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Abstract:

The purpose of this research is to know and analyze directly or indirectly the entrepreneurial mindset and spirit have a
significant effect on increasing business performance through self-motivation of entrepreneurs in rebuilding tourism
businesses after COVID-19. This study examines the variables related to the entrepreneurial mindset and spirit, while the
dependent variable is increasing business performance through moderating variables, namely self-motivation of
entrepreneurs in rebuilding tourism businesses after COVID-19. The research method used in this research is descriptive
quantitative research method using path analysis. In this study the independent variable is related to mindset and
entrepreneurial spirit while for the dependent variable, namely the variable business performance improvement and the
moderator variable is the variable self-motivation from entrepreneurs in rebuilding tourism businesses post-covid-19, data
analysis using AMOS 18 and the data taken is data on the number of entrepreneurs in the Indonesian tourism industry in
2016-2020. Partially, the variables of mindset and entrepreneurial spirit have a significant effect on the variables of increasing
business performance and self-motivation. Simultaneously, the variables of mindset and entrepreneurial spirit have an effect
on the variable of increasing business performance through self-motivation variables. Through the results of research that
has been stated that with a good mindset in carrying out the business that will be built by thinking about what business
concepts will be developed after being slumped by COVID-19, plus increasing the spirit of entrepreneurship will improve
performance in business for entrepreneurs in the tourism industry, increasing Performance is due to an increase in self-
motivation in carrying out and turning his business into a successful business.

Keyword: mindset; spirit; entrepreneurship; self-motivation; improvement; business performance.
JEL Classification: J24; J20; M12; 015; Z32; R11.
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Introduction

The tourism industry plays an important role in opening up job opportunities, as well as creating new jobs for the
community or people who are in need of work (for the unemployed workforce), the tourism industry absorbs a lot
of manpower which is to prevent the increase in unemployment rates in every country. Indonesia is a country that
has a beautiful and exotic natural culture and has an area that among several regions or regions has tourist
objects that are in accordance with the concept and culture of its people, several types of tourism concepts attract
the attention of tourists who will visit Indonesia. The uncertain condition of the global situation around 2020 until
now has made the economic situation of various countries, especially Indonesia uncertain, Global economic
conditions that are uncertain and experiencing a recession are the aftermath of the spread of the virus that makes
the soul and health of the world community, especially Indonesia vulnerable, as a result of which economic
activity becomes sluggish, economic activity stalls, because the transmission of the covid-19 virus is carried out
through human relations, one human to another. As a result of this situation, each country imposes a ban on
visiting tourist destination countries, on average every tourist attraction in all corners of the world closes its tourist
attractions, so that economic activity in these tourist attractions becomes paralyzed. No exception with the State
of Indonesia which has a variety of tourist attractions, all tourist objects for both local and foreign tourists closed
all their places of business due to the Government's policy to limit social activities (PSBB) which were converted
into PPKM activities. With the closure of the place of business, the business initiated by entrepreneurs in the
tourism sector experienced a sharp decline in income, so that it was not uncommon for tourist attractions to close
and no longer operate, or many went out of business, and their owners sold them to other parties. With this kind
of condition and the pandemic that has occurred for more than 2 years, making the tourism industry in Indonesia
in a state of concern, the absence of visitors who want to visit tourist attractions makes the financial situation of
the tourism business not good, even tends to be negative. so it takes time for the tourism industry, especially
business owners, to get up and make a recovery, so that they can survive and rise after the pandemic is over.
According to the thought (Primatari, 2019) to be able to rise up entrepreneurs in the tourism industry must be able
to think about what concepts are made to be able to excite the existing wsata places, so business owners must
have a good and focused mindset in order to be able to create and design what tourism concepts should be
made and designed so that visitors can return. In addition, entrepreneurs in the tourism industry must have a high
spirit and try hard so that their business can return to normal as before, so that with a good and focused mindset,
as well as a high spirit can affect the increase in self-motivation of entrepreneurs in order to be able to improve
the performance of the business that will be created and designed. Unfortunately, after the pandemic has
decreased there are some entrepreneurs who have not been able to rise from difficult times, his business has not
been able to benefit from the lack of visitors. This can be seen from the decline in the number of entrepreneurs in
the Indonesian tourism industry in the 2016-2020 period. This can be seen in Table 1 below:

Table 1. Number of Entrepreneurs in the Indonesian Tourism Industry 2016-2020

Number of Entrepreneurs in Indonesia Number of Entrepreneurs in the Indonesian
(Person/Soul) Tourism Industry (Person/Soul)
2016 3,249,000 574,000
2017 3,456,600 650.000
2018 4,322,000 675,000
2019 5,415,000 710,000
2020 7,393,290 550,000

Source: Ministry of Tourism and Creative Economy, and Ministry of Cooperatives and MSMEs, 2020

Based on Table 1 above, it can be concluded that the number of entrepreneurs in Indonesia is increasing,
but the number of entrepreneurs in the tourism industry is decreasing during 2016-2020. This is due to the
decrease in the amount of income during the covid-19 pandemic, this decline in income has made several
tourism businesses go bankrupt (out of business). As a result, some business owners are unable to revive their
business again due to the not creative mindset of business owners to think about business concepts that will be
created and designed after the pandemic, and lack a high spirit in wanting the business to rise again. In this
study, only variables related to the entrepreneurial mindset and spirit are discussed, while the dependent variable
is increasing business performance through moderating variables, namely self-motivation of entrepreneurs in
rebuilding tourism businesses after COVID-19. The purpose of this research is to know and analyze directly or
indirectly the entrepreneurial mindset and spirit have a significant effect on increasing business performance
through self-motivation of entrepreneurs in rebuilding tourism businesses after COVID-19.
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1. Literature Review
Mindset

According to the thought (Aghazamani et al. 2020) Mindset is a thought that is presented by a person to be able
to change all views about things that have not been feasible so far to become worthy to be made and used.
According to the thought(Bouchon & Treat, 2016) mindset is a new and fresh thought, the thought is put in the
form of real work so that things that have not been able to be done can be done. According to the thought (Farber
Canziani & Welsh 2021) mindset is a thought that exists in one's mind, this thought is done to increase one's
chances of succeeding in real life According to the thought (Carson & Carson 2018) mindsetis a product of
thought that is created and designed to improve one's ability to design something of value in the minds of the
public. According to the thought (Doh et al. 2017) mindsetis a result of genius thinking and makes someone do
experiments to be able to find something new and needed by society. According to the thought(Farmaki et al.
2015) mindset is a thought that can be accounted for its truth, the result of thinking that is made to be used for the
benefit of mankind.

Entrepreneurial Spirit

According to the thought (Fernandez 2021) Entrepreneurial spirit is an encouragement to continue to do or make
good use of their business with the aim of improving business performance in the minds of the people. According
to the thought (Flller et al. 2021) The spirit of entrepreneurship is an encouragement to always increase the
power of creative imagination, so that it is able to increase its business capacity so that it can grow and be
known. According to the thought (Gasparin et al. 2021) The entrepreneurial spirit is the breaking force needed for
an entrepreneur to be able to compete and dare to innovate in order to improve business performance. According
to the thought (Gernsheimer et al. 2021)The spirit of entrepreneurship is the driving force for entrepreneurs to
continue to advance their business tirelessly and with the hope that their business can be known by the
community at home and abroad. According to the thought (Hingtgen et al. 2015) Entrepreneurial spirit is an
encouragement that is instilled by an entrepreneur to spur the desire to develop his business in all directions.
According to the thought (Huarng & Mas-Tur 2016) The spirit of entrepreneurship is a strong impetus for
entrepreneurs to produce products and develop their products in accordance with the wishes and needs of the
community.

Business Performance Improvement

According to the thought (Meyer 2020) Business performance improvement is an effort made to be able to
achieve success in order to achieve business performance that is created and involved (Nordberg et al. 2020).
Improving business performance is an effort made in order to achieve success and victory in business by
implementing real competition. According to the thought (Obermayer et al. 2021) Improving business
performance is a comprehensive effort to achieve satisfactory performance by implementing business guidelines
and fair business competition. According to the thought (Ratten & Jones 2021) Business performance
improvement is an effort made to achieve high performance by increasing production capacity and increasing
attractive promotions, so that people are interested in using it. According to the thought (Ren & Jackson 2020)
improving business performance is a systematic effort made by entrepreneurs in order to achieve work
productivity, as well as improve the quality of their products. According to the thought (Sebestova & Nowakova
2015) Improving business performance is the main basis for entrepreneurs to be able to always maximize their
business results in order to achieve the goal of producing real performance in the form of creating production
results that are in accordance with customer desires.

Self-Motivation

According to the thought (Shkabatur et al. 2021) Self-motivation is a strong urge from within to always improve
abilities in order to improve performance, both individually and in groups. According to the thought (Surujlal 2016)
Self-motivation is a systematic effort in order to convince oneself to always try in various ways in order to improve
real work. According to the thought(Tajeddini et al. 2020) Self-motivation is an impulse and desire within oneself
to always be better than others by trying hard in order to improve performance. According to the thought (Tsagkari
et al. 2021) Self-motivation is an action taken to encourage oneself to be better in improving their business
abilities or business performance. According to the thought (Veréb et al. 2020) Self-motivation is a high desire to
develop and make his business better when compared to others. According to the thought (Wei et al. 2021) Self-
motivation is a great desire for an individual or for a group to improve the quality and quantity of business results
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in order to improve performance in entrepreneurship. According to the thought (Ben Youssef et al. 2021) Self-
motivation of a person or group of people will be seen from the sincerity and enthusiasm in improving self-quality,
as well as quality of life in order to improve the performance of business results.

2. Research Methods

The research method used is descriptive quantitative. According to the thought (Salmivaara et al. 2021)
Quantitative descriptive research method describes data analysis according to actual events. From this data
analysis a conclusion will be drawn to overcome existing problems and problems. In this study the independent
variable is related to mindset and entrepreneurial spirit while for the dependent variable, namely the variable
business performance improvement and the moderator variable is the variable self-motivation from entrepreneurs
in rebuilding tourism businesses post-COVID-19, data analysis using AMOS 18 and the data taken is data on the
number of entrepreneurs in the Indonesian tourism industry in 2016-2020.For quantitative descriptive data
analysis, which was carried out by using path analysis using AMOS, the population of this study were
entrepreneurs in the tourism industry throughout Indonesia with a population of 550,000 entrepreneurs, the
sampling technique in this study. This method uses systematic random sampling, (Guichard et al. 2021) sampling
technique with systematic random sampling method is a sampling technique by randomly and systematically
selected to represent the population, the sample in this study was 400 entrepreneurs in the tourism industry
throughout Indonesia through the slovin formula, using a questionnaire distributed through the Whatsapp
application.

3. Results and Discussion

Regression Weights Analysis
Table 2. Regression Weights Composite Model

| Estimate | SE |
Mindset <--- Business Performance Improvement 189 .269 353 226
Entrepreneurial Spirit <--- Business Performance Improvement 273 .256 481 .355
Mindset <--- Self-motivation .259 268 329 | .326
Entrepreneurial Spirit <--- Self-motivation .369 239 451 444
Self-motivation <--- Business Performance Improvement 237 249 353 | 342

Source: Data processed, 2020
Table 3. Standardized Regression Weights Composite Model

Mindset <--- Business Performance Improvement .189
Entrepreneurial Spirit <--- Business Performance Improvement 273
Mindset <--- Self-motivation 259
Entrepreneurial Spirit < ---_ Self-motivation .369

Source: Data processed, 2020
Table 4. Standardized Regression Weights Composite Model

Self-motivation ~ <--- Business Performance Improvement 237
Source: Data processed, 2020

Based on the results of the Composite Model Regression Weights analysis in Tables 3 and 4, it can be
concluded that the entrepreneurial mindset and spirit variables have a significant effect on the variables of
increasing business performance and self-motivation variables. This is indicated by the estimated value of these
two variables which is greater than the 0.05 level of significance, while the self-motivation variable has a
significant effect on the business performance improvement variable. This can be seen from the estimated value
of the self-motivation variable which is greater than a significance level of 0.05. To find out the indirect effect can
be seen in Tables 5 to 8 below:

Table 5. Direct Effects

Business Performance Improvement | Self-motivation
Mindset 189 259
Entrepreneurial Spirit 273 .369

Source: Data processed, 2020
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Table 6 Standardized Total Effect

| Business Performance Improvement Self-motivation
Mindset 454 .363
Entrepreneurial Spirit 501 A73
Source: Data processed, 2020

Table 7. Direct Effects

Business Performance Improvement Self-motivation
Self-motivation 237 .000
Source: Data processed, 2020

Table 8. Indirect Effect

Business Performance Improvement Self-motivation
Mindset 257 .259
Entrepreneurial Spirit .269 252

Source: Data processed, 2020

Based on Table 8 above, it can be concluded that the mindset variable has an indirect effect on the
variable of increasing business performance through the moderator variable, namely the self-motivation variable.
the moderator is the self-motivation variable, from the output results obtained an estimated value of 0.269 is
positive.

Conclusion

Based on the results of the research analysis, the conclusion of this study is partially the entrepreneurial mindset
and spirit variables have a significant effect on the variables of increasing business performance and self-
motivation. Simultaneously, the variables of mindset and entrepreneurial spirit have an effect on the variable of
increasing business performance through self-motivation variables. Through the results of research that has been
stated that with a good mindset in carrying out the business that will be built by thinking about what business
concepts will be developed after being slumped by COVID-19, plus increasing the spirit of entrepreneurship will
improve performance in business for entrepreneurs in the tourism industry, increasing Performance is due to an
increase in self-motivation in carrying out and turning the business into a successful business.

References

[1] Aghazamani, Y., Kerstetter, D. and Allison, P. 2020. Women's perceptions of empowerment in Ramsar, a
tourism destination in northern Iran. Women's Studies International Forum, 79(November 2019), 102340.
DOI: https://doi.org/10.1016/].wsif.2020.102340

[2] Ben Youssef, A., Boubaker, S., Dedaj, B. and Carabregu-Vokshi, M. 2021. Digitalization of the economy and
entrepreneurship intention. Technological Forecasting and Social Change, 164(January 2018), 120043.
DOI:https://doi.org/10.1016/j.techfore.2020.120043

[3] Bouchon, F. and Treat, K. 2016. Rural Areas of ASEAN and Tourism Services, a Field for Innovative
Solutions.  Procedia - Social and Behavioral Sciences, 224(August 2015), 44-51.
DOl:https://doi.org/10.1016/j.sbspro.2016.05.398

[4] Carson, DA and Carson, DB. 2018. International lifestyle immigrants and their contributions to rural tourism
innovation:  Experiences from Sweden's far north. Journal of Rural Studies, 64: 230-240.
DOI:https://doi.org/10.1016/}.jrurstud.2017.08.004

[5] Doh, K., Park, S. and Kim, DY. 2017. Antecedents and consequences of managerial behavior in agritourism.
Tourism Management, 61: 511-522. DOI: https://doi.org/10.1016/j.tourman.2017.03.023

[6] Farber Canziani, B. and Welsh, D.H.B. 2021. How entrepreneurship influences other disciplines: An
examination of learning goals. International Journal of Management Education, 19(1): 1-16.
DOl:https://doi.org/10.1016/}.ijme.2019.01.003

[7] Farmaki, A., Altinay, L., Botterill, D. and Hilke, S. 2015. Politics and sustainable tourism: The case of cyprus.
Tourism Management, 47: 178-190. DOI: https://doi.org/10.1016/j.tourman.2014.09.019

[8] Fernandez, V. 2021. Are extractive ventures more socio-environmentally committed? Resources Policy,
74(July), 102288. DOI: https://doi.org/10.1016/j.resourpol.2021.102288

1078



Journal of Environmental Management and Tourism

[9] Fdller, J., Hutter, K. and Krdger, N. 2021. Crowdsourcing as a service — from pilot projects to sustainable
innovation  routines.  International  Journal  of  Project  Management,  39(2):  183-195.
DOl:https://doi.org/10.1016/.ijproman.2021.01.005

[10] Gasparin, M., et al. 2021. Business as unusual: A business model for social innovation. Journal of Business
Research, 125(January): 698-709. DOI: https://doi.org/10.1016/}.jbusres.2020.01.034

[11] Gernsheimer, O., Kanbach, DK. and Gast, J. 2021. Coopetition research - A systematic literature review on
recent accomplishments and trajectories. Industrial Marketing Management, 96(May): 113-134.
DOl:https://doi.org/10.1016/j.indmarman.2021.05.001

[12] Guichard, E., Autin, F., Croizet, J.C. and Jouffre, S. 2021. Increasing vegetables purchase with a descriptive-
norm message: A cluster randomized controlled intervention in two university canteens. Appetite,
167(August). DOI: https://doi.org/10.1016/.appet.2021.105624

[13] Hingtgen, N., Kline, C., Fernandes, L. and McGehee, N.G. 2015. Cuba in transition: Tourism industry
perceptions of entrepreneurial change. Tourism Management, 50: 184-193.
DOI:https://doi.org/10.1016/j.tourman.2015.01.033

[14] Huarng, K.H. and Mas-Tur, A. 2016. Turning Kurt Lewin on his head: Nothing is so theoretical as a good
practice. Journal of Business Research, 69(11): 4725-4731.
DOl:https://doi.org/10.1016/j.jbusres.2016.04.022

[15] Meyer, C. 2020. The commons: A model for understanding collective action and entrepreneurship in
communities. Journal of Business Venturing, 35(5): 106034.
DOl:https://doi.org/10.1016/j.jbusvent.2020.106034

[16] Nordberg, K., Mariussen and Virkkala, S. 2020. Community-driven social innovation and quadruple helix
coordination in rural development. Case study on LEADER group Aktion sterbotten. Journal of Rural Studies,
79(December 2019): 157-168. DOI: https://doi.org/10.1016/}.jrurstud.2020.08.001

[17] Obermayer, N., et al. 2021. How social media practices shape family business performance: the wine
industry case study. European Management Journal, December 2020.
DOl:https://doi.org/10.1016/j.em}.2021.08.003

[18] Pramatari, K. 2019. Greece - The Athens University of Economics and Business: A Case of a Higher
Education Institution Acting as Innovation and Entrepreneurial Hub. The Accelerating Transport Innovation
Revolution, i: 233-243. DOI: https://doi.org/10.1016/b978-0-12-813804-5.09988-5

[19] Ratten, V. and Jones, P. 2021. Entrepreneurship and management education: Exploring trends and gaps.
International Journal of Management Education, 19(1): 100431.
DOI:https://doi.org/10.1016/}.iime.2020.100431

[20] Ren, S. and Jackson, S.E. 2020. HRM institutional entrepreneurship for sustainable business organizations.
Human Resource Management Review, 30(3),:100691. DOI: https:/doi.org/10.1016/j.hrmr.2019.100691

[21] Salmivaara, L., Lombardini, C. and Lankoski, L. 2021. Examining social norms among other motives for
sustainable food choice: The promise of descriptive norms. Joumal of Cleaner Production, 311(April):
127508. DOI: https://doi.org/10.1016/j.jclepro.2021.127508

[22] Shkabatur, J., Bar-El, R. and Schwartz, D. 2021. Innovation and entrepreneurship for sustainable
development: Lessons from Ethiopia. Progress in Planning, December 2020, 100599.
DOl:https://doi.org/10.1016/j.progress.2021.100599

[23] Surujlal, J. 2016. Influence of Outlook towards Work on Entrepreneurial Potential of Professional Sport
Coaches in South Africa. Procedia Economics and Finance, 35(October 2015): 597-603.
DOl:https://doi.org/10.1016/s2212-5671(16)00073-3

[24] Sebestova, J. and Nowakova, K. 2015. Innovation Spirit Evaluation within Service Organizations: the Case of
the Czech Republic. Procedia - Social and Behavioral Sciences, 181. 241-250.
DOl:https://doi.org/10.1016/j.sbspro.2015.04.885

1079



Volume XIII, Issue 4(60) Summer 2022

[25] Tajeddini, K., Martin, E. and Ali, A. 2020. Enhancing hospitality business performance: The role of
entrepreneurial orientation and networking ties in a dynamic environment. International Journal of Hospitality
Management, 90(May), 102605. DOI: https://doi.org/10.1016/}.ijhm.2020.102605

[26] Tsagkari, M., Roca, J. and Kallis, G. 2021. From local island energy to degrowth? Exploring democracy, self-
sufficiency, and renewable energy production in Greece and Spain. Energy Research and Social Science,
81: 102288. DOI: https://doi.org/10.1016/j.erss.2021.102288

[27] Veréb, V., Nobre, H. and Farhangmehr, M. 2020. Cosmopolitan tourists: the resilient segment in the face of
terrorism. Tourism Management Perspectives, 33(April 2019): 100620.
DOI:https://doi.org/10.1016/}.tmp.2019.100620

[28] Wei, L., Qian, J. and Zhu, H. 2021. Rethinking indigenous people as tourists: modernity, cosmopolitanism,
and the re-invention of indigeneity. Annals of Tourism  Research, 89: 103200.
DOl:https://doi.org/10.1016/j.annals.2021.103200

1080



JASERS

Publishing

Web: www.aserspublishing.eu

URL: http://www.journals.aserspublishing.eu/jemt

E-mail: jemt@aserspublishing.eu

ISSN 2068 - 7729

Journal DOI: https://doi.org/10.14505/jemt

Journal’s Issue DOI: https://doi.org/10.14505/jemt.v13.4(60).00




	coperta şi cuprins JEMT 4(60) Summer 2022
	JEMT Issue 4(60)_Summer 2022
	coperta 4 JEMT_4(60)



