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Abstract

The article is devoted to the current economic problem-the development of inner tourism. The peculiarities and
the development of problems relating to the tourism in the Russian Federation have been determined on the
basis of statistical and sociological information. In this article we provided the analysis of the Russian and
international experience, determined the most fruitful mechanisms on developing touristic attractiveness of
these territories which may be adapted and demanded under the current conditions.

As international experience showed the development based on the scientific research significantly
stipulated the increase of touristic flow. The investigations should be aimed at revealing the parameters of
perception concerning specific peculiarities at the determined territory, local culture, traditions, the analysis of
the requirements of would-be consumers, the determination of priorities in the realization of the touristic
initiatives, the assessment of effectiveness of tourism development at the determined territory. Both:
international and Russian experience show that it is necessary to revive, maintain, and develop unique
peculiarities of a territory, local culture, traditions and customs that should also involve activity of inhabitants. It
is significant that exactly local creative groups participate in the development of inner tourism.

The analysis showed that it is exactly the consolidation of efforts put in by the local authorities,
business, and inhabitants at the local level that is considered to be the most fruitful management practice in
making inner tourism aftractive at that or another territory. The most effective directions of management
activity include the following aspects: the creation and development of unique objects of touristic
attractiveness, the actualization of cultural and historic inheritance, search for innovative ideas in developing

5Vilgelm PikStreet, 4, 1, Moscow, 129226, The Russian Federation
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event tourism and their realization, modernization of practice concerning touristic products and services in the
field of folklore, folk craft, and local initiatives.

Keywords: inner tourism, tourism attractiveness, techniques of development of touristic attractiveness,
strategic partnership, and management practices.

JEL Classification: Z1, Z3.
Introduction

Tourism development is a prior direction of social and economic development of municipal entities. In the
modern conditions tourism has become one of the most dynamical and beneficial branches of economic
ensuring investment flow, new work places, strengthening small and medium enterprises, development of
social and touristic infrastructure. In the current economic and social situation effective development of inner
tourism can stable economic state, soften social problems, and become really significant factor for protection,
increase and appliance of natural, cultural, and historic potential both at the municipal level and the level of the
subjects of the Russian Federation (Selyakova and Bogachyova 2009).

There is a considerable amount of works devoted to the tourism development and the basic aspects of
tourist activity. Theoretical questions, the analysis of conceptual framework of functional problems and the
development of tourism, touristic infrastructure were reflected in the investigations of such scientists as
Birzhakov (2014), Zhukova (2008), Zorin (2005), Gulyaev (2003), Medlick (2005), Vagen (2001), Cohen
(1972), MacKennel (2005), Rodgecka, Urry (1997). In the modern investigations the scientists pay special
attention to the factors of touristic preferences: Landauer, Haider and Probstl-Haider (2014), Dellaert, Arentze
and Horeni (2014), techniques of tourism development and provision of qualitative tourist service Hilman and
Kaliappen (2014), Nor'Aini Yusof, Rahman, Che Jamil and Iranmanesh (2014), Ottenbacher and Harrington
(2013), the role of tourism and the dynamics of tourism market in the modern conditions Massidda and
Mattana (2013), Maloletko, Kaurova, Kryukova, Pochinok and Gladko (2015), Emsden (2013), Fetisova,
Kurchenkov and Matina (2015), Pranjal and Ashutosh (2015).

Results

According to the information provided by the World Tourism Organization Russia’s possible opportunities allow
to receive approximately 40 million tourists per year. However, actually it constitutes 20 times less number.
Thus, 2207 125 foreign tourists visited Russia in 2013, the number of the Russian tourists going overseas
constitutes18291737 (Russia tourism).

In 2013 The All-Russian Public Opinion Research Center (APORC) provided information on the plans
of the Muscovites for summer time. The Muscovites (as well as the Russians as a whole) are going to spend
this time either at home (32% to 45%-number of the Russians in general), or country homes (31% to 22%
correspondingly). However, the Muscovites more than the Russians in general plan to spend vacations
overseas (19% to 9%). 9% of people would like to go in other regions of the Russian Federation, 8% - at the
Black Sea coast, 5%- in Crimea, 3%- to the territory of the ex-Soviet Union, 1%- to the East-country (APORC).

Table 1 - APORC Survey for planned vacations in 2013

Where are zou going to spend your summer vacations? (closed question, any amount of answers is possible)
Moscow Russia
Country home, garden plot 31 22

Overseas I

In another city, village of the Russian Federation 9 11

At the Black sea (Russia) 8 | 10 |

In Crimea 2

9
Other places at the territory of ex-Soviet Union

The Baltic states 1 1
Stay home
| do not know 7 6
Source: Official website of the All-Russian Public Opinion Research Center (APORC), www.wciom.ru (application date:
21.12.2015).
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Analyzing the results of the social survey for 2015 we can conclude that in general the situation did not
change much (see Table 2).

Table 2 - APORC Survey for the vacations planned in 2013 and 2015

Where are you going to spend your summer vacations? (closed question, any amount of answers is possible)
2013 2015
Country home, garden plot 22 26

Overseas 9 |1 6 |

In another city, village of the Russian Federation 11 11

At the Black sea (Russia)
In the Crimea

The Baltic states

Stay home

| do not know

Source: Official website of the All-Russian Public Opinion Research Center (APORC): www.wciom.ru (application date:
21.12.2015).

Most of the respondents do not include travelling in their current plans and are going to spend their
vacations home (picture 1). According to the analysis of the social survey the Russian citizens do not have
high level of touristic activity. This trend can be explained by both: limited financial opportunities and social
factors such as common stereotypes and attitudes. For example, only every tenth respondent (11%) plans to
visit another city of the country.

55 1

50 -

45 -

40 -

35

30 1

25

20 1

15

10 1

5

0 &
Country home, garden  In another city, village In Crimea In the Baltic states | do not know
plot of the Ru§5|an 2013
Federation

22015

Figure 1 - Survey for the vacations planned in 2013 and 2015

Source: Official website of the All-Russian Public Opinion Research Center (APORC): www.wciom.ru (application date:
21.12.2015).

This statistics shows that it is necessary to find new ideas for the development of inner tourism, working
out techniques of touristic attractiveness of the Russian territories. Researching the trends in developing
touristic attractiveness in the international experience we consider such countries as Italy, Germany and the
USA. In Germany it is exactly tourism that plays the leading role in the social and economic development of
the country. Tourism is the largest sector in the customer service field ensuring 8% of gross domestic product
in which almost 3 million people are engaged (Library of Congress — Federal Research Division 2008). Taking
into consideration German experience within the frameworks of clusterization of the territory we can distinguish
the following key aspects of the management practices: choosing the region with the highest potential for
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forming and developing touristic attractiveness taking into account geographic principle, conducting
investigations, determining marketing strategies, building strong partner relationships with the local authorities,
establishments which offer touristic services, private sector, scientific and investigating institutes which work
on problems in tourism, supporting educational programs and the development of the staff providing tourist
services. (Ottenbacher and Harrington 2013)
The directions for the tourism development in Germany:
= Social partnership. In Germany there is a variety of targeted projects in the field of tourism. The
project “Partnership in the aims of stable development of the city tourism” is being carried out within
the frameworks of the state and private partnership. The realization of this project can be illustrated
by the example of Trier. The main aim of the project is to improve the level of competitiveness of
tourist service in the city — working out tourist programs and products, marketing promotion, the
increase of vacation time, the development of diverse types of tourism: cultural and educational,
culinary, event (arrangement of fairs, exhibitions, festivals) tourism as well as innovative activity to
engage tourists in the excavation of ancient churches.
= Investigations and Education. Investigations are being conducted to determine specific peculiarities of
the touristic attractiveness, local culture, traditions. The researchers investigate diverse aspects
especially that one referring to the new types of tourism, they also study the level of perception of this
or another tourist places, work out advertising strategy, priorities in realization of the tourist initiatives.
= The implementation of the projects on forming touristic attractiveness at the local level. This practice
can be aptly illustrated by the example of the activity of the Association of tourist information in Trier,
Trier-Saarburg district. Within the frameworks of this Association they ensure the strategic partnership
of some participators such as the authorities of the city and the district, touristic enterprises, as well
as other private companies, which are not specialized in the field of tourism (production of vine and
beer, retailers, local banks) (Karpova and Maksarova 2009).
= The strategies which reflect needs and interests of different parties interested in the field of tourism.
Each territory works out its own strategy which is supposed to be universal. Its main peculiarity is
adaptability to the environment conditions, considering social and psychological factors, for example
when drawing up a strategy of inner tourism they consider such factors as high purchasing ability,
ageing of population, strengthening national identity (Ottenbacher and Harrington 2013, Frolova and
Kabanova 2015).

Italy is one of the world leaders in the tourism industry. Different types of tourism are well-developed:
educational, coastal, mountain skiing, wellness, event, religious. In Italy the tourism sector constitutes a
significant part of country economy. According to the World Travel and Tourism Council 9,7% of population are
engaged in the tourism field, this sector constitutes 8,6% of Gross Domestic Product in Italy (Emsden 2013).
There is a National Tourism Agency in Italy — ENIT which main aim is to promote touristic opportunities of the
country. Its scope is to support the country brand, commercialization, study and investigation of tourism
industry (Massidda and Mattana 2013). ltaly having a huge tourism potential, high level development of
tourism is seeking for new mechanisms of tourists’ attraction. One of the brightest examples is the
development of agro - tourism which is becoming increasingly popular and attracts people with its democratic
price. Due to its increasing popularity such field as trade is developing more and more in Italy. It contributes to
the attraction of tourism flow, maintenance of tourism industry, employment, economic growth of the country
(Frolova and Kabanova 2015).

American experience (New-York) also arouses interest. In 70s years of the 20t century the financial
crisis arose in the state which lead to the outflow of people, unemployment growth, the social and economic
development of the city was at stake. In this difficult period for a city the authorities took decision to develop
tourism to attract investments. The investigation on revealing tourism possibilities of the state was conducted.
The results showed that New-York had a high touristic potential attracting attention with its theatre, museums,
historical and cultural monuments and well-developed tourism infrastructure. In the suburbs of New York there
is unique landscape with mountains and lakes. A far-reaching advertizing campaign “I love New York” was
started within this concept. The advertisement created vivid impression about New York as a centre of tourism.
A special attention was devoted to the ample entertainment opportunities, tourist infrastructure, cultural leisure
activities and accommodation provided by the city. This campaign had a great success and lead to enormous
popularity of the city as a centre of tourism both: in the USA and overseas (Aleksandrova 2002). Now attention
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is still being paid to the development of tourism. The brand “l love New York” is still popular, a lot of items are
being produced, including souvenir gifts with the mentioned above slogan. The international exhibition “The
New York Times Travel Show” is arranged annually, where people hand out diverse booklets, brochures,
magazines demonstrating opportunities for tourism in the state, the visitors can attend various seminars,
presentations, press-conferences. In New-York there is also such organization as NYC & Company dealing
with questions relating to tourism, marketing and collaboration, within which frameworks such campaign as
“Just ask a local” was conducted. Local famous people participated in it appealing inhabitants to treat amicably
with the tourists, giving them useful pieces of advice and tell about sights of the city, places for leisure activity
and tourist attraction (Dinnie 2013).

In the Russian Federation a successful experience has also been accumulated in the development of
the touristic attractiveness of municipal entity. The following examples can brightly illustrate the development
of gastronomy tourism in Russia: Khvalynsk, the city in Saratovskaya oblast, Kalyazin, the city in Tverskaya
oblast, municipal entities of the Altai Territory. In Khvalynsk a unique “Museum of a boasted apple” in which
diverse exhibits was showed relating to the symbol of the city. Degustation of different kinds of apples, cuisine,
apple drinks are conducted on the base of the museum. The activity of the local Administration and
entrepreneurs as well as the authorities of the municipal entity deserves attention as their role in the
development of gastronomy tourism was high. First of all, the potential of this type of tourism is connected with
that products produced in the local agro-industry as well as with the gastronomy culture of the inhabitants. In
such regions as Pavlovsky, Krasnogorsky, Smolensky, Talmensky local organic food can be tasted. It includes
such products as honey, cheese, meat, mushrooms, which are added in a various number of exclusive dishes
that encouraged the arrangement of different cooking workshops for unique local dishes. The gastronomy
tourism in the municipal entities of Altai Krai encouraged the development of public catering enterprises and
retail business, arrangement of many newsworthy events attracting the tourist flow creating image and
attractiveness of the region.

The activity of the local authorities of the city district of Kostromskaya oblast of the Russian Federation,
the city of Shariya, deserves special attention. From the very beginning the city of Shariya didn’t have high
level of touristic attractiveness that significantly limited the chances of making this territory a center of tourism.
In 2012 the factor of positive changes and an example of effective management practices became the
implementation of the project “Shariya is a kray of unknown paths” which encouraged development of tourism
in the city district.

This project was awarded with many certificates as a finalist in the development of event-tourism,
promoting the district, forming tourism products, developing social relationships. The main technologies of the
project became:

= Creating brand of the city “Kray of unknown paths”;

= Development of event-tourism;

= Forming and developing local initiatives ( revival and development of arts and crafts);

= Developing touristic attractiveness based on working out unique innovative tourism products and

services;

= Forming social partnership of local authorities, business, and inhabitants with the aim of improving

touristic attractiveness of the territory.

Discussion

Considering the experience of tourism development we should pay special attention to the importance of such
practices as conducting social surveys aiming at revealing peculiarities of touristic attractiveness of the
territory, assessing perception of the local culture, traditions and customs. There is also another important
factor of effective management that is qualitative, accurate, timely information based on statistical analysis and
the results of investigations. Within the frameworks of the investigations It is necessary to analyze different
aspects of territory, especially for the development of new types of tourism, assessment of perception of these
or another places of interest. The expert support of management activity in forming and developing touristic
attractiveness of the territory does not have less priority.

The activity of the experts should include the investigations of the problems relating to the tourism
development, formation of the strategic landmarks of touristic attractiveness, assessment and work on the
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management decisions. It is also reasonable to conduct monitoring of the social opinion on the state of tourism
potential, infrastructure, the level of the quality of tourism service.

Both Russian and International experience shows the necessity of revival, maintenance and
development of uniqueness, local culture, traditions, and customs that include active engagement of the
inhabitants. Participation of creative local staff members plays significant role in the development of inner
tourism. The potential of the inhabitants can be realized in different forms of folk creativity, for example
participation in unique fests, folk, theatre and entertaining programs, festivals attracting tourists.

Conclusion

Working out techniques of inner tourism development the following aspects of international management
practices in this field can be adapted and demanded in the contemporary conditions:
= The system of inter-coordination and mutual control in the field of tourism — mutual influence on the
decisions taken at any level of the authorities, tourism establishments and experts.
= Strategic partnership at the local level in which there is a collaboration of such participators as city
and regional authorities, tourism enterprises as well as other private companies which are not
specialized at tourism.
= Research works should be used as a base. The investigations should be conducted to reveal the
parameters of perception of specific peculiarities of a determined territory, local culture, and traditions.
The implementation of innovative types of tourism includes investigations within the frameworks of the
following directions: needs of would be consumers, peculiarities of the territory and its tourism
products, advertising strategy, priorities in realization of the initiatives, effectiveness of tourism
development at the determined territory.
= Creation of the brand for the determined municipal entities revealing opportunities for tourism at this
territory.
= Complex information support of activity on the development of inner tourism: arrangement of
conferences, seminars, presentations, exhibitions, dissemination of promotional content showing
touristic attractiveness of the determined municipal entry.

As the analysis showed the most effective management practice of forming or/and developing touristic
attractiveness is the consolidation of local authorities, business, and inhabitants at the local level. The most
effective management directions are the following: creation and/or development of unique objects of touristic
attractiveness, actualization of the objects of cultural and historical heritage, search for innovative ideas for the
development of event tourism and their realization, modernization of formation of tourism products and
services in the field of folklore, folk crafts and arts, local initiatives.
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