
   Volume VII, Issue 4(16) Winter 2016 

 

 
  

 

Quarterly 
Volume IX 

Issue 8(32) 

Winter 2018 

ISSN 2068 – 7729 

Journal DOI 

http://dx.doi.org/10.14505/jemt 

A
S

E
R

S
 

J ournal of Environmental Management 

and Tourism 



Journal of Environmental  Management and Tourism 

 

Table of Contents: 

1 
Forest Environment Supports for Community-Based Tourism Development 
Ni Made ERNAWATI,  Mihai VODA,  IGP Fajar Pranadi SUDHANA,   
Ni Made SUDARMINI 

1635 

2 
Development of Tourism in the Arctic Zone and Its Impact on Environment 
Marina L. BELONOZHKO, Oleg M. BARBAKOV, Anton L. ABRAMOVSKY 

1642 

3 
Recreational Potential and Regional Differentiation of Tourism Industry 
Enterprises in the EU 
Olga V. CHUMAKOVA 

1651 

4 
Methodical Approaches to Estimate Hotel Facilities’ Efficiency 
Yurievna NIKOLSKAYA, Svetlana Petrovna ANZOROVA, Sergey Victoroviсh 
POTAPOV, Galina Maxovna DEKHTYAR, Kostyantyn Anatol'evich LEBEDEV 

1664 

5 
Traffic Infrastructure as an Impulsive Factor for Development of Tourism in 
Kosovo 
Ibrahim RAMADANI,  Tomor ÇELA 

1670 

6 

Application of Information Technologies in the Field of Physical Culture and 
Sports Tourism 
Dametken Olga A. DRAGICH, Elena A. KLYUSHNIKOVA, Klavdiya A. SIDOROVA, 
Natalia A. CHEREMENINA, Natalia A. TATARNIKOVA 

1679 

7 
Development Strategy of Education Tourism in Cibodas Village in West 
Bandung Regency 
Encang SAEPUDIN, Agung BUDIONO, Mas HALIMAH 

1684 

8 
Modeling and Optimization of Socio-Economic Aspects for the Development of 
Tourism 
Gulbaram A. KULAKHMETOVA, Nadiia A. SHCHERBAKOVA,Victoria V. TSYPKO 

1696 

9 

A Project-Based Approach to Ensuring the Competitiveness of a Region’s 
Tourism-Recreation Complex 
Tatyana Pavlovna LEVCHENKO, Evgeniya Victorovna KORYAGINA,  
Tatiana Vasilyevna RASSOKHINA, Natalia Vladimirovna SHABALINA,  
Olga Yevgenievna LEBEDEVA 

1706 

10 
State and Trends of Sustainable Development of Tourism in Ukraine and the 
World 
Nadiia A. SHCHERBAKOVA 

1712 

11 
Classification of Tourist Comment Using Word2vec and Random Forest 
Algorithm 
Isra Nurul HABIBI, Abba Suganda GIRSANG 

1725 

12 
The Impact of Megaprojects on Branding Ethiopia as an Appealing Tourist 
Destination 
Mulugeta GIRMA, Manjit SINGH 

1733 

   

 

 

Winter 2018 

Volume IX 

Issue 8(32) 

 

 
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland 
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology, 
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in 
Kielce, Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
ASERS Publishing 
http://www.asers.eu/asers-publishing 
ISSN 2068 – 7729 
Journal DOI: http://dx.doi.org/10.14505/jemt 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 
 

13 

 
Methods of Implementing PR Campaigns for Children's Recreation and Tourism 
at the Federal and Regional Levels 
Dmitry Valerievich FEDYUNIN, Valery Vasilyevich BEZPALOV,  
Sergey Alexandrovich LOCHAN, Vera Viktorovna GOLOVINA,  
Natalia Dmitrievna KARPOVA 

 
 

1745 

14 

Research on the Development Model of Cross Border Kazakh Ethnic Cultural 
Tourism 
Aday SEKEN, Ordenbek MAZBAYEV, Rina AGYBETOVA, Zhaxylyk AKIMOV, 
Aitolkyn TLEUBAYEVA 

1751 

15 

From Nothing to Something: Study on How Local Government Transformed Oil 
and Gas Area into Ecotourism Village in Indonesia through Branding Strategy 
PRAYUDI,  Kartika Ayu ARDHANARISWARI 

1760 

16 
Strategy for Sustainable Growth of SPA Clusters Based on the Elements of 
Network Interaction 
Matvey S. OBORIN, Vladimir S. OSIPOV, Tatiana V. SKRYL 

1768 

17 
Determinants of Establishing a Tourist Environment towards Distinctive 
Entrepreneurship on Pedicab Transportation 
Mangasa PANJAITAN 

1778 

18 

The Effect of Business Environment and Innovation Spirit on Competitive 
Advantages and Implications on Marketing Performance of Ulos Weaving in 
North Sumatra 
Nikous Soter SIHOMBING,  Anton SIHOMBING  

1782 

19 

Modern Organizational and Economic Aspects and Staffing Issues in Breeding 
and Seed Production 
Tatyana I. GULYAEVA, Vladimir I. SAVKIN, Elena Y. KALINICHEVA,  
Olga V. SIDORENKO, Elena V. BURAEVA 

1789 

20 

Consequences of Economic Sanctions for Food Security of Russia 
Boris VORONIN,  Nikolay POTEKHIN, Irina CHUPINA, Valentina SHARAPOVA, 
Ekaterina KOT, Ivan Vasilievich RAZORVIN, Alexander MOKRONOSOV,  
Julia LYSENKO  

1799 

21 

Implementation of Automated Lines for Sorting and Recycling Household Waste 
as an Important Goal of Environmental Protection 
Ivan V. KRECHETOV, Arkadiy A. SKVORTSOV, Ivan A. POSELSKY,  
Sergey A. PALTSEV, Pavel S. LAVRIKOV, Vladislavs KOROTKOVS 

1805 

22 

Analysis of Grain Production in the Industrial Management System of EurAsEC 
Countries 
Zauresh TUYAKOVA, Gulmira SARSEMBAEVA, Gulnara DYUZELBAEVA,  
Viktor KUKHAR 

1813 

23 
On the Strategy of Integrated Water Resources Management in Kazakhstan 
Menlibay MYRZAHMETOV, Sholpan M. UMBETOVA, Klim Sh. ASHIRYAYEV, 
Aigul K. KOZHAKHAN, Asel U. KANARBAY 

1821 

24 
Structural Transformations in Agriculture in Poland and Ukraine: Towards 
Economic Sustainability  
Maria HELDAK, Anatolii KUCHER, Agnieszka STACHERZAK, Lesіa KUCHER 

1827 

  

Winter 2018 

Volume IX 

Issue 8(32) 

  
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland 
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology, 
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in 
Kielce, Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
ASERS Publishing 
http://www.asers.eu/asers-publishing 
ISSN 2068 – 7729 
Journal DOI: http://dx.doi.org/10.14505/jemt 
 
 



Journal of Environmental  Management and Tourism 

 
 

Journal of Environmental Management and Tourism is an interdisciplinary research journal, 

aimed to publish articles and original research papers that should contribute to the development of both 

experimental and theoretical nature in the field of Environmental Management and Tourism Sciences.  

Journal will publish original research and seeks to cover a wide range of topics regarding 

environmental management and engineering, environmental management and health, environmental 

chemistry, environmental protection technologies (water, air, soil), pollution reduction at source and waste 

minimization, energy and environment, modeling, simulation and optimization for environmental 

protection; environmental biotechnology, environmental education and sustainable development, 

environmental strategies and policies, etc. This topic may include the fields indicated above, but are not 

limited to these. 

Authors are encouraged to submit high quality, original works that discuss the latest developments 

in environmental management research and application with the certain scope to share experiences and 

research findings and to stimulate more ideas and useful insights regarding current best-practices and 

future directions in environmental management. 

Journal of Environmental Management and Tourism is indexed in SCOPUS, RePEC, CEEOL, 

ProQuest, EBSCO and Cabell Directory databases. 

All the papers will be first considered by the Editors for general relevance, originality and 

significance. If accepted for review, papers will then be subject to double blind peer review. 

 

Deadline for submission:   28th February 2019 

Expected publication date:   March 2019 

Website:      https://journals.aserspublishing.eu/jemt 

E-mail:      jemt@aserspublishing.eu 

 

To prepare your paper for submission, please see full author guidelines in the following file:  

JEMT_Full_Paper_Template.docx, then send it via email at jemt@aserspublishing.eu. 

 
 

 

Call for Papers 
Spring Issues 2019 

Journal of Environmental Management and Tourism 

http://www.ebsco.com/
https://journals.aserspublishing.eu/jemt
mailto:jemt@aserspublishing.eu
http://www.asers.eu/asers_files/jemt/JEMT_Full_PaperTemplate.doc
mailto:jemt@aserspublishing.eu


Journal of Environmental Management and Tourism 
 

1751 

 

 
 
 
 

Research on the Development Model of Cross Border Kazakh Ethnic Cultural 
Tourism 

 
Aday SEKEN 

L.N. Gumilyov Eurasian National University 
 Kazakhstan 

turis@sina.com 

 

Ordenbek MAZBAYEV 
L.N. Gumilyov Eurasian National University  

Kazakhstan 
ordenbek@mail.ru 

 

Rina AGYBETOVA 
L.N. Gumilyov Eurasian National University  

Kazakhstan 
agybetova@mail.ru 

 

Zhaxylyk AKIMOV 
L.N. Gumilyov Eurasian National University  

Kazakhstan 
Akimov404@mail.ru 

 

Aitolkyn TLEUBAYEVA 
L.N. Gumilyov Eurasian National University  

Kazakhstan 
Aitolkyn.t@mail.ru  

Suggested Citation:  

Seken, A. et al. (2018). Research on the Development Model of Cross Border Kazakh Ethnic Cultural Tourism. Journal of 
Environmental Management and Tourism, (Volume IX, Winter), 8(32): 1751 -1759. DOI:10.14505/jemt.v9.8(32).14 

Article’s History:  

Received September 2018; Revised October 2018; Accepted November 2018.  

2018. ASERS Publishing. All rights reserved.  

Abstract:  

Spatial distribution, cultural system and characteristics, constitution of ethno-cultural tourism resources of global Kazakh 
ethnics was examined in this study, as well as spatial distribution of transnational ethno-cultural tourism resources, and 
development state and existing problems of Kazakh ethno-cultural domestic and international tourism. Based on the analysis 
above, ten development patterns of Kazakh ethno-cultural tourism were raised up, including ethnic village, ethnic cultural 
museum, primitive ethnical village, conformity of relics, conformity and improvement, renew of old fashion and customs, new 
rural construction, special town construction, ethnic cultural recreational-business district (RBD) and ethnic cultural thematic 
parks. Further, reasonable regional functions and spatial development pattern of Kazakh ethnic cultural tourism in Xinjiang 
were discussed, providing foundations for new theories and studies of the industrial development of ethnic cultural tourism in 
Xinjiang. 

Keywords: kazakh; ethno-cultural tourism development; spatial pattern. 

JEL Classification: L83, Z32, Z38. 

Introduction 

Ethnic culture involves a combination of tangible and intangible cultural characteristics, often associated with a 
specific region, that have formed over long period of time. Ethno-cultural tourism is a kind of cultural tourism where 
the main attraction is the distinctive features of indigenous people and their lifestyles. It provides outsiders with 
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opportunities to experience the unique customs, ways of living and production systems of such people. It is a 
process of sharing, experiencing, selling and consuming culture and the very nature of ethno-cultural tourism lies 
in the cultural differences that exist among people. 

In terms of regional economies, the development of ethno-cultural tourism ideally will promote the social and 
economic development of minority people while also conserving their cultural inheritance and the environments on 
which they depend. Especially, in the context of economic globalization, ethno-cultural tourism is an essential 
approach to the enhancement of international cultural exchange, the expansion of ethno-cultural employment and 
the enrichment of the lives of minorities. Nowadays, ethno-cultural tourism has become a means of celebrating 
differences and stimulating tourism in many parts of the world. It is also a potential driver of tourism development 
in Western China where it offers a new means of stimulating economic growth in minority regions that have, hitherto, 
lagged in economic opportunities, thereby reducing their marginal status.  

This study examined the characteristics of the tourism resources and their spatial distribution and suggests 
a tourism development model for the Kazak nationality. 

1. Background to the Kazakh Cultural System 

1.1 Introduction to the Kazakh nationality 

The Kazakh are a Turkic minority of the family of peoples that lived around the Altay Mountains. From ancient 
times, the Kazakh people lived along the old Silk Road in the area of the Altay Mountain in the hinterland of Eurasia. 
Spatially, these areas experienced an intermixture of Chinese, Greek, Arab, Persian and Indian civilizations in the 
core area of the Silk Road in Central Asia (Mengzhani, 2007). Because of the special geopolitical location, a variety 
of societies and cultures were exposed to each other, colliding and mingling, forming open, dynamic and 
multicultural systems. 

1.1.1 Ethnic cultural origin 

During the Eighth to Tenth Centuries, based on the tribes of Wusun, Kangju and Caiyan, together with the tribes of 
Kepuqiake, Aergen, Kelie and Naiman, a transnational Kazakh people was formed that extended across Eurasia 
(Zhaoping & Xiaolei, 2001).  

According to the place of origin, tribal characteristics, heredity and genetic features, the Kaxak people be 
divided into Dayuzi, Zhongyuzi and Xiaoyuzi and hundreds of small tribes (Shun, 2001) (Figure 1).  

1.1.2 Distribution 

The Kazakhs are distributed in 28 countries, with a population of about 16 million.  
Most of the Kazakhs live in Kazakhstan, with 10.09 million people, accounting for 63.6% of the total number. 

The rest are located mainly in China (1.5 million,), Russia (1.22 million), Mongolia (170,000), Turkey (75,000), 
Germany (30,000) and Iran (5,000, %) (Mirzahan, 2006). 

 

 

Figure 1 - The Kazakhs distribution 
Source: Developed by authors 
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1.2. The cultural system of the Kazakhs 

A cultural system is comprised of all the tangible and intangible elements of the lives of a group of people. A series 
of ethnic cultures of a larger nationality can often be distinguished from other ethnic cultures in their location, origin, 
physical features and cultural characteristics. The Kazakh culture was developed on the grassland from an 
integration of nomadism, militarism and oasis agricultural, permeating the production processes of and social lives 
of the Kazakh nationality (Omarov, 2013). The cultural system includes historical origins, as well as characteristics 
such as settlements, residences and traditional building styles, transport tools, production modes, food, dress, 
handicrafts, festivals, wedding and funeral customs, religious beliefs, etiquette, songs and dances, sports, 
languages, literature, celebrities and legends and so on, most of which can be regarded as resources for the 
development of ethno-cultural tourism. 

1.3.  Features of Kazakh cultures 

1.3.1 Tribal inheritance  

Kazakh cultures can be distinguished from other ethnic cultures in their obvious uniqueness in terms of natural and 
historical factors. People in a Kazakh tribe maintain a blood relationship which has been embedded in their 
production processes and lives. The same tribe shares a common context, genes, cultural memory and symbols 
which are different from other tribes in the nationality. Tribes in different region may also possess distinctive 
production and living systems. The different tribal cultures constitute unique irreplaceable resources for tourism 
development. 

1.3.2.  Migration 

“Kazakh” means “white swan” and the traditional nomadic lives of the Kazakhs are like the seasonal migrations of 
swans, following the availability of lush greenery and water as the seasons change, and migrating from one pasture 
to another. Most days of a year, the Kazakhs are on the move. For example, nomads in the Altai Region migrate 
50 to 60 times each year, with a total length of 400 ~ 1,000 km. In late May, from the desert grasslands in the 
Junggar basin, the herders head to the Altai Mountains in the north and pass through the grasslands in the middle 
and lower mountains and alpine steppe which is in blossom. In middle and late June, they arrive in the lush summer 
pasture in the alpine meadow zone. After a stay of two months, they begin to migrate to lower mountains and, in 
late October, they return to the warmer Junggar basin to endure the freezing winter. The migration is on a grand 
scale, especially in summer and autumn. People on horses wear colorful festival costumes, followed by camels 
carrying luggage. The migration is more than a simple activity of changing pastures. It actually shows the harmony 
that exists between herders and the nature. They change pastures following the natural turn of the seasons to find 
lush grasslands in different natural zones in the Altai Mountains, and this has special cultural contents and is a 
rational use of resources. The tradition of changing pastures with the seasons has been handed down through 
generations.  

1.3.3.  Dispersion 

The traditional nomadic lives of the Kazakh are based on the productivity of natural grasslands. As most of the 
natural pastures are located in the temperate grasslands or in the deserts in the arid region, natural productivity is 
rather low and a family and a tribe need to occupy a large area of grasslands in order to survive. The main feature 
of the distribution of the resources of Kazakh minorities is spatial dispersion. The traditional pastures of the Kazakh 
are large and the folk houses are sparsely distributed across the spacious grasslands. For example, in the town of 
Qiganjidie, in Fuhai County, Xinjiang, the total area is about 9,000 km2, with only about 4,000 families and one 
house several kilometers away from another. However, wide dispersion has resulted in differences, which has led 
to the formation of diverse ethno-cultural cultures, potentially rich in tourism resources but difficult and costly to 
develop. 

1.3.4.  Cultural fragility 

In the context of economic globalization and cultural mingling, minority cultures are fragile. Today, regions with rich 
Kazakh ethnic cultural tourism resources are less developed economically and socially, and such ethno-cultural 
cultures are likely to be greatly influenced by the forces of modernization. The desire to acquire economic benefits 
and the trappings of modernity can undermine traditional Kazakh cultures, and commercial development can distort 
traditional cultures in ways that affect inheritance of traditional customs and ways of life so that they may disappear 
(Hun, 2007).  
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1.4.  Composition and spatial distribution of Kazakh ethno-cultural tourism resources 

1.4.1. Composition 

The ethno-cultural tourism resources of Kazakh ethnic cultures include a variety of cultural elements including:  

• literature: oral or written folk legends and myths, Akenayitesi (music and songs using folk instruments, often as 
duets), opera, long poems, fiction, mottos, proverbs and so on;  

• religious beliefs: islam, shamanism and totems; 

• traditional handcrafts: wool, leather, ironware and carpentry; 

• hunting: eagle taming, horse breaking and hound training;  

• buildings: yurts, houses made of wood, stones, grasses and mud, willow woven corrals and cemeteries;  

• traditional festivals: Nawurezi, Guerbang, Rouzi and so on;  

• ethnic sports: horse races, archery, ‘take the lamb’, ‘chasing’ girls, wrestling, etc.;  

• songs and dances: Heizouma (dancing like a horse), bear dance and Ayijalike (dancing in couples);  

• food: smoked horsemeat, horse milk, cheese, baoersake (nan), naren (noodles) and so on;  

• clothing and dressing: jackets decorated with silver, feather millinery, flower hats and fox’s leather hats;  

• transport tools: horse sledge, snowboards and so on.  

1.4.2. Spatial pattern of tourism resources 

Based on blood relationships, Kazakh tribes have formed with huge cultural differences in different geographical 
locations. Nevertheless, the global Kazakh ethno-cultural tourism resources can be broadly divided into two large 
distribution zones: 

• Transnational tourism belt of the Grassland Silk Road 
This is a transnational tourism belt dominated by the northern branch of the Silk Road, i.e., China – Kazakhstan 
– Kyrgyzstan – Uzbekistan – Turkmenistan – Russia – Iran - Turkey. Geographically, the belt connects the three 
main distribution zones of Ulejuz, Ortajuz and Kixijuz, and possesses relatively intact examples of the ethno-
cultural tourism resources of the Kazakh. 
This tourism belt is mainly located on the north slope of the Tianshan Mountains and the upper reaches of the 
Ile River in Xinjiang, China. In the drainage area of the Ile River to the east of Kazakhstan, Yusun and Kezai 
tribes are dominant, covering the Kengsai valley - Sairam lake - Ile city - Xinyuan county – Nalati sky steppe, 
Tekesi county - Mongolkure-county - Horgas etc.  

• Transnational tourism cooperation zone in the Altai Mountains 
The tourism cooperation zone around the Altai Mountains includes the Altai region in China, the Altayskiy 

Kray and the Respublika Altay in Russia, the East Kazakhstan state in Kazakhstan and the Bayanwuliegai and 
Kebuduo state in Mongolia. This area has wonderful resources, with beautiful natural landscapes and pristine 
ecology. However, it is more difficult to access and has a lower level of economic development. It has huge 
potential. Most of the residents in this region are Kazakh Ortajuz and Kixijuz and share a common context and 
historical traditions.  

In China, the cooperation zone is in the drainage area of the eastern part of the Ertish river and its branches 
on the south slope of the Altai Mountains. The Ertish river basin is the cradle of the Ortajuz and most residents has 
this affiliation. Tourism started only recently and so the ethno-cultural tourism resources are still in their original 
state, with intact traditional cultures. The main features of the tourism resources in the Ertish river basin are the 
natural landscapes, geology and landforms, archaeology, and the customs of the Kelie tribe. The area mainly 
covers Qinggil uxkol, Taikeshken, Amirsana of Koktogai, Qakurte, Ulinggur of Buwreltogai, the Keran river basin of 
Altai, Buerqen county, Haba, Kanas, Jemenei and so on.  

1.5. In situ development and existing problems 

1.5.1. In situ development  

Kazakhstan is the main country which has developed ethno-cultural tourism, presenting various kinds of tourism 
products with rich content and high value. Besides, Mongolia, Russia, Iran, German and Turkey have also 
developed a few ethno-cultural tourism items. The ethno-cultural tourism resources mainly include: 

• Nationality museums and memorials: Presidential memorial in Astana, Kazakhstan, Alashi memorial, Kazakh 
nationality museum, Kazakh art museum, Kazakh historical museum of; monuments to famous people: Abai, 
Zhanbul, Ahmed; former residences and cultural centres of famous people of Yasawei, Chakerim, Qohan and 
so on; ethnic love stories and folk legends, such as Englik-Kebek, Huozekorpex-Bayansulu and Huoerket ata. 
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• Religious holy lands: Tukusitan city in South Kazakhstan state is one of the famous holy lands in Central Asia. 

• Historical cities and remains: Palace of Abulaihan, Palace of Hasimuhan, Taraz ancient city of Kenesare, Otrar 
city and so on. 

• Nature reserves and ethnic villages: nature reserve of Marhakol Lake and Kazakh village of Marhakul, Katon-
Haragai National Park and Kazakh village of Moyilde. 

• Ethnic opera house and ethnic art colleges, such as the state ethnic opera house and art colleges named after 
Kurmanhazhe in Almaty, which is well known in Central Asia and even the former Soviet Union. 

• Folk catering: Restaurant of Baiterek in Astana, Shangrake restaurant and Worda restaurant and so on. 

• Festivals: Naoruz has been considered as a national legal holiday. 

• Traditional literature and sports: national playing and singing competition of Aken, horse racing and wrestling 
league in the Kazakh way. 

In China, Kazakh ethno-cultural tourism development areas are mainly in the Ile valley, on the north slope 
of the Tianshan Mountains and on south slope of the Altai Mountains, and on the natural pastures on the edge of 
the Junggar basin. Based on the natural scenic spots of Kanas, Tianshan Tianchi lake, Narat, Sairam lake, Koktogai 
and so on, and scenic spots in neighboring cities or counties with a large number of tourists, such as Nanshan 
scenic spot of Urumqi, Brkol scenic spot of Humel, Tangbale of Ile, Ulwzhan of Shawan and Zhanbulah of Qonje, 
Kazakh ethnic cultural tourism includes visiting herders, ethnic villages and nationality museums. These forms of 
tourism contribute to economic and social development to some extent.  

1.5.2. Existing problems 

Outside if China, cultural assimilation has been substantial under the effect of Russia culture in the last decades 
with implications for the development of Kazakh ethno-cultural tourism. Traditional Kazakh ethnic cultures have 
been gradually disappearing. In contrast, On the contrary, Kazakh ethnic cultures of have retained well in China, 
although the loss of some features has been inevitable. Because of the limited number of visitors, economic and 
technological changes are only just starting in most Kazakh areas in China and tourism is only now being initiated 
(Fojun, 2002). Although there are abundant tourism resources, tourism products are few, similar and of lower 
quality. There have been few theoretical or practical studies of Kazakh ethno-cultural tourism development 

2. Methodology 

According to the domestic and foreign development mode of ethnic cultural tourism comparative study, based on 
previous research experience and successful case analysis, using the method of TOPSIS (TOPSIS is the TOPSIS 
(technique for order preference by similarity to ideal solution) the English thumbnail. It is with the help of multi-
objective decision-making problems and negative ideal solutions for each scheme set in X), ranking factors with 
Kazakhstan culture tourism resources status, characteristics, scale, geographical location, development potential, 
we choose the best mode of Kazakh ethnic cultural development. 

 Mode selection step: 
(1) Pattern set 

The pattern set of each alternative model for a multi-objective decision problem is X = {x1, X2, xn}, and the 
attributes of the model are G={g1, G2, gn}. 

(2) Ideal solution 
The ideal solution is a best model of virtual pattern set does not exist in X, it is the value of each attribute value 
in the best decision matrix of the property; and the negative ideal solution is the mode of virtual, it will have the 
value of each attribute value of the worst of the attribute decision matrix. The precedence of the alternative 
patterns in the pattern set X can be arranged accordingly. 

(3) Model design 
The tourism development mode of national culture is to choose the national cultural factor which has the 
attraction of tourism and seek the appropriate materialization carrier and display way. 

(4) The principle of evaluation 
① Objectivity. The subjective arbitrariness of the evaluation results should be avoided as a result of the 
individual tendencies or prejudices of the evaluation implementer. Therefore, on the one hand, to determine the 
feasibility of alternative models should be objective criterion, note the testability evaluation standard, as a 
quantitative standard; on the other hand, the evaluation process of the organization work to be fair and open, 
pay attention to the objectivity and representative evaluation implementation, make value judgments on those 
difficult to quantify the index at best there is public participation, and to ensure that participants in accordance 
with the social principle under certain sufficient freedom all opinions. 
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②Comparability. In determining the evaluation objects and criteria, we should also pay attention to the 
comparison between each other only on the basis of similar conditions or on the basis of the criteria. 
③It is scientific. Model evaluation standard (or index system) should be able to truly and scientifically reflect 
the comprehensive features of alternative models and pay attention to the standardization of evaluation criteria; 
at the same time, the collected information to be reliable and accurate, the method used to evaluate scientific 
procedures; information management should be centralized and systematic. 

(5) the determination of the idealized target 
(6) Pattern set and sorting value. 

Table 1 - Ideal solution 

Serial 
number 

Index G 
 

Ideal solution Negative ideal solution Sort 
value 

Ranking 

Excellence 
(over 90) 

Good 
(80-89) 

Middle 
(60-79) 

Difference 
(less than 60) 

1 Resource conditions G1             

2 Development conditions G2             

3 Traffic conditions G3             

4 Customer market G4             

5 Ornamental G5             

6 Participatory G6             

7 Policy environment G7             

8 legal environment G8             

9 Capital investment G9             

10 Economic performance G10             

11 Social results G12             

12 Environmental benefit Gn             

Source: Developed by authors 

Table 2 - Mode sorting value 

Ranking Pattern set X Sort value 

1 Retro reproduction 97 

2 Integration of remains 96.2 

3 Ecological reception Village 94 

4 RBD 92.7 

5 Famous cultural tourism city 90.5 

6 Heritage drive 90 

7 Main park 88 

8 New countryside 85 

9 Agriculture (animal husbandry) Kellogg 77 

10 National Museum 75 

11 Collection 74.6 

12 Natural reserve and Ethnic Village 74 

13 Convalescent base + Ethnic Village 72.8 

14 National Village + characteristic industry 71 

15 National Festival 70.5 

16 Folkloric Restaurant 69 

Source: Developed by authors 

3. Development Model for Ethno-Cultural Tourism of Kazakh 

With economic and social development both nationally and globally, tourists’ values, behaviors and expenditure 
ideas are changing, and becoming more diverse and participatory, and these changes are challenging tourism 
developers and operators. The key to developing Kazakh ethnic cultural tourism of is to keep the main contents of 
nationality culture in order be competitive. This paper will conclude with a discussion of existing developments and 
their spatial distribution and make suggestions concerning new types of development.  
(1) Ethnic village 
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This is a relatively universal model that relies on well-known scenic spots. For example, Tianchi village of 
Kazakh customs provides a series activity of cultural experiences, and leisure and holiday opportunities, by 
combining dispersed independent Kazakh herders who are engaged in tourism.  

(2) National museum 
This is also a common development model nowadays. In cities and counties where Kazakh people are gathered, 
museums present historical, literature, arts, residences, tools and traditional handcrafts of the Kazakh nationality 
by displaying materials or pictures. Representative museums include the Museum of the Altai Region and the 
Custom Museum of Buerqen County.  

(3) Ancient tribal villages 
Old tribal villages (Awul) are connected by blood relationships, through which Kazakh ethnic cultures are 
inherited. The traditional tribal villages may cover ten or tens of families. For example, Ahhaba in Kanas scenic 
spot of Qiongkushtai on the edge of Karazhon scenic spot are both national historical cultural villages. The 
environments have been kept well in the two villages which possess exquisite landscapes. More attention 
should be given to protection than development when developing tourism in such places. The scale of tourism 
should be limited to protect the integrity of the villages, the cultural authenticity, and their environmental qualities 
(Wenxiang, 2006).  

(4) Combining relics 
Most of the ancient relics of Kazakh history and cultures are part of grassland cultures. They are found as rock 
pictures, stone men, stone coffins, stone cemeteries, the old cemetery of Yusun, Lu stones and so on. Most of 
the relics are dispersed in remote mountain areas and grasslands. It is difficult to develop tourism in these 
areas. To take advantage of these relics, one possible approach is to present them on tourism routes by 
combining them. For example, the grassland cultural park of Ahegonggaiti gathered grassland cultural relics in 
Buerqen county along the Kanas tourism route. 

(5) Reconstruction of old customs 
This development model relies on the recreation of famous historical events and legends. For example, the 
grassland tribe in the scenic spot of Narat, by practicing the stories of Princess Xieyou, has recreated the old 
dynasty of Yusun.  

(6) Combination and improvement 
Such a development model can be adopted where there are abundant relics Kazakh cultural relics. For example, 
this model had been applied to guide the rebuilding of Alenjun’s palace. King Alen was the only Kazakh king 
recognized by the emperor of the Qing dynasty. There are five generations of kings: Kokadai, Aji, Hasimuhan, 
Jiengshan and Alen. Historical materials of the Alen family had been collected and arranged according to 
historical literature, such as the King’s seal, military clothes, pictures and so on. The Palace of King Alen was 
rebuilt and tourism facilities were added, such as the King’s museum, tourists’ centre, meeting room, cultural 
square, family gardens, reception houses and shopping hall.  

(7) Resident herder villages 
Special cultural villages can be built by integrating herder settlement projects in Xinjiang with the tourism 
development of Kazakh ethnic cultures. For example, by using the existing tourism Junnggar ring route along 
the Xinjiang G216 and G217, tourism development can be integrated with resident projects in the Altai region. 
In this way, the cultural tourism of the Kerei tribes will be promoted. 
In order to show the cultural contents and features of various tribes, development of complete tribal cultural 
systems should be carried out, covering buildings, tribal cultures, heroic events, histories, food, living styles and 
so on. In Altai city, the tribal cultures of Hazebek, Yesagasi and Huletaibolat are developed; In Buerqen county, 
tribal cultures of eight branches of Gudike can be developed along the Kanas tourism route. In Koktogai and 
Qinggil, based on the scenic spots of Koktogai, tribe cultures of Karahasi and Molhe can be developed along 
Xinjiang G216; Yili region will be dominated by the Yusun tribe of Ulejuz, such as items exhibiting Yusun cultures 
named Kezaiana, Alban, Siban and Hongerat. The Tarbagatai region will rely on the famous patriot Bashbai 
and the brand effects of “Bashbai sheep”. Appropriate functional zones will be defined, including a residential 
zone, a stock breeding zone, agriculture sight-seeing zone, fruit farming zone, reception zone, marketing zone 
for local products, handicraft production zone, amusement zone, leisure zone and so on, with tourism service 
facilities. 

(8) Ethnic town construction 
Important supporting cities, such as Altai city, Jiemenei county and Narat can be constructed to show the 
properties and cultural tastes of Kazakh ethnic cultures. Arts, customs and Kazakh styles can be embedded in 
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the buildings, structures, styles and patterns, city cultural contexts and symbols, sight-seeing axes, squares, 
roads, tourism hotels, shopping street and so on.  

(9) Recreational business district with ethnic scenes（RBD） 

This is a kind of city open space model. The development of international bazaar of Urumqi with a Uygur style 
is an example of this model. A recreational business district with a Kazakh style can also be built in Urumqi, 
combining culture, amusement, food, buildings, customs, handicrafts, remembrances and commercial sales to 
get mutual benefit from business and tourism (Jigang & Yifang, 1999). 

 

Figure 2 - Kazakh Cultural tree and the structure of its ethnic cultural tourism resources 
Source: Developed by authors 
(10) Theme parks of ethnic cultures 

The Kazakh art of Aken-Ayitesi is a unique cultural art particular to the nationality of Kazakh. It has been 
nominated for World Intangible Cultural Heritage. The Aken-Ayitesi pageant is a comprehensive literary activity 
held regularly including competition among folk poets, ethnic wrestling, ‘take the lamb’, ‘chasing’ girls, archery, 
horse racing, horse riding and so on. Cities with concentrations of Kazakh people, such as Altai city, can build 
ethnic cultural theme parks. 

Conclusion 

The Kazakh nationality is one of the main transnational ethnic minorities in China. It has abundant ethnic cultural 
foundations and long historical traditions. Ethno-cultural tourism resources show obvious regional differences, 
different cultural characteristics even occurring within the same tribe. The spatial distribution of tourism resource is 
dispersed in a long line, which creates difficulties for development. So, it is necessary to analyze regional functions 
and contextual features of tourism resource in a systematic way to guide development. Also, innovation is needed 
in the development of tourism products to avoid similarity, promoting different regions in different ways. 
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