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Abstract:  

The Tunpu (屯堡) village in Anshun city Guizhou province has unique cultural assets, particularly in the village’s spatial 

layout, its traditional building, and the spectacular Dixi (地戏) opera. In the context of the Chinese Rural Revitalization 
Strategy, a suitable combination of Cultural Heritage (CH) and the tourism industry to promote the rural revitalization 
of Tunpu Village is of practical significance. However, the Coronavirus disease (COVID-19) has had a severe impact on the 
rural revival of Tunpu Village. This article analyzes the current situation of rural revitalization in Tunpu villages from the 
perspectives of CH and the tourism industry through fieldwork of three Tunpu villages that have already developed tourism 
up to certain stages. We observed that the participation rate of villagers is not high; the villagers’ income through village 
tourism projects is generally low. While tourist attractions mainly consist of traditional architectural landscapes, buildings 
management and protection were an issue. CH plays an active role in the tourism industry, but the support provided to tourist 
facilities and entertainment projects could be further improved. The article concludes that the collaboration of the village 
government, villagers, and tourism company plays an essential role in integrating the tourism industry and CH. The right 
strategy is the guide, and the cooperation of the participants is the guarantee. 

Keywords: rural revitalization; Tunpu Village; cultural heritage; tourism industry; COVID-19 period. 

JEL Classification: Z32; O18; R11. 

Introduction  

On September 26, 2018, the Central Committee of the Communist Party of China and the State Council issued 
the Rural Revitalization Strategic Plan (2018-2022), referred to as the “Rural Revitalization Strategy” (RRS) in this 
article. It points out that implementing the RRS is an effective way to sustain essential cultural traditions while 
expanding the source of income for farmers; hence “hundreds of millions of farmers embark on the path of shared 
prosperity” (Central Committee of the Communist Party of China and the State Council. 2018. Rural Revitalization 

DOI: https://doi.org/10.14505/jemt.v13.1(57).25 
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Strategic Plan (2018-2022)). 

The general requirements of the RRS are to achieve Chanye Xingwang (产业兴旺, industrial vitality), 

Shengtai Yiju (生态宜居, ecological livability), Xiangfeng Wenming (乡风文明, civilized rural customs and 

ethic), Zhili Youxiao (治理有效, effective governance), Shenghuo Fuyu (生活富裕, good income and living 
standard). Chanye Xingwang does not only refer to agricultural modernization. Different rural natural resources 
and cultural resources are not the same. Therefore, different rural areas should have different definitions of 
industrial vitality. Some rural areas are suitable for developing agriculture, animal husbandry, and handicrafts, and 
some rural areas are suitable for tourism development. Different villages can thrive in the most suitable industry if 
they find the most suitable industrial development mechanism. Shengtai Yiju mainly refers to the clean and tidy 
living environment in the countryside, excellent ecological environment, and harmonious coexistence between 
man and nature. Xiangfeng Wenming includes good behaviors such as respecting the old and loving the young, 
being honest and trustworthy, helping neighbors to each other, and civilized rural customs. Zhili Youxiao is mainly 
reflected in constructing a peaceful, orderly, and beautiful village through the management of the village 
government, the restriction of the law, and the self-management of the villagers. Shenghuo Fuyu refer to 
continuously increasing villagers’ income and gradually narrowing the income gap between urban and rural areas. 
The total requirement of these 20 Chinese characters provides an action guide for the implementation of rural 
revitalization. 

The Tunpu village in Guizhou has a unique and long history. The Tunpu people are not native indigenous 
people of the area. More than 600 years ago, in the 14th year of Hong Wu (洪武) in the Ming Dynasty, Zhu 
Yuanzhang (朱元璋) ordered General Fu Youde (傅友德) to command 300,000 troops to suppress the 
southwest rebellions in order to consolidate his control of the southwest region. After the war subsided, small 
wars broke out from time to time. Zhu Yuanzhang found that it was not enough to rely on military suppression, so 
the army was stationed in the field, and the family members of the army in the south of the Yangtze River also 
moved south to Guizhou to join the army. Later, the offending officials, merchants, and artisans were forcibly 
moved from Anhui, Jiangxi, Nanjing, Zhejiang, and other places to Guizhou. Gradually set up Tunpu Villages in 
Guizhou with Anshun as the center. 

From the tourism industry’s perspective, Tunpu Village has a unique culture of food, art, building, and 
traditional clothing, which are potential resources to attract tourists. The traditional buildings in the village are the 

best evidence of military combat history. The traditional costume “Fengyang Hanzhuang” (凤阳汉装) is the 
presentation of Tunpu culture for hundreds of years; also, the food in Tunpu village is the crystallization of the 

local climate and military situation. The Tunpu people still retain the performing traditional opera “Dixi” (地戏). 

Every year during the Spring Festival and Zhongyuan (中元) Festival, Tunpu people gather together to watch 
Dixi and pray for the blessings of the gods to the village. During the performance, local actors wear battle robes, 
hold weapons in their hands, put masks on their foreheads, and dance with the accompaniment of a gong and a 
drum. The stories tell the change of dynasties that occurred over three thousand years.  

In “Convention for the Safeguarding of the Intangible Cultural Heritage,” CH mainly includes 1) 
monuments: architectural works, works of monumental sculpture and painting, elements or structures of an 
archaeological nature, inscriptions, cave dwellings, and combinations of features. 2) groups of buildings: groups 
of separate or connected buildings. 3) sites: works of man or combined nature and man, and archaeological sites 
(UN Educational, Scientific and Cultural Organisation (UNESCO). 1972. Convention for the Safeguarding of the 
Intangible Cultural Heritage). From “Convention for the Safeguarding of the Intangible Cultural Heritage”, it can be 
seen that Tangible cultural heritage (TCH) is “CH” in the traditional sense. UNESCO’s definition of intangible 
cultural heritage (ICH): The “ICH” means the practices, representations, expressions, knowledge, skills–as well 
as the instruments, objects, artifact and cultural spaces associated in addition to that communities, groups, in 
some cases, individuals, recognize as part of their cultural heritage. The ICH is manifested reflected in the 
following domains: 1) oral traditions and expressions. 2) performing arts. 3) social practices, rituals and festive 
events. 4) knowledge and practices concerning nature and the universe. 5) traditional craftsmanship (UNESCO. 
2003. Convention for the safegaurding of the Intangible Culturall Heritage). The definition of ICH in the ICH Law 
of the People’s Republic of a variety of traditional cultural expressions and objects and places related to 
traditional cultural expressions. The scope of ICH includes 1) Traditional oral literature and the language as its 
carrier. 2) Traditional art, calligraphy, music, dance, drama, folk art and acrobatics. 3) Traditional skills, medicine 
and calendar. 4) Folk customs such as traditional etiquette and festivals. 5) Traditional sports and entertainment. 
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6) Other intangible cultural heritage (People’s Republic of China. 2011. The Intangible Cultural Heritage Law of 
the People’s Republic of China). 

CH is the historical memory and development process of that ethnic group and is a splendid gem in the 
history of human development. With the progress of society, industrialization, modernization, and urbanization, 
more and more young people are going out to work, which has led to threats to transmitting some excellent rural 
cultures and even some Intangible Cultural Heritage (ICH) —the lack of people. The transmission of Anshun Dixi 
is facing difficulties, and its development is challenging (Peng 2020). An essential issue in the transmission of Dixi 
is aging, and the development of Anshun Dixi lacks a cultural bearer (Huang 2019). In addition, the traditional 
buildings of Tunpu Village are seriously damaged, and the CH resources of Tunpu Village urgently need to be 
protected and sustained. 

The RRS clearly states that implementing the RRS is a practical framework to sustain and develop China's 
essential cultural traditions further. Some Tunpu villages have integrated CH into their tourism industries. Most 
village governments grant tourism companies the right to develop village tourism, and tourism companies can 
rationally use village resources. In the context of rural revitalization, how to revitalize and develop Tunpu Village? 
This article will discuss the following questions: 1) What impact did the COVID-19 period have on the revival and 
development of Tunpu village? 2) How did Tunpu village implement the integrated development of CH and the 
tourism industry? 3) Does the village revitalization of Tunpu Village meet the general requirements of the RRS? 
Insights into the status of these present works of integrating CH into the tourism industry are needed to grasp the 
real opportunities and challenges faced in a rural revitalization project. 

1. Literature Review 

China has many historical and cultural resources in the unbalanced development of rural areas (Ye, Zhu, Lin and 
Wang 2018). The three rural issues (agriculture, rural areas, and farmers) are fundamental issues of the national 
economy and people’s livelihood, but the rural situation is not optimistic, and rural revitalization is urgently needed 
(Wang 2018). In modern society, following the development characteristics of the village itself, tapping the various 
functions and values of the village is the key to the implementation of rural revitalization (Li and Lu 2019). Villages 
can develop rural tourism and create characteristic rural tourism projects of different kinds, including leisure 
tourism and ecological tourism (Zhang, Wang and Wang 2019). The ethnically concentrated areas in western 
China regard rural tourism to counter poverty and revitalize the local communities (Chen 2021). 

In the context of the RRS, more attention should be paid to the villages in the ethnically concentrated 
areas because the villages in the ethnically concentrated areas have both rural characteristics and ethnic-based 
particularities. The promotion of rural revitalization can promote the harmony and stability of the region (Liu 2021). 
The high-quality development of ethnic village tourism requires combining the village’s advantages and 
characteristics and integrating the village’s unique culture as in clothing, food, and building (Liu 2021). The Xijiang 
Miaozhai (西江苗寨) in Guizhou Province is a typical case of rural revitalization in traditional villages. In 2017, 
the income of Xijiang Miaozhai residents reached RMB 22,100 per capita, which was 13 times that of 2007 (Tian, 
Zhang and Sun 2021). The tourism development of traditional ethnic villages will surely boost the economic and 
cultural vitality of the area involved (Zhu, Zhang and Li 2021). 

The transmission and protection of ICH are important ways to realize the RRS. Rural tourism promotes the 
development of rural industries (Jiang, J. L. and Jiang, M. S. 2021). The authentic ICH allows the community to 
provide a unique selling point in the globally competitive tourism industry (Kim, Whitford and Arcodia 2019). The 
rural ICH is a vital carrier to transmit the excellent traditional culture of the rural area, and it is also an essential 
resource for the development of tourism. The integration of ICH and the tourism industry can effectively ensure 
the continuity and transmission of ICH (Tian, Zhang and Sun 2021). 

Scholars have discussed the importance of rural revitalization, the tourism development strategy of 
traditional villages, the integrated development of CH, and the tourism industry. However, most of the discussion 
stays at the theoretical stage. There are few investigations and studies on the specific implementation of rural 
tourism villages that have been carried out. Few studies look into the integration of CH into rural tourism, and 
reports covering the recent COVID-19 epidemic are yet to be available. At the same time, some scholars have 
proposed that with the rise of rural tourism projects, the interaction between the city and the country has 
accelerated (Gao and Cheng 2020). In recent years, Chinese rural tourism projects have developed rapidly, but 
the extensive development mode has made the rural tourism industry structure over-simplistic, and there have 
been problems such as stagnant development and lack of innovation (Kong and Yang 2020). Therefore, this 
article investigates and analyzes the implementation of rural revitalization projects in Tunpu traditional villages in 
a particular period from the contrasting perspectives of CH and the tourism industry, hoping to provide a 
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reference for the strategic deployment of Tunpu villages to achieve the overall goal of rural revitalization. 

2. Methodology  

This study selected Tunpu villages for fieldwork by their state of development in tourism industries. Fieldwork was 

conducted in Tianlong Tunpu (天龙屯堡, Tianlong village), Yunshan Tunpu (云山屯堡, Yunshan village), and 

Benzhai (本寨, Benzhai village), all of which are known to have developed tourism industries by integrating CH. 
The researcher collected information on the history of the development of tourism industries, observed the current 
living conditions of the villagers, and conducted interviews and questionnaires to understand the actual practice of 
tourism in the village. Data collection was carried out between July and September 2021. Data was reflected 
upon two different perspectives: the perspective of heritage maintenance and tourism development. We 
presented a narrative of the use of CH in Tunpu’s tourism situated within a discourse of contrasting perspectives.  

3. Result 

3.1 Based on the Perspective of the CH of Tunpu Village 

In 2006, Anshun Dixi Opera entered China’s first batch of ICH lists. In 2014, Tunpu’s Tai Tingzi (抬亭子), also 
known as Tai Wanggong (抬汪公), was included in the fourth national ICH list. In 2012, Anshun Tunpu Culture 
was included in the first batch of ICH lists of Guizhou Province (Guizhou Provincial Intangible Cultural Heritage 
Protection Center. 2012. The second batch of provincial list). The Tunpu culture in Anshun indicates a cultural 
custom that has survived the lifestyle of soldiers, business people, and their families from the south of the 
Yangtze River to Yunnan and Guizhou province. Tunpu culture includes distinctive language, food, clothing, 
beliefs, customs, art, building, methods, lifestyle, etc. Tianlong Tunpu’s Costumes - Fengyang Hanzhuang and 
Tunpu’s Stone Construction Techniques were included in the second batch of ICH lists of Guizhou Province in 
the same year. CH is divided into TCH and ICH. Although Tunpu architectural skills belong to ICH, Tunpu building 
belongs to the TCH. Therefore, the article combines ICH and TCH, taking CH as a perspective of research and 
investigation. 

3.1.1 The Protection of TCH in the Tunpu Village 

Due to military characteristics and defense needs, the architectural physical design characteristics of Tunpu 
Village have been created (Jane-Heloise, Chen and Jing 2021). The Anshun area is a typical karst landform. The 

locals call the layers of rocks on the mountain “Qiancengshi” (千层石, multi-layered stone). The Tunpu people 
exploded these rocks with gunpowder. The large and thick rocks are used for the walls of the houses, and the 
thin ones are as tiles. Because these buildings are made of stones, it looks like the whole village is like an 
indestructible stone city: stone pavements and stone walls, stone tiles and stone houses, stone mills, stone 
benches, and stone cylinders. Inside the solid stone walls are wooden courtyards or courtyards, which are quite 
charming in the south of the Yangtze River (Figure 1). 

Figure 1. Tunpu traditional buildings 

 
 

This study investigated the traditional building in Tianlong Village, Yunshan Village, and Benzhai Village 
and conducted on-site inspection and registration of the protection of ancient buildings with the words “protected 
buildings” and “traditional buildings” on the buildings in the villages. The study randomly surveyed 20 traditional 
buildings with protection drawings in Tianlong village. The local government assigned a number to each ancient 
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building. Among them, there are seven buildings under category I protection and 13 buildings under category II 
protection. These buildings are: Category I, 017, 001, 014, 016, 019, 003, 008. Category II, 041, 067, 124, 078, 
034, 035, 005, 011, 001, 008, 147, 026. The protection status of ancient buildings in Tianlong Village is shown in 
Table 1. It is important to note that the calculation method of this study adopts the method of rounding without 
keeping the decimal point, such as 0.287 is presented 29% in the article. 

Table 1. Protection of Traditional buildings in Tianlong village 

Building Type Is there anyone 
living? 

Is it a tourist 
attraction? 

Are there protective 
measures? 

Protection situation 

Yes No Yes No Yes No Good Generally Bad 
Category I 
protection 

71% 29% 11% 89% 11% 89% 11% 11% 78% 

Category II 
protection 

69% 31% 0% 100% 0% 100% 0% 8% 92% 

Average 70% 30% 5% 95% 5% 95% 5% 10% 85% 
We randomly surveyed 21 ancient buildings with icons of traditional buildings in Yunshuan village. In 

addition to the traditional building logos, some of the ancient buildings in Yunshan village would also attach a logo 
for key protected buildings (see Figure 3). The numbers of these 31 buildings are: 001, 002, 005, 003, 006, 009, 
008, 015, 012, 011, 018, 014, 022, 027, 026, 023, 028, 029, 034, 033, 032. The protection status of the above-
numbered traditional buildings is shown in Table 2. 

Table 2. Protection of Traditional buildings in Yunshang village 

Building 
Type 

Is there 
anyone living? 

Is it a tourist 
attraction? 

Whether it is a 
key protected 

building? 

Are there 
protective 

measures? 

Protection situation 

Yes No Yes No Yes No Yes No Good Generally Bad 
Traditional 
building 

19% 81% 24% 76% 29% 71% 0% 100% 0% 5% 95% 

We randomly surveyed 23 traditional buildings in Benzhai village. Like Yunshan village, the traditional 
buildings in Benzhai village also have protection signs. In addition, they also have signed with the words “key 
protection”. The building numbers under investigation are: 054, 048, 049, 050, 046, 041, 040, 003, 004, 005, 035, 
032, 044, 008, 010, 011, 002, 001, 037, 038, 036, 028, 025. The Protection status of the above-numbered 
traditional buildings is shown in Table 3: 

Table 3. Protection of Traditional buildings in Benzhai village 

Building Type Is there 
anyone living? 

Is it a tourist 
attraction? 

Whether it is a 
key protected 

building? 

Are there 
protective 

measures? 

Protection situation 

Yes No Yes No Yes No Yes No Good Generally Bad 
Traditional 
building 

52% 48% 22% 78% 48% 52% 9% 91% 0% 9% 91% 

From the protection of the traditional buildings in these three Tunpu villages, it can be found that most of 
the traditional buildings in Tianlong Village are inhabited, of which only 5% are scenic spots, only 5% are 
protected, and 95% buildings without any protective measures, 85% of the buildings have some safety hazards, 
such as roof leaks, tiles slipping, etc. A villager said that he had contacted local authorities many times due to 
multiple rain leaks during the fieldwork. He was eager to get the building repaired as he was aging. Another store 
owner said that the formal mansion of Shen Wansan (沈万三) was an essential attraction in Tianlong village, but 
the roof tiles fell and almost hit the tourists several times. Unlike Tianlong village, Yunshan village’s traditional 
buildings have a lower occupancy rate; 81% were uninhabited, of which only 24% were tourist attractions, 29% 
were under crucial protection, meaning 71% were not. However, there are no protection measures for the 
traditional buildings, and the protection work was poorly done. The occupancy rate of Benzhai Village is of 
moderate level. 52% of the traditional buildings were inhabited, and 22% were significant tourist attractions. 
Nearly half were key protected buildings, but 91% had no protection measures. The protection situation is not 
optimistic. The status quo of traditional buildings is shown in Figure 2. 
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Figure 2. The status quo of some traditional buildings in Tunpu village 

 

3.1.2 The Transmission of ICH in the Village 

Most ICH transmission is based on word of mouth, which is valid for Anshun Dixi. Therefore, the cultural bearer is 
particularly important in the transmission process. During visits and interviews with locals, we found many houses 
were left with the elderly and children as the young adults had migrated and worked outside the village. To retain 
young people in the village and let them join the ranks of transmission work are issues that need to be addressed. 
Tianlong Village has built a Dixi performance venue in the village: Yanwutang (演武堂). Yanwutang is a place to 
stage Dixi for tourists and at the same time the main venue for the transmission of Dixi in the village. The 
performances of Dixi are rough. The costumes are like a battle suit, and the movements are large. When singing, 
one person sings, and others help with the accompaniment. The accompaniment consists of one gong and one 
big Chinese drum, and the rhythm pattern is simple. During the performance, the local actors are covered with 
black gauze, a character mask is worn on the forehead, colorful flags are inserted on their backs, and weapons 
are in their hands (see Figure 3). The content of the performance is the war stories of dynasties in Chinese 
history. The Dixi performances vividly interpret the stories of heroes. 

Figure 3. The Dixi performance “Fengshen Yanyi Zhi Dazhan Wuchaomen” (封神演义之大战武朝门) in Yanwutang 

 

The Dixi performance is one of the highlights of the tourist project in Tianlong village. From 9:30 in the 
morning to 5:30 in the afternoon, there are a total of 9 venue performances, each for about 10 minutes. There are 
a total of 7 Dixi actors in Yanwutang (see Table 4).  

Table 4. Basic Information of Performers in Tianlong village 

Name Location 

Xu Weikai Qiyanqiao (七眼桥) Huayuan (花园）village 

Song Youling Jiuxi (九溪) village 

Yu Yonghe Daxiqiao (大西桥) Anzhuang (安庄) Village 

Chen Jianguo Jiuxi village 
Cao Dawei Qiyanqiao Huayuan village 
Zhang Yongsheng Jiuxi village 
Deng Yanhua Daxiqiao Shiba (石板) Village 
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These Dixi actors are not from Tianlong Village but the surrounding Tunpu villages; they are all cultural 
bearers of the Dixi. During our fieldwork at about 2:00 pm on August 24th, a group of tourists came to watch Dixi. 
There were only seven people, and all of them were from other cities. The Dixi actors showed the tourists a play 
entitled “Fengshen Yanyi Zhi Dazhan Wuchaomen” (see Figure 3). The cast of actors: Cao Dawei acted Huang 

Feihu (黄飞虎), Deng Yanhua acted Shang Zhouwang (商纣王), Xu Weikai acted Huang Ming (黄明), Song 

Young acted Zhou Ji (周纪), Chen Jianguo, and Yu Yonghe in charge of gongs and drums, and Zhang 
Yongsheng as the host. According to the script, the characters involved include a role of a doorman. When we 
inquired about the missing role, one of the actors whispered that it was omitted due to the small number of 
spectators. The play was said to be of 10 minutes in length but lasted some 8 minutes in actuality. 

The local travel company provided a booklet to assist the audience in understanding the play. It contains 
information on classic excerpts of traditional Dixi performances. The head of the Dixi performance team chose 
these stories to show the essence of the Dixi to tourists. One of the actors shared his view with the researchers: 
the aim of transmission of the Dixi is not all about dancing, but to increase the general public’s knowledge, 
appreciation, and preference towards this tradition. 

3.2 Based on the Perspective of the Tourism Industry of Tunpu Village 

The data on the tourism industry in this article mainly focuses on the tourism development projects of Tunpu 
Village, covering the supporting infrastructure, management, services, and tourism commodities. We have also 
randomly interviewed some tourists to know their level of satisfaction in visiting Tunpu Village.  

3.2.1 Tourism Project 

Benzhai Village’s tourism projects include visiting traditional architectural landscapes and watching Dixi 
performances. Yunshan village has two projects: excursion to the traditional building and and to hike towards the 

Yunjiu (云鹫) Temple. There are three projects in Tianlong village: watch traditional buildings, watch Dixi 

performances, and hike in Tiantai (天台) Mountain.  
The researchers’ experience in tracing the routes provided found that the excursion could be done in one 

hour. There were no complimentary activities besides viewing the traditional architectural landscape. Authentic 
local cuisine, for example, could enhance tourists’ experience; but there are almost no restaurants in the scenic 
area other than some stalls selling snacks like cold noodles, fried snacks, and corn. The researcher was fortunate 
to have the opportunity to taste Tunpu’s home cooking at the house of a national cultural bearer of the Dixi, Mr. 
Chen Xiansong. Due to the high humidity and humid climate in Guizhou, and to be convenient to carry during the 
war, the food of the Tunpu people mostly used the processing methods of drying, processing, and pickling. 
Smoked sausage, bacon, blood tofu, pickled kimchi, sour chili, etc., are salty and delicious. Traditional festivals 
are meaningful activities and an essential part of the culture. They can play a specific role in rural reconstruction 
and development (Kwiatkowski, Oklevik, Hjalager and Maristuen 2019). Although Tunpu Village has traditional 
festivals such as temple fairs with strong folk customs, the village does not include these activities in its tourism 
projects. 

3.2.2 Tourism Commodity 

Tourism commodities are an essential factor in promoting the development of the tourism industry, the primary 
way for villagers to participate in the tourism industry, and the most direct way to increase villagers’ income. In 
these three villages, the primary way for villagers to participate in the tourism industry is to sell tourism 
commodities. There are two ways to sell: stores and stalls. The main form of stores is indoors, and the form of 
stalls is outdoor. During the pandemic period, few villagers were participating in the tourism industry. This study 
distributed questionnaires to most of the participants involved. A total of 43 questionnaires were distributed in 
three villages, and 43 were retrieved. The result reveals the villagers’ basic information and views on the local 
tourism industry through the questionnaire, as shown in Table 5. 

It can be seen from Table 5 that most of the villagers were locals, with family sizes between 3-8 people, of 
which 71% were farmers, and were mainly engaged in storefront operations and stalls. 46% of respondents 
thought that tourism development in the village had improved their lives, but 47% thought there were no changes, 
and 7% thought their quality of life had deteriorated. Their incomes vary. 33% of the villagers who participated in 
the tourism industry earn less than RMB 1,000 a month, 31% earn between RMB 1,000 and RMB 2,000, and 
23% earn between RMB 2,000 and RMB 3,000. Interestingly 93% of the respondents supported the development 
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of tourism in the village, but most of them thought that tourism development in the village was average. Tourism 
companies are not happy that villagers set up stalls to sell tourism commodities. The village government 
contracted the rural tourism development project to the tourism company. Except for the annual social security 
payment of RMB 120 by the tourism company for everyone in the village, it does not enjoy any economic benefits 
from the village tourism industry. However, when most villagers choose to develop rural tourism independently or 
are dominated by tourism companies, 91% still choose tourism companies. 

Table 5. Basic information of participating villagers 

Question Options Percentage 

Local people or not 
Yes 98% 
No 2% 

Whether to support village tourism development? 
Yes 93% 
No 7% 

The improvement of village tourism development to life 
Better 46% 
No change 47% 
Worse 7% 

How is the development of the village tourism project? 
Good 16% 
General 63% 
Bad 21% 

Managerial tendency of development 
Village 9% 
Tourism companies 91% 

Family population 

Less than 3 people 12% 
3-5 people 60% 
6-8 people 26% 
8 people or more 2% 

Profession 

Farmer 71% 
Worker 12% 
Enterprises and 
institutions 

0% 

Self-employed 
households 

17% 

Main projects involved in village tourism 

Manager 9% 
Tourist guide 5% 
Store 33% 
Stall 44% 
other 9% 

Gross income from participation in tourism 

Below 1000 RMB 33% 
1000-2000 RMB 31% 
2000-3000 RMB 23% 
3000 RMB or more 13% 

Gross income before participating in tourism projects 

Below 1000 RMB 35% 
1000-2000 RMB 27% 
2000-3000 RMB 22% 
3000 RMB or more 16% 

Since there are almost no shops in the scenic area of Benzhai Village, this study used interviews in 
Tianlong village and Yunshan village to investigate the stores and stalls in the scenic area. During the Covid-19 
epidemic, there were not many shops in Tianlong village. There were more than 20 shops in total. I randomly 
interviewed 13 stores and stalls. The basic information about the shops is shown in Table 6 and Table 7. 

Table 6. Operation of Tianlong village Commercial Stores 

 
Store type 

Commodity 
price range 

The best 
commodity 

tourist bought 

The most 
acceptable price 
range for tourists 

Purchase 
channels 

Monthly gross 
income 

Store 1 Silverware 
50-5000 
RMB 

Necklace, 
bracelet 

200-300 
RMB 

Self-made 
1000-2000 
RMB 

Store 2 Silverware 
40-6000 
RMB 

Necklaces, 
bracelets 

100-300 
RMB 

Self-made 
2000-3000 
RMB 

Store 3 Silverware 50-7000 Necklaces, 100-300 Self-made 2000-3000 
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RMB bracelets RMB RMB 

Store 4 clothing  
30-200 RMB National 

costume 
100-200 
RMB 

Purchase in 
other cities 

1000-2000 
RMB 

Store 5 Horn comb 
5-600 RMB comb 50-200 

RMB 
Self-made 

2000-3000 
RMB 

Store 6 Tie dye 
10-200 RMB Tie-dye 

square scarf 
40-100 
RMB 

Anshun Market 
500-1000 
RMB 

Table 7. Operation of Commercial Stalls in Tianlong village  

 

Stall type 
Commodity 
price range 

The best 
commodity 

Tourist bought 

The most 
acceptable 
price range 
for tourists 

Purchase 
channels 

Monthly 
gross income 

Stall 1 
Tourism 
commodity 

5-200 RMB Toy 5-20 RMB 
Anshun Small 
Commodity 
Market 

200-600 
RMB 

Stall 2 
Tourism 
commodity 

4-60 RMB Snack 1-5 RMB 
Anshun Small 
Commodity 
Market 

200-600 
RMB 

Stall 3 
Tourism 
commodity 

5-100 RMB Toy 5-30 RMB 
Anshun Small 
Commodity 
Market 

300-500 
RMB 

Stall 4 Comic strip 5-1200 RMB Comic strip 5-100 RMB 
Anshun Flower 
and Bird Market 

1000-2000 
RMB 

Stall 5 Snack 5-20 RMB 
Ice powder, 
fried snack 

5-20 RMB Self-made 
2000-3000 
RMB 

Stall 6 Snack 5-20 RMB 
Ice powder, 
fried snack 

5-20 RMB Self-made 
2000-3000 
RMB 

 
There are only 10 stores and stalls in Yunshan village. This study conducted interviews and investigations 

on all of these 10 stores and stalls. The details are shown in Table 8. 

Table 8. Operation of Stores and Stalls in Yunshan village 

 
Stall/Store 

type 
Commodity 
price range 

The best 
commodity 

Tourist bought 

The most 
acceptable price 
range for tourists 

Purchase channels 
Monthly 

gross income 

Stall 1 
Tourism 
commodity 

5-50 RMB Toy 5-20 RMB 
Anshun Small 
Commodity Market 

500-800 
RMB 

Stall 2 
Tourism 
commodity 

4-80 RMB Cap 10-30 RMB 
Anshun Small 
Commodity Market 

500-1000 
RMB 

Stall 3 
Tourism 
commodity 

5-100 RMB Toy 5-30 RMB 
Anshun Small 
Commodity Market 

500-1000 
RMB 

Stall 4 Snack 3-20 RMB 
Corn, ice 
powder 

5-100 RMB Self-made 
2000-3000 
RMB 

Stall 5 Snack 3-15 RMB 
Water, fried 
potato 

5-20 RMB Self-made 
1000-2000 
RMB 

Stall 6 Snack 3-15 RMB 
Ice powder, 
fried snack 

5-20 RMB Self-made 
1000-2000 
RMB 

Stall 7 Handicrafts 5-60 RMB 
traditional 
shoes 

5-60 RMB Self-made 
Below 1000 
RMB 

Store 1 Cafe 10-30 RMB Juice 12-30 RMB Self-made 
1000-2000 
RMB 

Store 2 Cafe 10-30 RMB Juice 10-30 RMB Self-made 
1000-2000 
RMB 

Store 3 Photo studio 60-300 RMB 
Traditional 
clothing photo 

20-80 RMB Self-made 
Below 1000 
RMB 
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Figure 4. Part of the stalls in Tunpu Village 

 
Figure 5. Part of the stores in Tunpu Village 

 
Most stores mainly sell traditional clothing and silver jewelry (see Figure 5), with prices ranging from tens 

to thousands of yuan. The store’s income is higher than that of the stalls, and the monthly gross income is 
between RMB 2,000 and RMB 3,000. The stall owners are all older people. Their stalls are in front of their homes. 
The primary tourist commodities they sell are toys, snacks, decorations, daily necessities, etc (see Figure 4). 
Most of these tourist commodities come from the small commodity market in Anshun city.   

3.2.3 Management, Infrastructure, and Services 

The ticket for entering Tianlong village was RMB 65, and the additional fee for a tour guide was RMB 60. The 
ticket for entering Yunshan village was RMB 35. Similarly, tour guides were usually available with additional 
charges, but only one was available at the time of fieldwork (which was in conjunction with the pandemic). During 
my investigation, tickets in Benzhai village were free, but we had to pay a parking fee of RMB 10. The sanitary 
environment in these three villages is pretty good, the ground is tidy, and there is no littering. The infrastructure in 
the village is relatively simple, with only garbage bins and public toilets. There are not many trash cans. There are 
only two public toilets in each village, and the sanitary conditions are average. 

What impressed me was the Tunpu women who set up stalls. Almost every one of them would persuade 
me to buy something. A Danainai (大嬢嬢, the name for an elderly woman in Tunpu village) told us that she had 
not sold anything a week, so we spent RMB 5 buying a pair of hand-embroidered shoes from her. In the 
fieldwork, a young Tunpu lady told us that people in the village are not united and rob customers from time to 
time. Once a tourist from the north passed by an older woman’s stall. The older woman said that she had not sold 
anything for a long time. The northern tourist casually said that the things she did not sell had nothing to do with 
tourists. Then the older woman called her son, and daughter-in-law beat up the tourist. What is still fresh in my 
memory is the experience of the Tianlong village. In the first investigation, I went to Tiantai Mountain alone. When 
I arrived at the temple on the mountain, I was led to the side hall room by a staff member wearing monk clothes 
but did not shave his head. He asked me to write a number on a piece of paper to express my wish. So I wrote 
“168”. In Chinese, “1” means want, “6” means success, and “8” means get rich. Together, it means everything 
goes smoothly and gets rich. After I finished writing, he took out a WeChat payment code, asked me to pay RMB 
168, and said it was my respect to the Buddha. I asked him if I could not pay? He made it clear that there must be 
sincerity in the temple, so I can only pay. He then asked other tourists to write numbers on the paper in the same 
way. After the payment, the “monk” gave me two incense sticks. He said that incense could not be lighted in the 
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temple, so he could bring the incense back to him after worshiping the Bodhisattva. After the worship, I returned 
the incense to him, only to see that he put the incense back in the situ. The three Tunpu villages are all on foot 
from entering the gate of the scenic area to the end of the tour, but there are no chairs to rest along the way. The 
staff that can be seen in the village include a security guard, 1-2 conductors and tour guides, a sanitation worker, 
and no other staff. 

In addition to questionnaire of villagers participating in tourism projects in the village, this study also 
conducted interviews with tourists. The interviews mainly revolved around the following questions: 1) How many 
times did you come to Tunpu Village? 2) How did you know about Tunpu Village? 3) Do you think the 
development of characteristic buildings, folk customs, characteristic performances, tourism commodities, tourism 
services, sanitary environment, supporting facilities, entertainment projects, etc., is essential, general, or 
unimportant? 4) How satisfied are you with these items? Are you satisfied, generally or not? 5) What 
improvement do you think needs to be done in Tunpu Village tourism? Focusing on these 5 questions, this study 
has learned that most tourists are from Guizhou province, and most of them come to Tunpu Village for the first 
time. Some people know that Tunpu Village is through the Internet, and friends introduce some people. Most 
tourists think that the development of characteristic buildings, Dixi performances, characteristic food, 
characteristic tourism commodities, entertainment projects, and other tourism projects are significant to the 
experience of tourists. However, in Tunpu Village, the experience of exceptional food, tourism commodities, 
entertainment, and other items is ordinary. 

4.Discussion 

In the context of rural revitalization, Chanye Xingwang is one of the critical indicators required by the overall RRS. 
Rural tourism is one of the main ways to revitalize the village of Tunpu Village. However, empirical studies of the 
article have found that the development of tourism projects in Tunpu Village is a simple sightseeing development 
that directly utilizes the village’s traditional building resources to develop sightseeing tourism. However, more and 
more tourists have lost interest in this tourism model (Liu 2021). The Dixi performance adds color to the village 
tourism project, but the performance of the Dixi is only about ten minutes, and it is difficult for tourists to 
understand the content of the performance. The inadequate tourist facilities also brought a terrible experience to 
tourists. One of the critical tourism projects that keep tourists or impress tourists is food, but the food culture of 
Tunpu is not prominent in the tourism projects of Tunpu Village. Tunpu Village has a long history and culture, 
engaging stories, rich ICH resources, and excellent natural and climatic conditions. However, the tourism 
development of Tunpu Village has not been as smooth as expected. The impact of the particular COVID-19 
period cannot be ignored, but this simple, traditional sightseeing tour does not highlight the charm of Tunpu 
Village. 

Shengtai Yiju is the most fundamental guarantee for villagers’ lives. To realize rural revitalization, villagers 
must have a suitable living environment. The traditional buildings in the village are an essential resource for 
village tourism. The local government puts signs of protection on the walls of these traditional buildings but has 
not taken any protective measures. Most houses have leaks and falling tiles, but the local government has not 
paid attention to them. Rural tourism has not taken protective measures for traditional buildings, which has 
caused irreversible damage to traditional buildings. Villagers still inhabit some traditional buildings, but the living 
environment is poor. Some ancient buildings that are no longer inhabited have collapsed seriously due to lack of 
protection, which also caused specific safety hazards to the daily lives of other villagers. Although the original 
ecology of traditional buildings can impress tourists more deeply, for villagers with poor economic conditions and 
unable to relocate to a better place to live, life safety is more critical than tourism development. 

Zhili Youxiao is an essential guarantee for rural revitalization, but some villagers expressed disagreement 
with the village’s tourism management, and the village government left the village’s specific tourism development 
work to the tourism company for management and ignored them. The tourism company also pressured the 
villagers and repeatedly emphasized that it could not sell travel commodities at home. However, most villagers 
still choose tourism companies when they choose the responsible department of rural tourism development. Even 
if tourism companies do not bring many tangible economic benefits to the villagers, it can be seen that the 
conflicts between villagers and tourism companies and the village government are prominent. Tourism companies 
want villagers to obey their management, but they ignore the interests of villagers. The government hoped that 
the Tunpu village could develop and support tourism companies to develop rural tourism, but they did not care 
enough about the villagers and did not play a good role in regulating the relationship between the villagers and 
the tourism companies. The major conflicts of stakeholders have seriously affected the revival and development 
of Tunpu Village. 
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Xiangfeng Wenming is an essential indicator of the overall goal of rural revitalization. The rustic style is the 
key feature to impress tourists, motivating them to explore further. The villagers realize that tourism can provide 
opportunities for entrepreneurship. They hope to profit from the tourism industry, but there has been disharmony 
due to interest issues. This is not the original intention of rural revitalization. In the survey, it is found that villagers 
often persuade tourists to buy tourism commodities because they have not sold anything. It shows that the 
villagers are eager to gain quick profit from the tourism industry. The gap with expectations also reflects the need 
to improve the civilized rural customs and ethic of the villagers. 

Shenghuo Fuyu is the foundation of rural revitalization, and the survival of the villagers is the most 
fundamental issue. It is not easy for Tunpu Village to develop tourism projects during the pandemic to sustain the 
effort, and the effect is not apparent. From the questionnaire survey data, it can be seen that most villagers have 
low incomes and can only maintain a simple livelihood. Therefore, most young people are unwilling to stay in the 
village and participate in the tourism industry. The elderly are afraid of investing too much, so they can only buy 
and sell some tourism commodities from the wholesale market in the urban area. These commodities are market-
oriented general tourism commodities. Without innovation and highlighting the cultural characteristics of Tunpu, 
tourists will not be interested. The development and commercialization of tourism projects are important ways for 
the tourism industry to thrive. When tourism commodities cannot be sold, villagers’ income continues to below, 
gradually losing confidence in the tourism industry. The number of villagers participating is gradually reduced, 
complaining but more and more, the development of rural tourism in Tunpu has become very passive. 

Although the development of the tourism industry in Tunpu Village needs further thinking and 
improvement, it cannot be denied that Tunpu’s CH has developed with the help of the tourism industry. More and 
more people come to Tunpu Village to experience the Tunpu culture, appreciate the Dixi, and listen to the Tunpu 
story. It is another way of cultural transmission. The tourism industry has provided transmission venues and 
employment opportunities for the cultural bearers of Dixi and solved food and clothing for some cultural bearers. 
Young cultural bearers have gradually begun to form a Dixi team to contribute to the transmission of Dixi. While 
the tourism industry develops and utilizes CH, CH is also protected by the tourism industry. 

Conclusion  

Based on the general requirements of the RRS, research data shows that the integrated development of CH and 
the tourism industry is the primary strategy for the rural revitalization of Tunpu Village (see Figure 6). Villages 
protect and transmit CH through the tourism industry, and tourism companies use CH to develop characteristic 
tourism projects, build infrastructure, provide management services, and support consumption projects. In 
addition, we also found that the synergy among villagers, village governments, and tourism companies is a crucial 
factor in meeting the overall requirements of the RRS. Residents are essential carriers in the ICH (Jiang, J. L. and 
Jiang, M. S. 2021), and market demand is the driving force for integrating CH and the tourism industry.  

Figure 6. Rural Revitalization Path of Tunpu Village 
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The village government’s macro-coordination ability, the management of tourism companies, and the participation 
of villagers will all affect the village’s tourism development and thus affect the village’s rural revitalization. Our 
research found that the conflicts between the village government, villagers, and tourism companies are 
prominent, and the intermediary coordinator may be the key person at the turning point of the conflict between 
them. 

This article investigates the status quo of the rural revitalization of Tunpu Village from the contrasting 
perspectives of CH and the tourism industry, revealing the advantages and disadvantages of Tunpu Village’s 
rural tourism development. The results show that Tunpu Village has excellent CH resources. The integration of 
CH resources and the tourism industry is an important measure to realize rural revitalization. It can protect the 
excellent traditional culture and improve the cultural identity of the villagers and use diversified tourism to enrich 
the demand for the marketization of rural tourism, thereby improving villagers’ stander of life. 

Based on the research results of this article, in order to better promote the rural revitalization of Tunpu 
Village, this article puts forward the following suggestions: 1) Strengthen the construction of infrastructure and 
improve the planning of surrounding tourist facilities. 2) Create Tunpu food culture and plan particular food areas 
in and around the scenic spot. 3) Excavate in-depth CH and strengthen the development and innovation of 
characteristic tourism commodities. 4) Strengthen the protection of traditional building resources, and build 
characteristic hostels following traditional architectural styles. 5) Create diversified tourism projects and develop 
tourist experience projects using CH such as Anshun Dixi. 6) Improve village management, strengthen villager 
cohesion, increase villager participation rate and service quality. In addition, the village government, villagers, and 
tourism companies must play their roles. They not only think about their interests but also need to cooperate. 
From the perspective of culture and economy, they contribute their share to the revival and development of 
Tunpu Village. 

This article mainly studies the current situation of integration of the tourism industry and CH of Tunpu 
Village. The introduction and implementation of relevant rural revitalization policies of the local government are 
not the research focus of this article, but the research data in this article truly reflects the current situation of 
tourism industry and CH integration, so the results of this study have specific reference value for the revival and 
development of Tunpu Village. Finally, we hope that Tunpu Village can become an inclusive, diverse, cultural and 
the tourism integration, coordinate development of the representative village of rural revitalization, and finally 
complete the revival and development of the village. 
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