
   Volume VII, Issue 4(16) Winter 2016 
 

  

Quarterly 
Volume IX 
Issue 2(26) 
Spring 2018 
ISSN 2068 – 7729 
Journal DOI 
http://dx.doi.org/10.14505/jemt 
 

A
S

E
R

S
 

Journal of Environmental Management 
and Tourism 



Journal of Environmental  Management and Tourism 

 

Contents: 

1 

Key Features of the Activity of Tourism Firms within the Russian 
Federation. The Financial Aspect 
Dmitrii Nikolaevich BERESNEV, Nadezhda Nikolaevna FILIMONOVA, Olga 
Vasil'evna VERSHININA, Yuliya Aleksandrovna KUVSHINOVA, Gennadii 
Ivanovich MOSKVITIN 

221 

2 

The Impact of Customer Relationship Management on Tourist Satisfaction -  
The Case of Radisson Blue Resort in Aqaba City 
Omar Abedalla ALANANZEH, Ra'ed MASA'DEH, Omar JAWABREH, 
Ali Al MAHMOUD, Randa HAMADA 

 

227 

3 

Forming Approaches to Strategic Management and Development  
of Tourism and Hospitality Industry in the Regions 
Elena Evgenievna KONOVALOVA, Elena Vladimirovna YuDINA, Irina 
Viktorovna BUSHUEVA, Tatiana Viktorovna UHINA, Kostyantyn 
Anatol'evich LEBEDEV 

241 

4 
Investigating English for Specific Purposes Tourism Management 
Textbooks. Evidence from Iranian ESP Needs Analysis 
Mahmoud EGHDAMI, Ahamd MOINZAHEH, Hossein BARATI 

248 

5 
Assessing the Perceptions of Local Residents on the Positive  
and Negative Impacts of FIFA U-17 Women’s World Cup in Jordan 2016 
Mamoon ALLAN 

255 

6 
Spatio-Temporal Dynamics of the Global Medical Tourism 
Anatoliy I. CHISTOBAEV, Zoya A. SEMENOVA 267 

7 
Analysis of Tourism Destination Loyalty of Ragunan Zoo in Jakarta 
Edy SUPRIYADI 

276 

8 

System Diagnostics and Monitoring of Socio-Economic and Tourist 
Potential of Peripheral Territories of the Region 
Mikhail KAZAKOV, Vladimir GLADILIN, Alla MIROKHINA, Elena 
DRANNIKOVA, Galina NAROZHNAYA 

283 

9 
Batur toward Sustainable Tourism Development - A Community-based 
Geotourism Case from Bali in Indonesia 
Ni Made ERNAWATI, Anak Agung Raka SITAWATI, Ni Kadek MULIATI 

291 

10 

Modern Approaches to Assess Tourism Industry - Related Environment 
Alexey Leonidovich NIKAZACHENKO, Elena Evgen'evna YUDASHKINA, 
Grigory Vladimirovich VLASOV, Victoriya Valer'evna NOVIKOVA, 
Kostyantyn Anatol'evich LEBEDEV 

 

298 

 

SPRING 2018 
Volume IX 
Issue 2(26) 

 
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland 
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology, 
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in 
Kielce, Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
 
 

 
 
 



Volume VII, Issue 4(16) Winter 2016 
 

   
11 

Innovation Strategy Role in Tourists Visit Improvement. Context of Man-
Made Tourism in Indonesia 
MUAFi, Taufiq WIJAYA, Awan Kostrad DIHARTO, Bagus PANUNTUN 

304 

   
12 

Tourist Industry Development Prospects in Vladivostok under the Launch 
of “Primorye” Integrated Entertainment Zone 
Natalya MARTYSHENKO 

310 

   
13 

Ethno-Cultural Aspects of Tourism Development in the Republic of 
Kalmykia 
S. B. BOLDYREVA, Z.O. KEKEEVA, O. I. KЕKEEV 

318 

   
14 

The Development of Halal Ecotourism Destination. Context of Business 
Collaboration and Mutual Trust 
MUDOFIR, Priyo SUSILO, Awan Kostrad DIHARTO, MUAFI, BADAWI 

325 

   
15 

Risks of the Tourism Industry in Ukraine 
Kateryna SOFIICHUK  

334 

   
16 

Marketing Tools for Development of the Tourist and Recreational Area 
Irina Ivanovna SKOROBOGATYKH, Anatoly Viktorovich SHISHKIN, Taira 
Velimagomedovna MURTUZALIEVA, Boris Ivanovich POGORILYAK, Anna 
Evgenievna GOROKHOVA 

343 

   
17 

 

Determining the Factors Attracting the Tourists to Visit Kedah State, 
Malaysia  
Abdelnaser OMRAN, Hafiz Waqas KAMRAN 

355 

   
18 

 

Partnership Schemes - A Solution to Sustain Raw Materials of Plywoods in 
Lombok Island, Indonesia 
Etty SUSILOWATI, R. Maulana Aliif AKBAR 

365 

19 

 

Economic and Environmental Marketing in Establishment of Tourist 
Territories. Exemplified by the Republic of Altai 
Toskanaj Ajtmukanovna KUTTUBAEVA, Ljudmila Viktorovna ISHHUK, 
Andrej Vladimirovich GLOTKO, Evgenija Olegovna CHERNOVA, Marija 
Gennad'evna SUHOVA 

 

376 

SPRING 2018 
Volume IX 
Issue 2(26) 

 
Editor in Chief 
Ramona PÎRVU 
University of Craiova, Romania 
 

Editorial Advisory Board  
 

Omran Abdelnaser 
University Sains Malaysia, Malaysia 
 

Huong Ha 
University of Newcastle, Singapore, 
Australia 
 

Harjeet Kaur 
HELP University College, Malaysia 
 

Janusz Grabara 
Czestochowa University of Technology, 
Poland  
 

Vicky Katsoni 
Techonological Educational Institute of 
Athens, Greece 
 

Sebastian Kot 
Czestochowa University of Technology,  
The Institute of Logistics and International 
Management, Poland  
 

Nodar Lekishvili 
Tibilisi State University, Georgia 
 

Andreea Marin-Pantelescu 
Academy of Economic Studies Bucharest, 
Romania 
 

Piotr Misztal 
The Jan Kochanowski University in Kielce, 
Faculty of Management and 
Administration, Poland 
 

Agnieszka Mrozik 
Faculty of Biology and Environmental 
protection, University of Silesia, Katowice, 
Poland 
 

Chuen-Chee Pek 
Nottingham University Business School, 
Malaysia 
 

Roberta De Santis 
LUISS University, Italy 
 

Fabio Gaetano Santeramo 
University of Foggia, Italy 
 

Dan Selişteanu 
University of Craiova, Romania 
 

Laura Ungureanu  
Spiru Haret University, Romania 
 
ASERS Publishing 
http://www.asers.eu/asers-publishing 
ISSN 2068 – 7729 
Journal DOI: http://dx.doi.org/10.14505/jemt 



Journal of Environmental  Management and Tourism 

 
 

 

Journal of Environmental Management and Tourism is an interdisciplinary research journal, 

aimed to publish articles and original research papers that should contribute to the development of both 

experimental and theoretical nature in the field of Environmental Management and Tourism Sciences.  

Journal will publish original research and seeks to cover a wide range of topics regarding 

environmental management and engineering, environmental management and health, environmental 

chemistry, environmental protection technologies (water, air, soil), pollution reduction at source and waste 

minimization, energy and environment, modeling, simulation and optimization for environmental 

protection; environmental biotechnology, environmental education and sustainable development, 

environmental strategies and policies, etc. This topic may include the fields indicated above, but are not 

limited to these. 

Authors are encouraged to submit high quality, original works that discuss the latest developments 

in environmental management research and application with the certain scope to share experiences and 

research findings and to stimulate more ideas and useful insights regarding current best-practices and 

future directions in environmental management. 

Journal of Environmental Management and Tourism is indexed in SCOPUS, RePEC, CEEOL, 

ProQuest, EBSCO and Cabell Directory databases. 

All the papers will be first considered by the Editors for general relevance, originality and 

significance. If accepted for review, papers will then be subject to double blind peer review. 

 

Deadline for submission:   15th May 2018 

Expected publication date:   June 2018 

Website:     http://www.asers.eu/publishing/index.php/jemt  

E-mail:     jemt@aserspublishing.eu 

 

To prepare your paper for submission, please see full author guidelines in the following file:  

JEMT_Full_Paper_Template.docx, then send it via email at jemt@aserspublishing.eu. 

 
 

 

Call for Papers 
Summer Issues 2018 

Journal of Environmental Management and Tourism 



Volume IX, Issue 2(26) Spring 2018 
 

304 

 
 

Innovation Strategy Role in Tourists Visit Improvement. Context of Man-Made 
Tourism in Indonesia 

MUAFI 
Faculty of Economics 

Universitas Islam Indonesia, Indonesia 
muafi@uii.ac.id  

 

Taufiq WIJAYA 
Economic and Business Islamic Faculty 

Institute Agama Islam Negeri Surakarta, Indonesia 
 

Awan Kostrad DIHARTO 
Economic and Business Islamic Faculty 

 Institute Agama Islam Negeri Surakarta, Indonesia 
 

Bagus PANUNTUN 
Faculty of Economics 

Universitas Islam Indonesia, Indonesia 
 
 

Suggested Citation:  

Muafi, Wijaya, T., Diharto, A.K., Panuntun, B. (2018). Innovation Strategy Role in Tourists Visit Improvement. Context of Man-
Made Tourism in Indonesia. Journal of Environmental Management and Tourism, (Volume IX, Spring), 2(26): 304-309. 
DOI:10.14505/jemt.v9.2(26).11 

Article’s History:  

Received January 2018; Revised February 2018; Accepted March 2018.  
2018. ASERS Publishing. All rights reserved.  

Abstract 

The study aims to analyze the innovation strategy impact on improvement of man-made tourist visit in Indonesia. Nowadays, 
man-made tourism is very popular for society as an alternative family tourism for entertainment, education and refreshing. The 
type of study uses a qualitative approach. Data collection techniques are conducted by in-depth interviews with man-made 
tourism actors in Indonesia, especially at Jatim Park Batu Malang, East Java Province, Taman Mini Indonesia Indah, Jakarta 
Province, Ragunan Zoo, Jakarta Province and Ancol, Jakarta Province, Indonesia. The researcher team also conducted data 
collection through photographs and records in the field. The study result recommends that man-made tourism requires 
innovative, effective, efficient and not easily imitated innovation strategies to increase the number of tourists so they can 
compete with other tourism such as natural and cultural tourism. Man-made tourism business actors need to manage well and 
professionally so the man-made tourism visitors will increase in the long term. 

Keywords: innovation; man made tourism; traveler visit 

Jel Classification: L83; Z32. 

Introduction 

The tourism industry is one of the world's largest industrial groups. Some industrialized countries is capable to 
support the country's economy. In the last three decades, the tourism sector in Indonesia has significant growth 
and able to contribute strategically in the national development in Indonesia. The real contribution is the increase 
of the country's foreign exchange earnings and the native regions revenue. Each region now competing to manage 
its tourism so it can attract and deserve to be visited by domestic and foreign tourists. Increased tourist visits have 
an impact on the growth of other related industries and being a driving factor in the tourism sector, such as; food 

DOI : http://dx.doi.org/10.14505/jemt.v9.2(26).11 
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and beverage businesses, lodging, transportation and other businesses. This condition surely will affect the creation 
and absorption of employment, poverty alleviation and economic region growth. 

In 2018 the target of tourists increases to 17 million from 15 million in 2017. The Ministry of Tourism prepares 
Visit Indonesia Wonderful Indonesia (VIWI) 2018 program in the form of tour packages to 18 leading destinations 
to increase the number of tourists. The 18 destinations are spread in Sumatera (Medan/Danau Toba, Batam, 
Belitung, Padang and Palembang), Java (Jakarta, Bandung, Borobudur/Yogyakarta, Solo, Surabaya-Bromo-
Tengger and Banyuwangi), Kalimantan (Balikpapan), Bali, West Nusa Tenggara (Lombok), Sulawesi 
(Makassar/Wakatobi and Manado), and West Papua (Raja Ampat). (https://travel.detik.com/travel-news/d-
3766273/kunjungan-turis-tahun-2018-ditargetkan-capai-17-juta, accessed on January 24, 2018). The temporary 
achievement number of foreign tourist arrivals in the January to October 2017 cumulatively amounted to 11.617.828 
foreign tourists or grew 24% over the same period in 2016 as many as 9.403.614 foreign tourists. Therefore, to 
make economic growth and region to be evenly distributed, the President of Republic of Indonesia mandates the 
development of new tourism destinations (http://kemenpar.go.id/asp/detil.asp?c=16&id=3862, accessed on 
January 24, 2018). 

It is known that Indonesia is an archipelagic country. Each island has a very interesting tourism potential to 
be developed in accordance with their local wisdom (Muafi 2016). Therefore, the government should cooperate 
with private parties to participate in developing tourism potential in each region. It needs collaboration and 
partnership between institutions so that the tourism sector can grow and succeed in the long term (Bramwell and 
Lane 2004). Tourism business actors should be able to design tourism strategy well and on target. There should 
be commitment from all parties to participate to succeed the strategy so the tourism performance is increasing. 
Tripatri and Siddiqui (2010) suggest that consumer preferences being an important attribute in providing tourism 
sector services. Different attributes can be offered with different marketing strategies. Gilmore et al. (2007), 
D'Amore (1992) recommends that a marketing strategy approach will be useful for sustainable tourism 
development. The tourism strategy concept can also consider the economic, social and environmental aspects of 
a region. This study is focused on the importance of having innovation strategy in man-made tourism industry that 
exist in Indonesia. Innovation and tourism are an interesting topic and a strategic issue today (Hall and Williams 
2008, Mayer 2009). Man-made tourism is currently required to be innovative and creative in packing tourism 
strategies to attract more visitors both local and foreign (Carvalho and Costa 2011) and can compete with the 
natural and cultural tourism market. 

1. Literature review 

Man-made tourism 

Government Regulation Republic of Indonesia (RI) Number 50 of 2011 regarding RIPPARNAS article 14 paragraph 
1 letter c explains attraction of man-made attractions a special tourist attraction that is an artificial creations and 
other human activities outside the nature tourism and cultural tourism. Man-made tourism is currently developed 
as one of the tour that must have its own attraction compared with cultural tourism and nature tourism. Man-made 
tours can include; MICE tourism (MICE and event tourism), sport tourism, and integrated tourism area (Ratman 
2016). According to Teguh (2017) the current tourism industry in Indonesia faced with various challenges ahead, 
such as; 

1. Tourism development should encourage attractiveness, competitiveness, sustainability and localness; 
2. Complexity of activities, facilities and services, multilevel coordination, and the need for a multilayer 

partnership; 
3. Increased synergy and coordination across sectors; 
4. Accelerated development of basic infrastructure and public utilities in tourism sector; 
5. Building tourism means building a tourism ecosystem and tourism business model; 
6. Stakeholders commitment and CEO commitment; 
7. Implementation of sustainable tourism development; 
8. Building nations through tourism (community welfare, poverty alleviation, peace, social justice, cultural 

diplomacy and national resilience). 
Therefore, to make successful tourism activity Teguh (2017) recommends to concern about; 
(1) The destination cycleslevel. Destinations have their own business lifecycle. Therefore, tourism managers 

must have a good management strategy so that it can continually increase the growing rate of tourism. 
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(2) Cultural idiosyncrasies, in which historical, cultural and social conditions affect processes and outcomes. 
The local society culture greatly affects visitors to visit again and repeat the same experience. They are usually 
tourist visitors who want to learn the history, culture and social community. 

(3) Administrative, legal and political framework. Policies and regulations which related to administration, 
legal and political should support the easiness of the tourism industry in order to develop and succeed 

(4) Degree of integration. Integration level of various parties including the tourism business model 
implementation involving the society, corporate and inclusive tourism. The applied business model should involve 
the society, private parties and other stakeholders. 

The research team identified and classified man-made tourism destinations in Indonesia, such as; 
 Playgrounds; (1) Taman Impian Jaya Ancol, Jakarta; (2) Jungle Land, Bogor; (3) Ocean Park, Banten; 

(4); Jatim Park I, II, III and others; (5) CAS Waterpark Tourism Village Royal Tirta Anugrah, Banten; (6) Trans 
Studio Tour, Bandung; (7) Kidzania, Jakarta and (8) Water World Citra Raya, Banten. 

 Fruit Garden/Flower Garden; (1) Sengkaling Tourism Park, Malang; (2) Strawberry Parongpong Garden; 
(3) Eco Green Park Malang; (4) Agrowisata Wonosari, Malang; (5) Taman Bunga Nusantara, Bandung (6) Taman 
Wisata Sengkaling, Malang and others 

 Zoos; (1) The Ragunan Zoo, Jakarta; (2) Bandung Zoological Parks, Bandung; (3) Taman Pandanaran, 
Semarang; (4) Jatim Park 1, Malang; (5) Jatim Park 2, Malang; (6) Bali Zoo, Bali and others 

 Integrated Resort; (1) Nusa Dua Resort area; (2) Tanjung Lesung Area; and others. 
These destinations designed and developed continually by the government and the private sector to attract 

a visitor as a worth alternative destination that being visited by domestic and foreign tourists. 

Innovation strategy and traveler visit 

The study about tourism innovation is rarely found. Whereas this sector currently has an urgent need of innovation 
(Carvalho and Costa 2011). Innovation is competitive advantage source for an industry and can improve the 
organizational performance (Muafi 2015, Tushman and O'Reilly 1997, Hunt and Morgan 1995, Diharto et al. 2017). 
The capability innovation of an organization will be able to enhance organizational performance (Diharto et al. 2017, 
Muafi 2015). Shiau (2014), Kafetzopoulos and Psomas (2015), Muafi (2016, 2017, 2015) says that if a businessman 
is able to innovate highly, it will increase interest and decision to produce better and more efficient product. 

Case in Indonesia occurred in Banyuwangi Regency, East Java Province. In the beginning, people do not 
really know about the tourism sector even though this regency has a huge potential tourism. Banyuwangi Regency 
has a breakthrough by doing tourism innovation strategy. Pramita (2015) concluded that there is increase in the 
number of tourists since the Banyuwangi Festivalinnovation program although the number of foreign tourists has 
not too significantincreased as the domestic tourists. Factors that support the program are various parties support 
to participate in conducting tourism development and the active role of stakeholders. One of  the hinder factors is 
the lack promotion in funding. This result is reinforced by Khasanah research (2015) which explains that in order to 
keep the increasing number of tourist visit in Banyuwangi Regency, local government will innovate the tourism 
information service. Started from the regional innovation program themed B-Diso (Banyuwangi Digital Society). 
Then, developing with a tourism innovation of information services through android-based applications 
"Banyuwangi Tourism". The United Nations World Tourism Organization (UNWTO) in the “12th UNWTO Awards 
Forum” in Madrid, Spain, 20/1/2016 gave award to Banyuwangi Regency for the "Public Policy Innovation and 
Governance" category, beating the other nominations from Colombia, Kenya, and Puerto Rico. 
(http://travel.kompas.com/read/2016/01/22/104123127/Empat.Strategi.Banyuwangi.Raih.Penghargaan.Pariwisata
.PBB, acccesed on January 24, 2018). It makes other districts more motivated to follow their steps, although they 
remain principled that each region has advantage and distinctive local wisdom. Then this innovation strategy 
conducted in other provinces in Indonesia, for example in Purworejo Regency, Central Java Province. Nowadays, 
innovation strategy is a must for tourism sector (Bahrudin 2017). 

The heterogenity of man-made tourist visitors makes businesses have to design programs and policies that 
can attract them to re-transact. Product and service innovation should be directed to the tangible and intangible 
products and services characteristic. Innovation in the tourism sector is necessary because of; the globalization 
demands, the tourist profilewhich constantly changing and the the tourism sustainability sector to survive and 
compete (Carvalho and Costa 2011). Maráková and Medveďová (2016) recommend the importance of innovation 
in tourism destinations may include processes, marketing, institutional, management, product and service 
innovation as well as the application of knowledge application to products, organizational and procedural 
innovations in tourism. The Nordic funding program is directed to be used for; innovation and efficiency of marketing 
communications, public and private partnerships in tourism innovation support, innovations from religious tradition 
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aspect, eco tourism, improved access to capital and finance from tourism, branding 'noudic tourism' as business 
concepts, products and services used to compete in the global market. Several study findings proved that 
innovation strategies in tourism are able to attract tourists (Hall and William 2008), both abroad and locally. 
Maráková and Medveďová (2016) reinforce the the existing literatureopinion that in manage tourist destinations 
should uses a new approach because of the constantly changing demands of consumer behavior. 

2. Research Methods  

This study uses a qualitative approach that conducted by doing unstructured and open interviews to 6 man-made 
tourism managers at manager level in Jatim Park Batu Malang, Taman Mini Indonesia Indah Jakarta, Ragunan 
Zoo, Jakarta, Indonesia and Ancol, Jakarta, Indonesia. Four locations are selected because each location has the 
same product characteristics that is tourism destinations with education-based tourist icons (e.g.: geology, art, 
culture, custom, and animal). Team identified the problems faced by man-made tourism managers at the four 
locations (Walker 1985). The validity of data research conducts based on the consideration indicators; credibility, 
dependability, and confirmability (Guba and Lincoln 1994, Walker 1985, Muafi et al. 2016, Muafi and Wijayani 
2015). Interviews directed in accordance with the study’s theme that is the importance of innovation strategies in 
managing man-made tourism. The research team conducted data collection to strengthen the interviews results by 
documenting photos, recording the interviews and exploring the records in the field (Miles et al. 2018, Muafi et al. 
2016, Muafi and Wijayani 2015). It is done so that the research team succeeded in collecting depth and accurate 
information related with the studied theme. Validity and reliability test conducted by triangulation method: through 
some references or literature and comparing data that has been obtained in the field, observe diligently and consult 
the qualitative expert. It is done so that the study results can be simply presented and easy to understand so it can 
conclude easily (Muafi et al. 2016, Muafi and Wijayani 2015, Miles et al. 2018 Muafi 2017).  

3. Results and discussion 

Globalization makes tourist visitors demand fast, practical and efficient service. It seems that man-made tourism 
managers want to be able to provide satisfactory service to the customer. Customers who come to visit mostly from 
campus, elementary school to high school and family. They rarely come alone because it always comes clustered. 
Based on the study result, it can be concluded that innovation strategy is needed in the man-made tourism 
management in Indonesia, especially in Jatim Park Batu Malang, Taman Mini Indonesia, Jakarta, Ragunan Zoo, 
Jakarta and Ancol, Jakarta.  

There are five important points that can be applied in tourism innovation strategies, including; (1) products 
and services innovation based on IT (2) products and services innovation based on local wisdom, (3) products and 
services innovation based on culture and art, (4) products and services innovation based on halal tourism, and (5) 
products and services innovation based on education. 

"We have provided services to consumers by utilizing information technology. Products and services promotion 
conducted through twitter, whatsapp and facebook. We also provide online ticket purchases, attractive discounts 
and tour packages for groups "(Participant 2) 

"We realize that we are less innovative in souvenirs sales because the small industries are very difficult to cooperate 
for selling souvenir products with reasonable price and good standard "(Participant 1) 

"Our advantage is that we offered educational tours to customers and it becomes their main attraction to come 
back visiting our place. We give education about culture and art. We realize how important to sell innovative 
products and services so that visitors are happy and will come back "(Participant 3). 

"The main attraction of visitors to come in this place is our tour which offers health tourism, geology and animals. 
Students and especially children at elementary, junior and senior high school loved it. Nevertheless, we will always 
innovate to create and offer new products that accordance with market demand because here precisely we can 
survive "(Participant 2) 

"We often offer thematic and special events that are liked by the society in accordance with  our local wisdom, such 
as dance or Ondel Ondel attractions. We have more than 20 rides, 20 performances, festivals and competitions 
"(Participant 5). 
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"We have targeted families and educational institutions customers. Some partnership that we have done is often 
provide an attractive promotion of educational, art and cultural tour packages with certain price rate if they come in 
large numbers. Our partnership through travel agents, schools, and universities "(Participant 4) 

"We realize that the majority of visitors are Muslim so we provide worship place to pray. We also ordered 'halal' 
label for food and beverages which are purchased, so the visitors are enjoying the food and beverages"(Participant 
1) 

"Now, we realize that we have not developed tourism cyber campaign through social media. Where a sit is very 
important to maintain our reputation"(Participant 6). 

“We realize that our targeted customers are local tourist because our promotional costs are relatively limited and 
foreign tourist usually have higher service demands and global standards "(Participant 5) 

"We are pleased to see the tourism business in our surrounding environment which are run by developing societies, 
accommodation, restaurants, tourist transport services, souvenirs, etc." (Participant 1) 

"The support that we expect from the government is provide the same holiday in one family, so the number of visit 
will be greater. They often come not together between father, mother and child". (Participant 2). 

It can be concluded that all participants are aware with the importance of products and services innovation. 
It also reinforces the previous study findings that innovation strategies are very important to increase domestic and 
foreign touristsloyalty. Nevertheless, support from various parties is necessary for the man-made tourism 
sustainability in the long term. The tourism trend development becomes one of the triggers for the region to continue 
improve the quality of accessibility and connectivity. Various programs related to integrated inter regions 
development and tourist destinations are expected to facilitate tourists to visitman-made tours. 

Conclusion 

Innovation is an important aspect in contribution of man-made tourism managers to continue develop and being 
creative in accordance with market demands. It is important for the visitors to experience interesting, fun, and satisfy 
with the products and services quality which provided so they will conduct re-transaction. 
Man-made tourism managers must be consistent, think strategically a head, continue to develop and modify 
products and services in an innovative way. Developed innovation should have uniqueness and can not be imitated 
by other man-made tour managers. 
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