tourism development. Local people whose lives and livelihoods are impacted by the 
development must manage it (Wijaya et al. 2020). As a result, a community management system emerged as the 
dominant tourist actor. Salazar (2011) argues that CBT is an effort to create a sustainable tourism industry by 
prioritizing local communities in planning tourism development. In line with this, Kibicho (2010) mentions that CBT 
involves skill development and income generation among local communities thereby empowering them through 
the creation of job opportunities. Although CBT is similar to other sustainable tourism development models in 
order to preserve nature and cultural heritage, the priority of the CBT concept focuses on the role of local 
communities to have control in directing sustainable tourism development in their own area. Furthermore, 
(Goodwin & Santili 2009) describe several indicators that can be used in measuring the success of CBT practices 
which consist of (1) improving livelihoods or improving living standards, (2) local economic development, (3) 
commercial viability, (4) collective benefits, (5) social capital and empowerment, (6) sense of belonging to a place, 
(7) education, (8) conservation and the environment, (9) tourism, (10) other factors. 

Community-based tourism, also known as community-based tourism (community-based tourism), is 
becoming increasingly popular as a tourism development concept. This concept encourages community 
engagement to improve the economy and decision-making communities to manage the tourism industry's 
development (Suansri and Yeejawhaw 2013). According to Zielinski (2020), community-based tourism must pay 
special attention to the participation of local communities, which is a must for long-term tourism development. The 
local community must manage the lives of those affected by the development. As a result, the five critical 
dimensions of CBT development are: economic, social, cultural, environmental, and political. (Pitana et al. 2011) 
proposes three components for community empowerment: (1) enabling, (2) motivating, and (3) facilitating. (Pitana 
et al. 2011) suggests several components carry out community empowerment; (1) Enabling, (2) Motivating, (3) 
Educating, (4) Encouraging, (5) Protecting, (6) Empowering, (7) Opportuning, and (8) Devolution (Zielinski, 2020). 

Community-based tourism is defined by Suansri (2003) and Nurhidayati (2007) as tourism that addresses 
environmental, social, and cultural sustainability. CBT is a technique for promoting community development and 
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environmental protection. To put it another way, CBT is a method for achieving long-term tourist growth. The main 
aspects of CBT development include five aspects, which are:  

1. From an economic standpoint, including measures such as community development funding, 
employment creation in the tourism sector, and improved tourism-related income for local 
communities; 

2. The social dimension includes improved community pride, equal role distribution among men, 
women, young and old generations, and community organization strengthening. 

3. Cultural dimension includes indicators such as encouraging respect for various cultures, assisting in 
the development of cultural exchanges, and developing cultures that are deeply based on local 
culture; 

4. Environmental considerations, including study indicators of wilayah carrying capacity, waste 
management, and conservation consciousness; 

5. Political direction, including indicators: boosting local engagement, increasing community authority, 
and ensuring natural resource management rights. 

This concept aims to increase community participation to improve the economy, and the community 
reserves the right to decide on business management or development in tourism. According to Pitana (2002), 
community tourism must pay attention to the participation of the local community, which is an absolute 
requirement for the development of sustainable tourism. Local communities must manage life and life affected by 
development.  

Through community-based tourism (CBT), people manage their community's resources, such as tourism 
and tourist lodging, through community-based tourism (CBT). People get money from land, contractors, service 
and product providers, and employees. At least a fraction of tourism revenue is used to benefit the entire 
community. Allow the host community to use tourism as a strategy for community development; he must evaluate 
and appreciate the problem from a "global" standpoint. This will help the host community make the most of CBT's 
potential as a long-term community development strategy. The five main aspects are (1) economic; income from 
local production, a diverse local economy, and social autonomy (2); people-centered development, social 
fairness, fulfilling quality of life, and active community groups (3) politics; community participation, development, 
and cultural democratization (4); formal and informal education, the transmission of local culture to future 
generations, and cultural preservation (5) environment; natural resource management rights, environmental 
responsibility, and natural resource conservation (Mintzberg 2009; Polnyotee & Thadaniti 2015). 

Meanwhile, community development research has been noted for many positive outcomes of social 
capital, such as community capacity, cooperation, increased community participation and ownership without 
desire, and the opportunity for citizens to collaborate to achieve shared goals as an indicator of community 
sustainability (Gittel and Vidal 1998). Since social capital combines the distribution and use of resources and the 
subsequent exercise of power, it can illuminate social injustices that often exist in the collective and exclude 
individuals - and marginalized because of their inability to access resources (Roseland 2000 ). In addition, formal 
and informal networks, norms, and resources highlight the importance of quality relationships in enabling 
community members to collaborate and contribute. In democratic and equitable decision-making. Therefore, the 
findings on social capital reflect attitudes regarding sociocultural sustainability and propose to use it as a 
conceptual guide to consider the sociocultural aspects of sustainable tourism. Sustainable (Zhang et al. 2021).  

According to the capital approach (Costanza et al. 2007), sustainability can best be explained by 
comparing the “empty world” economic model with the “full world” economic model. In this empty world form, the 
only significant sources of capital are products (the economy) and financial capital. The exclusive welfare results 
from the consumption of goods or services, while the purpose of economic activity is the best way to convert land 
and labor into goods or services. This model has primarily influenced the business calendar. Still, change is 
needed if sustainability is to be achieved. An alternative to the empty world model is the entire world model, in 
which there are many different forms of capital, including natural, social, economic, and human capital. Welfare in 
this alternative model is extended to recognize the need to strike a balance between exclusivity and community 
development. Economic and governmental action aims to protect and increase capital underwriting in many 
different forms. “Empowerment leads individuals to revel and enhance in their control and mastery over 
themselves on factors and decisions which sharpen their livelihood” (Hur, 2006). That decides residents to 
support or oppose tourism development in a particular region while contributing to attaining tourism development 
in the broad sense of sustainability. Accordingly, empowerment will influence the resident's perception to support 
tourism as a construct of its impacts” (Gursoy, Jurowski and Uysal 2002). Equally, (Cole 2006; Hidayat et al. 
2017) recognizes community empowerment as one of the significant components that lead to community 
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participation in tourism development. He further elaborates that “members of a community are active agents of 
change and they have the ability to find solutions to their problems, make decisions, implement actions and 
evaluate their solutions”. However, when examining the previous literature, in identifying the relationship between 
empowerment and its influence on residents in other constructs like supporting tourism, more researchers have 
basically utilized social exchange theory to examine the facts. 

To achieve long-term growth, community participation is required. This is particularly true when it comes to 
multidimensional development. (Arismayanti et al. 2017; Pitana, 2006) "Participation of local people is a 
precondition for sustainable tourism" (Pitana 2006; Arismayanti et al. 2017). Three aspects must be present in the 
concept of empowerment: 1) Establishing parameters improves the situation at the local level, allowing local 
communities to be more innovative. 2) Empowering Local Communities is a framework created locally, and then 
local communities must be equipped with the knowledge and skills necessary to make the most of it. This is 
accomplished through education, training, and other human resource development methods. 3). Socio-political 
assistance, including needed social support, political support, and networks, among other things. 

2. Methodology  

Based on the specific objectives and research objectives, the types of this research are (1) exploratory research 
and (2) conclusive research. This research is located in Palu City and Donggala Regency. Purposive sampling 
was used to determine the tourism object's community, including those who play an active role in the tourism 
industry's service process, community leaders, and owners of various tourism supporting institutions. 
Respondents were invited to complete a questionnaire in which they were asked to rate their impressions of the 
five CBT criteria on a scale of 1 to 5, with the results analyzed using a Likert scale. This study uses the Structural 
Equation Medel (SEM) analysis method and a Variance Based SEM (Partial Least Square) methodology. 
WarpPLS-based analysis tool. 

3. Case Studies 

A convergent validity test was conducted to determine the validity of the relationship between statement items 
and the latent variable being studied. This test is carried out based on the correlation of statement items 
(component score) with latent score (construct score). The criteria used in this study is if the coefficient of outer 
loading or loading factor is above 0.6, then the item is declared valid and feasible to be used in research. 
However, the factor loading value can still be tolerated up to 0.5, while (Solimun, et al. 2017) state that in the 
latent variable, there are indicators or items 3-7, and the value of the rule of thumb factor loading is considered 
meaningful with a higher value.  

Table 1. Convergent Validity Test Result  

Variable Item Loading  Factor Standard   Error P-value Description 

Economic (X1) 

X.1.1 0.895 0.085 <0.001 Valid 

X.1.2 0.895 0.085 <0.001 Valid 

X.1.3 0.831 0.085 <0.001 Valid 

Culture (X2) 

X.2.1 0.842 0.085 <0.001 Valid 

X.2.2 0.872 0.085 <0.001 Valid 

X.2.3 0.741 0.085 <0.001 Valid 

Social (X3) 

X.3.1 0.866 0.085 <0.001 Valid 

X.3.2 0.889 0.085 <0.001 Valid 

X.3.3 0.909 0.085 <0.001 Valid 

Environment (X4) 

X.4.1 0.890 0.085 <0.001 Valid 

X.4.2 0.911 0.085 <0.001 Valid 

X.4.3 0.751 0.085 <0.001 Valid 

Politics (X5) 

X.5.1 0.901 0.085 <0.001 Valid 

X.5.2 0.852 0.085 <0.001 Valid 

X.5.3 0.859 0.085 <0.001 Valid 

Supporting 
Facilities (X6) 

X.6.1 0.888 0.085 <0.001 Valid 

X.6.2 0.925 0.085 <0.001 Valid 

Community 
Development (Y) 

Y.1 0.719 0.085 <0.001 Valid 

Y.2 0.886 0.085 <0.001 Valid 

Y.3 0.856 0.085 <0.001 Valid 

Y.4 0.856 0.085 <0.001 Valid 

Source: Data processed 2021 
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Therefore, greater than or equal to 0.30 but below that value, the item is declared invalid or removed from the 
measurement instrument. Table 4.1 displays the results of the convergent validity test, which shows the loading 
factor value for each statement item that is the measurement instrument in this study.  

The statistics in Table 1 show that the values of the loading coefficients of all factors of each variable are 
more significant than 0.6. Therefore, he explains that all study elements are valid and usable. Reliability testing 
aims to ensure that the measuring instrument is consistent when measuring a building. Evaluation of the 
measurement model includes tests, namely the extracted mean-variance (AVE), Cronbach's alpha, and 
composite reliability. The criterion for each test was that the construct was declared reliable if the AVE was more 
significant than 0.5, the Cronbach's alpha value was greater than 0.7, and the composite confidence value was 
more significant than 0.7. 

Table 2. Reliability Test Result  

Latent Variables Composite Reliability Cronbach’s 
Alpha 

Average Variance 
Extracted (AVE) 

Economics 0.907 0.845 0.764 

Culture 0.860 0.758 0.673 

Social 0.918 0.866 0.789 

Environment 0.889 0.813 0.729 

Politics 0.904 0.841 0.759 

Supporting Facilities 0.902 0.785 0.822 

Community Development (Y) 0.899 0.859 0.692 

Source: Data processed 2021  

Based on Table 2, states that the value of Cronbach's alpha in each variable is worth more than 0.7, 
namely Economy of 0.845, Culture of 0.758, Social of 0.866, Environment of 0.813, Politics of 0.841, Supporting 
Facilities of 0.785, and Community Development of 0.859. Furthermore, the composite reliability value for each 
variable is worth more than 0.7, namely Economy of 0.907, Culture of 0.860, Social of 0.918, Environment of 
0.889, Politics of 0.904, Supporting Facilities of 0.902, and Community Development of 0.899. Then, the AVE 
value of all variables is more than 0.5, namely the variables, namely Economics of 0.764, Culture of 0.673, Social 
of 0.789, Environmental of 0.729, Political of 0.759, Support Facilities of 0.822 and Community Development of 
0.692. This indicates that all items are declared trustworthy in measuring latent variables and that these variables 
meet reliability criteria. 

This hypothesis test aims to determine the direction of the link between the independent and dependent 
variables. This is done by examining the path or pattern that was followed. In a single regression study, the 
SmartPls 3.0 application may be used to evaluate complicated structural models and illustrate the results of route 
analysis. The route coefficient can be used to determine the correlation between constructs, and the significance 
level can then be compared to the hypothesis. The test criteria, directly and indirectly, affect variables; If PValue 
0.05, then Ho is accepted; On the other hand, if the Pvalue is 0.05, the cough is rejected, and Ha is accepted. 
Tests in PLS analysis can be done by checking their positive path coefficients and levels. Check statistics in 
WarPpls 6.0. The abnormality can be minimized by restoring the bootstrap method for search data. 

Table 3. Direct Effect Test Results  

Relationship Between Variables Direct Coefficients P-value Descriptions 

Economic → Community    Development 0.28 0.15 Significants 

Culture → Community Development 0.12 0.05 Significants 

Social → Community Development 1.15 <0.001 Significants 

Environment → Community Development 1.11 <0.001 Significants  

Politics → Community Development 0.13 0.05 Significants 

Supporting Facilities → Community Development 0.39 0.05 Significants 

Source: Data processed 2021  

Based on Table 3, the path coefficients and p-values of the variables from economic development to 
community development are 0.28 and 0.15, and the coefficients of the path and the p-values of the variables from 
culture to culture. Community development is 0.12 and 0.05. In addition, the path coefficients and values of the 
variables of social development with the community are 1.15 and <0.001, the coefficients of the path and the 
values of the variables of the environment-community development are 1.11 and <0.001, then the path coefficient 
and the value of the policy variables. Community development is 0.13 and 0.05, and the latter values for the path 
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coefficients and p values of the base variables supporting community development are 0.39 and 0.05, 
respectively.  

Community-based tourism (CBT) is also known as community-based tourism. Conceptually, the basic 
principle of CBT is to place the community as the leading actor through empowering the community in various 
tourism activities. Thus, the maximum benefit from tourism is for the benefit of the community. The concept of 
community-based tourism is used by designers, tourism development activists, and strategies to actively mobilize 
communities to participate in tourism development. The goal to be achieved is to enhance the community's socio-
economic status and enhance tourism activities, especially for the tourists who will visit Tanjung Karang Kab. 
Donggala. 

Furthermore, CBT will involve the community in the decision-making process and derive most of its 
revenue directly from tourists. As a result, it will be able to create jobs, eliminate poverty, and positively impact the 
village's environment and indigenous culture. Finally, it is hoped that it would be able to strengthen the local 
population's sense of identity and pride, which has risen due to increased tourism activities. CBT can be 
described as a genuine populist economic approach that is immediately adopted by the community and directly 
benefits the community. This concept is more concerned with tourism's influence on society and natural 
resources. CBT arose from a community development approach that used tourism to increase rural community 
organizations' capacity to manage tourism resources with community participation. Although emerging from 
society, CBT is not a perfect solution to society's problems. If applied carelessly, CBT can cause problems and 
lead to disaster. Therefore, the community must choose wisely and be careful. In addition, everything must be 
prepared adequately before operating the CBT to be suitable for CBT development. More importantly, 
communities must have the power to modify or suspend CBT not to exceed the community's management 
capacity or lead to uncontrollable negative impacts. 

Three components must exist in the concept of empowerment: 1.) The goal of enabling setting is to 
improve local conditions so that local communities can be more innovative. It's similar to constructing a sound 
"stage" where residents can "dance." 2.) Giving local communities more power. The local community must 
enhance their "dance" talents when a proper "stage" has been set. Following the preparation of the local setting, 
the local community must enhance their knowledge and abilities to make the most of it. This is accomplished 
through various methods, including education, training, and other forms of human resource development. 3.) 
Political and social backing. If the scenery is lovely, the local community can "dance," but no further supporting 
devices, such as equipment or spectators, are required; all that is required is social support, political support, and 
networks, among other things. Without adequate socio-political support, local people will not be able to 'dance' 
well on the 'stage', even if the community is outstanding at 'dancing'. This theory is used when dissecting the first 
problems, namely how managers have carried out community empowerment activities through the development 
of tourism objects in Tanjung Karang so far to provide community economic improvement. Community 
empowerment activities are identified through what activities are carried out by village communities related to 
tourism village activities. Empowerment activities should not conflict with the norms believed by the villagers, and 
there have been no significant conflicts since their implementation. 

Conclusion  

Based on the findings in interviews and qualitative research data analysis on the Model of Marine Tourism-Based 
Sustainable Community Empowerment in the New Normal Period at Tanjung Karang Tourism Object, it can be 
concluded that Tanjung Karang tourism object is one of the tourism potentials in Central Sulawesi Province, 
especially in Donggala Regency. Therefore, the role of the government, officials, and communities around the 
tourism object must maintain sustainability and not damage the existing facilities and infrastructure in the tourism 
object and maintain the potential of coral reefs under the sea. During the community empowerment at Tanjung 
Karang Tourism Object, there are supporting factors: adequate tourism potential, close to government centers 
and tourist attractions, receiving support from related agencies, and high community participation. Therefore, it 
will be an opportunity for Tanjung Karang Tourism Object to continue to develop its potential. However, there are 
also inhibiting factors, including limited funds & human resources, limitations in language, inadequate 
infrastructure & accessibility, and internal and external communication, which, if not handled quickly, will become 
a boomerang for Tanjung Karang Tourism Object in the future. 

Based on the research above, it can be seen that a form of community empowerment has been applied in 
the development of Tanjung Karang Tourism Object, Kab. Donggala. However, there are several suggestions that 
researchers would like to convey to the manager of the Tanjung Karang Tourism Object so that the development 
of the Tanjung Karang Tourism Object is more optimal, including: 1.) The need to improve access roads that are 
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narrow and with holes along the way to the Tanjung Karang Tourism Object entrance so that tourists feel 
comfortable. 2.) More intensive socialization to the local community so that people understand more about a 
piece of information related to community empowerment. 3.) Training is more intensified because the Magelang 
Regency Government only provides 2 times of training in a year. Therefore, it is very minimal for community 
development even though the surrounding community is very enthusiastic. 3.) Socialization to village government 
officials around the Tanjung Karang Tourism Object regarding the disbursement of fund proposals to assist 
existing empowerment activities. 5.) Conducting regular surveys to tourist villages to find out how far the 
development of tourist villages is. 
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