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Abstract:

Tourists consider the costs, energy, and safety of the COVID-19 pandemic that is currently hitting the world globally. Tourism
travel is expected to remain the primary choice for economic recovery and improving family relations. This study uses
Respondent-Driven Sampling and Snowball Sampling to collect 432 respondents via social media and the internet. This
study used a structural equation model (SEM) to examine risk perceptions of risk-averse attitudes by mediating knowledge of
pandemic risk, tourism travel, and travel intentions. The results showed that most of the prospective tourists showed a
preference for tourism. Tourists pay attention to the dangers of performance, costs, time, tourism destinations, while the
social-psychological risks posed by the COVID-19 pandemic have a low impact. The nature and behaviour of tourists to
avoid pandemic risk cause pandemic risk to be less effective in reducing tourists' intention to travel. Understanding pandemic
risk effectively reduces risk perceptions that potential tourists have on tourism travel. The purpose of travelling and the intent
to recommend tourism travel harms risk avoidance attitudes higher than the risk perception of a pandemic. All tourism travel
stakeholders must consider the mediating effect of risk perception and risk aversion attitudes in tourism.

Keywords: perception of pandemic risk; attitude to avoid risk; knowledge of pandemic risk; tourism knowledge; intention to
travel; intention to recommend.

JEL Classification: M10; M30; M31; Z39.

Introduction

The tourism industry has lost at least U.S. $ 1.5 billion, the equivalent of Rp21 trillion, since January 2020 due to
the Covid-19 pandemic. This figure consists of the risk of loss due to loss of income from Chinese tourists worth
U.S. § 1.1 billion and the remaining U.S. $§ 400 million with the value of losses from tourists from other countries
(Apindo, 2020). The Central Statistics Agency (Badan Pusat Statistik 2020) noted that foreign tourist visits in
January-February 2020 were only 2.16 million people, down 11.8 per cent from the same period last year. Visits
recorded at BPS per February 2020 also recorded a 28.85 per cent drop on an annual basis.
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According to the Ministry of Health of the Republic of Indonesia, Coronavirus causes diseases ranging
from mild to severe symptoms (Kemkes.go.id). There are two types of coronavirus that cause infections that can
cause severe symptoms, such as Middle East Respiratory Syndrome (MERS) and Severe Acute Respiratory
Syndrome (SARS). Coronavirus Disease 2019 (COVID-19) is a new type of disease that humans have never
previously identified. The virus that causes COVID-19 is called Sars-CoV-2. Coronaviruses are zoonoses
(transmitted between animals and humans). Research states that SARS is transmitted from civet cats to humans
and MERS from camels to humans. The animal that is the source of transmission of COVID-19 is still unknown.

On December 31, 2019, the WHO China Country Office reported pneumonia of unknown aetiology in
Wuhan City, Hubei Province, China. On January 7, 2020, China identified pneumonia of unknown etiology as a
new type of coronavirus (coronavirus disease, COVID-19). On January 30, 2020, WHO has declared it a Public
Health Emergency that Concerns the World - Public Health Emergency of International Concern (KKMMD /
PHEIC). The increase in COVID-19 cases is progressing fast enough, and there has been a spread between
countries.

According to worldbarometer.info/coronavirus info, as of August 31, 2020, at 11:00 GMT, globally,
25,416,064 confirmed cases were reported in 215 countries with 851,099 deaths (CFR 3.35%). As of August 31,
2020, the development of COVID-19 in Indonesia with the number of confirmed cases was 174,796, with 125,959
cases recovered and 7,417 cases died (Kemkes.go.id). In 2020, the global COVID-19 outbreak will profoundly
affect a wide variety of different industries. The slump in outbound tourism travel has led to a severe economic
slump in the transportation, tourism, catering, retail, and entertainment industries. The World Tourism & Travel
Council (WTTC) estimates that the COVID-19 pandemic has caused the global tourism industry to suffer huge
losses of around U.S. § 22 billion (Li, Sheng 2020)

China suffered a direct loss from the tourism industry during the 2020 Spring Festival at 550 billion yuan.
The number of domestic tourists fell by 56% and 15.5% in the first quarter and 2020. The domestic tourism
industry revenue fell by 69 per cent and 20.6 per cent, meaning a reduction in revenue of 1.18 trillion yuan (China
Tourism Board 2020). The COVID-19 pandemic has caused a large-scale tourism industry crisis (Manzoor, Wei,
Asif 2019). China first reported being hit by the COVID-19 outbreak in Wuhan, causing most citizens to go into self-
isolation starting at the end of January 2020. The growth rate of confirmed cases of the COVID-19 pandemic has
decreased at the end of February 2020. In contrast, the number of instances of the Covid pandemic -19 confirmed
cases outside of China had surpassed domestic Chinese issues since March 15, 2020. China can control the
Covid-19 pandemic effectively, prompting a strong desire to relax activities, including the tourism industry. The
tourism industry is an essential tool for developing a country (Kastenholz, Carneiro, Marques, Lima 2012;
Kristiana, Pramono, Brian 2021). The tourism industry shows advantages such as low travel, costs (Jin, Park
2019), short time, and low cost; it can meet tourists' psychological requirements to enjoy natural scenic
destinations and guarantee safety while travelling. Meanwhile, the longer the closure of travel agents, airlines, and
hotel operations, causing tourists to turn their attention to other things to meet psychological needs during the
COVID-19 pandemic. Controlling the Covid-19 pandemic to a certain extent according to health, safety, and
comfort protocols will present opportunities. Valuable for the tourism economy to recover quickly by implementing
tourism risk management.

According to Li (2008), risk perception is the starting point for assessing the tourism industry crisis's
impact. The effect of the risk is quite significant on the tourism industry that is felt during a pandemic, causing
public health conditions, behaviour, and tourists' preferences in an emergency. Several studies have found a
higher risk perception of tourism consumption behaviour than tourists' perceived value (Roehl, Fesenmaier 1992;
Mitchell, Vassos 1998).

The focus of this research is on the impact of the overall tourism industry emergency and the intention of
tourists to travel on tourism, and the study ignores the Analysis of various types of tourism and people's
preferences in the conditions of this extraordinary COVID-19 pandemic with the following limitations on academic
research: The effect of COVID-19 is much more significant than the SARS that occurred in 2003. As can be seen
from previous pandemic prevention, the public has acquired mature and accurate knowledge about dealing with a
pandemic outbreak. Therefore, a pandemic can be better investigated by taking tourists and prospective tourists
from Jakarta's general public as research objects. The primary motivation for tourists to have a willingness to
travel by travelling comes from the needs and objectives of tourism travel, by the push-pull theory (Mo, Zheng
2014); After a period of hard work, the community will take the initiative for relaxation. Other factors that influence
whether tourists will travel on tour during this pandemic in making travel decisions. Therefore, this study is limited
to the behavioural intentions of tourists. At this time, the DKI-Jakarta Regional Government has announced the
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start of easing the PSBB (Large-Scale Social Restrictions) again to move the economy gradually towards full
production. Relaxation facilities influence effective tourism travel, can reduce the stress caused by the COVID-19
pandemic, and improve parent-child family relationships. According to (Han, Lee, Hyun 2019), when compared to
indoor activities such as science and technology museums, tourist attractions, the density of tourism travel flows
is lower. The perception of physical risk is reduced to some degree. The purpose of this study is to examine the
perceptions of tourists' willingness during the COVID-19 pandemic to travel on tourism and identify factors that
are considered by tourists when choosing a tourism destination. This research focuses on three new things from
the research gap as follows: The perspective of risks perceived by tourists in examining tourists' intentions to
travel rather than perceived quality and perceived benefits, due to the characteristics of the COVID-19 pandemic
emergency. The general public of Jakarta as a sample of tourists is expected to represent the tourism industry as
an object of research. This study uses the theory of tourist behaviour to determine tourism destinations, analyzing
tourists' intention to travel and internal factors that influence tourists' intentions to choose tourism destinations,
Knowledge-attitudes-behaviour is applied to tourism travel research, and a research model is constructed to
examine the risk perceptions of tourists. This study describes a comparison of tourism destination knowledge and
knowledge of the risk of the COVID-19 pandemic, as well as risk perceptions of tourism destinations and risk
avoidance behaviour, by combining risk perception knowledge of behavioural intentions and Understanding of
risk, risk avoidance behaviour, identification of the main factors affecting travel, because tourists are unlikely to
accept tourism risk factors easily (Han, Lee, Hyun 2019), so tourism travel managers need to give careful
consideration to risk perception factors and make better planning for tourism travel development (McCreary,
Fatoric, Seekamp 2018; Glowka, Zehrer 2019). The study results reference management implications for the
tourism travel industry to make preparations during the COVID-19 pandemic period.

1. Literature Review

1.1. Perceptions of Tourism Travel Risk

Bauer (1960) first proposed the theory of risk, who raised the idea of risk for marketing and applied it in
calculating customer behaviour. Mowen and Minor (1988) define perceived risk as the probability of a negative
performance outcome. Perceptions of tourism risk are considered as subjective assessments of tourists that lead
to adverse performance outcomes for the tourism industry (Moutinho 1987; Cater 2006); and the results of
objective asymmetry in tourism safety information and the subjective perceptions of tourists (Cui, Liu, Chang
2016). The effect of a crisis event will increase in a short time (Li, Chang, Dong 2011). Tourists with different
personal characteristics also have other risks to the tourism travel form (Wu, 2015).

According to Kozak, Crotts and Law (2007), the experience of travelling by elderly tourists lacks
awareness of potential risks such as health risks, terrorism, or natural disasters. Hwang, Lee (2019a, 2019b,
2019d, 2019c) conducted a particular study on the perceptions of elderly tourists towards tourism travel, and the
results showed that the difference in requirements was higher compared to service guides (Hwang, Lee 2019a),
and the relationship between customers and customers. (Hwang, Lee 2019c) during tourism trips undertaken by
elderly travellers. Lepp and Gibson (2003) believe that female tourists have a high perceived risk to health and
diet and that international tourists with a large number of travel experiences may have a lower risk perception.
Yao, Hou (2019) analyzed the risk dimensions perceived by female travellers from a gender perspective.

Which includes the risk of tourism travel is the risk of time, risk of satisfaction, psychological risk (Chen,
Jang, Kim 2007), social risk, physiological risk, security risk, and capital risk (Floyd, Pennington-Gray 2004; Lou
2004; Cui, Liu, Chang 2016). Stone and Nhaug (1993) conducted a study to verify six dimensions of risk based
on research by Kaplan, Szybillo, Jacoby (1974), including recognized financial risk and operational risk in the next
financial reporting period. Zhu, Zhang, Liu (2013) provide an example of the effect of earthquake events on
tourists, arguing that the perception of tourism risk involves operational risk, crisis risk, and cultural conflict risk to
perceive customer operational risk is high. Xu, Xu, Wang (2013) show six dimensions of risk: physical risk,
operational risk, financial risk, communication risk, psychological risk, and social risk, service risk, equipment risk,
and perceived risks by tourism customers. Zhang and Yu (2017) classified tourism risk perceptions into physical
risks, operational risks, psychological risks, and cost risks. Table 1 shows a summary of relevant research
regarding tourism risk perception dimensions Based on Table 1, concerning perceptions of tourism travel risk, risk
factors such as performance risk, physical risk, psychological risk, and social risk are considered relatively
significant. According to Zhang, Yu (2017), many studies analyze financial risk, time risk, and equipment risk;
because financial risk and time risk can be classified as cost risk.
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Table 1. Dimensions of Tourism Risk Perception

Author Physical Performance  Psychological ~ Social =~ Financial ~ Time | Equipment
Risk Risk Risk Risk Risk Risk Risk

<
<
<
<
<
<

Cheron, Ritchie, (1982)

Moutinho (1987)

Verhage (1990)

Roehl, Fesenmaier (1992)

Tsaur, Tzeng, Wang (1997)

Sonmez, Graefe (1998)

Lepp, Gibson (2003)

Dolnicar (2005)

Reisinger (2005)

Han (2005)

Boksberger Bieger, Laesser (2007)

Liu, Gao (2008)

Qi, Gibson, Zhang (2009)

Quintal, Lee, Soutar (2010)

Hu (2011)

Fuchs, Reichel (2011)

Zhu (2015)

Xu, Xu, Wang (2013)

Zhang, Yu, (2017)
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1.2. The Effect of Pandemic Risk Knowledge on Risk Perception

According to Lepp, Gibson (2003), since risk judgments are dependent on the complexity of situations, foreign
tourists with a lot of familiarity with tourism travel and adequate risk awareness will view the risks of tourism
travel. Whether the emergency is fresh or not understood by tourists, their risk perception of the crisis will
increase dramatically. Li (2008) observed a major negative impact of earthquake awareness on earthquake risk
perception using the example of earthquake risk perception. This suggests that as tourists' risk perceptions
increase, so will their risk perceptions. Multiple linear regressions were used by Chai, Cao, and Long (2011) to
validate the association between risk awareness and risk perception. Wang, Xu (2020) investigated the impact of
personal interest and intelligence on risk perceptions in the public; the findings revealed that risk-related
knowledge accumulation had a detrimental impact on risk perceptions. Liu (2019) uses a typology technique to
test the theory that risk awareness harms public risk perception by attenuating general risk perception knowledge.
Customers' risk perceptions of food additives are affected by a variety of variables, according to Wang, Lu and
Zuo (2019). They discovered that consumer understanding of food additives has a major negative impact on
customers' risk perceptions. The COVID-19 epidemic has been declared a global public health emergency by the
WHO. The effect of the pandemic on visitor activity on tourism travel will be investigated; the dependent variable
in this analysis will be knowledge of the dangers of tourism travel and knowledge of the risk of pneumonia. The
theory is structured as follows, based on the above description:

H1: Knowledge of Tourism Travel Risks (PRPP) affects Risk Perception (P.R.).

H2: Pandemic Risk Knowledge (PRP) affects Risk Perception (P.R.).

1.3. The Effect of Pandemic Risk Knowledge on Risk Avoidance Attitudes

Several current research on risk perception concentrate on universality, professional, science knowledge or tacit
knowledge, and local knowledge, according to Liu (2019). Zhao (2012) categorizes learning into three categories:
social information (acquired by interactions with strangers), previous experience, and general knowledge. The
bulk of the general public knows about danger largely from social media and publicly accessible information.
Since medical information may help to minimize the anxiety brought about by an iliness, there is a connection
between knowledge and risk aversion attitudes (Zhang, Chi, Wu 2012; Zeng, Wang, Wang 2017). In terms of
nuclear power popularization, the higher the level of subjective awareness, the higher the risk approval of nuclear
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power (Kuklinski, Metlay, Kay 1982; Deng, Zheng, Zhou 2016) and the lower the ability to escape risk (Kuklinski,
Metlay, Kay 1982; Deng, Zheng, Zhou 2016). Financial awareness is strongly associated with risk preference
attitudes in the financial situation, and risk preference attitudes have a positive effect on financial market
participation (Thien, Rasid, Abd 2018; Zhao 2018; Saurabh, Nandan 2019). Danger preference mood, according
to Zhao (2012), is a major mediating variable. Zhao (2012) discovered that general risk awareness acquired by
social experiences enhances risk willingness; the more information available, the more people would want to take
risks. According to Maser and Weiermair, variations in risk assessments are caused by differences in the
advantages and cost structure of behaviour (1998). Disease risk is specifically linked to the disease and the
individual's wellbeing in the care and fitness fields, since the risks of the risk outweigh the benefits. In terms of
financial investment and administration, on the other hand, when an individual is faced with a risk, they are more
likely to behave rationally and reduce the possible risk by full or partial risk avoidance. In reality, many consumers
favour inadequate risk avoidance in order to mitigate predictable risks while capitalizing on evolving patterns.
Zhang and Cheng (2008), for example, clarification by first looking for details (Maser, Weiermair 1998), planning
formulation, answers, and choosing travel times and modes based on risk characteristics right away (Kozak,
Crotts, Law 2007). From the customer's view, views of tourism risk will affect decision-making and risk
management (Yavas 1987; Qiu, Wang 2005). The prediction made in this analysis is that tourists would adopt a
sensitive attitude toward tourism travel risks and minimize risk aversion behaviours after gaining more information
about tourism travel risks, based on the characteristics of risk knowledge and behaviour toward tourism travel
risks. Risk avoidance behaviours are chosen as the mediating variable to balance risk expectations (Zhao 2012).

Based on the description above, the following hypotheses can be proposed:

H3: Knowledge of the Risks of Tourism Travel (PRPP) affects Risk Avoidance Behavior (PPR).

H4: Pandemic Risk Knowledge (PRP) affects Risk Avoidance Behavior (PPR).

1.4. The Effect of Pandemic Risk Perception on the Intention to Traveling Tourism

Tourists' views of risk associated with tourism travel may have a significant effect on their decisions (Wu 2015).
Risk perceptions in one factor will rise as the total level of risk perceptions in tourism travel rises. Sonmez, Graefe
1998; Cheng, Zhang, Fu (2015); Sonmez, Graefe 1998; Cheng, Zhang, Fu (2015); Sonmez, Graefe 1998; Cheng,
Zhang, Fu (2015); Sonmez, Graefe 1998; Sonmez, Graefe 1998; Cheng, Zhang, Fu (2015). According to Jia,
2018; Gong, Du 2019; Zhang, Chen, Ye 2019, the majority of research focuses on the effect of service quality on
tourism travel intentions, transportation convenience, tourism travel safety, accommodation convenience, tourism
information, travel agency facilities, leisure, and psychological suitability, all of which are positively correlated with
tourism travel intentions. The positive relationship between tourism travel intention and the above factors can be
converted into risk perception factors, resulting in a negative relationship. Hua, Liu and Li discovered that security
issues, geographic danger, casualties, and harm to faciliies and equipment, psychological taboos, ethical
conflicts, cost concerns, and tourism travel intentions are all negatively related (2010). The negative effects of
social risk, political risk, and cultural risk on Japan's tourism travel intentions are examined by Guo, Chen and
Huang (2015). Tourist desire to use price balance is influenced by perceptions of ease of use, perceived benefit,
perceived benefits, subjective norms, and perceived behavioural control, according to Luo and Zhu (2015), while
security risks, economic hazard, and time risk have a significant negative effect. People are still unable to travel
due to the latest pandemic crisis, so this article will look at the effects of the COVID-19 pandemic on travel plans.

Based on the description of the literature above, the following hypothesis is formed:

H5: Perceived Risk (P.R.) influences the Intention of Traveling Tourism (NMPP).

He6: Perceived Risk (P.R.) influences the Intention of Recommending NRPP Tourism Trips).

HT7: Perceived Risk (P.R.) mediates the relationship between Tourism Travel Risk Knowledge PRPP) and
Intention to Travel NMPP Tourism).

H8: Perceived Risk (P.R.) mediates the relationship between Tourism Travel Risk Knowledge PRPP) and
Intention to Recommend Tourism Travel (NRPP).

H9: Perceived Risk (P.R.) mediates the relationship between Pandemic Risk Knowledge (PRP) and
Intention Carrying out a tourism trip (NMPP).

H10: Perceived risk (P.R.) mediates the relationship between pandemic risk knowledge and intentions to
recommend tourism travel.
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1.5. Pandemic Risk Knowledge and Intention to Recommend Tourism Travel, Knowledge of the Risks of
Tourism Travel, Risk Avoidance- Intentions to Travel

Customers' clear decisions to face different degrees of risk or their ability to tolerate risk are known as risk
attitudes and behaviors (Schroeder, Tonsor, Pennings 2007). They are risk selection characteristics that are
integrated into the framework (Weber, Blais, Betz 2002). Customers' attitudes toward risk, according to Weber
and Milliman (1997), are influenced by potential advantages and perceived risks, with perceived risk having a
negative correlation with risk attitude. Via their research on accounting behaviour on particular consumer
behaviour; Pennings, Wansink and Meulenberg (2002) discovered disparities in risk acceptance among individual
customers. A small increase in perceived risk can cause risk-averse customers to change their behaviour. Risk-
takers, on the other hand, may view the risk as high enough to not influence their buying decisions (Kahn and
Wansink 2004). At the same time, risk tolerance and risky behaviours will affect behavioural intention. People
who take neutral risks and dismiss risks, as opposed to risk hunters, are more likely to prefer vaccines to avoid
the risk of hepatitis B. (Liu, Wang, Li 2019). Person risk habits have a strong effect on decision-making cognition,
according to Lola and Gregg (1999): risk seekers put a greater focus on positive outcomes, while risk averse
people place a greater emphasis on negative outcomes. Financial literacy is favourably correlated with stock
market and financial market participation (Hu 2018). Risk-averse individuals have lower stock market and
financial market participation. As a result, the risk-averse will pay more attention to the risk implications of the
tourism ride, while the risk-averse will pay less attention to the tourism trip. There was a negative correlation
between risk tolerance and travel intention. By adapting Information-Attitudes-Actions, in the theory of human
behaviour models, into three continuous cycles, namely gaining knowledge, creating confidence, and influencing
behaviour, the Pandemic Risk Knowledge model - Pandemic Risk Perception - Travel Intention is used as a
research model (Zhang, Guo, Wu 2018). Unlike other consumer behaviour theories, the Experience-Attitude-
Behavior paradigm focuses on the relationship between knowledge, attitudes, and behaviour. Knowledge-
Attitude-Behavior theory, according to Zhang, Chi and Wu (2012), has been broadly applicable in clinical
medicine, education, and public health. The direct beneficial impact of knowledge, perceptions, and actions on
hypertension was validated by Zeng, Wang and Wang (2017), as well as the indirect effect of behavioural
knowledge on hypertension. Using this example, perceptions in tourism travel may be considered a mediating
variable in the relationship between experience and behaviour. According to (Kaharuddin et al. 2021). With
regard to the effect of the tourist's motivation, service quality, and Tourist satisfaction on tourist decision to
heritage tourism in Dairi, it was revealed that these three variables (Tourist's Motivation, Service Quality, and
Tourist Satisfaction) have simultaneous effects on tourist decision to heritage tourism in Dairi. According to
(Juliana et al. 2021), the community is only actively involved in making souvenirs and traditional coffee tourism.
This village has the potential to develop community-based tourism with serious assistance and support from the
government.

Based on the Knowledge-Attitudes-Behavior theory and the characteristics of tourism travel, the proposed
hypothesis is as follows:

H11: Risk Avoidance Behavior (PPR) influences Intention to Travel Tourism (NMPP).

H12: Risk Avoidance Behavior (PPR) influences the Intention of Recommending Tourism Travel (NRPP).

H13: Risk Avoidance Behavior (PPR) mediates the relationship between Travel Risk Knowledge Tourism
(PRPP) and Intentions to Travel Tourism NMPP).

H14: Risk Avoidance Behavior mediates the Knowledge Risk relationship of Tourism Travel (PRPP) and
Intentions to Recommend Tourism Travel (NRPP).

H15: Risk Avoidance Behavior (PPR) mediates the relationship between Pandemic Risk Knowledge (PRP)
and Intention to Travel Tourism (NMPP).

H16: Risk Avoidance Behavior (PPR) mediates the relationship between Pandemic Risk Knowledge (PRP)
and Intentions to Recommend Tourism Travel (NRPP).

2. Methodology

Perceptions of Pandemic Risk are evaluated from six different viewpoints, according to the literature review:
physical risk (RFI), equipment risk (RPR), expense risk (RBY), psychological risk (RPS), social risk (RSS), and
output risk (RSS) (RKI). Both risk tolerance and risk aversion mindset are used as mediating variables in this
analysis to see if prospective tourists' desire to engage in tourism trips is affected by their experience of pandemic
risk. Data was collected using a questionnaire survey tool and a 5-level Richter scale in this analysis (Cui, Liu,
Chang 2016). The indicator specification for the questionnaire is based on a recent literature analysis (Larsen,
Brun, Ogaard 2009) and is coupled with the characteristics of tourism trips. There are two sections of this
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questionnaire indicator. The first section covers risk preferences, risk tolerance, risk awareness, and travel plan in
the tourism industry, while the second section includes demographic data on respondents (Arrow 1982; De-

Andrade, Sturion, Rondinel Mendoza 2016).

Table 2. Operationalization of Variables & Indicators

Variable Indicator Code

Statement

Variable Name and Source ~ Variable Code |

Intention to Travel NMP1 | want to travel to a tourist destination someday.
(Lai, Chen 2011; Zhao, NMP NMP2 | prefer to go to tourist destinations compared to other forms of
Mao, Zhong 2016; Xu, Li, NMP3 tourism.
Niu 2019) In the future the travel feasibility of tourism will be high.
NRK1 | would recommend a tourism trip to my relatives or friends
Intention to Recommend(Li NRK2 | will introduce the advantages of tourism travel to my relatives
2008; Liu 2019; Wang, Lu, NRK NRK3 and friends
Zuo 2019; Xu, Li, Niu 2019) | would recommend a tourism trip, when other people ask me
about recreation and relaxation to a tourism destination
PRP1 | know about the COVID-19 pandemic
Pandemic Risk Knowledge PRP2 | know about the dangers caused by COVID-19
(Li 2008; Liu 2019; Wang, PRP PRP3 | know about the length of the incubation period for COVID-19
Lu, Zuo 2019; Xu, Li, Niu PRP4 | know about the current range affected by COVID-19
2019) PRP5 | know about the surveillance and warning signs of COVID-19
PRP6 | know about the precautions for COVID-19
Tourism Travel Risk PRPW1 | know about tourism travel information
Knowledge (Li 2008; Liu PP PRPW2 | know about the causes of risk in tourism travel
2019; Wang, Lu, Zuo 2019; PRPW3 | know about the risk consequences of tourism travel
Xu, Li, Niu 2019) PRPW4 | know about the solutions to the risks of tourism travel
PPR1 | cannot accept to travel with family and friends to a tourism
Risk Avoidance Behaviour PPR? ?estmanton t that friend d familv travel to touri
(Zhang, Yu 2017: Liu, PPR ! cannot accept that friends and family travel to tourism
Wang, Li 2019) egtlnatlons o e . -
PPR3 | will not eat with friends and relatives after finding out they are

on a tourism trip to a tourism destination.

Perceptions of Risk (Han 2005; Zhang, Yu 2017, Yao, Hou 2019)

RFS1 Human-caused violent events, earthquakes, tsunamis, and
RFS2 other natural disasters can occur at tourism destinations
Physical Risk RFS RFS3 Public safety incidents can occur at tourism destinations.
| might get sick on a tourism trip, for example the pneumonia
pandemic
RPA1 Tourism destinations have poor infrastructure
. . RPA2 Tourism destinations have poor sanitation
Equipment Risk RPA RPA3 Traffic is inconvenient on tourism trips
RPA4 Poor communication signal on tourism trips
RBY1 Actual travel costs exceed expectations during a tourism trip
. RBY2 Money spent on tourism travel may not be worth it
Cost Risk RBY RBY3 It takes a lot of time to plan and implement a tourism trip
RBY4 Tourism tourism trips waste a lot of time on tourism trips
RSI1 | feel worried when considering travel tourism matters
Psychological Risk RS RSI2 | felt sick when | was involved in a tourism trip
RSI3 | feel anxious about being involved in a tourism trip
RSI4 | feel nervous about getting involved in a tourism trip
RSS1 Others will think negatively of me if | go on a tourism trip
- Going on a tourism trip will make others criticize me
Social Risk RSS RSS2 Friends & family members do not support me on my tour
RSS3
RKJ1 In tourism fravel destinations, food & entertainment
arrangements are not as expected
Performance Risk RKJ RKJ2 Apprecigtion of natural landscapes and landscapes is less
RKJ3 than satisfactory
RKJ4 Tourism travel does not improve family ties
RKJ5 Tourism travel cannot fulfill the need for relaxation
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Three and four questions were posed for physical risk (RFI), equipment risk (RPR), and psychological
risk (RSI), respectively, in the questionnaire (Han 2005; Xu, Xu, Wang 2013; Zhang, Yu 2017; Yao, Hou 2019).
Using references, measure success risk (RKI), expense risk (RBY), and risk tolerance attitude (SPR) (Xu, Xu,
Wang 2013; Zhang, Yu 2017; Liu, Wang, Li 2019; Yao, Hou 2019) The three social risk factors (RSS) are: (Han
2005). The metrics for tourism travel risk knowledge (PRW) and pandemic risk knowledge (PRP) use five and six
questions, respectively, from sources (Li 2008; Xu, Li, Niu 2019). Six questions were used to test intention to visit,
including three questions about tourism (NMP) and three questions about intention to suggest (NRK). Based on
the work of Lai and Chen (2011); Zhao, Mao and Zhong (2016); and Xu, Li and Niu (2019). Questionnaires were
distributed using a purposive sampling technique, taking advantage of the benefits of the internet, such as high
connectivity, low cost, and ease of operation (Yu, Hu, Du 2019). The Respondent-Driven Sampling Methodology
was used to administer questionnaires during the COVID-19 pandemic in Jakarta, Indonesia, from mid-April to
the end of July 2020. Non-probability unintended sampling procedures (convenience sampling) and sampling
procedure approaches were updated by the researchers. To prevent close physical interaction with respondents,
use snowball sampling when gathering questionnaires. Respondent Driven Sampling was used by the
researchers to eliminate skewed surveys by asking respondents for support in recommending multiple peer
groups (Jin, Liu 2016). According to Roscoe (1975); Sekaran and Bougie (2018), the sample size for multivariate
analysis should be many times (preferably ten times or more) the number of variables tested. Since there are 42
questions in this report, a minimum sample size of 420 is expected. There were 485 questionnaires circulated
efficiently across internet and social media networks, with 432 questionnaires being complete and accurate. The
operational variable includes Intention to Travel (Lai, Chen 2011; Zhao, Mao, Zhong 2016; Xu, Li, Niu 2019),
Intention to Recommend (Li 2008; Liu 2019; Wang, Lu, Zuo 2019; Xu, Li, Niu 2019), Pandemic Risk Awareness
(Li 2008; Liu 2019; Wang, Lu, Zuo 2019; Xu, Li, Han 2005; Zhang, Yu 2017; Yao, Hou 2019). The
operationalization of the variables along with each question indicator is in Table 2.

3. Analysis and Finding

Table 3. Respondent Profile Statistics

Variable Statement Frequency Percentage
Gender Male 188 43.52 %
Female 244 56.48%
Age 18-25 79 18.29%
26-30 86 19.91%
31-35 98 22.69%
36-40 68 15.74%
41-45 43 9.95%
46-50 36 8.33%
>50 22 5.09%
Education High School 153 35.42%
S1 231 53.47%
S2 43 9.95%
S3 5 1.16%
Martial Status Married 269 62.27%
Single 163 37.73%
Profession Student 76 17.59%
Employees 156 36.12%
Entrepreneur 104 24.07%
Government Employees 96 22.22%
Take a leisure trip to relax Yes 192 44.44%
in the previous month No 240 55.56%
Willing to take a tourism Strongly disagree 17 3.93%
trip Disagree 33 7.64%
Somewhat agree 87 20.14%
Agree 167 38.66%
Strongly agree 128 29.63%
Willing to Choose a Strongly disagree 34 7.87%
Tourism Destination that Disagree 98 22.69%
is close to home Somewhat agree 154 35.65%
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Agree 131 30.32%

Strongly agree 15 3.47%

Traveling to a tourism Strongly disagree 108 25.00%
destination can calm your Disagree 166 38.43%
mind Somewhat agree 101 23.37%
Agree 19 2.20%

Strongly agree 38 8.80%

Tourism Destinations are Strongly disagree 153 35.42%
safer Disagree 96 22.22%
Somewhat agree 116 26.85%

Agree 25 5.79%

Strongly agree 42 9.72%

Source: Processed Data (2020)

Table 3 shows that the gender of the respondents consisted of 188 males (43.52% and 244 women
(56.48%). The age group consisted of 79 respondents (18.29%) aged 18-25 years (18.29%), 26-30 years old. as
many as 86 respondents (19.91%), ages 31-35 years were 98 respondents (22.69%), ages 36-40 years were 68
respondents (15.74%), ages 41-45 years were 43 respondents (9, 95%), aged 46-50 years were 36 respondents
(8.33%, and aged> 50 years were 22 respondents (5.09%). Respondents with high school education were 153
respondents (35.42%), S1 was 231 respondents (53.47%), S2 as many as 43 respondents (9.95%), and S3 as
many as five respondents (5.09%), 269 respondents (62.27%) are married, and 163 respondents (37.73 %) are
not married. There are 76 respondents (17.59%) who are students, 156 respondents (36.12%) are employees,
104 respondents (24.07%) are self-employed, and 96 respondents (22.22%) is a civil servant. In Table 3, the
researcher asks the respondent's opinion and desire to take a tour with the following results: 192 respondents
(44.44%) took a leisure trip in the previous month; 382 respondents (88.43%) are willing to travel on tourism; 383
respondents (88.65%) are willing to choose a tourism destination that is close to home; 375 respondents
(86.80%) stated that travelling could calm the mind, and 365 respondents (84.49%) stated that tourism
destinations are safer. From Table 3, we see that the public is still optimistic about travel during the COVID-19
pandemic.

3.1. Hypothesis Testing and Discussion of Analysis Results

Using CFA (Confirmatory Factor Analysis) with LISREL 8.8 analyzes the validity and reliability tests carried out on
all latent variables. The Cronbach-Alpha value for 11 latent variables is higher than the critical value of 0.7. The
results of the CFA analysis showed that the model fit value met the minimum value requirements (x2 = 1363,846,
df = 764, p <0.001, 2 / df = 1.785, RMSEA = 0.0234, RMR = 0.0323, CFI = 0.941, IFl = 0.941, TLI = 0.933). Al
latent variables have a Construct Reliability (C.R.) value of more than 0.7 (Bagozzi, Yi 1988), the Cronbach-Alpha
coefficient value is more than 0.7 (critical point), it has a more Average Variance Extracted (AVE) value. A height
of 0.5 (Nunnaly 1978) is listed in Table 4. This means that all latent variables observed in the scale can
significantly affect good structural model fit and have excellent validity and reliability values.

Apart from ensuring the convergent validity of all latent variables, the discriminant validity between latent
variables is also presented in Table 4. The AVE's square root value (Average Variance Extracted) value is higher
than the latent variable's standardized correlation coefficient. All latent variables are proven to have good
discriminant validity.
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Table 4. Validity & Reliability Test Results

‘Sta”dard Faclor o onbach Alpha  Construct Reliabiliy  /\verage Variance

Variable and Indicator ‘ Mean

Loading Extracted
Intention to Travel:
NMP1 3,940 0,850 0,843 0,876 0,635
NMP2 3,886 0,836
NMP3 3,940 0,891
Intention to Recommend
NRK1 3,763 0,898 0,865 0,881 0,693
NRK2 3,731 0,826
NRK3 3,707 0,837
Pandemic Risk Knowledge:
PRP1 4,149 0,863 0,905 0,916 0,653
PRP2 3,993 0,803
PRP3 3,588 0,802
PRP4 3,736 0,810
PRP5 3,644 0,818
PRP6 3,709 0,855
Tourism  Travel  Risk
Knowledge:
PRPP1 4,076 0,810 0,846 0,884 0,676
PRPP2 3,998 0,896
PRPP3 4,161 0,845
PRPP4 4,144 0,878
Risk Avoidance Behavior:
PPR1 3,653 0,810 0,849 0,865 0,667
PPR2 3,588 0,895
PPR3 3,653 0,888
Perceptions of Risk
Physical Risk:
RFS1 3,962 0,866 0,836 0,856 0,639
RFS2 3,868 0,818
RFS3 3,988 0,830
Equipment Risk:
RPA1 3,669 0,844 0,887 0,867 0,683
RPA2 3,714 0,808
RPA3 3,658 0,867
RPA4 3,729 0,830
Cost Risk:
RBY1 3,977 0,835 0,899 0,899 0,698
RBY2 3,952 0,823
RBY3 4,056 0,811
RBY4 4,073 0,855
Psychological Risk:
RSI1 3,957 0,892 0,888 0,879 0,685
RSI2 3,590 0,839
RSI3 3,656 0,851
RSI4 3,608 0,877
Social Risk:
RSS1 3,704 0,859 0,896 0,896 0,736
RSS2 3,585 0,888
RSS3 3,668 0,816
Perfomance Risk:
RKJ1 3,310 0,847 0,386 0,887 0,696
RKJ2 3,263 0,892
RKJ3 3,204 0,906
RKJ4 3,196 0,892
RKJ5 3,203 0,828

Source: Processed Data (2020)
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Table 5. Discriminant Validity

Construct | RKJ | RSS | RSI RBY RPA RFS PPR PPP PRP NRK NMP
RKJ | 0874

RSS | 0,750 | 0,856

RSI | 0,668 | 0,738 | 0,896

RBY | 0,702 | 0,623 | 0,602 | 0,856

RPA | 0,634 | 0,655 | 0,656 | 0,567 | 0,764

RFS | 0,650 | 0,576 | 0,765 | 0,674 | 0,615 | 0,874

PPR | 0494 |0562 | 0,539 | 0,564 | 0,524 | 0,356 | 0,798

PPP | 0,577 | 0,459 | 0,506 | 0,454 | 0,539 | 0,509 | 0,588 | 0,759

PRP | 0466 | 0,535 | 0,576 | 0,478 | 0,573 | 0,456 | 0,528 | 0,554 0,776
NRK | 0,572 | 0,473 | 0,543 | 0,532 | 0,425 | 0,590 | 0,569 | 0,363 0,428 0,820
NMP | 0,473 | 0,576 | 0,657 | 0,591 | 05652 | 0,523 | 0,485 | 0,541 0,556 0,545 0,894

Source: Processed Data (2020)

3.2. Structural Equation Model Analysis

Table 6 shows the estimation results of the second-order structural model equation developed in this study. The
fit index value of the structural model is slightly higher than the critical value. This is because the second-order
model will reduce the model's estimation parameters, and consequently, the degree of fit of the structural model
decreases. Table 4 shows the paths in the structural equation model with a significance level of 5%. Based on the
estimation results of the structural model, Tourism Travel Risk Knowledge (PRPP) and Pandemic Risk
Knowledge (PRP) have a negative influence on Tourism Travel Risk Perception (P.R.), where the coefficient
relationship (B) PPRP - PR = -0.134, p <0, 05; coefficient (8) PRP - PR = -0.297, p <0.01), this proves that the
higher the risk knowledge, the lower the risk perception of tourism travel (Wen, 2018). Likewise, the higher the
Understanding of tourism travel risks, the more tourists prefer to avoid tourism travel risks (BPRPP - PPR =
-0.441, p <0.01; BPRP - PPR = -0.175, p <0.05). By comparing the coefficient value of Tourism Travel Risk
Knowledge (PRPP) to Pandemic Risk Knowledge (PRP), it can be seen that at the current stage of the COVID-19
pandemic, Pandemic Risk Knowledge (PRP) has a more significant influence on the perception of Tourism Travel
Risk Knowledge (PRPP). Tourism Travel Risk Knowledge (PRPP) has a more substantial impact on tourism
travel Risk Avoidance Behavior (PPR). It can explain Pandemic Risk Knowledge's level in reducing potential
tourists' perceptual risk before tourists take a tourism trip. Also, Pandemic Risk Knowledge has less influence on
the Risk Avoidance Behavior of tourism travel, thus reflecting the risk choice behaviour inherent in tourists' risk
(Maser, Weiermair 1998).

Table 6. Structural Model Analysis Results

Indicator of Match Index | Statistic Value | Critical Value Statement
X2 1739.848 0 < X2< 2df Goodness of Fit
X/df 2.164 1,785
RMSEA 0.0234 0,05 < RMSEA < 0,08<0,05
RMR 0.0323 0,90<p<1,00
CFI 0.938 0,90<p=<1,00
[FI 0.938 0,90<p<1,00
TLI 0.935 0,90<p<1,00
GFI 0.932 0,90<p=<1,00
AGFI 0.916 0,90<p=<1,00

Source: Processed Data 2020
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Figure 1. Research Model Results
Source: Processed Data (2020)

Table 7. Results of Hypothesis Testing Analysis

Hypothesis Unstandardized ‘ Standardized Standard t-value
Error
H1:PRPP-> PR 0,134 -0.139 0.062 -2.184
H2 : PRP>PR -0. 297 -0.296 0.065 -4.587
H3 : PRPP>PPR -0.441 -0.444 0.063 -6.952
H4: PRP>PPR -0.175 -0.170 0.060 -2.916
H5: PR>NMPP -0,289 -0.311 0.052 -5.541
H6: PR>NRPPH -0.417 -0.461 0.052 -7.967
H11: PPR>NMPP -0.311 -0.264 0.066 -4.692
H12 : PPR-> NRPP -0.436 -0.379 0.065 -6.682

Source: Processed Data (2020)

Intention to Travel Tourism (NMP) and Intention to Recommend Tourism Travel (NRPP), Risk Perception
(PR) and Risk Avoidance Behavior (PPR) show negative effects (BPR - NMPP = -0.289, p <0.01; BPPR - NMPP
= - 0.417, p <0.01; BPR - NRPP = -0.311, p <0.01; BPPR - NRPP = -0.436, p <0.01), the results from table 7
showed that it was consistent with the formulation of the theoretical hypothesis. According to the lower behavior
willingness to travel for tourism, risk aversion tends to be higher when tourists' risk perceptions are higher. As
revealed by the comparison between the value of the Risk Perception (P.R.) coefficient and the Risk Avoidance
Behavior (PPR) on tourism travel; Risk Avoidance Behavior (PPR) may have more influence on tourist
behavioural intentions, this suggests that Risk Avoidance Behavior (PPR) plays a more important role in deciding
whether to take a tourism trip or recommend a tourism trip. Perceived Risk (P.R.) and Risk Avoidance Behavior
(PPR) of potential tourists to travel on tourism gives a greater influence on Intention to Recommend (NRPP) than
Intention to Travel Tourism (NMPP). When tourists are faced with risk factors, tourists are less willing to let other
parties take risks.

3.3. Mediation Influence Analysis

With a focus placed on the mediating effect of Risk Perception (P.R.) and Risk Avoidance Behavior (PPR) in the
tourism travel research model, the mediating influence pathways of the analysis results are presented in Table 8.
From the Analysis of the mediation effect of Risk Perception (P.R.) and Risk Avoidance Behavior (PPR) of the
overall structural model pathway, all mediation hypotheses are significant at the 5% significance level. Therefore,
Hypothesis 7 and Hypothesis 8 are identified as valid and significant, because tourism travel is relatively safe. A
lot of Tourism Travel Knowledge (PPP) on the risks of tourism travel makes no substantial changes to the
perception of risk (P.R.) of tourism travel. The Relationship between Knowledge Risk of Tourism Travel (PRPP)
and Intention of Traveling Tourism (NMPP) can be mediated by PPR Risk Avoidance Behavior). Therefore,
Hypothesis 9, Hypothesis 10, and Hypothesis 13 - Hypothesis 16 can be supported. The structural model path
analysis on Risk Perception (P.R.) and Risk Avoidance Behavior (PPR), together with the mediating effect in
parallel, was carried out to verify the impact of tourism travel Risk Perception (P.R.) involved in the research
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model. All the mediating variables are of significance at the 5% level, indicating that Risk Perception (P.R.) and
Risk Avoidance Behavior (PPR) need to be considered by all stakeholders in the tourism travel industry COVID-
19 pandemic. Thus, the structural equation model studied in this study is significant and fulfils the fit requirements
of the structural research model

Table 8. Mediation Effect Test

Hypothesis Estimation Standard Error t-Value
H7 : PPP>PR->NMPP 0.136 0.026 2.653
H8 : PPP>PR->NRPP 0.112 0.050 4.266
H9: PRP>PR->NMPP 0.142 0.030 2.622
H10 : PRP>PR->NRPP 0.223 0.050 3.844
H13: PPP>PPR->NMPP 0.082 0.022 3.121
H14 : PPP>PPR->NRPP 0.073 0.032 2.027
H15 : PRP>PPR>NMPP 0.092 0.031 2.784
H16 : PRP>PPR->NRPP 0.141 0.042 3.208
PR->NMPP & PRPP>PPR 0.260 0.052 4972
PR->NRPP & PPRP>PPR 0.273 0.060 4.516
PR-> NMPP & PRP>PPR 0.163 0.042 3.530
PR->NRPP & PRP-> PPR 0.170 0.052 3.286

Source: Processed Data (2020)

Conclusion

By applying the Risk Knowledge - Risk Perception - Travel Intention model, this study examines and verifies the
effect of knowledge of pandemic risk on travel intentions. Research model with 16 hypotheses, and significant
with data support. This study proves that Understanding pandemic risks can strengthen travel intentions through
risk perception and risk behaviour in the face of a public health emergency. Besides, the mediating role of tourism
travel risk perceptions and risk aversion attitudes also supports all the research model hypotheses. The mediating
effect of Risk Perception (P.R.) and Risk Avoidance Behavior (PPR) in tourism travel should be considered jointly
among all stakeholders (government, companies, and customers). This study's results have attempted to fill
research gaps on the behaviour of tourists as customers of tourism travel in the perspective of risk avoidance
behaviour and public health emergencies to some extent in the tourism travel industry. Understanding risk can
reduce risk perceptions (Verhage 1990), thus influencing the desire to behave (Zeng,Wang, Wang 2017).
However, the influence relationship shows different results depending on the conditions of the exact scenario.
The tourism travel manager can find the right solution. This is necessary to understand the relationship between
current risk knowledge and the intention of tourists to travel behaviour to tourist destinations and focus on
potential tourists to the risks of tourism travel. In the context of the current COVID-19 pandemic, the structural
model of this research involves Tourism Risk Knowledge (PRP), Pandemic Risk Knowledge (PRP), Risk
Perception (P.R.), Risk Avoidance Behavior (PPR), Intention to Travel Tourism (NMPP) and Intention
Recommend Tourism Travel (NRPP). The results of the analysis were carried out on the relative relationship
between Pandemic Risk Knowledge (PRP) which can affect the Intention of Traveling Tourism (NMPP), the
willingness of tourists to travel on tourism during the COVID-19 pandemic.

This study proves that risk knowledge is negatively correlated with risk perception and risk avoidance
behaviour. Perceptions of risk in tourism travel are mainly influenced by perceptions of pandemic risk knowledge
(BPRP - PR = -0.297, p <0.01), whereas attitudes towards risk avoidance are mainly influenced by tourism risk
knowledge about risks (BPRP - PPR = -0.441, p <0, 01), which reflects the volatility of Risk Perception (P.R.)
and the attitude inherent in the Risk Avoidance Behavior (PPR) of tourism travel. Among the influence on
Intention to Travel Tourism (NMPP), the path coefficient value of Risk Avoidance Behavior (PPR) was found to be
more significant (BPR - NMPP = -0.289, p <0.01; BPPR - NMPP = -0.417, p <0.01; BPR - NRPP = -0.311, p
<0.01; BNMPP - NRPP = -0.436, p <0.01). The results of combining the mediation effect test, knowledge of
pandemic risk (PRP) causes a less significant but positive effect on the intention to travel (NMPP) than
knowledge of the risks of tourism travel PRPP), indicating that tourists believe that the pandemic factor has been
controlled and will not have a major effect when tourists consider taking a tourism trip in accordance with the local
government tourism travel procedure protocol. The results of this study confirm that tourism travel is still
considered a good choice of tourism travel amid the COVID-19 pandemic control period. Several empirical
analyses focus on the relationship between public health crisis knowledge and customer tourist behaviour in the
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above literature, and they are usually represented as descriptive statistical analyses. Considering the
characteristics of the crisis caused by the COVID-19 pandemic, the research model regarding knowledge of
pandemic risk on the intention to travel on tourism is carried out in tourists' perceived risk. The empirical analysis
results validate the effect of promotion of pandemic risk knowledge to travel on tourism under conditions of
control of the COVID-19 pandemic in each tourism destination. Therefore, when using the media to spread
information about tourist sites, tourism managers can add information about the COVID-19 pandemic prevention
measures that tourists must pay attention to when visiting tourist destination locations according to relevant
security information protocols the knowledge of potential tourists. About the COVID-19 pandemic and reducing
the perceived risk perceived by tourists. Perceived Risk (P.R.) and Risk Avoidance Behavior (PPR) are often
considered to be the main influencing factors on tourists' intentions, attitudes, and behaviour.

However, the effect of parallel mediation attracted quite a bit of attention in this study, namely the influence
of Tourism Travel Risk Knowledge (PRPP) on Risk Perception (P.R.) and the influence of Pandemic Risk
Knowledge (PRP) on Risk Avoidance Treatment (PPR) separate. Specifically for managerial implications, the
analysis results show that potential tourists pay more attention to the realization of tourism travel management
performance, costs, and tourism travel time rather than socio-psychosocial factors. Meanwhile, tourists believe
that personal safety, equipment, and facilities risk issues are less likely to present risks but can have serious
consequences. Tourism travel managers need to improve the characteristics of beautiful tourism destinations and
improve the quality of beautiful tourism destinations to meet tourists' functional needs and reduce tourists'
perceptions of cost and time risks. The social security of the tourism destination locations needs to be ensured,
and the construction of tourism destination facilities must be increased to prevent the occurrence of personal
safety problems for tourists. Facing the current psychological fluctuation in the number of tourists, the stability of
the COVID-19 pandemic must be prioritized by tourism travel management while working together and complying
with government protocols in controlling the COVID-19 pandemic. Regarding economic costs, tourism travel
managers need to ensure the rational and logical price of tourism travel packages, improve the quality of tourism
destinations, reduce the perceived risk of economic costs borne by tourists, and improve communication with
tourists before, while travelling, and after travelling. To create satisfaction and loyalty in the future, tourism travel
management will follow the changing trend of tourism where new standard, namely group tours, will become
individual tours; natural destinations will become the leading tourism destination, target local and regional tourists,
follow hygiene, health, safety and environmental guidelines, and follow the opening of tourist destinations
gradually. Although Risk Perception (P.R.) includes many factors influencing tourists' behavioural intentions, there
are still differences in the influencing factors in different tourism travel scenarios. There are still many factors that
have not been researched simultaneously in a research model. Concerning domestic and foreign tourists,
perceived risks such as political situations, natural disasters, public health, and personal safety need to be taken
into account (Maser, Weiermair 1998; Reisinger 2005; Qi, Gibson, Zhang 2009; Zhu 2015; Wu 2017; Tomas, Jiri
2018). Tomas, Jiri (2018) analyzed the politics of security risks in overseas tourism trips. Wu (2017) concluded
that cultural conflict is one factor that influences tourists' choice to travel on tourism. The individual characteristics
of tourists will also lead to differences in customer behaviour. Mitchell, Vassos 1998) analyze differences in
perceived risk under cultural and gender distinctions. Huang, Jennifer (2002) took Taiwan as an example to study
earthquake damage in tourism recovery. She found that the media are reporting the damage caused by the
Taiwan earthquake-affected potential tourists. Milo, Yoder (1991); Larsen, Brun, Ogaard (2009) found that post-
disaster media coverage reduced tourists' potential to travel on tourism, making it even more difficult for post-
disaster tourism recovery. In this study, the general public in Jakarta was selected as research respondents, so
that the generalization results still need to be improved, considering that Indonesia's territory is vast. Other
influencing factors not considered in tourism travel include tourism sources of risk knowledge, media coverage,
cultural and political factors. Data Collection only through online questionnaires and face-to-face interviews
cannot be conducted during the COVID-19 pandemic period, limiting the number of samples. Therefore, future
research is proposed to enrich the research model, expand the sample size and increase the sample
representativeness of the study population, which still needs to be improved.

References

[1] Apindo. 2020. Selama Pandemi, Industri Pariwisata Rugi Rp21 Triliun! Diakses tanggal 12 Juni 2020 dari
htttp://ekonomi.bisnis.com/read/20200426/12/1232875/apindo-sel.

[2] Arrow, K.J. 1982. Risk perception in psychology and economics. Econ. Ing., 20, 1-9.

942



Journal of Environmental Management and Tourism

[3] Bauer, R.AA. 1960. Consumer behavior as risk taking. In Dynamic Marketing for a Changing World,
Proceedings of the 43rd Conference of the American Marketing Association, Chicago, IL, USA, 15-17 June
1960; Hancock, R. S., Ed.; American Marketing Association: Chicago, IL, USA'".

[4] Board, C.T. 2020. Analyses (lll) on Industries Most Affected by Covid-19 in 2020 - Tourism Industry in 2020.
Available online: https://www.askci.com/news/chanye/20200319/0937581158202.shtml

[5] Boksberger, P.E., Bieger, T., Laesser, C. 2007. Multidimensional Analysis of perceived risk in commercial air
travel. Journal Air Transportation Management, 13, 90-96' DOI:10.1016/.jairtraman.2006.10.003

[6] Chai, S.S., Cao, Y.M., Long, C.F. 2011. A study on the factors affecting tourists' risk perception based on the
multiple regression model. Journal Ocean University of China Social Science, 3, 60-67.
DOI:10.1080/13683500.2020.1857712

[7]1 Chen, M.H., Jang, S.C., & Kim, W.G. 2007. The impact of the SARS outbreak on Taiwanese hotel stock
performance: An event-study approach. International Journal of Hospitality Management, 26, 200-212".
DOI:10.1016/.iihm.2005.11.004

[8] Chen, N., Qiao, G.H., Liu, L. 2009. Tourism association studies risk perception and outbound tourists travel
preferences - Tourists in Beijing. Geography, 6, 97-102.' DOI;10.1007/s11069-016-2208-1

[9] Cheng, L., Zhang, T.H., Fu, Y. 2015. Urban residents' cognition of haze-fog weather and its impact on their
urban tourism destination choice. Tourism Tribune, 30, 37-47.

[10] Cheron, E.J., Ritchie, J.R.B. 1982. Leisure activities and perceived risk. Journal of Leisure Research, 14,
139-154. DOI:10.1080/1528008X.2015.1115267

[11] Cui, F., Liu, Y., Chang, Y. 2016. An overview of tourism risk perception. Natural Hazards, 82, 643-658.
DOI:10.1007/s11069-016-2208-1

[12] De-Andrade, M.L., Sturion, G.L., Rondinel Mendoza, N.V. 2016. Risk perception by food handlers in the
tourism sector. Vigil. Sanit. Em. Debate Soc. Cienc. Tecnol., 4, 23-33. DOI:10.3390/ijerph17103514

[13] Deng, L.F., Zheng, X.Y., Zhou, Z.C. 2016. Objective and subjective knowledge: Knowledge level of the
college students on nuclear energy and its impact toward their attitudes. Science Social, 6, 85-109.

[14] Dolnicar, S. 2005. Understanding barriers to leisure travel: Tourist fears as a marketing basis. Journal
Vacation Marketing, 11, 197-208.

[15] Floyd, M.F., Pennington-Gray, L. 2004. Profiling risk perceptions of tourists. Annual Tourism Research, 31,
1051-1054. DOI:10.1016/j.annals.2004.03.011

[16] Fuchs, G., Reichel, A. 2011. An exploratory inquiry into destination risk perceptions and risk reduction
strategies of first time vs. repeat visitors to a highly volatile destination. Tourism Management, 32, 266-276.
DOl:https://doi.org/10.1016/j.tourman.2010.01.012.

[17] Glowka, G., Zehrer, A. 2019. Tourism family-business owners' risk perception: Its impact on destination
development. Sustainability, 11, 6992. DOI: https://doi.org/10.3390/su11246992.

[18] Gong, D.X., Du, X.Y. 2019. Analysis on tourists' willingness in rural tourism and its influencing factors -
Taking Huining county, Gansu province as an example. Journal Research Development Marketing, 35,
1108-1112.

[19] Guo, Y.Z., Chen, Y., Huang, J.F. 2015. Travel intentions of Chinese residents to Japan based on a
multidimensional interactive decision tree model. Tourism Tribune, 1, 42-53.

[20] Han, H., Lee, S., Hyun, S.S. 2019. Role of internal and external museum environment in increasing visitors'
cognitive/affective/healthy experiences and loyalty. International Journal Environment Research of Public
Health, 16, 4537. DOI: https://doi.org/10.3390/ijerph 16224537

[21] Han, J.Y. 2005. The relationships of perceived risk to personal factors, knowledge of destination, and travel
purchase decisions in international leisure travel. Ph.D. Thesis, Virginia Polytechnic Institute and State
University, Blacksburg, VA, USA.

943


http://dx.doi.org/10.1016/j.jairtraman.2006.10.003
http://dx.doi.org/10.1080/13683500.2020.1857712
https://dx.doi.org/10.1016/j.ijhm.2005.11.004
https://link.springer.com/article/10.1007/s11069-016-2208-1
http://dx.doi.org/10.1080/1528008X.2015.1115267
http://dx.doi.org/10.3390/ijerph17103514
http://dx.doi.org/10.1016/j.annals.2004.03.011
https://doi.org/10.1016/j.tourman.2010.01.012
https://doi.org/10.3390/su11246992

Volume XII, Issue 4(52) Summer 2021

[22] Hu, Q.Z. 2011. Review of research on tourists' risk perception. Business Culture, 8, 331-332.
DOl:https://doi.org/10.1080/23311975.2017.1412874

[23] Hu, Y.Y. 2018. A study on the financial literacy and risk attitude's influence on household financial portfolio.
Master's Thesis, East China University of Political Science and Law, Shanghai, China, 2018.

[24] Hua, H.Y., Liu, S.M., Li,W. 2010. A study on the correlations between the reasons for tourist churn in scenic
areas and tourists' travel intention after serious natural disasters: A case study of Sichuan tourism industry
after Wenchuan earthquake. Humanities Social Science Journal, Hainan.
DOI:https://doi.org/10.3390/ijerph17103514.

[25] Huang, J., Jennifer, M.C.H. 2002. Earthquake devastation and recovery in tourism: The Taiwan Case.
Tourism Management, 2, 145-154. DOI:10.3390/ijerph17103514

[26] Hwang, J., Lee, J.H. 2019a. A strategy for enhancing senior tourists' well-being perception: Focusing on the
experience economy. Journal of Travel Tourism Marketing, 36, 1-16.

[27] Hwang, J., Lee, J.H. 2019b. Antecedents and consequences of brand prestige of package tour in the senior
tourism industry. Asia Pacific Journal Tourism Research, 24, 679-695.
DOI:https://doi.org/10.1016/}.tmp.2019.100609.

[28] Hwang, J., Lee, J.H. 2019c. Relationships among senior tourists' perceptions of tour guides' professional
competencies, rapport, satisfaction with the guide service, tour satisfaction, and word of mouth. Journal of
Travel Research, 58, 1331-1346. DOI:10.3390/su12083182

[29] Hwang, J., Lee, J.H. 2019d. Understanding customer-customer rapport in a senior group package context.
International Journal Contemporary Hospitality Management, 31, 2187-2204.

[30] Jia, A.S. 2018. Study on influencing factors of rural residents' tourism intention based on Probit model:
Taking Zhengzhou as an example. Journal of Shangqiu Vocational Technology College, 17, 47-51.

[31] Jin, Y.C., Park, Y. 2019. An integrated approach to determining rural tourist satisfaction factors using the IPA
and conjoint Analysis. International Journal of Environment Research Public Health, 16, 3848.
DOl:https://doi.org/10.3390/ijerph16203848

[32] Jin, Y.J., Liu, Z. 2016. Statistical inference problems of non-probability sampling under the background of big
data. Journal of Statistics Research, 33, 11-17.'

[33] Juliana, J., et al. 2021. Study of Community Based Tourism in the District West Java. International Journal of
Sustainable Development and Planning, 16(2), 277-285. DOI: _https://doi.org/10.18280/ijsdp.160207

[34] Kaharuddin, K., Napitupulu, J., Juliana, J., Pramono, R., Saragih, E.L.L. 2021. Determinants of tourist
attraction of the heritage tourism. Journal of Environmental Management and Tourism, 12(2), 507-514.
DOl:https://doi.org/10.14505//jemt.12.2(50).19

[35] Kahn, B.E., and Wansink, B.T. 2004. The Influence of assortment structure on perceived variety and
consumption quantities. Journal of Consumer Research, 30, 519-533. DOl:https://doi.org/10.1086/380286

[36] Kaplan, L.B., Szybillo, G.J., Jacoby, J. 1974. Components of perceived risk in product purchase: a cross-
validation. Journal of Applied Psychology, 59, 287-291. DOI:10.1037/h0036657

[37] Kastenholz, E., Carneiro, M.J., Marques, C.P., Lima, J. 2012. Understanding and managing the rural tourism
experience: The case of a historical village in Portugal. Tourism Management Perspective, 4, 207-214.
DOl:https://doi.org/10.1016/).tmp.2012.08.009

[38] Kesehatan, K. 2020. Kemkes.qo.id/resources/download/info-terkini/COVID-
dokumenresmi/PencegahandanPengendalianCoronavirusDisease(COVID-19).pdf.

[39] Kozak, M., Crotts, J.C., Law, R. 2007. The impact of the perception of risk on international travellers.
International Journal Tourism Research, 9, 233-242. DOI:10.1002/JTR.607

[40] Kuklinski, J.H., Metlay, D.S., Kay, W.D. 1982. Citizen knowledge and choices on the complex issue of
nuclear energy. American Journal of Politic Science, 26, 615-642.'

944


https://doi.org/10.1080/23311975.2017.1412874
https://doi.org/10.3390/ijerph17103514
http://dx.doi.org/10.3390/ijerph17103514
https://doi.org/10.1016/j.tmp.2019.100609
http://dx.doi.org/10.3390/su12083182
https://doi.org/10.3390/ijerph16203848
http://dx.doi.org/10.1037/h0036657
https://doi.org/10.1016/j.tmp.2012.08.009
https://doi.org/10.1002/JTR.607

Journal of Environmental Management and Tourism

[41] Kristiana, Y., Pramono, R., Brian, R. 2021. Adaptation strategy of tourism industry stakeholders during the
COVID-19 pandemic: a case study in Indonesia. The Journal of Asian Finance, Economics and Business,
Volume 8 Issue 4, 213-223. DOI:https://doi.org/10.13106/jafeb.2021.vol8.n04.0213

[42] Lai, W.T., Chen, C.F. 2011. Behavioral intentions of public transit passengers. The roles of service quality,
perceived value, satisfaction, and involvement. Journal of Transportation Policy, 18, 318-325.
DOI:10.1016/j.tranpol.2010.09.003

[43] Larsen, S., Brun, W., Ogaard, T. 2009. What tourists worry about. Construction of a scale measuring tourist
worries. Tourism Management, 30, 260-265. DOI: https://doi.org/10.1016/j.tourman.2008.06.004

[44] Lepp, A., Gibson, H. 2003. Tourist roles, perceived risk and international tourism. Annual Touism Research,
30, 606-624. DOI:https://doi.org/10.1016/S0160-7383(03)00024-0

[45] Li, J., Pearce, P.L., Wu, B.H. 2015. The impact of smog on risk perception and satisfaction of international
and domestic tourists in Beijing. Tourism Tribune, 30, 48-59'.

[46] Li, Z. M., Sheng, F.F. 2020. The influence of COVID-19 pandemic on industry and consumption in China and
its countermeasures. Jiangxi Social Science, 40, 5-15. DOI:10.1016/j.scitotenv.2020.140556

[47]Li, F.A. 2008. Study on the factors about tourism risk sense based on logit model. A case study of
earthquake in Sichuan on May 12. Tourism Forum, 6, 31-36."

[48] Liu, C., Wang, X.F., Li, Y. 2019. Studying on the influence of college students' attitude towards hepatitis B
risk on their willingness to vaccine in Tianjin, Chin. Health Service Management, 3, 231-234.

[49] Liu, C.J., Gao, J. 2008. A Cognitive analysis of travel risks based on the conceptual models of risk
perception. A case study of inhabitants in Shanghai. Tourism Science, 22, 37-43.
DOl:https://doi.org/10.1080/13683500.2020.1857712

[50] Liu, C.X. 2019. The power of knowledge: Factors influencing public perception of risk. An exploratory
analysis based on a popular science intervention experiment and investigation. Shandong Social Science,
11, 96-109.

[51] Lola, L.L., Gregg, C.O. 1999. The role of aspiration level in risky choice: A comparison of cumulative
prospect theory and SP /A theory. Journal of Mathematical Psychology., 43, 286-313.
DOI:https://doi.org/10.1006/jmps.1999.1259

[52] Lou, S.D. 2004. Tourism risk and prevention. Business Economic, 119-120, 127.

[563] Luo, C.L., Zhu, X.D. 2015. Empirical study on factors influencing customers' intention of Yu Ebao based on
TAM/TPB with perceived risk. Journal of Modern Information, 35, 143-149.

[54] Manzoor, F., Wei, L.B., Asif, M. 2019. The contribution of sustainable tourism to economic growth and
employment in Pakistan. International Journal Environment Research of Public Health, 2019, 16, 3785.
DOI:10.3390/ijerph16193785

[55] Maser, B., Weiermair, K. 1998. Travel decision-making: From the vantage point of perceived risk and
information preferences. Journal Travel Tourism Marketing, 7, 107-121. DOI:10.1300/J073v07n04_06

[56] McCreary, A., Fatoric, S., Seekamp, E. 2018. The Influences of place meanings and risk perceptions on
visitors' willingness to pay for climate change adaptation planning in a nature-based tourism destination.
Journal of Park & Recreation Administration, 36, 121-140.

[57] Milo, K.J., Yoder, S.L. 1991. Recovery from natural disaster: Travel writers and tourist destinations. Journal
of Travel Research, 30, 36-39.'

[58] Mitchell, V.W., Vassos, V. 1998. Perceived risk and risk reduction in holiday purchases: A cross-cultural and
gender analysis. Journal of Euromarketing, 6, 47-79. DOl:https://doi.org/10.1177/1077727X8000900105

[59] Mo, K., Zheng, P. 2014. Old-age tourism wishes empirical analysis of factors affecting: Based on push-pull
theory. Research of Development Marketing, 30, 758-762'".

945


http://dx.doi.org/10.1016/j.tranpol.2010.09.003
https://doi.org/10.1016/j.tourman.2008.06.004
https://doi.org/10.1016/S0160-7383(03)00024-0
http://dx.doi.org/10.1016/j.scitotenv.2020.140556
https://doi.org/10.1080/13683500.2020.1857712
https://doi.org/10.1006/jmps.1999.1259
http://dx.doi.org/10.3390/ijerph16193785
http://dx.doi.org/10.1300/J073v07n04_06
https://doi.org/10.1177/1077727X8000900105

Volume XII, Issue 4(52) Summer 2021

[60] Mohseni, S., Jayashree, S., Rezaei, S., Kasim, A., Okumus, F. 2018. Attracting tourists to travel companies'
websites: The structural relationship between website brand, personal value, shopping experience, perceived
risk and purchase intention. Current Issues Tourism, 21, 616-645. DOI:10.1080/13683500.2016.1200539

[61] Moutinho, L. 1987. Consumer behaviour in tourism. European Journal of Marketing, 21, 5—44.
[62] Mowen, J., Minor, M. 1988. Consumer Behavior, 5th ed.; Prentice Hall: Englewood Cliffs, NJ, USA, 176.'

[63] Pennings, J.M E., Wansink, B., Meulenberg, M.T.G. 2002. A note on modeling consumer reactions to a
crisis: The case of the Mad Cow disease. International Journal of Research in Marketing, 19, 91-100.

[64] Qi, C.X., Gibson, H.J., Zhang, J.J. 2009. Perceptions of risk and travel intentions: The case of China and the
Beijing Olympic games. Journal Sport Tourism, 14, 43-67. DOI:10.1080/14775080902847439

[65] Qiu, F.D., Wang, J.A. 2005. Survey on tourism decision-making process. Tourism Science, 19, 1-5."

[66] Quintal, V.A., Lee, J.A., Soutar, G.N. 2010. Risk, uncertainty, and the theory of planned behaviour: A tourism
example. Tourism Management, 31, 797-805. DOl:https://doi.org/10.1016/].tourman.2009.08.006

[67] Reisinger, Y. 2005a. Travel anxiety and intentions to travel internationally: Implications of travel risk
perception. Journal Travel Research, 43, 212-225. DOI: https://doi.org/10.1177/0047287504272017

[68] Reisinger, Y. 2005b. Travel anxiety and intentions to travel internationally: Implications of travel risk
perception. Journal Travel Research, 43, 212-225.

[69] Roehl, W.S., Fesenmaier, D.R. 1992. Risk perceptions and pleasure travel: An exploratory analysis. Journal
of Travel Research, 30, 17-26. DOI:https://doi.org/10.1177/004728759203000403

[70] Roscoe, J.T. 1975. Fundamental Research Statistics for the Behavioral Sciences, 2nd edition, New York:
Holt, Rinehart and Winston.

[71] Saurabh, K., Nandan, T. 2019. Role of financial knowledge, financial socialization, and financial risk attitude
in financial satisfaction of Indian individuals. International Journal Indian Culture Business Management, 18,
104-122.

[72] Schroeder, T.C., Tonsor, G.T., Pennings, J.M.E. 2007. Consumer food safety risk perceptions and attitudes:
Impacts on beef consumption across countries. Nephron Clinical Practice, 7, 1-27.

[73] Sekaran, Uma, Bougie, R. 2018. Research Method for Business — A Skill Building-Approach, 7th Edition,
John Wiley & Sons, Ltd.'

[74] Sonmez, S.F., Graefe, A.R. 1998. Influence of terrorism risk on foreign tourism decisions. Annual Tourism
Research, 25, 112-144.

[75] Statistik, B.P. 2020. Kunjungan wisatawan mancanegara pada Januari-Februari 2020.

[76] Stone, R.N., Nhaug, K.G.O. 1993. Perceived risk: Further considerations for the marketing discipline.
European Journal of Marketing, 27, 39-50. DOI:10.1108/03090569310026637

[77] Thien, S.L., Rasid, M., Abd, K.M.R. 2018. A serial mediation model of financial knowledge on the intention to
invest: The central role of risk perception and attitude. Journal Behavior Finance, 20, 74-79.'

[78] Tomas, K., Jiri, V. 2018. Political security risks for tourism: The spatial perception of the Middle East by
potential Czech tourists. Geografie, 123, 379-405.

[79] Tsaur, S.H., Tzeng, G.H., Wang, K.C. 1997. Evaluating tourist risks from fuzzy perspectives. Annual Tourism
Research, 24, 796-812.'

[80] Verhage, B.J. 1990. Perceived risk: A cross-cultural phenomenon? International Journal Research
Marketing, 7, 297-303. DOl:https://doi.org/10.1016/0167-8116(90)90007-A

[81] Wang, G., Xu, Y.Q. 2020. The influence factor of public perceived risk: A two-dimensional examination from
interest and information. Journal Northeast University Social Science, 22, 73-80.'

[82] Wang, Y.H., Lu, J., Zuo, W.C. 2019. A study on the factors influencing consumers' perception of food
additives risk from the perspective of generalized virtual economy-Taking Wuxi as an example. Research

946


https://doi.org/10.1080/13683500.2016.1200539
http://dx.doi.org/10.1080/14775080902847439
https://doi.org/10.1016/j.tourman.2009.08.006
https://doi.org/10.1177%2F0047287504272017
https://doi.org/10.1177%2F004728759203000403
https://doi.org/10.1108/03090569310026637
https://doi.org/10.1016/0167-8116(90)90007-A

Journal of Environmental Management and Tourism

Generation Virtual Economics, 10, 19-24. Wansink, B. Consumer reactions to food safety.
DOl:https://doi.org/10.3390/ijerph17103514

[83] Weber, E.U., Blais, A.R., Betz, N.E. 2002. A Domain-Specific Risk-Attitude Scale: Measuring risk perceptions
and risk behaviors. Journal of Behavior Decision Making, 15, 263-290. DOI: https://doi.org/10.1002/bdm.414

[84] Weber, E.U., Milliman, W.R.A. 1997. Perceived risk attitudes: Relating risk perception to risky choice.
Management Science., 43, 123-144. DOI:http://dx.doi.org/10.1287/mnsc.43.2.123

[85] Wen, X. 2018. Impact Mechanism of tourism risk perception based on psychological theory and brain
cognitive science. Neuroquantology, 16, 546-552. DOl:https://doi.org/10.3390/ijerph17103514

[86] Wu, G.Q. 2015. A review of tourism risk perception at home and abroad. Social Science, 12, 83-87.
DOI:10.1088/1755-1315/252/4/042032

[87] Wu, G.Q. 2017. Dimension selection and demarcation of city residents' outbound tourism risk perception:
Taking Shanghai city as an example. Areal Research and Development 36, 109-114.

[88] Xu, F., Li, S.S., Niu, W.X. 2019. How to manage tourist destination risk effectively? Evidence from southern
Xinjiang. Nankai Business Review, 1, 66-75.

[89] Xu, H., Xu, S.R., Wang, R.Z. 2013. Study on dimension identification and variance analysis of consumers'
perceived risk in travel. Tourism Tribune, 28, 71-80.

[90] Yao, H.B., Hou, P.P. 2019. A Study on Female Tourism Risk Perception Dimension. Consumer Economic, 3,
88-96'".

[91] Yavas, U. 1987. Foreign travel behaviour in a growing vacation market: Implications for tourism marketers.
European Journal of Marketing, 21, 57-69.'

[92] Yu, F.Q., Hu, P.H., Du, S.S. 2019. Research on data quality control of network questionnaire. Stat. Deci., 16,
10-14.

[93] Zeng, ZY.L., Wang, XW., Wang, ZW. 2017. Empirical research of the relationship between related
knowledge, attitude and behavior of hypertension patients based on the structural equation model. Journal of
Central South University Medical Science, 42, 195-201.

[94] Zhang, A.P., Yu, H. 2017. Risk perception and risk reduction of domestic tourists impacted by haze pollution
in Beijing. Research of Science, 39, 1148-1159. DOI:10.1051/e3sconf/20185304031

[95] Zhang, H.Z., Chen, Q.Q., Ye, L.R. 2019. Analysis on the participation intention and influencing factors of
leisure agricultural tourism tourists-Taking Jingning county as an example. Product Research, 7, 53-81.

[96] Zhang, J.Y., Guo, X.R., Wu, X.W. 2018. KAP Investigation and influential factor study of medication risk
among residents. China Pharmaceutical Journal., 29, 1445-1448',

[97] Zhang, P.C., Chi, X.L., Wu, M.X. 2012. A study of characteristics and relationship among sexual health
knowledge, sexual attitude, and sex-related behaviour in Chinese college students. Chinese Journal of
Clinical Psychology, 20, 849-853'.

[98] Zhang, T.H., Cheng, Y.J. 2008. A review of consumer perceived risk theory. Marketing Herald, 4, 40-44'".

[99] Zhao, Y.L., Mao, D.W., Zhong, L.L. 2016. The influence of service quality in ethnic villiages tourism on
tourists' behavioral intention. J. Sichuan Norm. Univ. Soc. Sci., 4, 80-89.

[100]  Zhao, Q. 2018. The influence of financial knowledge and risk attitude on the behavior of credit -
empirical evidence based on CHFS. Journal Financial Development Research, 4, 57-62.'

[101]  Zhao, Y.N. 2012. Research on the influence of information factor on risk attitude of college students.
Educational Research Monthly, 11, 76-79. DOI:10.4236/jssm.2020.131003

[102]  Zhu, J.H., Zhang, J., Liu, F.J. 2013. Risk Perception changes and differences analysis for natural
sightseeing tourists - A case study of Jiuzhaigou. Research Environment of Yangtze Basin, 22, 793-800'.

[103] Zhu, S.Y. 2015. Chinese outbound tourists risk perception and their information source preference.
Community Research, 5, 163—-168. DOI:10.1080/21568316.2013.783740

947


https://doi.org/10.3390/ijerph17103514
https://doi.org/10.1002/bdm.414
https://doi.org/10.3390/ijerph17103514
http://dx.doi.org/10.1088/1755-1315/252/4/042032
http://dx.doi.org/10.1051/e3sconf/20185304031
https://doi.org/10.4236/jssm.2020.131003
http://dx.doi.org/10.1080/21568316.2013.783740

JASERS

Publishing

Web: www.aserspublishing.eu

URL: http://www.journals.aserspublishing.eu/jemt

E-mail: jemt@aserspublishing.eu

ISSN 2068 - 7729

Journal DOI: https://doi.org/10.14505/jemt

Journal’s Issue DOI: https://doi.org/10.14505/jemt.v12.4(52).00




	coperta şi cuprins JEMT 4(52) Summer 2021
	JEMT Issue 4(52) Summer 2021
	coperta 4 JEMT_4(52)



