
   Volume VII, Issue 4(16) Winter 2016 
 

 
  

 

Quarterly 
Volume XIII 
Issue 4(60) 
Summer 2022 
ISSN 2068 – 7729 
Journal DOI 
https://doi.org/10.14505/jemt 
 

Journal of Environmental Management 
and Tourism 



Journal of Environmental  Management and Tourism 

 

Table of Contents: 

1 

The Importance of Religious Tourism for Development of Sustainable Tourism: The 
Case of the Baptism Site in Jordan 
Omar A. A. JAWABREH, Emad Al Dein AL FAHMAWEE, Ehab ALSHATNAWI,  
Omar ALANANZEH 

909 

2 

Social Media and Tourists’ Decision in Bangladesh: An Empirical Study on Travelling 
Cox’s Bazar 
Md. Faisal-E-ALAM, Abdelrhman MEERO, Abdul Aziz ABDUL RAHMAN,  
Nurul Mohammad ZAYED, K. M. Anwarul ISLAM, Md. Ali IMRAN  

925 

3 Effects of Low-Cost Airlines on Domestic Tourism Economy in Thailand 
Colin C.H. LAW, Kamontorn PROMPITAK,  Chatchawan WONGWATTANAKIT 

935 

4 

Coastal Tourism: Development Strategy of Loang Baloq Beach in Lombok Island, 
Indonesia 
M. Setyo NUGROHO, Riduan MAS’UD, Wahyu KHALIK, Restu FAHDIANSYAH,  
Rusman AZIZOMA, Mamika Ujianita ROMDHINI, Muhammad Muhajir AMINY 

949 

5 
The Impact of Tourism on the Socio-Economic Development of Volyn Region 
Taras BEZSMERTNIUK, Mykhailo MELNIICHUK, Liudmyla HORBACH,  
Victoriia HORBACH 

966 

6 
The Protection of Tourism Sites as Cultural Heritage in Wetlands within the Framework 
of International Law 
Tareck ALSAMARA, Farouk GHAZI, Halima MALLAOUI 

975 

7 

Assessment of the Impact of Regional Characteristics and the Development of Event 
Tourism on Business Tourism in the Republic of Kazakhstan Based on Clusterization 
and a Regression Model 
Sharafat TRUSHEVA, Gulzhan ABDRAMANOVA, Altynbek ZHAKUPOV,  
Assylkhan YESSILOV, Marat Asylbekovich BAYANDIN 

985 

8 

Comprehensive Analysis of Accessible Tourism and Its Case Study in Indonesia 
DAMIASIH, Andrea PALESTHO, Anak Agung Gede RAKA, Hari KURNIAWAN,  
Putri PEBRIANI, SUHENDROYONO, Anak Agung Gede Raka GUNAWARMAN,  
Putradji MAULIDIMAS 

995 

9 
Trends and Development of Tourism Product Diversification in Botswana: Lessons 
Learned 
Tonderai VUMBUNU, Pierre-Andre VIVIERS, Engelina DU PLESSIS 

1016 

10 
Developing Forest Coffe Cultural Tourism and Historical Heritage Megalitic Sites in 
Social Innovation Governance: How Does it Work in a Sustainable Way? 
Novita TRESIANA, Noverman DUADJI 

1036 

11 How Dose Green Investment Influence on Tourism Development in Thailand? 
Xiugang YANG  

1047 

12 

Directions of Stimulation of the Development of Tourism Infrastructure by Attraction of 
Investments 
Zhassulan SADYKOV, Dariga KHAMITOVA, Turdibuvi KAZAKBAYEVA,  
Aigerim AKIZHANOVA, Symbat NAKHIPBEKOVA,  Nurshuak KHASSENKHANOV 

1059 

13 

 

The Role of the Entrepreneurship Mindset and Spirit in Building a Tourism Business in 
Indonesia Post COVID-19  
Adhy FIRDAUS, NORVADEWI, MURYANTI, Syarif HIDAYATULLAH,  
Joned Ceilendra SAKSANA, Sunday Ade SITORUS 

1074 

 
 

Summer 2022 
Volume XIII 
Issue 4(60) 

 

 
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland 
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology, 
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in 
Kielce, Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
ASERS Publishing 
http://www.asers.eu/asers-publishing 
ISSN 2068 – 7729 
Journal DOI: https://doi.org/10.14505/jemt 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

14 

 
An Exploratory Interview Study on Travel Risk Perception: The Case of Phuket 
Sandbox 
Kevin FUCHS 

1081 

15 
Does Tourism Foster Economic Growth in BRICS Region? Empirical Evidence over 
1995-2019  
P. K. MISHRA, Debasis SAHOO, Himanshu B. ROUT, S. R. CHAINI, Pradip KUMAR 

1089 

16 

The Influence of the Financial and Banking Sector on the Development on the Tourism 
Industry in the Context of the Crisis of the Global Economic System 
Serik SULTANBAIULY, Arsen NASYRHANOV, Yury KHAN, Karlygash KENENOVA, 
Ruslan KONUSPAYEV, Assylbek BAZARBAYEV  

1100 

17 
Wali Pitu, Bali Province as Tourism Innovation for the Indonesian Halal Tourism 
Destinations 
Khairuddin KHAIRUDIN 

1113 

18 
Creating Tourist Loyalty through Destination Branding for an Excellent Tourism 
Destination  
Linda SEPTARINA,  Zuriana ZURIANA, Lilyana BESTI 

1125 

  19 
Econometric Measurement of the Relationship between Tourism Revenues and 
Economic Growth. Study Case of Kazakhstan and Kyrgyzstan 
Nigar HUSEYNLI 

1136 

20 
Assessment of Gastronomic Tourism Potential in the Ganja-Gazakh Economic Region 
of Azerbaijan 
Vasif ALIYEV 

1142 

21 
Increasing Tourist Visits through the Development Model of Tourism Village based on 
Local Culture 
Erika REVIDA, Hadriana Marhaeni MUNTHE, Sukarman PURBA 

1151 

22 
Predictors Influencing the Choice of Master’s Programs in the Tourism Industry 
Madina RAKHIMBERDINOVA, Elvira NUREKENOVA, Ángel DUARTE,  
Saltanat SUIEUBAYEVA, Mainur ORDABAYEVA 

1161 

23 
Exploring Factors Contributing to Satisfaction and Willingness to Recommend in 
Scuba Diving Tourism 
Siti Murni MAT ALI, Kalsitinoor SET, Abdul Hafaz NGAH 

1178 

24 
Silk Roads Routes. Sustainable Tourism after COVID-19 
Maciej TECZKE, Talant KALIYEVA, Lyazzat SEMBIYEVA, Aida ZHAGYPAROVA,  
Makpal ZHOLAMANOVA, Aigerim ZHUSSUPOVA 

1192 

25 

Geopark Rinjani, Sport Tourism, and the Rise of Local Participation Post COVID in 
Lombok, Indonesia 
Dahlia BONANG, Shofia Mauizotun HASANAH, M. Setyo NUGROHO, SYUKRIATI, 
ZULPAWATI, Any Tsalasatul FITRIYAH 

1207 

26 

Characterization of Rural Tourism Marketing to Strengthen Skills in Indigenous 
Communities of Chimborazo, Ecuador 
Daniel Marcelo GUERRERO VACA, Magda Francisca CEJAS MARTÍNEZ,  
Héctor Germán PACHECO SANUNGA, Carlos Eduardo GARCÍA MEYTHELER,  
Gabriela Elizabeth PROAÑO LUCERO 

1215 

  

Summer 2022 
Volume XIII 
Issue 4(60) 

  
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland 
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology, 
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in 
Kielce, Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
ASERS Publishing 
http://www.asers.eu/asers-publishing 
ISSN 2068 – 7729 
Journal DOI: https://doi.org/10.14505/jemt 

 



Journal of Environmental  Management and Tourism 

 
 

Journal of Environmental Management and Tourism is an interdisciplinary research journal, aimed 

to publish articles and original research papers that should contribute to the development of both 

experimental and theoretical nature in the field of Environmental Management and Tourism Sciences.  

Journal will publish original research and seeks to cover a wide range of topics regarding 

environmental management and engineering, environmental management and health, environmental 

chemistry, environmental protection technologies (water, air, soil), pollution reduction at source and 

waste minimization, energy and environment, modeling, simulation and optimization for environmental 

protection; environmental biotechnology, environmental education and sustainable development, 

environmental strategies and policies, etc. This topic may include the fields indicated above, but are not 

limited to these. 

Authors are encouraged to submit high quality, original works that discuss the latest 

developments in environmental management research and application with the certain scope to share 

experiences and research findings and to stimulate more ideas and useful insights regarding current 

best-practices and future directions in environmental management. 

Journal of Environmental Management and Tourism is indexed in SCOPUS, RePEC, CEEOL, 

and ProQuest databases. 

All the papers will be first considered by the Editors for general relevance, originality and 

significance. If accepted for review, papers will then be subject to double blind peer review. 

 

Deadline for submission:   15th of July 2022 

Expected publication date:   September 2022 

Website:      https://journals.aserspublishing.eu/jemt 

E-mail:      jemt@aserspublishing.eu 

 

To prepare your paper for submission, please see full author guidelines in the following file:  

JEMT_Full_Paper_Template.docx, then send it via email at jemt@aserspublishing.eu. 

 
 

 

Call for Papers 
 Fall Issues 2022 

Journal of Environmental Management and Tourism 



Volume XIII, Issue 4(60) Summer 2022 
 

1074 

 
The Role of the Entrepreneurship Mindset and Spirit in Building a Tourism 

Business in Indonesia Post COVID-19  
 

Adhy FIRDAUS 
STIE Ganesha Jakarta, Indonesia 
 adhyfirdausganesha@gmail.com  

 

NORVADEWI 
Sultan Aji Muhammad Idris State Islamic University, Indonesia 

norvadewi@yahoo.com 
 

MURYANTI 
UIN Sunan Kalijaga, Indonesia 

newsyant@yahoo.com 
 

Syarif HIDAYATULLAH 
STIE Ganesha Jakarta, Indonesia 

syarif@stieganesha.ac.id 
 

Joned Ceilendra SAKSANA 
STIE Ganesha Jakarta, Indonesia 

saksana64@gmail.com 
 

Sunday Ade SITORUS 
HKBP Nommensen University, Indonesia 

sundayom.sitorus@gmail.com  
 

Suggested Citation:  

Firdaus, A. et al. (2022). The Role of the Entrepreneurship Mindset and Spirit in Building a Tourism Business in Indonesia 
Post COVID-19. Journal of Environmental Management and Tourism, (Volume XIII, Summer), 4(60): 1074 - 1080. 
DOI:10.14505/jemt.v13.4(60).13  

Article’s History:  

Received 11th of January 2022; Received in revised form 6th of February 2022. Accepted 5th of April 2022; Published 28th of 
June 2022. Copyright © 2022 by ASERS® Publishing. All rights reserved. 

Abstract:  

The purpose of this research is to know and analyze directly or indirectly the entrepreneurial mindset and spirit have a 
significant effect on increasing business performance through self-motivation of entrepreneurs in rebuilding tourism 
businesses after COVID-19. This study examines the variables related to the entrepreneurial mindset and spirit, while the 
dependent variable is increasing business performance through moderating variables, namely self-motivation of 
entrepreneurs in rebuilding tourism businesses after COVID-19. The research method used in this research is descriptive 
quantitative research method using path analysis. In this study the independent variable is related to mindset and 
entrepreneurial spirit while for the dependent variable, namely the variable business performance improvement and the 
moderator variable is the variable self-motivation from entrepreneurs in rebuilding tourism businesses post-covid-19, data 
analysis using AMOS 18 and the data taken is data on the number of entrepreneurs in the Indonesian tourism industry in 
2016-2020. Partially, the variables of mindset and entrepreneurial spirit have a significant effect on the variables of increasing 
business performance and self-motivation. Simultaneously, the variables of mindset and entrepreneurial spirit have an effect 
on the variable of increasing business performance through self-motivation variables. Through the results of research that 
has been stated that with a good mindset in carrying out the business that will be built by thinking about what business 
concepts will be developed after being slumped by COVID-19, plus increasing the spirit of entrepreneurship will improve 
performance in business for entrepreneurs in the tourism industry, increasing Performance is due to an increase in self-
motivation in carrying out and turning his business into a successful business. 
Keyword: mindset; spirit; entrepreneurship; self-motivation; improvement; business performance. 
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Introduction 

The tourism industry plays an important role in opening up job opportunities, as well as creating new jobs for the 
community or people who are in need of work (for the unemployed workforce), the tourism industry absorbs a lot 
of manpower which is to prevent the increase in unemployment rates in every country. Indonesia is a country that 
has a beautiful and exotic natural culture and has an area that among several regions or regions has tourist 
objects that are in accordance with the concept and culture of its people, several types of tourism concepts attract 
the attention of tourists who will visit Indonesia. The uncertain condition of the global situation around 2020 until 
now has made the economic situation of various countries, especially Indonesia uncertain, Global economic 
conditions that are uncertain and experiencing a recession are the aftermath of the spread of the virus that makes 
the soul and health of the world community, especially Indonesia vulnerable, as a result of which economic 
activity becomes sluggish, economic activity stalls, because the transmission of the covid-19 virus is carried out 
through human relations, one human to another. As a result of this situation, each country imposes a ban on 
visiting tourist destination countries, on average every tourist attraction in all corners of the world closes its tourist 
attractions, so that economic activity in these tourist attractions becomes paralyzed. No exception with the State 
of Indonesia which has a variety of tourist attractions, all tourist objects for both local and foreign tourists closed 
all their places of business due to the Government's policy to limit social activities (PSBB) which were converted 
into PPKM activities. With the closure of the place of business, the business initiated by entrepreneurs in the 
tourism sector experienced a sharp decline in income, so that it was not uncommon for tourist attractions to close 
and no longer operate, or many went out of business, and their owners sold them to other parties. With this kind 
of condition and the pandemic that has occurred for more than 2 years, making the tourism industry in Indonesia 
in a state of concern, the absence of visitors who want to visit tourist attractions makes the financial situation of 
the tourism business not good, even tends to be negative. so it takes time for the tourism industry, especially 
business owners, to get up and make a recovery, so that they can survive and rise after the pandemic is over. 
According to the thought (Primatari, 2019) to be able to rise up entrepreneurs in the tourism industry must be able 
to think about what concepts are made to be able to excite the existing wsata places, so business owners must 
have a good and focused mindset in order to be able to create and design what tourism concepts should be 
made and designed so that visitors can return. In addition, entrepreneurs in the tourism industry must have a high 
spirit and try hard so that their business can return to normal as before, so that with a good and focused mindset, 
as well as a high spirit can affect the increase in self-motivation of entrepreneurs in order to be able to improve 
the performance of the business that will be created and designed. Unfortunately, after the pandemic has 
decreased there are some entrepreneurs who have not been able to rise from difficult times, his business has not 
been able to benefit from the lack of visitors. This can be seen from the decline in the number of entrepreneurs in 
the Indonesian tourism industry in the 2016-2020 period. This can be seen in Table 1 below: 

Table 1. Number of Entrepreneurs in the Indonesian Tourism Industry 2016-2020 

Year Number of Entrepreneurs in Indonesia 
(Person/Soul) 

Number of Entrepreneurs in the Indonesian 
Tourism Industry (Person/Soul) 

2016 3,249,000 574,000 
2017 3,456,600 650.000 
2018 4,322,000 675,000 
2019 5,415,000 710,000 
2020 7,393,290 550,000 

Source: Ministry of Tourism and Creative Economy, and Ministry of Cooperatives and MSMEs, 2020 

Based on Table 1 above, it can be concluded that the number of entrepreneurs in Indonesia is increasing, 
but the number of entrepreneurs in the tourism industry is decreasing during 2016-2020. This is due to the 
decrease in the amount of income during the covid-19 pandemic, this decline in income has made several 
tourism businesses go bankrupt (out of business). As a result, some business owners are unable to revive their 
business again due to the not creative mindset of business owners to think about business concepts that will be 
created and designed after the pandemic, and lack a high spirit in wanting the business to rise again. In this 
study, only variables related to the entrepreneurial mindset and spirit are discussed, while the dependent variable 
is increasing business performance through moderating variables, namely self-motivation of entrepreneurs in 
rebuilding tourism businesses after COVID-19. The purpose of this research is to know and analyze directly or 
indirectly the entrepreneurial mindset and spirit have a significant effect on increasing business performance 
through self-motivation of entrepreneurs in rebuilding tourism businesses after COVID-19. 
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1. Literature Review 

Mindset 

According to the thought (Aghazamani et al. 2020) Mindset is a thought that is presented by a person to be able 
to change all views about things that have not been feasible so far to become worthy to be made and used. 
According to the thought(Bouchon & Treat, 2016) mindset is a new and fresh thought, the thought is put in the 
form of real work so that things that have not been able to be done can be done. According to the thought (Farber 
Canziani & Welsh 2021) mindset is a thought that exists in one's mind, this thought is done to increase one's 
chances of succeeding in real life According to the thought (Carson & Carson 2018) mindsetis a product of 
thought that is created and designed to improve one's ability to design something of value in the minds of the 
public. According to the thought (Doh et al. 2017) mindsetis a result of genius thinking and makes someone do 
experiments to be able to find something new and needed by society. According to the thought(Farmaki et al. 
2015) mindset is a thought that can be accounted for its truth, the result of thinking that is made to be used for the 
benefit of mankind. 

Entrepreneurial Spirit 

According to the thought (Fernandez 2021) Entrepreneurial spirit is an encouragement to continue to do or make 
good use of their business with the aim of improving business performance in the minds of the people. According 
to the thought (Füller et al. 2021) The spirit of entrepreneurship is an encouragement to always increase the 
power of creative imagination, so that it is able to increase its business capacity so that it can grow and be 
known. According to the thought (Gasparin et al. 2021) The entrepreneurial spirit is the breaking force needed for 
an entrepreneur to be able to compete and dare to innovate in order to improve business performance. According 
to the thought (Gernsheimer et al. 2021)The spirit of entrepreneurship is the driving force for entrepreneurs to 
continue to advance their business tirelessly and with the hope that their business can be known by the 
community at home and abroad. According to the thought (Hingtgen et al. 2015) Entrepreneurial spirit is an 
encouragement that is instilled by an entrepreneur to spur the desire to develop his business in all directions. 
According to the thought (Huarng & Mas-Tur 2016) The spirit of entrepreneurship is a strong impetus for 
entrepreneurs to produce products and develop their products in accordance with the wishes and needs of the 
community. 

Business Performance Improvement 

According to the thought (Meyer 2020) Business performance improvement is an effort made to be able to 
achieve success in order to achieve business performance that is created and involved (Nordberg et al. 2020). 
Improving business performance is an effort made in order to achieve success and victory in business by 
implementing real competition. According to the thought (Obermayer et al. 2021) Improving business 
performance is a comprehensive effort to achieve satisfactory performance by implementing business guidelines 
and fair business competition. According to the thought (Ratten & Jones 2021) Business performance 
improvement is an effort made to achieve high performance by increasing production capacity and increasing 
attractive promotions, so that people are interested in using it. According to the thought (Ren & Jackson 2020) 
improving business performance is a systematic effort made by entrepreneurs in order to achieve work 
productivity, as well as improve the quality of their products. According to the thought (Šebestová & Nowáková 
2015) Improving business performance is the main basis for entrepreneurs to be able to always maximize their 
business results in order to achieve the goal of producing real performance in the form of creating production 
results that are in accordance with customer desires. 

Self-Motivation 

According to the thought (Shkabatur et al. 2021) Self-motivation is a strong urge from within to always improve 
abilities in order to improve performance, both individually and in groups. According to the thought (Surujlal 2016) 
Self-motivation is a systematic effort in order to convince oneself to always try in various ways in order to improve 
real work. According to the thought(Tajeddini et al. 2020) Self-motivation is an impulse and desire within oneself 
to always be better than others by trying hard in order to improve performance. According to the thought (Tsagkari 
et al. 2021) Self-motivation is an action taken to encourage oneself to be better in improving their business 
abilities or business performance. According to the thought (Veréb et al. 2020) Self-motivation is a high desire to 
develop and make his business better when compared to others. According to the thought (Wei et al. 2021) Self-
motivation is a great desire for an individual or for a group to improve the quality and quantity of business results 
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in order to improve performance in entrepreneurship. According to the thought (Ben Youssef et al. 2021) Self-
motivation of a person or group of people will be seen from the sincerity and enthusiasm in improving self-quality, 
as well as quality of life in order to improve the performance of business results. 

2. Research Methods 

The research method used is descriptive quantitative. According to the thought (Salmivaara et al. 2021) 
Quantitative descriptive research method describes data analysis according to actual events. From this data 
analysis a conclusion will be drawn to overcome existing problems and problems. In this study the independent 
variable is related to mindset and entrepreneurial spirit while for the dependent variable, namely the variable 
business performance improvement and the moderator variable is the variable self-motivation from entrepreneurs 
in rebuilding tourism businesses post-COVID-19, data analysis using AMOS 18 and the data taken is data on the 
number of entrepreneurs in the Indonesian tourism industry in 2016-2020.For quantitative descriptive data 
analysis, which was carried out by using path analysis using AMOS, the population of this study were 
entrepreneurs in the tourism industry throughout Indonesia with a population of 550,000 entrepreneurs, the 
sampling technique in this study. This method uses systematic random sampling, (Guichard et al. 2021) sampling 
technique with systematic random sampling method is a sampling technique by randomly and systematically 
selected to represent the population, the sample in this study was 400 entrepreneurs in the tourism industry 
throughout Indonesia through the slovin formula, using a questionnaire distributed through the Whatsapp 
application. 

3. Results and Discussion 

Regression Weights Analysis  

Table 2. Regression Weights Composite Model 

 Estimate SE CR P 
Mindset Business Performance Improvement .189 .269 .353 .226 
Entrepreneurial Spirit            Business Performance Improvement .273 .256 .481 .355 
Mindset                                           Self-motivation .259 .268 .329 .326 
Entrepreneurial Spirit           Self-motivation .369 .239 .451 .444 
Self-motivation Business Performance Improvement .237 .249 .353 .342 

Source: Data processed, 2020 

Table 3. Standardized Regression Weights Composite Model 

 Estimate 
Mindset Business Performance Improvement .189 
Entrepreneurial Spirit                Business Performance Improvement .273 
Mindset                                               Self-motivation .259 
Entrepreneurial Spirit                Self-motivation .369 

Source: Data processed, 2020 

Table 4. Standardized Regression Weights Composite Model 

 Estimate 
Self-motivation   Business Performance Improvement .237 

Source: Data processed, 2020 

Based on the results of the Composite Model Regression Weights analysis in Tables 3 and 4, it can be 
concluded that the entrepreneurial mindset and spirit variables have a significant effect on the variables of 
increasing business performance and self-motivation variables. This is indicated by the estimated value of these 
two variables which is greater than the 0.05 level of significance, while the self-motivation variable has a 
significant effect on the business performance improvement variable. This can be seen from the estimated value 
of the self-motivation variable which is greater than a significance level of 0.05. To find out the indirect effect can 
be seen in Tables 5 to 8 below: 

Table 5. Direct Effects 

 Business Performance Improvement Self-motivation 
Mindset .189 .259 

Entrepreneurial Spirit .273 .369 
Source: Data processed, 2020 
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Table 6 Standardized Total Effect 

 Business Performance Improvement Self-motivation 
Mindset .454 .363 

Entrepreneurial Spirit .501 .173 
Source: Data processed, 2020 

Table 7. Direct Effects 

 Business Performance Improvement Self-motivation 
Self-motivation .237 .000 

Source: Data processed, 2020 

Table 8. Indirect Effect 

 Business Performance Improvement Self-motivation 
Mindset .257 .259 
Entrepreneurial Spirit .269 .252 

Source: Data processed, 2020 

Based on Table 8 above, it can be concluded that the mindset variable has an indirect effect on the 
variable of increasing business performance through the moderator variable, namely the self-motivation variable. 
the moderator is the self-motivation variable, from the output results obtained an estimated value of 0.269 is 
positive. 

Conclusion 

Based on the results of the research analysis, the conclusion of this study is partially the entrepreneurial mindset 
and spirit variables have a significant effect on the variables of increasing business performance and self-
motivation. Simultaneously, the variables of mindset and entrepreneurial spirit have an effect on the variable of 
increasing business performance through self-motivation variables. Through the results of research that has been 
stated that with a good mindset in carrying out the business that will be built by thinking about what business 
concepts will be developed after being slumped by COVID-19, plus increasing the spirit of entrepreneurship will 
improve performance in business for entrepreneurs in the tourism industry, increasing Performance is due to an 
increase in self-motivation in carrying out and turning the business into a successful business. 
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