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Abstract:

The current study was an attempt to investigate whether the current textbooks applied in English for Tourism Management
courses complied with the standards of such texts in the world-leading universities. In addition, it explored the instructors’ and
students’ needs in relation to the quality of the texts. To this end, 5 instructors and 61 students of Tourism Management from
four universities were selected. Two questionnaires were administered among the participants in the study. The obtained data
were analysed through descriptive and content analysis. The findings revealed that current texts were in line with the standards
of the world-leading universities. Concerning the second question, the instructors’ and students’ needs were clarified and
discussed. Suggestions for further research were also reported.

Keywords: English for Specific Purposes; English for Tourism Management Textbooks; Needs Analysis; Instructors’ and
Students’ Needs

JEL Classification: Z32; Z13.
Introduction

The major aim of needs analysis (NA), according to Richards (2001), is to collect information about learners’ needs
and requirements during the learning process. The two fields of English for Specific Purpose - ESP (Hutchinson
and Waters 1987) and English for Academic Purposes - EAP (Jordan 1997) have long been interested in NA.
Besides these areas of studies, most general language courses which support learner-centered curricula, task-
based curricula as well as performance-assessment courses emphasize on NA as their core components (Tudor
1996, Long and Crookes 1992, Norris et al. 1988).

One of the thoroughly-investigated sub-components of ESP, that is EAP, eventually landed on its feet in
most educational environment. The reason for its popularity is due to the fact that English has changed its form
from being "another foreign language into having become a universal form of communication in all walks of life"
(Dominguez and Rokowski 2002, 34). According to Dudley-Evans and St. John (1998), in order to apply English
for Occupational Purposes (EOP), one should start with the analysis of the four traditional skills in the selected
context, to provide the appropriate conditions identical to the workplace conditions. Furthermore, they support the
idea that an efficient syllabus should have the capacity to overcome the probable shortcomings in an educational
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system under which they are working. Acting on the previous line of researches' advice, EOP programs shifted
their attentions from "knowing everything about language" to knowing "those skills most relevant within the
workplace (Dominguez and Rokowski 2005, cited in Afzali and Fakharzadeh 2009, 1). Consequently, EOP
programs develop their participants' communicative competence, in all four communicative skills of reading,
listening, speaking and writing, in fields such as business, aviation, or tourism. Examples of writing skills to perform
a job, for instance, are report writing, memo and letter writing (Anthony 1997).

Among the variegated vocational areas in EOP, English for Tourism has caught many researchers' attention
since, according to Simion (2012, 153), "all of us are tourists on countless occasions, bringing our own real
experiences to the classrooms". As the literature shows, the field of English for Tourism has focused on the
students' needs analysis in work place, the appropriateness and adequacy of instructional materials presented to
the students and the degree of students' involvement in syllabus design procedure (Al-Khatib 2007).

Iran, as one of the biggest tourist-attracting countries from all over the world, is expected to have tour guides
who have a good command of English language knowledge. Although a great amount of attention has been paid
toward the issue of analyzing the English for Tourism Management courses offered in universities (see for example
Eslamirasekh and Simin 2012), little knowledge exists as whether these courses comply with the standards of
equivalent courses in the world-leading universities. In other words, the current study aims to evaluate English for
Tourism Management course to find out its weaknesses and strengths. The other major aim of this study is to have
needs analysis of Tourism Management students to enhance the course and textbook's quality which are offered
to them.

1. Research Background
1.1. English for Tourism Management in Iran

English for Tourism Management curriculum in Iranian universities pursues the central guidelines dictated from the
Supreme Council of Planning, an organization which works under the supervision of Ministry of Science and
Technology and endeavors to achieve its educational strategies and policies. The aim of ESP courses, for
undergraduate and postgraduate Tourism Management students, is to have the desired capability to cope with the
target language needs which might encounter them in the working environment. The curriculum of Tourism
Management, Geography and Tourism Planning consist of eight ESP and EAP-related units. This indicates that
the students in these programs are required to pass about one hundred and twenty hours of compulsory English
instructions (Eslami-Rasekh and Simin 2012).

Though there were great financial investment on the part of government in EAP and ESP programs, the
results were not satisfactory enough (Atai 2000). The research also revealed that, in spite of the great expenditure
devoted to English courses, still, students are incapable of functioning in EAP and ESP situations (Eslami Rasekh
and Simin 2011). This is what the students themselves frequently complain about. Due to the importance of such
issues, it is still a requirement for practitioners and researchers to evaluate English for Tourism Management
courses in order to examine whether such courses meet the learning objectives articulated by the curriculum or
not.

1.2. Iranian-related studies

English for Tourism Management has long been the focus of attention during the last years. Among the range of
investigation conducted on this topic, content analysis gained momentum among Iranian researchers. For instance,
NajafiSarem, Hamidi and Mahmoudie (2013) conducted a case study in which they evaluated the English texts
applied for International Tourism Students. The researchers found the content of textbooks to be suitable and
interesting for students. Applying Daoud and Celce-Murcia's (1979) checklist, the researchers claim that more care
should be paid to select the textbooks which meet the teachers and students' expectations and course objectives.
Similar to other needs analysis studies conducted in the field, Eslami Rasekh and Simin (2012) had the attempt to
examine the current needs of a group of postgraduate students enrolling in Tourism Planning and Management
courses. The focus of the study was on the students' preferences for their target experience needs, besides their
present proficiency levels and their attitudes towards the role of English language in their professions. The collected
data revealed the fact that lack of homogeneity, both in students' level of proficiency and attitudes, was the primary
obstacle for the course to be successful enough. As suggested by the researchers, "in addition to measures to be
taken before admission of students to the program of study... modifications to the course design" are suggested
as well (p. 46). In another vein, Masoumpanah and Tahririan (2013) had a need analysis of Tourism Management
students' target needs beside a systematic evaluation of textbooks presented to them. In researchers' viewpoint,
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the two issues, i.e. target situation needs and content analysis go hand in hand. For this purpose, the required data
were collected through interviews with the professionals in the workplace and questionnaire survey with students
of tourism. The analysis approved the fact that developments in English for Tourism Students' textbooks are
required, since the current texts cannot answer the target situation needs of students.

Although a great amount of research has been conducted on English for Tourism Students in the context of
Iran, little attention has been paid to the evaluation of the tourism educational program. In spite of the fruitful results
these investigations produced, the efficiency of the English Program for the students of Tourism Management has
seldom been considered in the previous studies. It is of interest, therefore, to evaluate the educational system in
order to see if the program responds to the language requirements of students and instructors. Accordingly, the
following research questions are the focus of attention in this study

RQ1. Do the current textbooks applied in English for Tourism Management courses comply with the
standards of such textbooks in the world leading universities?

RQ2. What are the instructors’ and students’ needs in relation to the quality of the textbooks?

2. Methodology
2.1. Participants

The participants of the current study were instructors and students of English for Tourism Management. The
characteristics of each group are presented below.

The instructors participated in this study were 5 male and female instructors from four universities located
in center of Iran. All the participants were involved in teaching various courses of English for Tourism Management.
Their age ranged between 32 and 39. In addition, the participants were different in their teaching experiences, and
courses they taught in English for Tourism Management. Their teaching experiences, as reported by them, ranged
between 5 to 11 years. In addition to the instructors, a number of 61 students, 35 females and 26 male, studying
Tourism Management major, and enrolling in English for Tourism Management course, were invited to participate
in the present study. Their age ranged between 22 and 25. Regarding their general English proficiency,
approximately most of them are regarded to be at intermediate level. The participants of the study were selected
non-randomly based on convenient sampling, since they were the only available students to the researchers.

2.2. Instruments
In the current study, two main instruments were utilized.
2.2.1. Questionnaire of Compliance to the Standards

In order to investigate the first question, which is interested in measuring the amount of compliance of texts currently
applied in English for Tourism Management courses with the standards of such texts in the world-leading
universities, a researcher-made questionnaire was designed. The questionnaire, which was adopted from
Peacock's (2009) Evaluation Questionnaire, had 15 questions and was written based on the standards suggested
by Peacock about the acceptable measures for ensuring the quality of an English for Tourism Management course.
The response to each item was on a Likert format scale from 1 (strongly agree) to 5 (strongly disagree).To ensure
its validity, the questionnaire was reviewed by three language experts, and their comments were utilized in its final
draft. In addition, utilizing Cronbach Alpha, the reliability of the questionnaire was evaluated and reported as .79,
which was satisfactory for the purpose of the study.

2.2.2. Instructors’ and Students’ Needs Questionnaire

The second instrument of the study was instructors’ and students’ needs questionnaire. Again, a research-made
questionnaire was designed and administered to explore the instructors’ and students’ needs on quality of English
for Tourism Management courses. The questionnaire consisted of 20 items. A Likert scale ranging from 1 (strongly
agree) to 5 (strongly disagree) was used for these items. The validity of this questionnaire was ensured through
reviewing by three language experts. To calculate the reliability of the questionnaire Cronbach Alpha was run and
rendered the reliability of .81.

2.3. Procedures

To administer the questionnaires to the instructors and students, it was essential to ask for permission. Thus, the
permissions were granted verbally from four universities located in the center of Iran. Then, the researcher was
introduced to the instructors and students, and the researcher gave a brief overview of the study, addressing any
concerns that instructors and the students had about the study. Eventually, the researcher requested consent from
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the instructors and students to participate in the study. Obtaining informed consent from participants is a vital
process in ethical research practice (Brown 1995). The participants’ responses were kept anonymous; there was
no identifying information on the survey instrument itself, with the exception of general demographic information
(i.e., years of teaching experience, level of education, and gender). Finally, those who agreed to participate were
given the questionnaires to complete it in 30 minutes. The questionnaires administered among the students were
translated in the participants' first language, Persian, in order to prevent any language inefficiency in answering
them. The participants filled up their questionnaires at home to be at ease and comfort in answering the items.

3. Findings

The first research question explored whether the current textbooks applied in English for Tourism Management
courses complied with the standards of such textbooks in the world-leading universities. Table 1 shows the
descriptive analysis of all participants’ responses to this questionnaire.

Table 1. Descriptive Analysis of Questionnaire of Compliance to the Standards.

Questions
1 Do the texts have a clearly stated
philosophy?

36.7% | 17.9% | 33% | 11.9% | 82% | 231 | 1.011

2 Do the texts reflect program philosophy? 182% | 27% | 29.7% | 11.8% | 125% | 211 | 1.519
3 Do the texts promote trainee flexibility in
using different teaching approaches for | 31.6% | 30.3% | 19.4% | 10.1% | 8.6% 264 | 1.647
different situations?

4 Do the texts promote the ability to use, and
to adapt foreign-language-teaching | 26% | 26.2% | 24% | 11.3% | 164% | 2.09 | 1.398
materials?

5 Do the texts balance received versus
experiential knowledge?

6 Do the texts incorporate and encourage
trainee reflection on the experiences and
values they have when they enter the
program?

7 Do the texts promote the skill of reflection
and self-evaluation as a teacher?

8 Do the texts promote future reflective
practice?

9 Do the texts promote the ‘long-term,
developmental nature of learning to teach™?
10| Do the texts have good linkage among | 47 1o, | 5310, | 2725 | 15.6% | 165% | 251 | 1.469
courses, avoiding overlaps?

1 Are the texts up-to-date? 14.9% | 18.2% | 23.7% | 38.2% | 27.6% | 2.66 | 1.004
12 | Do the texts bglance teacher- and student- 197% | 301% | 31% | 109% | 83% | 242 | 1.255
centered learning?

13 Do the texts prepare teachers to function in
the sociocultural context in which they will | 35.2% | 28.7% | 17.8% | 18.6% | 7.7% | 2.64 | 1.621
work?

14 | Do students believe the texts meet their
needs, are relevant to their needs, and
adequately prepare them for classroom
teaching?

15 Do the texts incorporate and balance
linguistic, pedagogic, and managerial | 17.4% | 16.6% | 22.6% | 10.3% | 14.9% | 2.04 | 1.361
competence to an appropriate degree?

351% | 211% | 20% | 11.4% | 124% | 2.04 | 1.055

203% | 22% | 21.4% | 17.4% | 18% 268 | 1.461

182% | 22% | 25.7% | 11.8% | 132% | 2.96 | 1.993

28% | 202% | 22% | 11.3% | 17.4% | 2.74 | 1.235

178% | 224% | 271% | 15.7% | 16% | 2.54 | 1.688

381% | 24.8% | 23.3% | 124% | 17.2% | 2.33 | 1.238

The findings obtained from the answers participants given to the first questionnaire indicated that, roughly
speaking, in the participants' viewpoints, theses texts were in line with the standards of the world leading
universities. The following table illustrates the students and teachers' answers to the needs questionnaire.
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Table 2. Descriptive Analysis of Instructors’ and Students’ Needs.

ltems Questions SA A N/U D SD Mean  StD
1| The textsare level-appropriate, valuing the | g 4o/ | 4790 | 239 | 11.9% | 39.1% | 255 | 1.716

teachers’ and students’ affective learning.

2 The teacher uses teaching platform and

integrates course texts appropriately.

3 Overall, the English listening skill has

improved from taking the texts.

4 Overall, English speaking skill has

improved after taking the texts.

5 Overall, English reading skill has improved

after taking the texts.

6 English writing skill has improved after

taking the texts.

7 The role of grammar in the texts is

important.

8 The texts integrate grammatical structure

with communicative functions.

9 The course objectives match the themes of

the syllabus.

10 | Texts activities are well-designed and

promote positive classroom atmosphere.

1 The type of tasks in the texts includes

students’ academic and future jobs.

12 | 9. During the instruction via the texts, you

feel supported and your opinions heard. In | 14.6% | 81% | 11.1% | 30.9% | 35.3% | 3.02 1.284

fact, you feel a sense of accomplishments.

13 | The teaching materials in the texts are

authentic.

14 | The texts deal with (1) communicative

functions as properties of language, (2) | 38.1% | 24.8% | 23.3% | 12.4% | 17.2% | 2.41 1.343

communicative behavior and activities.

15 | Allthe learners have the freedom to create

“meanings” and language for themselves.

16| The texts imply a focus on both pattems of | -7 o | 53 10, | 27205 | 15.6% | 16.5% | 2.33 | 1.009

interaction and linguistic content.

17 | Texts have “cohesion” and “coherence’. 4.8% 92% | 3.7% | 382% | 441% | 3.19 1.416

18 | Texts ensure the accuracy of form in | g 4o, | 9719, | 1539 | 20.2% | 18.3% | 258 | 1592

relation with context

19 g;‘;‘:‘iﬁn ggf;thg‘t’;‘;ﬁm and audio- | 4 oo, | g7% | 10.8% | 28.6% | 47.7% | 269 | 1.307

20 | Texts highlight the four language skills. 8.1% 41% | 13.2% | 414% | 33.2% | 2.74 1.236

18.2% 21% | 29.7% | 11.8% | 125% | 2.64 | 1.309

83% | 122% | 13% | 26.1% | 40.4% | 3.84 | 1.272

92% | 134% | 9.7% | 37.3% | 304% | 2.37 | 1.013

351% | 211% | 20% | 11.4% | 124% | 2.66 | 1.908

111% | 96% | 11.2% | 324% | 35.7% | 3.98 | 1.194

18.2% 22% | 25.7% | 11.8% | 13.2% | 217 | 1.153

7.6% 52% | 18.5% | 31.3% | 37.4% | 3.01 1.847

178% | 224% | 271% | 15.7% | 17% | 2.33 | 1.565

83% | 10.1% | 16.3% | 29.1% | 36.2% | 3.64 | 1.641

14.9% | 18.2% | 23.7% | 38.2% | 27.6% | 3.67 | 1.309

3MA% | 271.2% | 17.2% | 18.2% | 6.3% | 2.06 | 1.664

14.4% | 11.3% | 12.6% | 27.1% | 346% | 3.54 | 1.519

According to Table 2, the instructors and the students of Tourism Management showed their real needs by
indicating their dissatisfaction with the current texts, especially represented in Items 3, 4, 6, 8, 10, 11, 12, 15, 17,
and 19.

Discussion and Conclusion

The present study aimed at investigating a group of students and instructors' opinions about the available English
for Tourism Management textbooks. More specifically, the study was an attempt to investigate whether the current
textbooks applied for English for Tourism Management complied with the standards of such textbooks in the world-
leading universities. The other major aim of this study was to examine the participants' needs in relation to the
quality of the textbooks. Having these purposes in mind, the researchers administered two questionnaires among
the selected participants. The overall findings of the study demonstrated that the participants' viewpoints about the
current textbooks were positive, while they showed to have specific needs in relation to their profession. Among
the needs they mentioned were enhancing the listening and speaking skill, integrating both grammatical and
communicative aspects, considering the students’ academic and future jobs, supporting the students’ feelings and
opinions, adding some supplementary materials such as teacher's guide, work texts, and audio-tapes, etc. The
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results of the current study reaffirmed the Iranian students, especially tourism students, of growing and continual
needs of evaluating the textbooks which are recommended for their ESP courses. Furthermore, aligned with the
results of previous studies done on needs analysis among tourism students (Cafias and Pérez 2015, Prachanant
2012, Masoumpanah and Tahririan 2013), among the essential needs of these students lies the teaching of the
four skills, especially writing and speaking. Lack of attention to the primary skills of communication in the analyzed
textbooks expresses considerable concerns to redevelop the textbooks according to the ongoing needs of the
students. It is hoped that the results of this study provide a baseline for taking important decisions about the state
of English for Tourism Management course.

Limitations and suggestions for further research

Certain limitations were imposed in this study, including the limitations regarding data collection instruments.
Although most needs' analysis studies apply survey type instruments such as questionnaires and interviews
(Prachanant 2012), the results obtained cannot reveal the complete picture of the issue at hand. This study is
suggested to be replicated with mixed-method research designs. Future research in dealing with tourism would
ideally incorporate both qualitative research approaches (such as think-aloud), content analysis research method
and survey-type techniques of collecting data.

References

[1] Afzali, K. and Fakharzade, M. 2009. A Needs Analysis Survey: The Case of Tourism Letter Writing in Iran.
ESP World, 1-10. Available at: http://www.esp-world.info/Articles_22/A%20needs%20analysis%20survey.htm

[2] Al-Khatib, M. 2007. English in the Workplace: An Analysis of the communication Needs of Tourism and Banking
Personnel. Asian EFL Journal, 7(2): 73-82. Available at: https://www.asian-efl-journal.com/1294/quarterly-
journal/2005/06/english-in-the-work-place-an-analysis-of-the-communication-needs-of-tourism-and-banking-
personnel/

[3] Anthony, L. 1997. ESP: What does it Mean? Available at: http://interserver.miyazaki-
med.ac.jp/~cue/pc/Anthony.htm

[4] Atai, M. R. 2000. ESP revisited: A reappraisal study of disciplined-based EAP programs in Iran. Esfahan:
University of Esfahan. Available at: https:/scholar.google.com/citations?user=a0V-tJsAAAAJ&hl=en

[5] Barancic, M. 1998. On Realistic Approaches in ESP Syllabus Design. English for specific purposes, 211-217.
Available at: https://www.sciencedirect.com/journal/english-for-specific-purposes/vol/17/issue/3

[6] Brown, J. 1995. The Elements of Language Curriculum: A Systematic Approach to Program Development.
New York: Heinle & Heinle Publishers. Available at: https://eric.ed.qgov/?id=ED397672

[7] Canfas, J. and Pérez, L. 2015. Language Needs in Tourism Enterprises. Case Study: The Region ofPallars
Sobira, Catalonia, Spain. Procedia - Social and Behavioral Sciences, 298-303. Available at:
https://www.sciencedirect.com/science/article/pii/lS1877042815057237

[8] Daoud, A. and Celce-Murcia, M. 1979. Selecting and Evaluating a Textbook. In M. Celce-Murcia, & L.
Mclntosh, Teaching English as a second or foreign language (pp. 302-307). Cambridge, MA: Newbury House
Publishers.

[9] Dominguez, G. A., and Rokowski, P. E. 2005. Bridging the Gap between English for Academic and
Occupational Purposes. ESP World, 22-34. Available at: http://www.esp-
world.info/Articles 2/Bridging%20the%20gap%20between%20English%20for%20Academic%20and%200cc
upational%20Purposes.html

[10] Dubicka, 1., and O’'Keeffe, M. 2003. English for International Tourism. Edinburgh Gate, Harlow: Pearson
Educated Ltd.

[11] Dudley-Evans, T., and Joe St John, M. 1998. Developments in English for Specific Proposes. Cambridge:
CUP.

[12] Eslami Rasekh, A., and Simin, S. 2012. Investigating EAP of Tourism in Iran: a Case Study of Students’
Perception.  English  for  Specific  Purposes World, 1-26. Available at: http:/www.esp-
world.info/Articles_36/Abstract Shahla_Simin_tourism.htm

253



Volume IX, Issue 2(26) Spring 2018

[13] Hutchinson, T., and Waters, A. 1987. English for Specific Purposes: A Learning-Centered Approach.
Cambridge, UK: Cambridge University Press. Available at: file:///C:/Users/user/Downloads/english-for-specific-
purposes-paperback-frontmatter.pdf

[14] Jordan, R. 1997. English for Academic Purposes: A Guide and Resource Book for Teachers. Cambridge:
Cambridge University Press.

[15] Long, M. H., and Crookes, G. 1992. Three Approaches to Task-Based Syllabus Design. TESOL Quarterly, 27-
47. Available at: http://doi.org/10.2307/3587368/full

[16] Masoumpanah, Z., and Tahririan, M. H. 2013. Target Situation Needs Analysis of Hotel Receptionists. English
for Specific Purposes World, 1-19. Available at: http://www.esp-world.info/Articles_40/Masoumpanah.pdf

[17] Najafi Sarem, S., Hamidi, H., and Mahmoudie, R. 2013. A Critical Look at Textbook Evaluation: A Case Study
of Evaluating an ESP Course-Book: English For International Tourism. International Research Journal of
Applied and Basic Sciences, 372380. Available at:
http://www.irjabs.com/files_site/paperlist/r 684 130209103353.pdf

[18] Norris, J. M., Brown, J. D., Hudson, T., and Yoshioka, J. 1998. Designing Second Language Performance
Assessments. Honolulu, HI: Second Language Teaching and Curriculum Center, University of Hawaii Press.

[19] Peacock, M. 2009. The Evaluation of Foreign-Language-Teacher Education Programs. Language Teaching
Research, 43-59. Available at: http://journals.sagepub.com/doi/abs/10.1177/1362168809104698

[20] Prachanant, N. 2012. Needs Analysis on English Language Use in Tourism Industry. The 8th International
Language for Specific Purposes (LSP) Seminar - Aligning Theoretical (pp. 117 — 125). Thailand: Buriram
Rajabhat University. Available at: http://doi.org/10.1016/j.sbspro.2012.11.253

[21] Richards, J. C. 2001. Curriculum Development in Language Teaching. Cambridge: Cambridge University
Press.

[22] Simion, M. 2012. The Importance of Teaching English in the Field of Tourism Universities. Annals of the
,Constantin ~ Brancusi, 2: 152 - 154. Available at: http://www.utgjiu.ro/revista/ec/pdf/2012-
02/23_simion.otilia.pdf

[23] Tudor, I. 1998. Learner-centeredness as Language Education. Cambridge: Cambridge University Press.

254



JASERS

Publishing

Web: www.aserspublishing.eu

URL: http://www.journals.aserspublishing.eu/jemt

E-mail: jemt@aserspublishing.eu

ISSN 2068 - 7729

Journal DOI: http://dx.doi.org/10.14505/jemt

Journal’s Issue DOI: http://dx.doi.org/10.14505/jemt.v9.2(26).00




	coperta şi cuprins JEMT_Volume IX_Issue 2(26)_Spring 2018_LU
	JEMT volume IX issue 2 (26) Spring 2018 
	coperta 4 JEMT_2(26)



