
   Volume VII, Issue 4(16) Winter 2016 
 

 
  

 

Quarterly 
Volume XII 
Issue 6(54) 
Fall 2021 
ISSN 2068 – 7729 
Journal DOI 
https://doi.org/10.14505/jemt 
 

Journal of Environmental Management 
and Tourism 



Journal of Environmental  Management and Tourism 

 

Table of Contents: 

1 Camping vs. Glamping Tourism: Providers’ Perspective in the United Kingdom 
Venera ADAMOVICH, Vipin NADDA, Michal KOT, Adnan ul HAQUE 

1431 

2 

Analysis of the Development of Innovative Activities of the Tourism Industry in the 
Influence of Pandemic 
Ainura OMAROVA, Aldanysh NURUMOV, Ainur KARIPOVA,  
Gulmira KABDULLINA, Baglan AIMURZINA, Mazken KAMENOVA 

1442 

3 

The Establishment of International University Campuses as a Key Factor in the 
Development of Local Tourism in the Turkestan Region in Kazakhstan: Economic and 
Legal Aspects  
Bakhyt ALTYNBASSOV, Nurmukhamed MYRZATAYEV, Yerbolat BARLYKOV, Sovet 
KOZHABEKOV, Zhanagul NAZIKOVA, Aiman NARENOVA, Aigerim BAYANBAYEVA 

1454 

4 Assessing the Impact of COVID-19 on Destination Marketing and Image of South Africa  
Tinashe CHUCHU 1465 

5 
The Destination Life Cycle Concept in Developing a Tourist Brand. Case of Mangystau 
of Kazakhstan 
Sholpan M.MARALBAYEVA, Nina V.NIKIFOROVA, Madina R.SMYKOVA 

 1472 

6 

The Right to Gender Equality in Tourism in the Context of Pandemic COVID-19 in the 
Canton Riobamba, Ecuador 
Mercedes NAVARRO CEJAS, Magda Francisca CEJAS MARTINEZ,  
Silvia H. M. ALDÁZ, Derling José MENDOZA VELAZCO 

1495 

7 
Evaluation of Job Productivity Factors in the Hospitality Industry  
Cardinal Pranatal MENDROFA, Peringatan HAREFA, Nov Elhan GEA, Otanius LAIA, 
Odaligoziduhu HALAWA, Maria Magdalena BATE'E 

1504 

8 
The Intervention Analysis of the Interrupted Incidents’ Impacts on Malaysian Tourist 
Arrivals to Songkhla Province in Thailand 
Chakorn PRAPROM, Jetsada LAIPAPORN 

1513 

9 
Social Entrepreneurship Development Trends in the Tourism Industry 
Aiman TUYAKOVA, Berik BEISENGALIYEV, Leonid BURLAKOV,  
Gaukhar SAIMAGAMBETOVA, Assiya TUREKULOVA 

1523 

10 

Global and Russian Reproductive Care in the Context of Medical Tourism: Ethical, 
Social, Economic and Political Issues 
Mikhail A. OSADCHUK, Alexey M. OSADCHUK, Ekaterina D. MIRONOVA,  
Karina S. SOLODENKOVA  

1537 

11 
The Nature-Based Tourism Package. Travel Agent Perspectives 
Ahmad Nazrin Aris ANUAR, Nurul Natasha Syahira SAPARI, Firdaus Chek SULAIMAN, 
Nur Idzhainee HASHİM, Norajlin JAİNİ 

1550 

 12 

Approaches to the Study of the Spatial and Functional Structure of Seaside Tourist 
and Recreational Systems. Case of Crimea 
Irina M. YAKOVENKO, Natalia V. STRACHKOVA, Alexander B. KOSOLAPOV,  
Svetlana A. LOSOVSKYA 

1562 

 13 
Green Human Resource Management: A Review of Integration of Environment and 
HRM Practices in Hotel Industry 
Sasmita MOHANTY, Sitikantha MISHRA, Ashish MOHANTY 

1572 

 
 

Fall 2021 
Volume XII 
Issue 6(54) 

 

 
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland 
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology, 
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in 
Kielce, Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
ASERS Publishing 
http://www.asers.eu/asers-publishing 
ISSN 2068 – 7729 
Journal DOI: https://doi.org/10.14505/jemt 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
14 

 
 

Halal Tourism - The Type of Tourism Required in Azerbaijan 
Vasif ALIYEV 

 

1576 

15 

Comparative Analysis of Small and Medium-Sized Businesses and Its Impact on the 
Development of Tourism  
Natalya PARASOTSKAYA, Valentina BEREZYUK, Victor PRASOLOV, Vera NAZAROVA, 
Tatiana MEZENTSEVA 

1586 

16 

The Mediating Role of Service Quality, Tourists’ Satisfaction and Destination Trust in 
the Relationship between Destination Image and Tourist Revisiting Intention 
M. Ridha SIREGAR, Muhammad Ilhamsyah SIREGAR, Jumadil SAPUTRA,  
Abdul MUZAMMIL, Zikri MUHAMMAD 

1603 

17 

Audit as a Tool for Preventing Bankruptcy Risks and Evaluating Development 
Prospects for Tourism Industry Companies 
Gaukhar ALIMBEKOVA, Shyryn KANTARBAYEVA, Srym ABDILDIN,  
Alma Mukhtarovna YERZHANOVA, Sholpan KYDYRBAYEVA 

1517 

18 Measuring the Impact of Hanoian Food Image on Place Attachment 
Minh TU, Soo-Han PARK, Kwang-Woo LEE 

1627 

   19 
Tourist and Recreational Opportunities of Vinnytsia Region in the Context of Ukrainian 
Modern Tourism Development 
Oksana SAMBORSKA 

1634 

20 
An Evaluation of International Tourist’s Expectations and Experiences of the Coffee 
Festival of Buon Ma Thuot City, Vietnam 
Le Duc NIEM, Le Viet ANH, Ha Thi Kim DUYEN 

1645 

21 
Analyzing the Sociodemographic Aspects and Characteristics of Honeymoon Trips 
Andrea SALTOS-LAYANA, Priscila RENTERÍA-RODAS, Mauricio CARVACHE-FRANCO, 
Wilmer CARVACHE-FRANCO 

 1655 

22 
Analysis of Kazakhstan-Japanese Relations in the Post-War and Their Influence on the 
Tourism Industry and Economic Development 
Nurlan DULATBEKOV 

1664 

23 
Calm before the Storm in the European Tourism Sector: Pre-COVID-19 Multivariate 
Competitive Position Analysis in the 2011-2019 Period 
Karol ŚLEDZIK, Renata PŁOSKA, Mariusz CHMIELEWSKI, Adam BAREMBRUCH 

1676 

24 Managing ITF Juniors Tennis Tournaments in the Context of Tourism 
Alexandru-Nicolae BANCIU, Claudiu-Ionut POPIRLAN, Germina COSMA 

1687 

25 
Influence of Human Capital on the Development of Tourism Industry 
Gulmira NAKIPOVA, Zhanna ARYNOVA, Erlan KUNYAZOV, Valentina BEREZYUK, 
Aliya ZHUNUSOVA, Bakyt SYZDYKBAYEVA 

1694 

26 Mathematical Modeling of Tourism Development. An Application to Albanian Tourism 
Robert KOSOVA, Valentina SINAJ  

1707 

27 

Community-Based Tourism and Stakeholder’s Collaboration: Lessons between Mexico 
and Spain 
Mariana Monserrat SOSA TINOCO, Silvia AULET SERRALLONGA,  
María Dolors VIDAL CASELLAS 

1716 

28 
Towards Sustainable Development of the Mandalika Special Economic Zone, Central 
Lombok, Indonesia: Analysis of Actors 
Lalu SURYADE, Akhmad FAUZI, Noer Azam ACHSANI, Eva ANGGRAINI 

17 

  

Fall 2021 
Volume XII 
Issue 5(53) 

  
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland 
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology, 
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in 
Kielce, Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
ASERS Publishing 
http://www.asers.eu/asers-publishing 
ISSN 2068 – 7729 
Journal DOI: https://doi.org/10.14505/jemt 

 



Journal of Environmental  Management and Tourism 

 
 

Journal of Environmental Management and Tourism is an interdisciplinary research journal, aimed 

to publish articles and original research papers that should contribute to the development of both 

experimental and theoretical nature in the field of Environmental Management and Tourism Sciences.  

Journal will publish original research and seeks to cover a wide range of topics regarding 

environmental management and engineering, environmental management and health, environmental 

chemistry, environmental protection technologies (water, air, soil), pollution reduction at source and 

waste minimization, energy and environment, modeling, simulation and optimization for environmental 

protection; environmental biotechnology, environmental education and sustainable development, 

environmental strategies and policies, etc. This topic may include the fields indicated above, but are not 

limited to these. 

Authors are encouraged to submit high quality, original works that discuss the latest 

developments in environmental management research and application with the certain scope to share 

experiences and research findings and to stimulate more ideas and useful insights regarding current 

best-practices and future directions in environmental management. 

Journal of Environmental Management and Tourism is indexed in SCOPUS, RePEC, CEEOL, 

ProQuest, EBSCO and Cabell Directory databases. 

All the papers will be first considered by the Editors for general relevance, originality and 

significance. If accepted for review, papers will then be subject to double blind peer review. 

 

Deadline for submission:   15th November 2021 

Expected publication date:   December 2021 

Website:      https://journals.aserspublishing.eu/jemt 

E-mail:      jemt@aserspublishing.eu 

 

To prepare your paper for submission, please see full author guidelines in the following file:  

JEMT_Full_Paper_Template.docx, then send it via email at jemt@aserspublishing.eu. 

 
 

 

Call for Papers 
Winter Issues 2021 

Journal of Environmental Management and Tourism 



Journal of Environmental Management and Tourism 
 

1687 
 

 

 

 
Managing ITF Juniors Tennis Tournaments in the Context of Tourism 

  
Alexandru-Nicolae BANCIU 

Faculty of Physical Education and Sport 
University of Craiova, Romania 
alexandru.banciu@edu.ucv.ro  

 

Claudiu-Ionut POPIRLAN 
Faculty of Sciences 

University of Craiova, Romania 
claudiu.popirlan@edu.ucv.ro  

 

Germina COSMA 
Faculty of Physical Education and Sport 

 University of Craiova, Romania 
germina.cosma@edu.ucv.ro  

 

Suggested Citation: 

Banciu, A.-N., Popirlan, C.-I., Cosma, G. (2021). Managing ITF Juniors Tennis Tournaments in the Context of Tourism. 
Journal of Environmental Management and Tourism, (Volume XII, Fall), 6(54): 1687 - 1693. DOI:10.14505/jemt.v12.6(54).24 

Article’s History:  

Received 29th of July 2021; Received in revised form 23rd of August 2021; Accepted 16th of September 2021; Published 30th 

of September 2021. Copyright © 2021 by ASERS® Publishing. All rights reserved. 

Abstract:  

Participation in ITF junior’s tennis tournaments combined with unique sports resources can provide extraordinary 
experiences. The aim of this paper is to analyze how ITF junior’s tennis tournaments experiences could be planned and 
managed for the tourism purposes from the aspect of tennis academies managers. Results of the analysis conducted in the 
research indicate that a facility can provide the full spectrum of experiences when it meets the standards of professional 
tennis. Recommendations suggested by the paper provide new insight on organizing the ITF junior’s tennis tournaments 
offer in the destination and can be used by players, trainers, parents and tennis academy managers in order to better serve 
tennis and sports tourism needs. 

Keywords: tennis; junior tennis player; tennis tournaments; tourism; management. 

JEL Classification: L83. 

Introduction  

Modern junior's tennis players are more experienced and more demanding while searching experiences that are 
paid by their parents (Prahalad and Ramaswamy 2004; Knutson and Beck 2004; Bille 2012). When it comes to 
tennis experiences and tourism, active (junior players and trainers) or passive (parents) participation in tennis 
tournaments can provide tourists with extraordinary adventures and experiences. Tennis in general and tennis 
tourism in particular develop new challenges for all levels of management in touristic destinations. Tennis 
academies managers and tourism managers are faced with the need to create new tennis tournament's products, 
typical for their destination, transforming them into an inspiring travel experience.  

The aim of this paper is to analyze how tennis tournaments experiences for ITF juniors’ players could be 
planned and managed for the tourism purposes from the aspect of parents and tennis academies managers. The 
experiences are analyzed and supported by examples.  

DOI: https://doi.org/10.14505/jemt.v12.6(54).24 
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1. Literature Review  

Starting with the 70’s, the tourist experience has become a popular academic topics and it was widely studied 
(Andersson 2007; Binkhorst and Den Dekker 2009; Cohen 1979; Kim, Ritchie, and McCormick 2012; Knutson 
and Beck 2004; Lee and Crompton 1992; Leighton 2007; McCabe 2002; Morgan, Elbe, and Curiel 2009; Oh, 
Fiore, and Jeong 2007; Pearce and Moscardo 1986; Ryan 1997; Sheng and Chen 2013; Wang 1999; Williams 
2006; Xu and Chan 2010). Innovation become an important component concerning touristic experiences. The 
hospitality sector suffered fundamental changes due to marketing orientation.  

Looking from the side of the economic offer, Pine and Gilmore (1998) noted that, in order to create 
memorable events that satisfy each individual consumer, the tourism provider uses services to create 
experiences. The main principles to design experiences are the theme of experience, harmonization of 
impressions with positive cues, elimination of negative cues, mix in memorabilia and senses engagement.  Five 
components were considered mandatory in order to create experiences: stages, actual experience, needs to be 
satisfied, roles of participants and relationships with experience providers. 

If we consider the manager's perspective, we can consider that an attractive and memorable experience is 
a product. This product requires a lot of effort to create, develop and eventually sell. Designing and creating an 
experience conduct to a touristic product that also has economic implications. From the economic aspect and the 
consumer, experience is defined as the result of encountering, undergoing or living through situations that provide 
sensory, emotional, cognitive, behavioral, relational and functional values (Schmitt 1999).  

Andersson (2007) considered that meeting point between tourism consumption and tourism production 
represents the decisive moment for the economics of tourism experiences. The consumer plays an important role 
in the touristic experience. Binkhorst and Den Dekker (2009), considering that human has the main role in 
touristic experience, describe an innovative perspective on tourism in the experience economy.  

The relation between tourism and sport is not new and it was analyzed by many authors (Bartoluci 1995, 
2003; De Knop and Van Hoecke 2003; Glyptis 1982; Hinch and Higham 2001; Radicchi 2013; Sobry 2011; 
Standeven and De Knop 1999; Turco, Riley, and Swart 2002; Weed 2001; Weed and Bull 2004, 2009). All the 
previous research conduct to the idea that tourism and sport, in general, and tennis, in particular, are connected 
because, in all considered cases, tennis sports events provide. This relation between sport and tourism was 
analyzed in various context: golf tourism (Petrick and Backman 2002), ice snow tourism (Chi and Sun 2006), 
drifting sports tourism (Fu and Wen 2007), marine sports tourism (Su 2008). 

Sport experiences are considered a particular type of tourism experiences (Kurtzman 2005). Bouchet, 
Lebrun and Auvergne (2004) discussed about the social dimension of sport tourism. They considered that sport 
tourism dimension depends on vacation destinations and sport events. The tourism consumer seek vacation in 
relation with particular sport events, this way they go from watching sports on TV to create their own experiences 
in vacations.  

Shipway and Kirkup (2011) noticed that events and tourism experiences are central for both active and 
passive sports tourists. Their research conclude that sport tourists prefer to do their usual activities during 
vacations, so they tend to combine sport with tourism. All sports experiences, in general, and tennis experiences, 
in particular, are developed from the people interactions, activities and places where one can find sport facilities, 
natural or artificial, indoor or outdoor (Greenweel, Fink and Pastore 2002; Hill and Chalip 2005; Kaplanidou and 
Vogt 2010). Beside physical facility, we can observe that the infrastructure quality and environmental aspects 
plays an important role in sport tourism experience creation. We can conclude that sports tourism experience can 
be controlled and managed.  

2. Methodology  

A theoretical framework for the study of management of tennis tourism experiences is made up of Pine and 
Gilmour's (1998, 1999) four realms of an experience. The proposed model was based on two dimensions: 
customer participation (active/passive) and the environmental relationship (connection that unites customers with 
the event or performance (absorption/immersion)). From their model four categories can be observed:  

C1) Entertainment experiences are those in which participants are mostly passive, their connection with 
the event is more likely the one of absorption than of immersion. 

C2) Educational experiences involve more active participation, but participants are still more outside the 
event than immersed in the action. 

C3) Escapist experiences can teach just as well as educational events can, or amuse just as well as 
entertainment ones, but they involve greater participant immersion. 



Journal of Environmental Management and Tourism 
 

1689 
 

C4) Aesthetic experiences tend to minimize the active participation while participants are immersed in an 
activity or environment, but they themselves have little or no effect on it. 

Starting from these four categories, a theoretical analysis on the management of tennis tourism 
experiences can be developed. Considering the tourism demand as a constant, we can compute the implication 
of tennis in tourism. The tennis tourism is made by competitors, in our case ITF juniors (representing the active 
part of the tourists), and by spectators, in our case parents and coaches (representing the passive part of the 
tourists).  

Tennis tourism can be divided in sport tourism on holidays (consisting in activity holiday, tennis training, 
tennis events participation) and sport holidays (holiday special for tennis event). In our days, usually the holiday is 
referred as tourism because it also includes the short visits and day trips (Weed and Bull 2009). Bartoluci’s (1995) 
classification is too narrow because it considers only sports as the primary motif for travel, hence neglecting the 
situations when it is not. Similarly, Gammon and Robinson’s (1997) classification is just based on motivation 
(whether or not sport is the main motif for travel or not).  

So, the immediate effect was to replace the word holidays with tourism in categories where this was 
necessary. In consequence, the sports spectators were referred as event sports tourism. Weed and Bull’s (2009) 
updated types of sports tourism conducting to a new classification:  

  supplementary sports tourism; 
 sports participation tourism; 
 sports training tourism;  
 event sports tourism; 
 luxury sports tourism.  
Dissections can go further arguing whether spectators are passive or active participants. The role of 

spectators is very important because they go to a tennis event, they cheer of one part, so we can say that they 
are not completely passive participants (Pine and Gilmore 1998). For this reason, they can be considered as 
active participants to a tennis tournament. However, due to the fact that they do not directly participate in the 
game, Harrison Hill and Chalip's (2005) classifications are accepted, and spectators are considered as being 
passive. 

All tennis tournaments are included in event sport tourism, but if there is a good management, they can 
also attract incidental tennis tourists and this way it can generate more tourism. 

3. Case Studies  

In this section we consider the management models that derives from the previous categories. 

Figure 1. ITF tennis tour 

 

1) The first management model starts from C1. A proper example for this model could be an ITF tennis 
tournament. An ITF junior tennis tournament provides entertainment for spectators (local and visiting) which are 
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passive and they cannot significantly affect the event itself. The event also provides players, as extremely active, 
with escapism experiences (C3).  

This type of tennis tourism is called event tennis tourism. The tournament manager can organize other 
activities in order to attract younger players for entertainment or skills development and so he is increasing 
interest for the event. He is adding another component to the tennis tourism, more precisely tennis training 
tourism. If to the tournament some well classified players are participating, the we can say that for them the 
tournament manager is creating a luxury tourism in order to increase the tournament visibility.  This way the ITF 
tennis tournament tourism provids aesthetic experiences to spectators and escapist experience to players.  

We can conclude that this management model includes event sports tourism, sports training tourism, 
luxury sports tourism and supplementary sports tourism. 

2) The second management model starts from Education (C2). A good example could be a tennis 
academy where instructors and trainers teach beginners how to play tennis and they help the advanced players 
to improve their skills.  

This type of tennis tourism product is tennis training tourism. The training usually does not attract 
spectators, but it the academy manager organize some weekend tournaments where attendants will compete 
against each other than spectators will be attracted.  

If the academy offers some facilities, then it is possible that some professional tournaments to be 
organized in order to attract the best players and many more spectators. If a good management is done then a 
luxury tennis tourism can be developed around a tennis academy. This can be obtained by including in the 
academy some training programs for well classified players.  

These programs also include good services. If known players are coming to an academy then, also, tennis 
spectators are expected to watch them. We can conclude that a tennis academy creates experiences and we 
observe that this type of management model includes sports training tourism, event sports tourism and luxury 
sports tourism.  

3) The third management model starts from Escapism (C3). Junior ITF tennis tournaments are 
categorized from J5 to J1 and championships. An example for this management model is ITF junior tennis 
tournament that is well categorized (J2 and J1). These tournaments include active touristic opportunities. The 
management model is called sports participation tourism. The managers easily can attract sponsors to help 
organize these events, which is the next step in tourism management. They can organize training sessions, trips 
or visits. The ITF tennis event will include players and spectators, becoming a major event and it will cover even 
aesthetic experiences.  

This type of management model includes sports participation tourism, sports training tourism, luxury sports 
tourism and event sports tourism. 

4) Starting from Escapism (C3) we can also create a different management model that covers the 
recreational part of the tennis tourism. If we consider the opportunities to organize trips or visits during an ITF 
junior tennis tournament, we can focus on the transportation methods and entertainment instead of the tennis 
event itself.  

The ITF tournament manager can provide entertainment and aesthetic experiences. These trips may also 
include other sport activity, creating connections between tennis players and other sports. All these external 
activities must be organized by the tournament manager, and they must be planned in advance so that the tennis 
event will take place in optimal conditions. If these external activities are well integrated in the tournament 
program than the number of participants will increase, and this will raise the quality of the event. Beside the 
activities for the tennis players, tournament manager can also organize entertainment for the spectators.  

The most difficult part of a major tournament organization is to provide aestheticism experiences, because 
sites and facilities providing multi activity sports tourism trips usually do not meet the criteria to organize 
professional events.  

This type of management model includes sports participation tourism, event sports tourism and sports 
training tourism. 

5) Starting from Aestheticism (C4) we can obtain a new management model. For ITF Junior tennis 
tournament this model refers to championships. Being a major sport event, spectators perceive aesthetic 
experiences. Also, the tournament provides players with escapism experiences. The entire process is well-known 
as event tennis tourism. For these tournaments, the players have hospitality as minimum requirements, including 
this event in the luxury category. Tournament manager can use some facilities to organize other events for 
entertainment or educational manifestations for spectators or visitors.  
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This type of management model includes event sports tourism, sports training tourism and luxury sports 
tourism. 

Conclusion  

The models presented in the article conduct to certain conclusions.  
A relatively small tennis tournament, ITF tennis tourism, can be upgraded by a tournament manager. A 

good tourism manager will always know to increase experiences in order to grow the tennis event from one year 
to the next one. The basic experiences at a tennis tournament will always depend on the sport facilities. The 
tennis tourism connected to a tennis tournament is based on the organizer facilities. In practice, if outdoor or 
indoor tennis facility meets the criteria for professional tennis (dimensions of the court, number of the courts, 
capacity, security issues) then it will meet the criteria for amateur or recreational sports. If the facility does not 
meet the criteria for the organization of major sporting events than it will be difficult to reach the aesthetic 
experience. 

The proposed models covered all types of tennis tourism considered in other publications. Because the 
tennis tourism types are very different, they cannot be covered simultaneous.  

The paper gives a perspective for the tournament managers in order to maximize their benefits and to 
satisfy tennis players of all levels. Tennis tourism implies economic expertise connected to tennis tournament 
organization, in the idea that resources and experiences are connected with the sport management. This way 
tennis managers are always connected with tourism providers.      

The connection between tennis tournament organizers and sport facilities is used in planning a 
tournament that is benefic for managers, preferred by sponsors, pleased by spectators and optimum for tennis 
players. If all requirements are accomplished then the tournament meet all criteria to increase its value (this mean 
to grow from year to year, from J5 to J4 to J3 to J2 and to J1).  

Figure 2. ITF tennis junior calendar 

 
These models can be especially applicable in the private sector who could have an incremental effect on 

the distinctiveness and competitiveness of the destination. 
Future studies should focus its research scope on other selective types of tourism and/or industries in 

order to compare the overall conclusions. A better analyze should be made considering the tournaments from a 
specific geographical area or a specific continent. Traveling from a tournament to another represent an important 
part of the tennis tourism. Going to a specific tournament implies accommodation and meals, beside all other 
things connected directly with tennis (sport equipment, tennis rackets, tennis string, etc.). A lot of people are 
implicated in a tennis tournament organization, so the tournament manager should use a management model in 
order to optimize all activities.  
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