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Abstract:

The tourism model of 4s prevails as the dominant development model for tourist island destinations. Corfu following the 4s
model of tourism development records negative effects which combined with increased environmental sensitivity result in the
search for alternative forms of tourism. Cultural tourism based can emerge as an alternative tourism carrying capacity model.
The development of the conditions of cultural tourism has not been sufficiently studied for its island destinations. The
development of cultural tourism can have the effect of increasing tourism revenues and improving the standard of living in
mature tourist destinations such as Corfu. Tourism policy and destination marketing should be devoted into an alternative
model of cultural tourism.

This article examines a possible correlation between cultural tourism and accessibility, the sun - sea, attractions and sights.
Key findings of the present study are that cultural tourism is strongly related with attractions and sights. In addition, there is a
relatively small correlation between cultural tourism and accessibility. These research findings can help decision makers, the
regional authority, the municipal authority, entrepreneurs involved, and any interested party related to tourism policies and
destination marketing understand some of the conditions required for the development of cultural tourism.

Keywords: cultural tourism; developed island destination; alternative tourism; sights; tourism policy; destination marketing.
JEL Classification: Z32; Z19; Z38.
Introduction

Tourism is a very important productive sector of the global economy that contributes 4.4% of GDP, 6.9% of
employment and 21.5% of exports of services to the countries of OECD (OECD, 2020). Tourism is one of the
most important productive industries as it affects the global GDP by 10.2% and is estimated to grow by 3.9% by
2030 (World Travel & Tourism Council, 2017; De Ascaniis et al. 2018). Travel and tourism have shown an
average growth of 3.6% globally in recent years (Statista, 2021). The contribution of tourism to GDP in Greece
was 28.5 billion euros in 2012, 38.1 billion euros in 2019 and 14.8 billion euros in 2020 due to the outbreak of the
pandemic COVID - 19 (Statista, 2022). This fact reveals the growing importance of tourism for the Greek
economy.

The COVID-19 pandemic is an overall opportunity to redesign the forms tourism and there are risks that
are significantly greater than the threat of the climate change (Pappas 2021). The effectiveness of management
of the COVID-19 pandemic by Greece had as a result to reverse the bad image of the country due to the great
economic crisis that faced the period 2010 - 2018 (Paraschi 2020). A new eminent image of the country can be
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combined with the cultivation of quality forms of tourism. Alternative forms of tourism and in particular cultural
tourism is a form of tourism that can go hand in hand with the greatest threat facing the world and that is climate
change.

Cultural tourism is an alternative form of tourism that can help reduce the phenomenon of over tourism
which has significant negative effects on developed tourist destinations. Corfu belongs to the lonian Islands
Region and is one of the most developed tourist destinations in the Mediterranean. Corfu is the most popular
tourist destination in the lonian Islands for the year 2020 (Statista, 2022). The region of the lonian Islands has a
number of cultural attractions, and the historic center of Corfu has been included in the list of UNESCO World
Heritage Sites (INSETE, 2021). It is also one of the most important tourist destinations of both Greece and the
Mediterranean and it could lead the development of alternative forms of tourism. The development of cultural
tourism as an alternative tourism carrying capacity model could profitably highlight the cultural heritage of the
island.

1. Mediterranean Sea Developed Destinations & Greek Tourism

The Mediterranean Sea has many traditional island destinations visited by millions of tourists for decades. The
Mediterranean is a traditional tourist destination due to the good climate, but also the rich history. Spain, France,
Italy, and Greece welcome almost 80% of Mediterranean tourists and occupy the 33% of the tourist proportion
worldwide (Europen Union, 2012).

The marketing of the tourist destinations has communicated the 4s (sea, sun, sand and sex) for many
years. The deeper meaning of 4s is that people choose to go on vacation in order to feel free, to rest and to have
social contacts (Hobson and Dietrich 1995). The following table shows the 4s model components and some of the
negative effects in relation with health of the tourists:

The sea and sand visited by a very large number of tourists are often sources of germs
Sea and Sand due to the impossibility of adequate cleaning, and as a result the easy transmission of
diseases such as cholera or hepatitis occurs.
Sun Excessive sun exposure leads to painful effects manifested in the form of skin cancer.
Sex Tourism attracted by the desire for sex results in an increase in communicable diseases

such as HIV and other sexually transmitted diseases.

Source: compiled by authors

The above effects concern tourists, however, there are significant negative effects from the model of 4s for
the place of reception of tourists. The development of Greek tourism in the previous decades followed the model
of 4s. The result was an increase in arrivals, a reduction in per capita expenditure, negative environmental
impacts, negative social and cultural consequences and the inability of both private and public actors to adapt to
tourism needs. Tourism policy makers seek ways to develop tourism that combines tourism and sustainability,
increasing alternative forms of tourism and protecting locality (Tsartas 2003). Lessons from the mistakes of the
past can be learned and preferably not allow anarchic urban planning, tourism development without a strategic
plan and without a rational tourism policy. Tourists visiting Corfu are considered mass tourists and are mainly
interested in the sun - sea and night life. This has negative effects not only on the city of Corfu, but on the general
natural environment of the island, too (Vitouladiti 2010).

Greece has a long tradition in hospitality, as in ancient Greece foreigners. The great tourist development
in Greece took place in the 60's and 70's and was associated with the emergence of mass tourism. Tourist traffic
in Greece increased during the period 2017-2019 by 18%. Specifically, the number of tourists was approximately
28,376,000 in 2016, 36,643,000 in 2019 and 8,288,000 in 2020 (INSETE, 2021). Region of lonian Islands is a
popular tourist destination. The main features of the tourist product of Corfu, among others, are the high number
of tourists in the summer months resulting in a large burden on infrastructure and the great dependence on the
British tourist market.

2. Alternative Tourism

Countries in recent years have realized the growing need to understand the impact of tourism on the natural
environment and local communities. Despite the increased efforts to reduce the negative effects of tourism
activity, there are still negative effects on the environment, society and the society responsible for tourism activity.
There are some key reasons that led to the different perception of tourism and the search for alternative forms of
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tourism. The fact that economic development did not lead smoothing the problem of poverty, the environmental
problems caused by mass tourism and due to political and social factors.

Alternative tourism emerged between the 1970s and the 1980s in an effort to address the negative effects
of mass tourism development. The main characteristics of alternative tourism are presented in the table below:

Characteristics of Alternative Tourism

Small-scale tourist development and a large percentage of property to the locals

Reduced environmental and social impacts

Connection with other productive sectors such as agriculture, industry

Significant financial gain for the locals

Involvement of locals in decision making

The local community - not external parts - should decide on the form and pace of.
Source: Benson 2005

2.1 Cultural Tourism

Cultural Tourism is a model that combines traditional tourism products such as restaurants and entertainment
with cultural heritage products such as museums, galleries and other cultural events (Kanten and Ulker 2013).
Cultural tourism requires investment and care in the cultural attractions of a place, and is associated with the
exploitation of local cuisine, monuments, cultural features, traditions and customs of a place (Spilanis and
Vayianni 2004). The table below shows the position of cultural tourism in the types of tourism that exist:

Types of Tourism

Conventional tourism pes of tourism
Alternative forms of tourism:
Agrotourism
Ecotourism
Cultural
Trekking
Nature
Special interest tourism:
Conference
Business trips
Maritime
Mountain (winter) tourism Religious
Health/spa
Educational
Sport
Adventure

Sea, Sun, Sand known as 3S

Source: compiled by authors

Cultural tourism is a modern and alternative proposal for the tourist development of areas. It can be
developed according to the above table in summer as well as in winter (through religious tourism and sightseeing
tourism).

The need to develop sustainable tourism is a common assumption for national and international
organizations. Cultural tourism is a type of tourism that is considered to contribute to sustainable development.
The need to develop sustainable tourism is a common assumption for national and international organizations
worldwide. There are some criteria about as to whether cultural tourism is sustainable or not. The World Tourism
Organization defines cultural tourists as tourists who are interested in participating in cultural activities. It is
estimated that 40% of the world's tourists are considered cultural tourists and this percentage is expected to
increase (Adam et al. 2018). The table below shows the number of visitors to museums in Corfu in recent years:

Island 2015 2016 2017 2018 2019 2020 Percentage difference
2015-2020
Corfu 53.855 52.603 54.464 61.686 66.836 16.920 25%

Source: INSETE 2021

The table above shows a gradual increase in museum attendance, the percentage decrease in museum
traffic for the period 2015-2020 reached 25% for the island of Corfu, due to the pandemic outbreak of COVID -
19. Museums are a major motivator for tourists interested in cultural tourism and according to the results, the
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tourists of Corfu show increased interest. Important findings regarding the dynamics and prospects of Corfu in the
cultural sector is the fact that 83% of visitors to museums in the lonian Islands Region are in Corfu and 87% of
visitors to archeological sites of the Region of lonian Islands are in Corfu. There are types of cultural tourists
based on motivation:

Types of cultural tourists

The highly motivated cultural tourist.

The sightseeing tourist (visiting only the main tourist attractions).

The casual cultural tourist (conventional interest in culture).

The incidental cultural tourist (interest in culture is secondary and superficial).

The accidental cultural tourist (No interest in culture, but after culture conduct makes an impression)
Source: Triarchi & Karamanis 2017

2.2 Sights

Attractions are the main motivation for tourists who are characterized as cultural tourists. Attractions can be
divided into natural, built, cultural and social. The categories of attractions with relevant examples are presented
in the following table:

Attractions Examples

Natural beaches, flora and fauna, landscape

Built architecture, marinas, buildings, parks, gardens, thematic shops
Cultural festivals, religion, tradition, entertainment, events, art events, museums
Social lifestyle, manners, customs, communication with locals

Source: Middleton et al. 2008
2.3 Alternative and Mass Tourism

The idea of alternative tourism is rooted in the opposition of people to the consumer society we live in and the
effects of the industrial world on third-country national (Cohen 1987). It can significantly reduce the negative
effects of mass tourism. Many problems caused by mass tourism have resulted the tourism analysts suggesting
the development of alternative tourism. Some problems and results of the mass tourism are presented in the
table below:

Overcrowding Negative effects on natural and historical monuments
. I Change of views regarding the value of tourism
Change in the daily life of the locals Bad bgehavior towargs tou?ists
Source: OECD, 2020

Mass and alternative tourism have important differences regarding the philosophy for tourism
development. The most important differences between mass and alternative tourism are presented in the table
below:

Mass Tourism Alternative Tourism

Large — scale development Small — scale development
Internationally - owned developments Locally- owned developments

No community participation Community participation

Failure to achieve cultural and environmental sustainability. Cultural and environmental sustainability

Source: Brohman 1996
3. Derivation of Hypotheses

As described in detail in the previous sections, the integration of alternative forms of tourism in developed tourist
destinations includes different aspects that need to be explored. Cultural tourism may be an alternative
sustainable model (McIntosh and Zahra 2007) to a developed island destination such as Corfu, which has been
based for a decade on the model of classical Mediterranean sun and sea tourism. However, the findings of the
literature review on the integration of cultural tourism as an alternative form of tourism in developed tourist island
destinations, are limited to date.

Moreover, to date it is not clear whether the arrival of tourists in a developed tourist island destination is
related at the same time at an alternative form of tourism such as cultural tourism, which may complement their
initial desire for sun and sea tourism (Farmaki 2012). The large number of archeological monuments and timeless
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attractions mainly in the city of Corfu in combination with the great demand for accommodation in accommodation
near the old city, are key indications to further explore the relationship between the choices of tourists visiting the
island for sea and sun and choice of the alternative form of cultural tourism (Ramkissoon et al. 2011) in Corfu.

Based on findings of previous researches, accessibility is an important factor for the development of tourist
island destinations (Papatheodorou 2011). The continuous development of sea and sun tourism in these
destinations, plays a key role in the development of accessibility infrastructures such as airports, ports and land
transport stations of satisfactory occupancy (Le-Klahn and Hall 2015). These accessibility infrastructures, which
serve the bulk of tourism in these destinations, may be an attraction for tourists looking for alternative forms of
tourism such as cultural tourism (Yazdi and Khanalizadeh 2017). Based on these elements, we assume that
accessibility strengthens and therefore is positively related to culture tourism and we suggest:

H1. Accessibility of developed tourism island destination is positively related to cultural tourism.

Moreover, the sea and sun tourism has been observed to be preferred from tourists that desire more
relaxation and fun than a cultural tour. Obviously cultural excursions are a priority for tourists who are attracted by
a tour that is enriched by education, training, history and culture (Martha and Kotsaki 2014). Consequently,
tourists who prefer sun and sea destinations are not particularly attracted to the cultural attractions of the same
tourist destination (Rutty and Scott 2015). Thus, we propose:

H2. Sea and sun model of tourism is negatively related to cultural tourism.

The cultural heritage of Corfu is emphasized by a series of cultural monuments related to either prehistoric
times or modern European history. Corfu is prehistorically identified with the island of the Phaeacians in Homer's
Odyssey (Whittaker 1999) and was a commercial and cultural center for centuries. Especially in modern
European history it was a commercial and cultural center of the Venetians (Zeldes 2013), a colony of the French
and the English, while in modern Greek history it played an important role with the first lonian academy of the
Greek state (Kastanis and Kastanis 2006). This cultural mosaic is reflected in the cultural attractions of the city
which consist of historical temples, monuments, museums and buildings of high architecture that are as a whole a
world tourist heritage and a world tourist attraction. An important part of the tourists who visit the island, are
recurring visitors who are attracted by both the natural beauty, beautiful beaches, sunny weather and the cultural
heritage of the island. Therefore, we assume that:

H3. Attractions of Corfu tourism is positively related to cultural tourism.

The developed tourist island destinations based on the development model of sun and sea tourism may
face more competition than in the past, due to the rapid development of new tourist destinations in the last
decade (Patsouratis et al. 2005). On the other hand, the developed tourist island destinations, due to the intense
development activity in the previous decades, face issues of environmental pollution or the carrying capacity of
the available economic and social resources (Rios-Jara et al. 2013). In these developed tourist island
destinations, the development of alternative forms of tourism may improve their competitiveness while reducing
their dependence on mass sun and sea tourism. Developed island destinations such as Corfu, which has a
wealth of cultural monuments and attractions, have the opportunity to focus on cultural tourism which can be both
a competitive advantage and an alternative form of tourism based on the attraction of the local culture and
deviates from the local sun and sea tourism model. The wide variety of available cultural attractions in Corfu in
combination with its cultural heritage encourages the global attraction of cultural tourism. This leads us to predict:

H4. Sights of developed tourism island destination as Corfu are positively related to cultural tourism.

4. Methodology
4.1 Sample and Data Methods

The sample of the survey consists of tourists arrived in Corfu for holidays during the high summer season. A
survey identified the main reason for the travel, the possibility of combining it with other secondary activities as
well as the main attraction for the selection of Corfu as their tourist destination. The data were collected between
June - September 2019. The specific period was chosen because is the high season that the vast majority of
tourists visit Corfu.

The questionnaire was written in English and distributed to tourists upon arrival at the airport or port of
Corfu. The questionnaire was completed anonymously - without having to complete all the questions - during the
arrival or departure of the tourists participating in the survey. The participants were informed that the main
purpose of the research is to evaluate the tourist product of Corfu and to investigate the further expansion and
promotion of the cultural tourism of the island.
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4.2 Measures

To test the hypotheses, an empirical survey was conducted at arrival lounge stations (airport and port) through a
questionnaire that was distributed to tourists on arrival for vacation on the island of Corfu. To test the hypotheses,
an empirical survey was conducted at arrival lounge stations (airport and port) through a questionnaire that was
distributed to tourists on arrival for vacation on the island of Corfu.

The survey was conducted through an anonymous questionnaire given to tourists upon their arrival at the
airport and / or the port of Corfu. The sample of the research consists of new arrivals of tourists in Corfu. Survey
participants were kindly invited upon arrival to complete by completing the anonymous questionnaire. A total of
334 participating tourists accepted on arrival to complete the questionnaire. The anonymous questionnaires were
divided into two sections, the first containing demographic characteristics, the second 17 questions on a five-point
Likert scale, and containing a built-in consent statement of participants who agreed to include survey responses
in this survey.

The theoretical model was based on the inductive research method in which the research data were
carefully reviewed, identifying the variables guided by models that have been have been identified from existing
research literature (Thompson and Schofield, 2007; Kruger et al. 2013; Pagliara et al. 2020). Measurement
scales based on Cultural tourism researches were used to measure the responses. The description of the survey
measured variables is presented in the following table.

Type Code Description
Dependent CT Cultural Tourism
Independent SG Sights

AC Accessibility

ST Sea and Sun Tourism

CT Attractions of Corfu Tourism

Source: compiled by authors

Cultural tourism was measured by asking the participants to capture their point of view if their travel in
Corfu is combined with their visit to cultural events, places and monuments. A sensitivity scale was developed
with a minimum value 'none' and a maximum value 'keenly' and intermediate values from minimum to maximum
respectively 'a little', 'enough’, "a lot ".

Sights variable was measured by asking the participants to capture their point of view if they consider that
Corfu disposes a large number of attractive sights. A sensitivity scale was developed with a minimum value 'none'
and a maximum value 'extremely many' and intermediate values from minimum to maximum respectively 'a little',
'enough’, 'a lot'.

Sea and Sun Tourism was measured by asking the participants to declare if travel during their vacation to
enjoy the sun and beach. A sensitivity scale was developed with a minimum value 'none' and a maximum value
‘always' and intermediate values from minimum to maximum respectively 'a little', 'enough’, 'a lot'.

Finally, regarding the attractions of Corfu Tourism variable was measured by asking the participants if the
cause for their travel the vacation is due to attraction of beaches, sunny weather and sea holidays offered on the
island during the summer months. Participants had the following possibilities to answer: 'none', 'little', 'much’, 'too
much', ' keenly ".

4.3 Data Analysis

Multiple regression analysis was applied between the dependent and independent variables in order to test the
hypotheses. This method is considered appropriate to test the relationships of both culture tourism, sights,
accessibility, and sea & sun tourism in developed island tourist destinations. From the Variance Inflation Factor
(VIF) no variable showed a value higher than 1,334.

Possible bias might arise as an issue, in self-reported data surveys, was addressed by ensuring
participant tourists about the confidentiality of their replies. The outlier analysis identified three participants with
unacceptable outlier values whose replies were excluded from further analysis.

5. Results

The following table displays the descriptive statistics of the research. The participants in the survey were 334
tourists, the outliers were estimated in 3 participants and therefore the valid results of the sample amount to 331
participating tourists. Some statistics of the variables are presented in the table below:
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Variables Participants Mean Std. Dev. Variance
Independent variables

Sights 331 3.80 0.849 0.722
Accessibility 331 3.61 0.816 0.667
Sea & Sun Tourism 331 3.76 0.738 0.545
Attractions of Corfu Tourism 331 4.00 1.043 1.089
Dependent variables

Cultural Tourism 331 3.81 0.817 0.669

Source: compiled by authors

The following table displays the Pearson correlations of the independent and dependent variables.

Variables Accessibility et & Sy Corfq Cultqral
Tourism Tourism Tourism

Sights 1

Accessibility 0.436 1

Sea & Sun Tourism 0.474 0.942 1

Attractions of Corfu Tourism 0.318 0.317 0.617 1

Cultural Tourism 0.932 0.455 0.414 0.360 1

Source: compiled by authors

To test the hypotheses multiple regression analysis was employed. The above table displays in two
models by providing the standardized beta coefficients, the adjusted R2 values and the Durbin Watson indexes.
The variance explained by the predicting variables in all the appearing models are acceptable (Adjusted R2
Model 1 = 0.434, Model 2 = 0.870) and statistically significant (p < 0.05). The Durbin-Watson indexes for the two
models (DW Model 1 = 1.681, Model 2 = 1.802) were in acceptable values (between 1.5-2.5) and thus, the
assumption of independent errors is supportable (p < 0.05).

Variables Model 1 Model 2
Independent variables Cultural Tourism
Sights 0.899
Accessibility 0.238 0.018
Sea & Sun Tourism 0.059
Attractions of Corfu Tourism 0.524

Adjusted R? 0434 0.870
Durbin-Watson 1.681 1.802

Notes: N=331; Standarized Coefficientes (Beta) shown; p < 0.05.
Source: compiled by authors

6. Discussion

The exploration of alternative forms of tourism in developed tourist island destinations is a critical factor both in
maintaining the competitiveness of these destinations in a highly competitive environment where new tourist
destinations are added and the utilization of available financial resources according to the carrying capacity
(McCool and Lime 2001). This research explored the possibility of developing cultural tourism in Corfu, a
developed tourist island destination based on the traditional Mediterranean model of sun and sea tourism
(Buhalis 1999). The research hypotheses were tested using regression analysis of the independent variables
applied to the dependent variable.

H1 posited that accessibility of developed tourism island destination is positively related to cultural tourism.
The coefficient was positive in Model 1 (B = 0.238) but slightly positive in Model 2 (3 = 0.018) significant at p
<0.05 in, thus not strongly supporting H1. This finding obviously reflects that accessibility is a key factor in cultural
tourism for tourists who choose either attractions (model 1) or accessibility (model 1) as their tourist destination
(Russo & van der Borg, 2002).

H2 posited that sea and sun model of tourism is negatively related to cultural tourism. The slightly positive
coefficient (8 = 0.059) of Model 2, rejected this hypothesis. These results probably indicate that cultural tourism is
a second choice for tourists coming to the island for sun and sea (Ben-Dalia et al. 2012) or that it complements
their tour of the island during their holidays (Cuccia and Rizzo 2011).

H3 proposed that attractions of Corfu tourism are positively related to cultural tourism. The results were
positive as expected in Model 1 (B = 0.524) and thus are strongly support this hypothesis. Moreover, these results
support previous findings that Corfu can be based on the culture tourism (Melewar & Skinner, 2020) as an
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alternative of the sea and sun tourism that was dominated the tourist arrivals of the island the decades of high
tourism development.

Finally, H4 predicted that sights of developed tourism island destination as Corfu are positively related to
cultural tourism. A highly positive coefficient (B = 0.899) was found in the expected direction, that was strongly
significant (adjusted R2 = 0.870) in Model 2. Therefore, the hypothesis is strongly entirely supported. This finding
highlights a competitive advantage of Corfu that can be a key factor in the development of a tourist island with an
alternative model of tourism such as cultural tourism (Campa et al. 2019). The development of cultural tourism
according to the finding of this research can be based on the cultural sights of the island that are the main
attraction of tourists who choose cultural tourism (Wang et al. 2011).

7. Implications, Limitations and Future Research

This research innovates in exploring cultural tourism as an alternative model of carrying capacity in developed
island tourist destinations. In particular, the research explores the feasibility of developing an alternative model of
cultural tourism in the island tourist destination of Corfu that focuses on a 4s tourist model, by adapting the
tourism policies and the destination marketing. In addition, the research innovates in the investigation of the
relations of cultural tourism with the model of sun and sea tourism, in other words the sensitivity of attraction of
tourists of model 4s from the cultural heritage as well as from the sights and archeological sites of Corfu.

The strategies of alternative tourism should focus on the individuality, the uniqueness and the unique
advantages that each region has. Some suggestions for the development of cultural tourism are the number of
museums and cultural attractions, the connection of people with the physiognomy of the city, opportunity for
visitors to learn a different way of life, use of digital sightseeing tools and museum integration.

For a more accurate interpretation of the results, some limitations of the research need to be taken into
account. In particular, the answers of the participating tourists to the anonymous questionnaire do not guarantee
absolute accuracy and sincerity. Also, regarding the research sample, it was limited to the reception areas (airport
and port) in Corfu, a developed tourist island destination in the Mediterranean. Therefore, future research is
proposed to be carried out either regarding the tourist island destination of Corfu in other tourist gathering points
such as e.g. in museums, archeological sites or even hotel accommodation, either in other geographical areas
and industries to confirm the results of this study. In addition, the research was limited to the summer months
when the main part of Mediterranean tourism takes place. Therefore, participants may have specific motivations
for the tour they chose. Nevertheless, future research should verify the results in the application of cultural
tourism as an alternative model for developed tourist destinations.

Conclusions

Nowadays, policymakers believe that mass tourism is not an option, and the focus is on quality in hospitality
industry (Varotsis 2019) rather than quantity. The choice of alternative tourism is a good way in order to
significantly reduce the negative effects of tourism and to upgrade the tourism product.

Cultural tourism can be an alternative to mass tourism for small island destinations (Croes and Semrad
2015). Corfu is an island tourist destination with rich cultural elements that can develop cultural tourism, and this
will have a positive effect on the income of residents, but also on the quality of daily life. The development of
alternative forms of tourism in Corfu is the solution for the diversification of the tourism product with which has a
perquisite the improvement of the existing infrastructure.

Based on the findings of the present study, we argue that the development of a diversified model of
tourism product in Corfu based on cultural tourism requires a that primarily highlights the sights and
archaeological sites of the islands. As a result, it is possible to highlight the cultural culture and heritage of the
island, which are comparative advantages compared to other developed island tourist destinations.
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